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luild  Expected  to  Avoid  Split 
y  Re-electing  Crawford 


Sullivan  of  Boston  Is  Administration  Candidate 
.  .  .  Kaufman,  Pasche  Stand  Again  .  .  . 
Criticisms  Aired  in  Executive  Session 


By  STEPHEN  J.  MONCHAK 


SMPHIS,  Tenn.,  July  11— After  four 
Idays  of  maneuvering  and  caucuses 
^ting  into  the  early  hours  of  the 
arning,  developments  came  speedily 
lay  at  the  seventh  annual  conven- 
of  the  American  Newspaper 
ild  in  the  Hotel  Peabody  here,  and 
delegates  adjourned  on  the  eve  of 
most  important  election  of  officers 
i  the  guild’s  seven-year  history  as  a 
or  union,  both  administration  and 
|ti-administration  forces  had  de- 
ned  their  slates, 
following  a  surprise  announce- 
bnt  made  in  the  interest  of  guild 
^ity  at  2:30  this  morning  by  Harry 
tin,  former  Memphis  guild  presi- 
at,  that  he  was  withdrawing  from 
presidential  contest  as  an  anti- 
stration  candidate,  Kenneth  G. 
awford,  incumbent,  was  named  as 
^t  faction’s  choice, 
bough  he  had  not  declared  himself 

(this  went  on  the  wires,  Crawford 
d  Editor  &  Publisher  he'  “probably 
luld”  stand  for  re-election  if  the 
ti-administration  group  could  find 
other  candidate.  Last  month  Craw¬ 
l'd  said  he  would  not  be  a  candi- 
|te  for  re-election. 

Max  Ways  for  Viea*Pratidant 
lis  running  mates,  already  decided 
(on,  will  be  Max  Ways,  Philadelphia, 
executive  vice-president,  and  I.  L. 
|nen,  Cleveland,  for  secretary-treas- 
er.  Ways  is  secretary  of  the  Phila- 
Tphia-Camden  Guild;  Kenen  is  a 
^e-president  of  the  National  Guild, 
supporting  Milton  Kaufman,  execu- 
e  vice-president,  and  Victor  Pasche, 
rotary-treasurer,  incumbents  who 
d  seek  re-election,  the  administra- 
n  forces,  sparked  by  the  big  New 
ik  delegation,  have  chosen  Donal 
Sullivan  international  vice-presi- 
to  stand  for  the  presidency, 
doth  Kaufman  and  Pasche  have 
"n  principal  targets  of  the  anti- 
inUtration  group,  during  the  con- 
and  were  strongly  attacked 
the  convention  floor  in  a  long  ex- 
^live  session  Tuesday, 

The  administration  bloc  also  selected 
pato  of  10  international  vice-presi- 
ds  (non-salaried).  One  of  those 
cted  was  Julius  Klyman,  of  St. 

I'Jis.  whose  sudden  shift  from  the 
'i-administration  to  the  administra- 
n  side  was  the  surprise  of  the  con- 
tion. 

toth  sides  predicted  victory  tonight 
d  all  indications  were  that  the  ad- 
nistration  was  in  for  a  strong  battle, 
rtin,  amusements  editor  of  the 
"iphis  Commercial  -  Appeal,  the 
|jy  announced  presidential  candidate 
pre  the  convention,  is  expected  to 
for  re-election  as  an  international 
Pe-president. 


The  guild  president  draws  no  salary 
from  the  union  but  the  executive 
vice-president  is  paid  $100  a  week; 
the  secretary -treasurer  ST.'S  a  week. 

Sharp  criticism  was  leveled  at  Clyde 
Beals,  Guild  Reporter  editor,  and 
John  Dunn,  associate  editor,  and  their 
removal  from  their  posts  was  recom- 


pansion  as  normal  growth  takes  place. 

It  also  asked  that  the  international 
executive  board  be  instructed  to  study 
any  offers  on  group  insurance,  im- 
employment  benefits,  sick  and  death 
benefits,  and  report  to  the  next  con¬ 
vention,  and  that  the  “lEB  be  author¬ 
ized  to  put  into  effect  any  group  in- 


A  view  of  the  speakers'  dais  from  where  the  ANG's  seventh  annual  convention  business 
was  conducted.  Left  to  right  are:  Victor  Pasche,  ANG  secretary-treasurer;  George 
Rosengren,  first  vice-president,  Memphis  Trades  and  Labor  Council;  Bert  Sparks, 
Seattle  delegate;  W.  Henderson,  Inland  Boatmen's  Union;  Kenneth  Crawford,  ANG 
president;  Milton  Kaufman,  ANG  executive  vice-president;  J.  Widman,  assistant  CIO 

director. 


mended  by  a  minority  report  of  the 
publications  and  labor  press  com¬ 
mittee  this  afternoon.  The  majority 
rep)ort  recommended  censure. 

After  debate  from  the  floor,  the 
convention  adopted  the  majority  re¬ 
port,  rejected  the  minority  report. 

The  majority  report  urged  “re¬ 
straint”  in  the  editorial  content  of  the 
Reporter,  and  hit  the  “indiscriminate” 
attacks  it  has  practiced  in  the  past, 
“even  against  publishers.” 

It  also  found  fault  with  the  manner 
with  which  the  Reporter  has  treated 
letters  of  complaint  against  the  ad¬ 
ministration.  'The  minority  report,  a 
dissent  from  the  majority — signed  by 
Wilbur  Baldinger,  Pittsburgh;  James 
M.  Gould.  St.  Louis;  W.  A.  Gaffney, 
Philadelphia;  and  Barney  Taylor, 
Washin^on,  D.  C.,  representing  the 
anti  -  administration  bloc,  recom¬ 
mended  to  the  lEB  that  it  ask  for 
the  resignations  of  Beals  and  Dunn. 

This  morning’s  session,  attended  by 
only  a  handful  of  delegates,  adopted 
the  reports  of  the  employment  and 
the  wire  service  committees.  Read  by 
Murray  Naal,  El  Paso,  chairman,  the 
report  of  the  employment  committee 
recommended  that  the  ANG  place¬ 
ment  service  as  now  operat^  be  con¬ 
tinued  with  specified  provision  for  ex¬ 


surance  plan  which  will  not  involve 
compulsory  charges  against  the  mem¬ 
bership.” 

Specific  proposals  for  organization 
machinery  of  the  wire  service  com¬ 
mittee  included  that  the  lEB  add  to 
the  national  wire  service  committee 
four  wire  service  employes,  at  least 
three  of  whom  shall  be  designated 
from  the  three  major  press  associa¬ 
tions;  that  each  local  be  urged  to 
establish  a  wire  service  committee  to 
be  coordinated  with  the  local  organiz¬ 
ing  committee  and  the  national  wire 
service  committee;  and  (referring  to 
contracts)  that  “every  effort  be  made 
to  obtain  simultaneous  bargaining  for 
Associated  Press  bureaus  for  which 
the  guild  is  bargaining  agent,  as  well 
as  for  other  press  associations.” 

Kenneth  Clark,  Kansas  City,  read 
the  report  as  chairman. 

Allan  Haywood,  national  organizer 
for  the  Congress  of  Industrial  Organi¬ 
zations,  of  which  the  guild  is  an  affi¬ 
liate,  addressed  the  delegates  today. 

Opposition  Subsidoc 

Complete  reversal,  in  the  interest 
of  guild  unity,  of  their  original  opposi¬ 
tion  stand  to  the  administration  by 
Don  Stevens,  veteran  Chicago  guilds- 
man,  and  Julius  Klyman,  St.  Louis, 
lEB  member  and  one  of  the  original 


signers  of  the  pamphlet  asking  re¬ 
moval  of  the  guild’s  paid  leaders,  and 
releasing  of  its  delegates  from  its 
instructions  to  oppose  the  administra¬ 
tion  by  the  San  Francisco- Oakland 
local,  were  severe  blows  dealt  to  the 
hopes  of  the  anti- administration  forces 
Tuesday  and  presaged  retention  of 
Kaufman,  Pasche  and  Watson  in  office. 

There  was  strong  opposition,  how¬ 
ever,  to  Clyde  Beals,  Guild  Reporter 
editor. 

In  an  unprecedented  executive  ses¬ 
sion  behind  closed  doors  lasting  far 
into  the  night — running,  in  all,  eight 
hours — the  anti  and  pro-administra¬ 
tion  factions  aired  their  charges  and 
counter-charges  Tuesday  and  the 
middle-of-the-roaders  alM  had  their 
say. 

The  meeting  convened  shortly  after 
2  o’clock  in  the  afternoon,  adjourned 
at  6:30,  and  resumed  at  8  that  night 
until  11,  taking  precedence  over  com¬ 
mittee  meetings  and  caucuses. 

A  caucus  called  by  leaders  of  the 
smaller  delegations  was  held  follow¬ 
ing  the  executive  session. 

Anti-Administration  Attack 
Led  by  Harry  Martin,  Memphis; 
Harry  Wohl,  Chicago;  Max  Ways, 
Philadelphia,  three  of  the  six  original 
lEB  members  who  had  attacked  the 
present  administration  in  a  pre-con¬ 
vention  statement,  and  by  Carlton  E. 
Cameron,  who  is  serving  his  first  term 
as  president  of  the  Cleveland  News¬ 
paper  Guild,  the  anti-administration 
forces  fired  their  big  guns  at  their 
opponents. 

From  delegates  who  drifted  out  of 
the  convention  hall  during  a  recess, 
it  was  learned  that  both  sides  went 
at  it  hammer  and  tongs  and  that  Wohl, 
prominenly  mentioned  off  the  con¬ 
vention  floor  as  having  wide  backing 
if  he  decides  to  make  a  race  for  the 
presidency,  made  an  impassioned 
speech  charging  the  administration 
with  ineptitude  and  destructive  fac¬ 
tionalism  and  pleading  for  a  change 
in  executive  leadership. 

Although  no  details  were  available, 
it  was  understood  that  Wohl  charged 
the  national  leadership  with  inepti¬ 
tude  in  its  administration  of  the  69- 
weeks  ANG  strike  against  the  Hearst 
newspapers  in  Chicago. 

This  meeting  was  the  first  at  wL.rh 
this  major  issue,  pre-convention  topic 
since  spring  when  it  was  first  aut^d  m 
print  nationally,  was  brought  before 
the  delegates  on  the  convention  floor. 

Caucus  Attempt  Failed 
A  caucus  Monday  night,  called  by 
the  New  York  delegation  and  several 
smaller  locals,  to  which  delegates 
were  invited,  in  an  administration  ef¬ 
fort  to  “smoke  out”  the  opposition, 
collapsed  from  inertia  after  three 
hours  because  the  anti-bloc  took  the 
attitude  that  it  was  the  administra¬ 
tion’s  “party”  and  they  were  just  along 
to  hear,  if  possible,  a  defense  of  ad¬ 
ministration  position. 

It  wasn’t  forthcoming  although  the 
administration  spokesmen  asked  their 
opponents  to  state  and  substantiate 
their  charges  against  them.  But  the 
anti-administration  sat  tight,  waiting 
for  the  executive  session. 

Monday  night’s  caucus,  however, 
heard  the  nomination  of  Lewis  Gan¬ 
nett,  veteran  New  York  guild  mem¬ 
ber  and  literary  critic  of  the  New 
York  Herald  Tribune.  Nominated  by 
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Donal  M.  Sullivan,  guild  international 
vice-president.  Gannett  said  he  was 
not  a  candidate  for  the  presidency 
and  in  turn  nominated  Sullivan.  Gan¬ 
nett  is  viewed  as  a  likely  compromise 
candidate  in  case  of  a  deadlock  dur¬ 
ing  the  voting  Friday. 

After  the  smoke  of  battle  at  Tues¬ 
day’s  executive  session  had  cleared 
away,  delegates  agreed  that  Harry 
Martin's  stock  as  ANG  presidential 
timber  had  gone  up,  and  that  the 
uninstructed  delegates,  representing 
nearly  half  of  the  convention’s  ap¬ 
proximately  150  votes,  at  last  had 
cleared  for  them  the  grounds  on 
which  both  sides  stood. 

Tribute  to  Broun 

The  convention  opened  Monday 
morning  with  the  delegates  standing 
a  minute  in  silent  tribute  to  Heywood 
Broun,  founder  of  the  guild  in  1933 
and  its  president  until  his  death  last 
Dec.  18. 

W.  A.  Copeland,  president  of  the 
Memphis  guild;  George  R.  Rosengren, 
vice-president  of  the  Memphis  Trades 
and  Labor  Council,  AFL,  and  W.  B. 
Henderson,  Inland  Boatmen’s  Division 
of  the  National  Maritime  Union  and 
vice-president  of  the  Tennessee  CIO 
Council,  welcomed  the  delegates  to 
Memphis. 

The  opening  session  also  saw  Martin 
chosen  as  chairman  of  the  powerful 
Constitution  Committee,  as  well  as  the 
appointment  of  other  convention  com¬ 
mittee  chairmen. 

Monday  afernoon  was  largely  de¬ 
voted  to  presentation  of  the  annual 
report  of  the  guild’s  administrative 
officers,  Kaufman  and  Pasche.  It  con¬ 
sisted  of  32  single-spaced  typewritten 
pages. 

Highlights  were  that  total  shops 
covered  by  contract  have  risen  from 
135  to  150  during  the  fiscal  year  June 
1,  1939.  to  June  30,  1940,  that  there  are 
now  17,210  guild  members  on  the  active 
rolls,  representing  an  increase  despite 
the  fact  that  the  book  figure  is  lower 
than  at  the  last  convention,  and  only 
slightly  higher  than  at  the  previous 
year  because  about  “3,000”  deadwood 
members  have  been  slashed  from  the 
rolls. 

96  Local  Guilds 

The  guild,  the  report  brought  out, 
now  has  96  chartered  locals.  'ITi.e  fol¬ 
lowing  eight  were  chartered  during  the 
past  fiscal  year;  Richmond,  Va.;  Day- 
ton,  Ohio;  High  Point,  N.  C.;  Kenosha, 
Wis.;  Waukegan,  Ill.;  New  Haven, 
Conn.;  Easton,  Pa.;  and  Eureka,  Calif., 
although  the  last,  according  to  the 
report,  “disintegrated  quietly  after  the 
charter  had  been  granted,  and  before 
it  had  been  issued,  and  the  board 
rescinded  the  action.” 

The  report  also  proposed  that  “one 
additional  international  representa¬ 
tive  be  employed  as  soon  as  income 
permits”  because  “there  is  an  imme¬ 
diate  need  for  concentrated  attention 
of  international  representatives”  to 
organizing  “in  major  industrial  cities 
like,  for  example,  Pittsburgh.” 

The  guild  is  in  the  best  financial 
position  in  its  history,  the  Kaufman- 
Pasche  report  continued.  This  part 
said:  “Despite  the  increase  in  cost, 
outgo  for  the  year  was  close  to  $3,000 
less  than  income,  and  so  the  job  of 
liquidating  indebtedness  begun  the 
previous  year  has  been  continued. 

“During  the  year  we  paid  up  in  full 
old  accumulated  per  capita  debt  of 
$2,768.15  to  the  CIO  and  have  paid 
current  per  capita  on  a  strictly  current 
basis.” 

Of  the  guild’s  Defense  Fund,  it  was 
noted  that  “for  the  first  time  in  our 
history,  we  had  more  than  $12,000  in 
the  fimd  and  no  major  strike  on  at  the 
close  of  the  fiscal  year.  This  was  after 
paying  off  heavy  strike  settlement 
expenditures.” 


Urged  Anti-War  Stond 

The  danger  of  United  States  par¬ 
ticipation  in  war  is  more  real  today 
than  at  any  time  since  1917,  the  report 
continued,  urging  that  the  guild 
“should  stand  with  the  CIO  against 
American  involvement.” 

A  qualified  test  of  administration 
strength  came  early  in  the  convention 
when  roll  call  was  held  Monday  on 
the  question  of  postponing  the  execu¬ 
tive  session  from  Tuesday,  the  date 
originally  set,  to  Wednesday. 

By  a  vote  of  8911/15  to  52  4,15,  the 
bloc  dominated  by  the  big  (23  votes) 
New  York  delegation  parried  the 
move  for  postponement,  sponsored  in 
large  part  by  the  anti-administra- 
tionites. 

The  vote  was  indicative  of  a  sharper 
controversy  promised  for  Friday,  al¬ 
though  for  the  earlier  part  of  the 
convention  it  was  apparent  that 
neither  pro  or  anti  factions  cared  to 
bring  up  the  Communist  question. 

However,  charges  and  counter¬ 
charges  flew  about  the  hotel  corridors 
and  bars  even  after  the  executive  ses¬ 
sion  Tuesday  afternoon  which  was 
closed  to  the  press. 
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J  Illy  1 5  — National  Democratic 
Convention,  Chicago. 

July  20 — Carolinas  Advertis¬ 
ing  Executives  Assn.,  mid -sum¬ 
mer  meeting.  Ocean  Terrace 
Hotel,  Wrightsville  Beach,  N.  C. 

July  26-27  —  Virginia  Press 
Assn.,  annual  convention.  Hotel 
Chamberlin,  Old  Point  Comfort, 
Va. 


to  America’s  free  press  because  the 
men  who  write  the  news  carry  a  labor 
union  card. 

Tired  out  and  behind  schedule  be¬ 
cause  of  the  lengthy  executive  i  sion 
the  night  before,  the  convention  .net 
Wednesday  morning,  but  adjourned  a 
few  minutes  later  after  a  quorum  h.td] 
been  gathered,  until  2  p.m. 

It  took  but  20  minutes  of  the  dele¬ 
gates’  time  to  dispose  of  business  .ifterl 
the  convention  reconvened  that  after¬ 
noon,  and  adjourned  until  9:30  Thur.s- 
day  morning.  Its  official  act  consi.sted; 
of  adoption  of  committee  reports  I 
the  education  and  associate  member-1 


return  of  $1,206.98,  adding  “this  small 

amount  reflects  the  still  unorganized  ship  and  chain  papers’  committees, 
condition  of  advertising  work  in  the  Broun  Memorial  Award 

lab^  paper  field.  ..  Headed  by  Robert  Stopher,  Akron 

The  telegram  containing  new  in-  education  and  associate  Member-’ 

structions  from  the  San  Francisco-  _  j  j 

Oakland  dalegatinn  was  raad  by 
George  Wilson,  San  Francisco-Oak- 
land  delegate.  After  reading  it  he 
criticized  President  Crawford  for  hav¬ 
ing  “interfered”  with  the  local’s  af¬ 
fairs,  pointing  out  Crawford  had 
telegraphed  the  San  Francisco- Oak¬ 
land  local  the  night  before  urging  it 


to  remain  in  a  position  of  opposition  to 


Prominently  m  e  n  - 
tioned  during  the 
guild  convention  es 
cendidatet  to  suc¬ 
ceed  President  Craw¬ 
ford  were,  left  to 
right:  Lewis  Gan¬ 
nett,  New  York  Her¬ 
ald  Tribune;  Max 
Ways,  Philadelphia 
Record:  Harry  Wohl, 
ANG  vice-president, 
Chicago;  and  Harry 
Martin,  Memphis 
Commercial  Appeal. 


convention  instruct  the  TER  to  pass, 
favorably  on  ANG’s  Broim  Memoriaf 
Award  as  sponsored  by  the  Broi 
Memorial  Committee.  The  award, 
be  made  annually,  consisting  of 
for  the  “best  newspaper  job  of  the 
year,”  by  a  guildsman  or  non-guilds4 
man.  | 

Wednesday’s  only  other  news  waa 
contributed  by  Julius  Klyman,  whJ 
"Tuesday  deserted  the  anti-admin  istraJ 
tion  forces  to  align  himself  with  Ihd 
administration.  In  defense  of  his  ac4 
tion,  he  issued  a  statement  which, 
part,  said:  “It  (my  action)  is  not 
change  of  heart,  but  a  change  of  mind 
It  cannot  be  taken  as  an  indictment  of 
personalities  in  the  leadership  of  the 
guild  opposition.” 

“It  is  definitely  my  opinion  tha: 
conditions  as  they  are  in  the  natior 
and  the  world  that  the  first  business 
of  a  union  today  is  to  consolidate  it¬ 
self  with  the  utmost  completion.” 

When  questioned,  Klyman  denied  Thi 
he  had  made  a  “deal”  with  the  ad-  verth 
ministration  for  its  support  in  his  befor 
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Harold  Breard,  leader  of  the  18  guild 
strikers  at  the  Monroe  (La.)  News- 
Star  and  World,  first  guild  strike  in 
the  deep  South,  now  entering  its 
fourth  month,  was  roundly  applauded 
for  his  report  on  the  strike  situation 
there. 

Clyde  Beals'  Report 

Opening  Tuesday’s  sessions,  Clyde 
Beals,  editor  of  the  Guild  Reportei^, 
presented  the  reports  of  both  the  Re¬ 
porter  and  the  Labor  Press  Conunittee, 
Beals  recommended  that  the  Reporter 
be  increased  from  eight  to  12  pages 
on  a  semi-monthly  basis,  which  would 
increase  publication  cost  $4,800  a  year 
to  $23,300  annually. 

He  pointed  out  that  in  the  period 
from  June  1,  1939,  to  June  30,  1940, 
the  Reporter  had  a  net  advertising 


the  present  leadership. 


presidential  efforts,  stating  he  woukflmitte 
not  accept  the  nomination  to  any  office  in  Gi 
other  than  the  one  he  now  fills.  ing  c 

^ _  _  ^  Highlights  of  the  convention’s  en-  Tradi 

In  his  address  before  the  executive  tertairunent  week  was  a  banquet  a  State 
session  Crawford  lined  himself  with  |he  Peabody  Wednesday  night,  fol-  ton,  , 
the  anti-administration  forces,  stating  lowed  by  dancing,  given  by  Um  in  th 
that  guild  unity  could  only  be  Memphis  Guild.  Although  it  ha<  need 
achieved  if  the  present  leaders  were  been  advertised  as  a  free  affair,  th«  field 
ousted.  delegates  insisted  on  paying  $1  man 

ITU  Head  Speaks  apiece.  lof  C 

Claude  M.  Baker,  president  of  the  The  money  thus  raised,  expected  Th 

to  be  about  $200,  will  be  given  to  the'  G-  S. 
Monroe,  La.,  strike  fimd.  |Ciati( 

The  ANG  auxiliary’s  second  con-jMcM 
vention,  which  is  also  meeting  in  thaMmi 
Peabody  in  conjunction  with  the  ANU  “Tx 
conclave,  reviewed  its  work  during  took 
the  past  year  and  planned  for  the  Attoi 
future.  About  75  women,  represent-'  ’’ogis 
ing  23  chartered  locals,  are  in  at-  of  I 
tendance.  deen 


International  Typographical  Union, 
addressed  the  delegates  Tuesday,  be¬ 
fore  the  debate  on  policies  and  per¬ 
sonalities  of  the  guild. 

He  called  for  avoidance  of  jurisdic¬ 
tional  disputes  between  mechanical 
unions  and  the  guild  and  lauded  the 
newsmen’s  union,  terming  its  mem¬ 
bers  “perhaps  the  most  intelligent,  as 
a  group,  of  any  within  the  ranks  of 
labor.”  He  said  there  was  no  danger 
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PAPERS  MAP  PROGRAM  He 

Representatives  of  11  daily  news  k- 
papers  in  the  Middle  Atlantic  State  i ; 
met  in  Philadelphia  this  week  anc  t  ic 
mapped  out  a  program  to  impres  Jeal 
national  advertisers  that  new.spaper.  is  tl 
are  the  basic  medium  and  to  promoU  :n 
papers  in  their  area.  The  newspaper  s 
were  participants  in  the  inaugural  is  bas 
sue  of  “Selective  Newspaper  Markets  ^-kii 
published  by  Lawrence  I.  Everling.  F'lt 

NEW  MISS.  DAILY 

The  Corinth  (Miss.)  Journal,  a 
daily  paper  published  morning  aiv  jhe  i 
Sunday  recently  made  its  appearanctU)^  , 
Frank  K.  Hughes  is  editor  and  pub'^jmi 
lisher.  It  is  represented  by  the  Midi,j„i, 
South  Dailies. 

ED.  HANSHAR  ILL  ft 

Ed.  Hanshar,  summaries  editor  o  pf  p 
the  New  York  Herald  Tribune,  wilroc 
stricken  with  appendicitis  Jvily  11  a»»ka> 
had  an  emergency  operation  at  S^en 
Johns  Hospital.  Long  Island  City.  pQu: 


Cartoonists  View  Plight  of  France,  British-French  Naval  Battle 


EN  ROUTE  TO  THE  GUILLOTINE  STRANGE  BEDFELLOWS!  THE  CAT  AND  THE  CANARY 


-Kollin  Kirby  in  S'cw  York  Post,  July  9. 


(i.  T.  Maxwell  in  li’ilmiiKjton  (Del.)  JournalEvcry 
livening,  July  10. 


— Bruce  Russell  in  Los  Angeles  Times,  July  6. 


A  Suggests 
Reforms  for 
f  thlfTC  Procedure 

National  Advertisers  Repre- 

•ation  Ts  t 

siness  sentatives  Appear  Before 

Attorney  General's  Committee 

1.” 

lenied!  The  Association  of  National  Ad- 
e  ad-  vertisers,  Inc.,  Now  York,  appeared 
0  hu  before  the  Attorney  General’s  Com- 
would  mittee  on  Adnvinistrative  Procedure 
ofiRa  in  Government  Agencies  at  its  hear¬ 
ing  on  the  procedure  of  the  Federal 
s  en-  Trade  Commission  at  the  United 
let  a  States  District  Courthouse,  Washing - 
,  f(J-  ton,  July  10.  This  Committee,  set  up 
r  thi  in  the  fall  of  1939,  is  investigating  the 
t  ha(  need  for  procedural  reform  in  the 
r,  th<  field  of  administrative  law.  Its  chair- 
g  $]  man  is  Dean  Acheson  of  the  District 
of  Columbia  Bar. 

pected  Those  appearing  for  the  ANA  were 
to  thi  G.  S.  McMillan,  secretary  of  the  Asso¬ 
ciation,  and  I.  W.  Digges,  counsel.  Mr. 
con-  McMillan  pointed  out  that  the  ANA 
in  tin  composed  of  some  300  of  the  leading 
;  ANC  corporations  in  the  United  States, 
durin)  iook  seriously  the  invitation  of  the 
)r  th  Attorney  General’s  Committee  to 
esent-  register  with  it  some  of  the  practices 
in  at-  of  the  BTC  which  manufacturers 
deemed  unfair  to  them. 

Damage  from  Pablicity 
He  reported  that  from  the  stand - 
news-  point  of  national  advertisers  the  most 
State  important  feature  of  present  FTC 
k  am  practice  which  results  often  in  very 
mpre#  fcal  damage  to  national  corporations 
paper!  is  the  issuance  of  complaints  by  the 
romot!  i^ommission  relating  to  alleged  falsity 
ipaper  if  advertising  claims  before  there 
iral  is-  been  any  determination  on  the 
irkets'  nerits  of  such  claims.  He  pointed 
•ling.  'Uf  that  such  releases  are  often 
leized  upon  by  competitors  and  used 
ly  them  to  the  detriment  of  the  ad- 
'ertiser  named  in  the  complaint.  In 
®  ”  itfdition,  damage  often  results  from 
>8  be  impression  of  such  a  complaint  on 
minds  of  the  public.  Whereas  the 
M'd  ^'’'P'airits  themselves  simply  allege 
c  *  violation  of  the  law,  all  too  often  an 
‘legation  in  the  minds  of  the  lay 
!»ublic  is  the  same  as  a  conviction. 

Mr-  Digges  enlarged  upon  the  point 
itor  ®  if  publicity  together  with  many  other 
£,  w»  procedural  practices.  He  emphasized 
11  ao  hat  the  views  he  advanced  all 
at  S  stemmed  from  a  common  principle — 
hty.  fqual  treatment  before  the  law.  The 


subjects  he  discussed  fell  into  four 
categories,  viz.:  investigatory  prac¬ 
tice,  procedure  before  trial  but  after 
a  complaint  has  been  issued,  trial 
procedure,  and  policy. 

As  to  investigatory  practice,  he  re¬ 
commended  that  in  all  instances 
where  a  defendant  is  being  charged 
with  unfair,  deceptive  or  misleading 
practices  the  defendant  be  advised 
precisely  as  to  what  he  has  been 
charged  with  in  plain  and  unmistak¬ 
able  language. 

Mr.  Digges  asked  that  the  Radio  and 
Periodical  Division  of  the  Commission, 
which  devotes  its  attention  largely  to 
advertising  censorship,  in  asking  for 
the  collaboration  of  prospective  de¬ 
fendants  be  required  to  advi-se  such 
defendants  that  there  is  no  obligation 
under  the  law  to  furnish  quantitative 
formulas  or  the  complete  advertising 
done  by  the  prospective  defendant  for 
the  past  six  months  and  that  such  co¬ 
operation  is  optional  with  such  pro¬ 
spective  defendants.  He  mentioned 
that  the  job  of  procuring,  assembling 
and  presenting  Ae  factual  and  scien¬ 
tific  data  justifying  the  claims  made 
was  a  job  of  considerable  magnitude 
in  each  case. 

Procedure  Before  Trial 

Next  Mr.  Digges  took  up  procedure 
before  trial,  but  after  complaint  has 
been  issued.  He  emphasized  the  point 
previously  touched  upon  by  Mr.  Mc¬ 
Millan  about  the  practice  of  issuing 
publicity  with  respect  to  complaints 
without  simultaneously  issuing  the 
substance  of  the  respondent’s  answer. 

The  second  recommendation  under 
procedure  before  trial  given  by  Mr. 
Digges  was  that  the  Commission  fol¬ 
low  the  procedure  of  issuing  a  bill  of 
particulars  when  requested  under  the 
rules  prevailing  in  federal  equity 
practice. 

The  next  recommendation  was  that 
the  BTC  give  prompt  and  careful 


consideration  to  motions  to  dismiss 
before  joinder  of  the  issue  when  such 
motions  are  addressed  to  the  jurisdic¬ 
tion  of  the  Commission  either  of  the 
subject  matter  of  the  complaint  or  of 
the  party  to  the  complaint. 

Following  this  Mr.  Digges  took  up 
trial  procedure  and  made  five  recom¬ 
mendations  thereunder. 

That  the  Commission  either  adopt 
rules  of  admissibility  of  evidence  as 
established  in  the  Federal  Courts  in 
equity  cases  or  that  it  issue  rules  of 
evidence  of  its  own  to  be  applied  in 
all  cases  before  the  Commission  so 
that  counsel  for  the  defendants  may 
be  apprised  in  advance  of  the  hearings 
just  what  type  of  evidence  will  be 
competent  so  as  to  be  able  intelli¬ 
gently  to  prepare  his  case. 

That  the  Commission  have  the  same 
rules  for  the  issuance  of  subpoenas 
when  requested  by  defendants  as  for 
subpoenas  issued  to  counsel  for  the 
Commission. 

That  trial  examiners  should  be 
specifically  instructed  to  permit  the 
same  type  of  proofs  and  follow  the 
same  procedure  regarding  rules  of 
evidence  with  respect  to  respondents’ 
cases  as  with  respect  to  the  Commis¬ 
sion’s  proofs. 

That  “off-the-record”  proceedings 
should  be  eliminated  except  by  agree¬ 
ment  of  counsel  for  both  sides  that  the 
matter  in  question  is  actually  irrele¬ 
vant. 

That  expense  involved  by  a  de¬ 
fendant  in  getting  copies  of  the  record 
is  exorbitant.  “If  a  respondent  wants 
daily  copies  of  the  record,  he  must  or¬ 
der  at  least  two  copies  and  pay  $1.10 
a  page  for  a  twenty-five  line  page. 
That  same  record  can  be  had  by  the 
Commission  for  one  cent  a  page.  Ob¬ 
viously  this  is  a  great  hardship  for 
the  small  businessman.” 

Mr.  Digges  said  “In  the  field  of 
scientific  opinion  we  address  ourselves 


FTC  ORDER  ON  CIRCULATION  MISREPRESENTATION 

WASHINGTON,  D.  C.,  July  9 — Misrepresentation  of  amount  and  kind  of 
circulation  today  was  the  subject  of  a  Federal  Trade  Commission  “cease 
and  desist”  order.  Fellom  Publishing  Company,  637  New  Call  Building,  San 
Francisco,  Cal.,  publisher  of  the  magazine  Pacific  Road  Builder  and  Engineer¬ 
ing  Review,  was  directed  to  discontinue  practices  in  the  sale  of  advertising 
space  which  the  Federal  agency  typed  as  unfair  competition.  Included  was 
the  representation  to  prospective  space  buyers  that  the  circulation  was  of 
volume  in  excess  of  actual  distribution,  which,  BTC  found,  gives  “an  errone¬ 
ous  idea  of  its  value  as  an  advertising  medium  based  on  possible  results  and 
also  of  the  correctness  of  the  prices  charged  for  advertising  space  therein 
based  on  the  extent  of  such  circulation.”  Also  ordered  discontinued  was  the 
representation  that  the  magazine  circulates  only  among  equipment  buyers 
and  has  no  substantial  circulation  among  non-buyers  of  equipment. 


to  the  sound  discretion  of  the  Federal 
Trade  Commission,  to  its  conscience 
as  an  administrative  court  of  equity, 
that  it  not  penalize  initiative,  forestall 
scientific  inquiries,  take  sides  in  con¬ 
troversies  between  scientific  bodies  of 
opinion  and  unwittingly  aid  competi¬ 
tors  whose  motives  are  not  always 
beyond  reproach.  .  .  .  ’The  Commis¬ 
sion  should  confine  itself  to  determin¬ 
ing  whether  the  views  are  honest 
views  of  scientific  men  arrived  at  with 
objectivity  and  the  disinterest  of  the 
true  investigator  and  not  through  a 
determination  of  which  school  of 
thought  is  correct.” 

■ 

Hanes  Heads  Hearst 
Finance  Committee 

John  W.  Hanes,  former  Under-Sec¬ 
retary  of  the  Treasury,  July  10  was 
elected  chairman  of  the  Finance  Com¬ 
mittee  and  director  of  the  Hearst 
Corp.  and  American  Newspapers,  Inc. 
Mr.  Hanes’  election  to  his  new  posts 
was  announced  by  Richard  E.  Berlin, 
president  of  the  Hearst  Corp.,  and 
Martin  F.  Huberth,  president  of 
American  Newspapers,  Inc. 

Mr.  Hanes  resigned  from  the  Trea¬ 
sury  Department  last  December. 

He  is  a  director  of  the  Bankers 
Trust  Co.,  Johns-Manville  Corp., 
Glenn  L.  Martin  Co.,  United  States 
Lines  Co.,  and  International  Mercan¬ 
tile  Marine  Co. 

Mr.  Hanes  was  a  leading  investment 
hanker  and  broker  before  going  to 
Washington  in  1937  as  a  member  of 
the  Securities  and  Exchange  Com¬ 
mission.  He  resigned  from  the  SBIC 
in  1938  to  go  with  the  Treasury  De¬ 
partment,  where  he  assumed  general 
supervision  over  tax  matters.  Before 
going  to  Washington,  Mr.  Hanes  was 
senior  partner  in  the  Stock  Exchange 
and  banking  firm  of  C.  D.  Barney  & 
Co.,  now  Smith,  Barney  &  Co. 

MULLER  EDITOR 

William  Muller,  former  capitol  cor¬ 
respondent  at  Lansing  for  the  Detroit 
Times,  and  in  recent  months  doing 
publicity  for  the  Michigan  Highway 
Department,  has  bee*  appointed  edi¬ 
tor  of  the  Pontiac  (Mich.)  News. 

AD  PLANS  WHHELD 

Plans  for  Tea  Garden  Produces 
Company  advertising  will  not  be  an¬ 
nounced  until  early  fall,  it  was  st-ted 
at  offices  of  Brisacher,  Davis  and  Staff, 
San  Francisco,  recently  named  to 
handle  the  account. 
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New  Method  Brings 
Photos  from  Antarctic 


Press  Wireless  Engineers  Perfect  "Sweep 
Circuit"  Technique  Which  Reduces  Fading 
.  .  .  Received  by  Wide  World 


PERFECTION  by  four  Press  Wireless 
engineers,  under  the  sponsorship  of 
Times  Wide  World  Photos,  Inc.,  of  a 
new  anti-fading  “sweep  circuit”  made 
possible  this  week  the  transmission 
of  a  series  of  remarkably  clear  pic¬ 
tures  from  the  Antarctic  to  New  York, 
a  distance  of  about  12,000  miles,  the 
second  longest  transmission  in  the 
history  of  radioed  photos.  They  were 


This  is  one  of  the  several  photographs  re* 
ceived  from  the  Antarctic  by  Wide  World 
utilizing  Press  Wireless  "sweep  circuit" 
technique.  The  subject  is  Dr.  Paul  A. 
Siple  of  Erie,  Pa.,  who  is  in  command  at 
New  Little  America.  He  was  the  Boy 
Scout  member  of  the  first  Byrd  expedition. 


the  first  pictures  so  sent  from  Little 
America  and  appeared  in  the  Times 
and  other  New  York  papers  on 
Monday. 

The  distance  was  not  the  problem 
which  confronted  New  York  Times 
and  Press  Wireless  engineers  when 
the  plan  for  the  radioing  of  pictures 
from  the  Antarctic  was  first  discussed. 
The  sending  apparatus  of  the  expedi¬ 
tion  was  necessarily  of  low  power  and 
therefore  subject  in  a  greater  degree 
to  the  selective  fading  of  the  carrier 
frequency. 

Radio  listeners  are  familiar  with  the 
effect  of  selective  fading  of  the  carrier 
fiequency  in  listening  to  broadcasts 
from  Europe.  The  speaker’s  voice 
comes  through  clearly  at  times,  but  is 
constantly  wavering  and  sometimes 
fades  out  completely. 

In  the  delicate  process  of  radioing 
photographs,  the  effect  of  this  fading 
is  easily  seen.  The  picture  is  sharp 
in  places,  then,  as  the  carrier  fre¬ 
quency  fades,  the  picture  is  obscured 
and  vague.  White  streaks  appear  on 
the  print  where  at  the  time  of  recep¬ 
tion  the  carrier  frequency  has 
changed.  Even  in  the  case  of  high 
powered  sending  stations,  this  fault 
has  ruined  many  pictures.  Therefore, 
it  was  believed  several  years  ago  by 
some  that  the  transmission  of  pictures 
from  the  little  500-watt  sending  sta¬ 
tion  in  Antarctica  was  impossible. 

Nevertheless,  F.  E.  Meinholtz,  com¬ 
munication  engineer  of  the  New  York 
Times  and  technical  consultant  of  the 
first  Byrd  expedition,  prophesied  11 
years  ago  that  the  process  of  radioing 
pictures  from  Little  America  would 
some  day  be  perfected. 

The  Press  Wireless  engineers  as¬ 
signed  to  correct  the  fading  of  the 


carrier  frequency  were  A.  E.  Gerhardt 
and  E.  J.  Frann,  of  the  San  Francisco 
office,  and  Robert  Sprague  and  Philip 
Bernstein,  of  the  Baldwin,  Long 
Island,  laboratories.  Among  them, 
they  devised  the  anti-fading  sweep 
circuit  by  adopting  the  principles  of 
frequency  modulation  condensation. 
Inserted  between  the  regular  Wide 
World  photo-scanning  apparatus  and 
the  radio  transmitter,  this  condenser 
evens  out  the  peaks  and  valleys  of  the 
radio  transmission  and  thus  eradi¬ 
cates  the  streaks  which  otherwise 
would  appear  on  the  photograph  as  a 
result  of  the  change  in  the  density  of 
the  tone.  It  is  the  tone  which  regu¬ 
lates  the  light  impulses  of  the  photo¬ 
scanning  apparatus.  The  blacks,  grays 
and  whites  of  the  original  photograph 
are  changed  first  from  light  density 
to  tone  density  and  then  back  to  light 
at  the  receiving  end. 

The  first  batch  of  six  pictures  sent 
this  week  were  transmitted  from  the 
West  Base  of  the  U.S.  Antarctic  ex¬ 
pedition  over  its  500-watt  station 
KTRK  to  the  Press  Wireless  receiving 
station  at  Baldwin,  Long  Island.  The 
signals  were  relayed  by  telephone 
from  Baldwin  to  the  Wide  World  of¬ 
fices  in  the  New  York  Times  Annex, 
where  the  sound  signals  were  con¬ 
verted  into  light  rays  and  the  pic¬ 
tures  reproduced  on  a  regulation  Wide 
World  wiredphoto  recorder. 

The  transmitting  set  in  the  Antarc¬ 
tic  is  under  the  supervision  of  Clay 
W.  Bailey,  U.  S.  Naval  radio  engineer. 
Before  he  left  with  the  expedition,  he 
visited  the  offices  of  Wide  World  in 
New  York  and  Boston,  studying  the 
sending  of  pictures  over  its  equip¬ 
ment. 

When  Congress  appropriated  $350,- 
000  for  the  maintenance  of  a  settle¬ 
ment  in  the  Antarctic  so  as  to  assure 
the  addition  of  the  newly  discovered 
area  as  United  States  territory,  news¬ 
papers  throughout  the  country  gave 
the  story  a  big  play.  It  was  then  de¬ 
cided  by  Wide  World  executives,  de¬ 
spite  the  imminence  of  war  abroad, 
to  have  a  fast  means  of  photographic 
contact  with  the  colony.  As  Wide 
World  was  the  only  photo  service  to 
make  such  a  request,  the  U.  S.  Ant¬ 
arctic  Service  executive  committee 
granted  its  permission,  but  stipulated 
that  the  pictures  be  offered  to  all 
newspaper  without  profit  and  on  the 
basis  of  the  papers’  circulations. 

In  faith  with  this  agreement,  Charles 
M.  Graves,  general  manager  of  Wide 
V/orld,  wrote  letters  to  every  daily 
newspaper  in  the  United  States  listed 


in  the  Editor  &  Pubusher  Year  Book, 
explaining  when  and  how  the  pictures 
would  be  available  to  them.  In  re¬ 
sponse  46  newspapers  from  coast  to 
coast,  representing  a  combined  circu¬ 
lation  of  more  than  12,000,000,  asked 
for  the  pictures.  The  highest  price 
paid  was  $1,000  by  the  Times  and  the 
New  York  Daily  News;  the  lowest, 
S40  by  two  newspapers.  So  that  every 
paper  might  have  an  opportunity  to 
use  the  pictures,  Mr,  Graves  had  mats 
made  for  those  papers  without  their 
own  engraving  plants.  The  price 
covers  all  pictures  received  until 
April  1,  1941.  It  is  expected,  in  all, 
100  to  150  photos  will  be  transmitted 
in  this  way  before  the  expedition 
returns. 

For  the  time  being,  the  pictures  will 
bo  of  an  “inactive”  nature  as  the  Ant¬ 
arctic  will  be  under  a  blanket  of 
darkness  until  the  sun  reappears  in 
the  fall. 


Sale  of  Blackwell 
Tribune  to  Journo] 
Ends  Controversy 
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Afternoon  Daily  and  Week! 
Editions  to  Continue  . 
A.M.  to  Suspend 


OCHS  TO  CAMP 

Adolph  Shelby  Ochs,  general  man¬ 
ager  of  the  Chattanooga  (Tenn.) 
Times,  was  one  of  the  first  of  a  group 
of  distinguished  southern  business 
men,  who  enrolled  in  a  citizens’  mili¬ 
tary  training  camp  at  Fort  McPherson, 
Ga.  He  went  in  for  a  30-day  military 
training  period  along  with  other  vol¬ 
unteers.  Virgil  Potts,  foreman  of  the 
Chattanooga  Times  pressroom,  was 
another  volunteer. 


TREANOR  TO  EUROPE 

Tom  Treanor,  Los  Angeles  Times 
staff  member,  left  for  Europe  on  the 
Clipper  last  week  to  cover  the  human 
side  of  the  war.  Not  a  war  corre¬ 
spondent,  he  will  visit  Portugal, 
Spain,  Italy,  and  probably  France  and 
Germany,  to  write  about  the  civilians 
and  non-combatants.  Treanor  was 
associate  editor  of  the  Times  Sunday 
Magazine  before  starting  on  this  as¬ 
signment. 


NAMED  ACTING  EDITOR 

Frank  A.  Clarvoe,  managing  editor 
of  the  San  Francisco  News  for  the 
past  nine  years,  has  been  named  act¬ 
ing  editor,  it  is  announced  by  John 
H.  Sorrells,  executive  editor  of 
Scripps  -  Howard  Newspapers.  Mr. 
Clarvoe  has  been  with  the  News  since 
1925.  W.  N.  (“BUI”)  Burkhardt,  edi¬ 
tor  since  1923,  leaped  to  his  death 
from  the  San  Francisco-Oakland  Bay 
Bridge  on  June  27.  His  body  was  re¬ 
covered  near  the  Golden  Gate  July  7. 
Funeral  services,  followed  by  crema¬ 
tion,  was  held  Monday. 
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Blackwell,  Okla,,  July  8  —  Sale  «  El 
the  Blackwell  Tribune  to  the  Bloclt  Hea: 
well  Journal  Publishing  Co.  becam  ago 
effective  Monday,  ending  a  long  con 
troversy  between  the  two  pape*  Frai 
which  had  reached  the  federal  couit  (.om 
and  formed  the  basis  for  a  $1,000,01  t! 
damage  suit.  pisc 

C.  R.  Bellatti,  publisher  of  the  Tr 
bune  for  21  years,  who  annoimced  tl.  mei 
sale  Sunday,  described  the  transac  poii 
tion  as  satisfactory  to  both  parties  aij 
“with  mutual  good  will  as  between  al  i 
individuals  identified  in  any  way  wit  ^gj, 
either  paper.”  j}je 

The  name  of  Lew  H.  Wentz,  Pont 
City,  Okla.,  oil  millionaire  and  sta;, 
Republican  leader,  had  been  draw 
into  the  litigation  brought  by  the  Tr;  [gj 
bune  against  the  Journal.  The  Join 
nal  was  established  in  1933. 

Phil  McMullen,  general  manager  (  Fre 
the  Journal  company,  said  the  com 
pany  wUl  continue  publication  of  tii 
afternoon  daily  and  weekly  paper,  di^ 
continuing  the  morning  edition  as  * 
July  7. 

In  the  $1,000,000  damage  suit  fileji 
last  December  by  the  Tribune  agaiak 
the  Journal,  the  Tribune  charged  t. 
“malicious  alliance”  to  drive  the  news 
paper  out  of  business.  Named  as  co  j”‘ 
defendants  were  Wentz,  Carl  B.  Hauu  j 
president  of  the  Journal  Publishia  j.j 
Co.,  E.  M.  McIntyre,  former  publisheil  \ 
McMullen  and  Lyman  D.  Cook. 

The  Federal  Trade  Commission,  i  I 
an  order  issued  Sept.  5,  1936,  directs  I 
the  Journal  to  cease  alleged  unfai 
practices  against  the  Tribune.  H  ^ 
petition  in  the  Tribune’s  damage  sa  ^ 
charged  the  Journal,  between  Jun  .  , 
1933,  when  it  was  established,  an 
April  30,  1939,  had  operated  at  a  Ift 
of  $281,000  in  funds  assertedly  furt  ed 
ished  by  certain  defendants.  ■A' 

In  announcing  the  sale,  Bellat 
said  “the  city  of  Blackwell  is  lar?'  th 
enough  for  only  one  good  daily  news)  m 
paper  and  the  people  of  Blackwell  ca 
a  united  effort  with  their  one  daii ' 
newspaper  will  have  a  much  betl< 
and  a  larger  and  more  prosperoif 
city.”  d; 


WASHINGTON  BUREAU 

Omaha,  Neb.,  July  10 — The  Omaha 
World-Herald  will  establish  its  own 
Washington  bureau  this  month  under 
the  direction  of  Marr  McGaffin  as  staff 
correspondent.  McGaffin  is  the  pa¬ 
per's  political  writer  and  legislative 
reporter.  After  covering  the  Demo¬ 
cratic  national  convention,  he  will  go 
directly  to  Washington. 


NEWSMAN  WRITES  SONG  FOR  WASHINGTON 

WASHINGTON,  D.  C.,  July  11 — Composed  by  John  Jay  Daly  of  the  Wash¬ 
ington  Evening  Star  staff  and  dedicated  to  the  former  White  House  cor¬ 
respondent  of  that  newspaper,  now  District  of  Columbia  Commissioner  J. 
Russell  Young,  a  song  “Washington,  My  Washington.”  has  been  adopted  as 
the  official  musical  composition  of  the  Capital  City.  Approved  by  the  Com¬ 
missioners  at  a  meeting  yesterday,  it  was  sung  in  public  for  the  first  time  to¬ 
day  by  George  H.  O’Connor,  highpointing  District  of  Columbia  Day  at  the 
San  Francisco  Golden  Gate  Exposition.  The  composer  is  the  author  of  “A 
Toast  to  the  Flag.”  millions  of  copies  of  which  have  been  printed  since  he 
dashed  off  that  poem  as  a  filler  for  the  editorial  page  of  the  New  Britain 
(Conn.)  Herald  during  World  War  days. 


NEWS  CLAIMS  SCOOP 

Carroll  Binder,  director  of  the  Chi 
cago  Daily  News  Foreign  Service,  thi  i 
week  called  attention  to  the  notabl  < 
scoop  obtained  by  the  Daily  Ne» 
service  when  it  released  informatio 
June  19  that  Hitler  and  Mussolii 
would  not  be  able  to  lay  their  han(i| 
on  the  French  fleet.  Mr.  Binder,  in 
note  to  newspaper  editors  subscribini 
to  the  Daily  News  Foreign  Servin’ 
pointed  out  the  press  associations 
6  carried  stories  pyassed  by  the  BritisI 
censorship  “admitting  that  the  Britisf 
took  measures  on  June  19  to  prevej 
the  French  fleet  from  falling  in¬ 
enemy  hands.”  Mr.  Binder  addf 
that  the  source  of  this  scoop  must  n; 
be  disclosed  even  now.” 


KNOX  APPOINTMENT  CONFIRMED  BY  SENATE 

WASHINGTON,  D.  C.,  July  11 — Col.  Frank  Knox,  president  and  publisher 
of  the  Chicago  Daily  News,  became  Secretary  of  the  Navy  this  week  when 
he  was  confirmed  by  the  Senate  by  a  vote  of  66  to  16. 


TO  ADVERTISE  SHRIMP 

The  Shrimp  Canners  National  At| 
vertising  Asrociation  organized  re 
cently  at  New  Orleans  by  30  shriff 
canners  from  six  Southern  state 
plan  to  spend  $100,000  a  year  in 
three-year  campaign  to  adverti' 
canned  shrimp  nationally.  First  c(? 
will  appear  next  month.  Fitzgera. 
Advertising  Agency,  Inc.,  New  Or  ' 
leans,  is  the  agency. 
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NEWSPRINT  RATIONED  TO  AUSTRALIAN  PAPERS 

EFFECTIVE  JULY  1,  rationing  of  newsprint  reduced  the  size  of  Australian 
newspapers.  Metropolitan  dailies  and  large  weeklies  are  limited  to  35% 
of  their  1938-39  tonnage,  other  papers  to  25  to  35%;  This  rationing  is  ex¬ 
pected  to  save  £1,000,000  Australian  ($2,800,000)  annually  in  foreign  ex¬ 
change.  Since  the  beginning  of  the  year  exchange  restrictions  which  have 
been  in  force  have  reduced  the  newsprint  consumption  of  most  Australian 
newspapers  by  nearly  25%  of  prewar  consumption. 

CANADA  HAS  BANNED  117  (/.  S.  PERIODICALS 

MONTREAL,  July  8 — Entry  of  117  United  States  periodicals  into  Canada  has 
been  banned  since  the  start  of  the  war  and  eight  or  10  others  are  in  process 
of  being  excluded,  according  to  a  return  tabled  in  the  House  of  Commons  at 
Ottawa  in  answer  to  a  question  from  T.  L.  Church  (Cons.,  Toronto).  The 
return  said  180  periodicals  from  all  countries  and  a  quantity  of  books,  pam¬ 
phlets,  circulars  and  other  material  were  refused  admission  to  Canada  since 
the  start  of  the  war.  , 


Coblentz  Named 
Publisher  oi 
Call-Bulletin 

Hearst  Executive  Returns  to 
Son  Francisco  .  .  .  Began 
Career  There  40  Years  Ago 

Elmond  D.  Coblentz,  who  began  his 
Hearst  newspaper  service  40  years 
ago  as  a  cub  reporter,  this  week  re¬ 
turned  to  San 
Francisco  to  be¬ 
come  publisher 
of  the  San  Fran¬ 
cisco  Call-Bulle¬ 
tin.  Announce¬ 
ment  of  the  ap¬ 
pointment  was 
made  July  9. 

The  first  man¬ 
aging  editor  of 
the  San  Fran¬ 
cisco  Call  as  an 
afternoon  news¬ 
paper,  Mr.  Cob¬ 
lentz  is  back 
with  that  newspaper  as  it  celebrates 
its  85th  anniversary  year.  He  succeeds 
Frederick  Wagner  who  resigned. 

Began  Career  There 

Mr.  Coblentz’s  return  to  San  Fran¬ 
cisco  brings  him  back  to  the  city 
where  he  began  a  career  which  car¬ 
ried  him  to  important  publisherships 
and  to  the  role  of  executive  editor  of 
the  Hearst  newspapers.  Recently  he 
has  been  in  an  executive  capacity 
with  the  New  York  Journal-Amer- 
ican. 

He  is  a  member  of  the  board  of 
directors  of  Hearst  Consolidated. 

Starting  as  a  San  Francisco  Ex¬ 
aminer  reporter  Aug.  15,  1900,  Mr. 
Coblentz  in  six  years  worked  his  way 
up  to  the  city  editorship  of  that  paper. 
Then  in  1913  he  became  managing 
editor  of  the  Call,  only  to  return  to 
the  Examiner  in  1915,  *ind  attain  the 
joint  roles  of  editor  and  publisher. 

In  1926,  Mr.  Coblentz  was  named 
editor-in-chief  of  the  New  York 
American. 

He  became  supervising  editor  of 
the  Hearst  newspapers  after  the 
merger  of  the  Journal  and  the  Ameri¬ 
can  June  21,  1937. 

Mr.  Coblentz  has  a  ranch  at  So¬ 
noma,  Cal.,  which  he  has  frequently 
visited  during  recent  years.  His 
daughter  will  be  a  student  at  Stanford 
University  next  fall.  He  was  with 
Mr.  Hearst  when  the  newspaper  pub¬ 
lisher  was  ousted  from  France  in  1930. 

Wagner  Wat  with  Block 

Frederick  Wagner  succeeded  Robert 
P.  Holliday,  now  president  of  West- 
Holliday  Co.,  newspaper  representa¬ 
tives.  on  May  23,  1935.  He  resigned 
as  vice-president  and  Pacific  Coast 
manager  of  Paul  Block  &  Associates 
to  become  Call-Bulletin  publisher. 

Mr.  Wagner  has  been  associated 
with  Pacific  Coast  newspapers  for  38 
years.  Starting  as  a  Seattle  Post- 
hitelligencer  office  boy  in  1902,  he 
joined  the  Seattle  Times  for  12  years 
of  service  starting  in  1904.  He  re¬ 
signed  as  Times  auto  editor  to  join 
the  Los  Angeles  Express  in  a  similar 
capacity,  and  in  succession  was  na¬ 
tional  advertising  manager,  business 
manager  and  advertising  manager.  He 
joined  Paul  Block  &  Associates  in  1931 
when  Mr.  Hearst  purchased  the  Ex¬ 
press  and  merged  it  with  the  Los  An¬ 
geles  Herald.  Mr.  Wagner's  plans 
Were  unannounced. 

In  celebrating  its  85th  anniversary 
this  year,  the  Call-Bulletin  has 
awarded  a  contract  for  a  new  build- 
m.g  which  is  designed  for  completion 
in  the  fall. 


Clarification  of 
"Intrastate"  to  Be 
Made  by  NLRB 

To  Re-state  Conditions  Under 
Which  Newspaper  Is 
Beyond  Wagner  Act 

Washington,  D.  C.,  July  9 — The  Na¬ 
tional  Labor  Relations  Board  is  ex¬ 
pected  to  re-state  soon  the  conditions 
under  which  a  newspaper  may  be 
considered  to  be  in  intrastate  opera¬ 
tion  and  therefore  beyond  the  reach 
of  the  Wagner  Act. 

The  issue  was  raised  in  the  com¬ 
plaint  by  Westchester  Newspaper 
Guild  against  Westchester  Newspa¬ 
pers,  Inc.,  and  Herald  -  Statesman, 
Inc. 

Examiner  Josef  L.  Hektoen  who  re¬ 
ceived  the  testimony  at  a  public  hear¬ 
ing  in  New  York  overruled  the  pub¬ 
lisher  contention  that  the  Yonkers 
Herald-Statesman  does  not  operate  in 
in  interstate  commerce.  However,  he 
failed  to  find  that  the  law  had  been 
violated  and  filed  an  intermediate  re¬ 
port  setting  out  those  facts. 

Oral  argument  was  conducted  be- 
f(!re  the  NLRB  last  week  at  which 
time  counsel  for  the  guild  moved  that 
the  examiner’s  report  be  set  aside. 
Elisha  Hanson  appeared  for  the  pub¬ 
lisher  to  ask  that  the  finding  of  inter¬ 
state  operation  be  rejected  by  the 
Board. 

Among  other  grounds  set  out  in 
support  of  Hanson’s  contention  was 
the  fact  that  there  is  no  circulation  by 
the  Herald-Statesman  outside  New 
York  State. 

The  Board  has  not  indicated  when 
its  decision  will  be  announced. 

Sues  for  $2,673  in 
Overtime  Pay 

Chattanooga,  Tenn.,  July  8 — B.  L. 
Moore,  former  employe  of  the  Chat¬ 
tanooga  News  filed  suit  against  the 
Chattanooga  News  Company,  Chat¬ 
tanooga  News,  Inc.,  and  Phil  B.  Whit¬ 
aker  and  C.  A.  Noon,  liquidating 
trustees,  last  week  for  collection  of 
$2,673.44  overtime  claim.  He  asked 
appointment  of  a  receiver  and  an  in¬ 
junction  to  prevent  the  liquidating 
trustees  from  disposing  of  funds  now 
in  their  possession  pending  outcome  of 
the  litigation  bill.  He  charged  15 
other  former  employes  of  the  News 
have  similar  claims  and  asked  they 
be  required  to  file  claims  in  this  suit. 

An  estimated  $19,000  is  involved. 
The  News  ceased  publication  last 
December.  Moore  worked  in  the  cir¬ 
culation  deportment.  The  liquidating 
trustees  paid  overtime  and  severance 
to  News  guild  employes  and  made 
some  settlement  with  a  small  group 
of  non-members  in  the  editorial  de¬ 
partment  for  over-time  claims  at  that 
time. 


P.  H.  Rice,  Jr.,  Named 
By  Georgia  Admen 

Savannah,  Ga.,  July  9 — Election  of 
Pat.  H.  Rice,  Jr.,  of  Augusta  to  fill  the 
vacant  office  of  secretary  and  treas¬ 
urer  of  the  Georgia  Daily  Newspaper 
Advertising  Managers’  Association,  an 
interesting  address  from  the  consum¬ 
er’s  viewpoint,  and  discussion  of  ad¬ 
vertising  subjects  occupied  the  adver¬ 
tising  executives  at  their  quarterly 
meeting  here  yesterday. 

That  character  and  personality  of 
the  newspaper  and  its  representatives 
were  most  impxjrtant  in  making  the 
newspapier  the  “super-salesman  in 
a  triangle  whereby  it  brought  together 
the  buyer  and  the  seller,”  was  stressed 
by  W.  B.  Scott,  who  is  director  of 
public  works  of  Savannah. 

Trend  in  some  quarters  away  from 
bulk  space  to  frequency  of  insertion 
as  a  more  effective  and  desirable  pro¬ 
gram  of  advertising  was  indicated  by 
some  of  the  discussion. 

The  business  session  was  presided 
over  by'L.  E.  Kelly  of  the  Thomasville 
Times-Enterprise,  who  is  president  of 
the  association.  C.  E.  Hutchins,  na¬ 
tional  advertising  manager  of  the 
Morning  News  and  Evejiing  Press, 
who  was  chairman  of  the  program, 
presented  the  topics  for  discussions, 
which  were  lead  by  H.  H.  Sampson 
of  the  Atlanta  Constitution,  J.  A. 
Davis.  Albany  Herald:  F.  C.  Bunting. 
Columbus  Ledger  -  Enquirer;  Joel 
Chandler  Harris,  Jr.,  Atlanta  adver¬ 
tising  representative  and  others. 

Two  new  members  of  the  associa¬ 
tion,  H.  R.  Wood,  of  Atlanta,  Southern 
representative  of  Theis-Simp)son,  Inc., 
New  York,  national  advertising  agency, 
and  W.  E.  Page  of  the  Columbus 
Ledger-Enquirer,  were  introduced  at 
the  morning  session. 

F.  C.  RITCHEY  RETIRES 

Fred  C.  Ritchey,  formerly  censor 
of  advertisements  submitted  for  pub¬ 
lication  in  the  Chicago  Daily  News, 
recently  retired  on  pension  after  near¬ 
ly  40  years’  service.  Mr.  Ritchey, 
born  Dec.  2, 1874,  first  joined  the  Daily 
News  in  1899  as  a  stockroom  clerk. 
He  left  the  newspaper  in  1902  to  sell 
life  insurance,  but  returned  to  the 
Daily  News  as  a  classified  solicitor  a 
year  later.  In  the  next  30  years  he 
held  various  positions  in  the  advertis¬ 
ing  department,  including  that  of  local 
display  manager.  He  became  censor 
10  years  ago. 

■ 

ENTERS  WEEKLY  FIELD 

The  Glendale  (Cal.)  Star  returned 
to  semi-weekly  publication  recently 
after  publishing  as  a  daily  for  three 
months.  Mechanical  limitations  of  the 
press  were  given  as  the  reason  for 
the  change  by  Thomas  D.  Wason,  pub¬ 
lisher,  who  said  he  expects  to  resume 
daily  publication  in  the  future.  In  the 
meantime  he  said  the  Star  would  con¬ 
tinue  to  take  United  Press  and  United 
Features  services. 


G.  O.  P.  Chairman 
A  Publisher 
Since  1906 

J.  W.  Martin.  Jr..  Publishes 
North  Attleboro  (Mass.) 
Evening  Chronicle 

Washington,  D.  C.,  July  9 — A  re¬ 
porter  at  18  and  a  publisher  when  he 
was  26,  Representative  Joseph  W. 
Martin  of  North  Attleboro,  Mass.,  to¬ 
day  added  the  chairmanship  of  the 
Republican  National  Committee  to  his 
numerous  distinctions.  Personal  se¬ 
lection  of  Republican  Nominee  Wen¬ 
dell  Willkie  to  head  the  committee 
:ind  manage  the  campaign.  Represen¬ 
tative  Martin  will  continue  his  Con¬ 
gressional  duties  and  serve  in  the 
committee  role  without  compensation. 

Mr.  Martin  was  18  years  old  when 
he  was  graduated  from  the  high 
school  of  his  native  North  Attleboro. 
He  obtained  work  the  same  year  as 
a  reporter  for  the  Attleboro  Sun  and 
as  correspondent  for  the  Providence 
Jotimal.  That  was  in  1902.  In  1906 
ht  became  publisher  of  the  North 
Attleboro  Evening  Chronicle,  and  has 
continued  in  that  post  to  the  present 
day. 

Service  in  the  Massachusetts  House 
of  Representatives  and  Senate  and 
membership  on  numerous  state  and 
local  commissions  preceded  his  entry 
into  Congress  15  years  ago.  His  ser¬ 
vice  in  the  Capital  has  been  unbroken. 
Two  years  ago  he  succeeded  Ber¬ 
trand  H.  Snell  as  minority  leader  of 
the  House,  a  position  which  places 
him  in  line  for  the  Speakership  in 
the  event  the  Republican  party  cap¬ 
tures  a  majority  in  that  assembly  in 
the  November  election. 

Mr.  Martin  had  a  smattering  of 
voles  in  the  Republican  National  Con¬ 
vention's  early  roll  calls  for  a  Presi¬ 
dential  nominee.  He  released  his  sup¬ 
porters  to  Willkie. 

m 

A.  B.  P.  Continues 
Promotion  Campaign 

At  its  initial  meeting  of  the  new 
fiscal  year,  the  executive  committee 
of  the  Associated  Business  Papers, 
New  York,  voted  unanimously  to  con¬ 
tinue  its  “Tell  All”  promotional  cam¬ 
paign  designed  to  help  advertisers 
make  more  effective  use  of  the  space 
they  buy,  according  to  Mason  Brit¬ 
ton,  chairman  of  the  board. 

Two  new  members.  Hardware 
World,  160  North  LaSalle  Street,  Chi¬ 
cago,  and  Photo  Technique,  McGraw- 
Hill  Publishing  Company,  New  York, 
w’ere  admitted  to  membership. 

The  executive  committee  announced 
that  the  following  publications  are  no 
longer  members  of  the  Association: 

Atlantic  Fisherman,  Embalmers’ 
Monthly,  Furniture  Manufacturer, 
Furniture  Record,  Hide  and  Leather 
and  Shoes,  Hotel  Bulletin,  Ice  Cream 
Review.  Milk  Dealer,  Shoe  and 
Leather  Reporter,  Soap,  Western  Ad¬ 
vertising. 

■ 

ISSUES  HANDSET  BOOK 

The  John  Henry  Nash  Fine  Arts 
Press  at  the  University  of  Oregon  has 
recently  issued  a  limited  edition  of 
100  copies  of  a  book  titled  “Claude 
Garamond  and  His  Place  in  the 
Renaissance”  written  by  Edward  F. 
O’Day.  The  book  was  designed  by 
Dr.  Nash,  Professor  of  Typography 
at  Oregon.  The  type  used  is  Gara¬ 
mond  and  it  was  hand  set  by  Betty 
Jane  Thomp.son  and  William  Cassidy, 
students  of  typography,  under  the 
direction  of  Robert  C.  Hall,  associate 
professor  of  journalism. 
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War  Reporter 
R.  Busvine  Has 
Busman's  Holiday 

Assumes  Duties  of 
Foreign  Editor  Pflaum 
At  Chicago  Times 


OLD  DUTCH  CLEANSER  CHANGES  TO  B-S-H 

NEWSPAPERS  will  ultimately  benefit  in  the  transfer  of  the  Old  Dutch 
Cleanser  advertising  account  July  15  to  Blackett-Sample-Hummert,  Inc., 
Chicago,  Editor  &  Publisher  learned  this  week.  Although  there  will  not  be 
any  increase  in  the  $1,000,000  appropriation,  newspapers  will  receive  a  larger 
part  of  it.  Magazines  and  radio  carry  the  bulk  of  Old  Dutch  advertising. 
Definite  campaign  plans  have  not  been  complete.  Advertising  for  Old  Dutch 
Cleanser,  a  department  of  the  Cudahy  Packing  Company,  has  been  handled 
for  16  years  by  Roche,  Williams  &  Cunnyngham,  Chicago.  B-S-H  also  han¬ 
dles  advertising  for  Cudahy’s  “Brev”  shortening. 


Supplementary 
News  Agency 
Formed  in  N.  Y. 

Overseas  News  Agency 
Dedicated  to  Covering 
News  of  Minorities 
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Richard  Busvine,  British  free  lance 
writer  who  joined  the  Chicago  Times 
staff  as  a  war  correspondent  last  fall, 
is  enjoying  a 
“busman’s  holi¬ 
day,’’  assuming 
the  duties  o  f 
Foreign  Editor 
Irving  Pflaum 
until  the  latter 
returns  to  Chi¬ 
cago  from  an  ex¬ 
tensive  trip  to 
South  America. 

M  r .  Busvine, 
who  covered  the 
Finnish  war  and 
many  phases  of 
the  Western  con¬ 
flict,  including  the  Dunkirk  evacua¬ 
tion,  told  Editor  &  Publisher  this 
week  that  he  was  already  getting  rest¬ 
less  and  preferred  covering  the  Euro¬ 
pean  war  rather  than  handling  the 
copy  of  war  correspondents.  He  also 
expressed  his  concern  over  the  im¬ 
pending  invasion  of  England  by  the 
Germans.  He  said  he  was  supposed 
to  be  resting  from  his  arduous  duties 
as  a  war  corresp>ondent,  but  he  ad¬ 
mitted  his  thoughts  were  with  Lon¬ 
don,  where  he  was  formerly  engaged 
in  the  textile  business  with  his  father. 

Relates  Correspondents'  Troubles 

Bronzed  by  his  many  days  in  the 
open  with  the  Finnish  and  British 
forces  and  still  a  bit  weary  from  his 
two-week  convoyed  trip  across  the 
Atlantic  to  the  U.  S.,  Mr.  Busvine  told 
of  the  problems  confronting  war  cor¬ 
respondents  in  maintaining  communi¬ 
cations  when  “the  going  gets  tough.” 

The  war  has  been  anything  but 
“clear  sailing”  for  the  Times  corre¬ 
spondent.  He  experienced  consider¬ 
able  hardships  after  his  arrival  at  the 
Northern  front  in  sub-zero  Finland 
last  winter.  He  was  stricken  ill  at 
Rovanieni,  but  later  joined  the  Fin¬ 
nish  troops  and  was  in  the  midst  of  a 
severe  air  raid  by  Russian  bombers 
at  one  stage  of  the  conflict. 

In  Finland,  he  said,  telegraphic 
communications  were  practically  nor¬ 
mal  up  to  the  time  peace  was  made 
with  Russia.  With  95  correspondents 
in  one  hotel  at  Helsinki,  the  demand 
for  wire  facilities  was  too  great  and, 
consequently,  many  correspondents’ 
stories  failed  to  clear  for  48  hours  after 
news  of  peace  terms  was  announced. 

Busvine  was  preparing  to  leave  for 
the  Balkans  from  Brussels  when  he 
was  sent  to  Amsterdam,  Holland,  just 
prior  to  the  Nazi  blitzkrieg  in  the 
Netherlands.  By  curious  coincidence, 
he  received  the  only  telephone  call 
successfully  put  through  from  Amer¬ 
ica  two  days  before  the  attack  on 
Amsterdam.  Foreign  Editor  Pflaum 
told  Busvine  to  remain  in  Amsterdam 
two  days  after  the  invasion,  gather  all 
the  stories  he  could  without  attempt¬ 
ing  to  file  them,  and  “get  to  some  neu¬ 
tral  country”  where  he  could  cable 
his  dispatches. 

"What  Neutral  Country?" 

When  he  asked  Pflaum  what  neutral 
country  he  would  suggest.  Pflaum  said 
that  was  something  for  him  to  figure 
out.  Consequently,  Busvine  witnessed 
the  air  attack  on  Amsterdam,  remain¬ 
ing  on  the  scene  for  three  days. 

He  filed  eye-witness  accounts  of 
the  bombings  and  later  learned  that 
no  dispatches  were  being  transmitted 


DISCUSS  PLANS  FOR  WAGE-HOUR  HEARING 

CHICAGO,  July  11 — Members  of  the  all-newspaper  committee  on  the  Wage 
and  Hour  Act  met  here  this  week  to  discuss  plans  in  connection  with  their 
appearance  at  a  hearing  in  Washington,  D.  C.,  July  25,  at  which  time  the  ad¬ 
ministrator  will  consider  the  present  definitions  of  executive,  professional 
and  administrative  workers  and  outside  salesmen,  as  they  apply  to  the  news¬ 
paper  business.  The  committee  had  previously  indicated  it  would  be  repre¬ 
sented  at  the  hearing  and  this  week’s  meeting  was  for  the  purpose  of  con¬ 
sidering  the  effect  of  the  present  definitions.  Those  in  attendance  were  Wil¬ 
liam  F.  Wiley,  Cincinnati  Enquirer,  chairman;  Howard  Stodghill,  Philadelphia 
Bulletin;  Elisha  Hanson,  ANPA  general  counsel;  Eugene  MacKinnon,  chair¬ 
man,  ANPA  special  standing  committee;  and  William  Canfield,  assistant  sec¬ 
retary-treasurer,  Inland  Daily  Press  Association. 


from  Amsterdam  to  London,  although 
British  correspondents  were  filing 
stories,  which  never  reached  the 
cables.  Busvine  cabled  the  Times  in 
Chicago  and  suggested  his  stories  be 
offered  the  London  Express.  The 
stories  were  eagerly  received  by  the 
Express,  via  the  Chicago  Times. 

His  most  memorable  war  experience 
was  the  evacuation  of  the  B.E.F.  from 
Dunkirk,  he  said.  He  watched  this 
tremendous  undertaking  which 
amazed  the  world  and  returned  to 
England  on  board  a  British  destroyer, 
loaded  to  the  gunwales  with  British 
soldiers.  He  filed  an  eye-witness  ac¬ 
count  of  the  event  upon  his  arrival 
in  England. 

Mr.  Busvine  expressed  confidence 
in  the  British  defense  system  to  with¬ 
stand  the  expected  onslaught  of  the 
Germans  in  the  immediate  future. 

PRESS  COURTESY  CARDS 

Mayor  Edward  J.  Kelly  of  Chicago 
this  week  issued  courtesy  cards  to  all 
press  representatives  accredited  to  the 
Democratic  National  Convention,  as 
well  as  delegates  to  the  meeting  in 
Chicago  next  week.  The  gold  cour¬ 
tesy  cards,  issued  by  the  host  mayor 
on  behalf  of  the  Citizens’  Committee, 
will  admit  press  representatives  to  all 
loop  theaters,  subject  to  prevailing 
taxes,  and  to  all  race  tracks  and  base¬ 
ball  parks.  Courtesy  cards  can  be 
obtained  at  the  mayor’s  personal  head¬ 
quarters,  Parlor  C,  Blackstone  Hotel. 

USED  CAREER  PIGEONS 

The  Newport  News  (Va.)  Daily 
Press  and  Times-Herald  used  carrier 
pigeon  express  recently  to  bring  spot 
news  of  the  S.S.  America’s  trial  run, 
from  ship  to  shore.  The  pigeons,  with 
small  aluminum  capsules  bound  to 
their  legs,  were  released  at  2  p.m., 
when  the  America  was  an  estimated 
100  miles  at  sea  off  the  Virginia  Capes. 
The  first  bird  was  clocked  into  its 
home  loft  at  5: 19  p.m.,  with  two  others 
following  it  one  minute  later. 

JOHNSTON  NAMED 

W.  C.  Johnston  has  been  appointed 
associate  editor  of  the  Petersburg 
(Va.)  Progress-Index,  succeeding  Ed¬ 
ward  J.  Wyatt,  who  becomes  editor- 
in-chief.  Prior  to  joining  the  Pro¬ 
gress-Index,  he  did  special  assign¬ 
ments  and  research  for  the  Richmond 
Southern  Planter.  A  former  editor 
of  the  Suffolk  (Va.)  News-Herald, 
he  also  had  been  with  the  Newport 
News  (Va.)  Daily  Press. 

RAISES  AD  RATES 

The  Newport  News  (Va.)  Daily 
Press  and  Times-Herald  announced 
July  10  an  increase  in  their  general 
advertising  rate  from  eight  to  nine 
cents  per  line,  effective  Sept.  1. 


TO  PLACE  REFUGEES 

Boston,  July  11 — Boston  Evening 
I'ranscript  is  now  receiving  applica¬ 
tions  from  its  readers  for  placement 
in  New  England  homes  of  500  English 
children  to  be  evacuated  to  this  coun¬ 
try  as  soon  as  arrangements  are  com¬ 
pleted  here.  Entirely  apart  from  any 
other  evacuation  plan,  the  Transcript 
movement  which  gained  headway  this 
week,  is  being  promoted  with  the  ap¬ 
proval  of  the  U.  S.  Committee  for  the 
Care  of  Europe’s  Children.  The  Lon¬ 
don  Telegraph  and  Morning  Post  are 
co-operating  with  the  Boston  paper 
in  publicizing  the  plan. 

TEXAS  LAW'VOIDED 

Austin,  Tex.,  July  8 — A  law  passed 
by  the  Texas  legislature  last  year,  at¬ 
tempting  to  regulate  the  temporary 
“political  newspapers,  has  been  ruled 
unconstitutional  in  an  opinion  by  At¬ 
torney  General  Gerald  C.  Mann.  The 
law  provided,  with  a  few  exceptions, 
that  no  newspaper  could  accept  paid 
political  advertising  from  more  than 
one  candidate  until  the  paper  had 
been  in  general  circulation  for  one 
year. 

err  SEMINAR 

A  newspaper  Seminar  of  Safety  will 
be  conducted  in  Duluth,  Minn.,  Aug. 
6-8,  by  the  CIT  Safety  Foundation, 
national  traffic  safety  organization,  en¬ 
dowed  by  CIT  Corporation,  automo¬ 
bile  sales  financing  institution.  Gov¬ 
ernor  Stassen  will  open  the  Seminar 
with  a  greeting  to  the  newspapermen 
and  it  is  expected  that  a  large  propor¬ 
tion  of  the  daily  and  weekly  press  of 
the  State  will  be  represented. 

brightener'  items 

Brightener  material  providing  a  con¬ 
trast  with  the  heavy  war  news  is  pro¬ 
vided  by  the  San  Francisco  News  by 
use  of  a  daily  page  one  feature  headed: 
“Every  Line  GOOD  NEWS  to  Some 
One.”  Included  are  brief  items,  care¬ 
fully  condensed  and  edited,  telling  of 
progress  made  in  social,  scientific  and 
business  lines,  all  from  a  local  angle. 
The  feature  is  being  edited  by  Mary 
Ellen. 

WASH.  PRESS  CHANGE 

Washington,  D.  C.,  July  8 — James 
Allen,  formerly  director  of  press  re¬ 
lations  for  the  Securities  Elxchange 
Commission  has  been  appointed  to 
succeed  Gordon  Dean  as  informational 
director  of  the  Department  of  Justice. 
Before  entering  government  service, 
Allen  was  associated  with  Columnist 
Paul  Mallon.  Dean  resigned  to  enter 
law  practice  with  Brien  McMahon, 
formerly  Assistant  U.  S.  Attorney 
General. 


Overseas  News  Agency,  backed  by 
several  prominent  newspapermen  and 
dedicated  to  “covering  the  tribulations 
and  triumphs  of  minorities,  reporting 
all  important  developments  affecting 
their  national,  p>olitical,  and  religious j^hich  ] 
life,”  was  announced  as  organized  in 
New  York  this  week. 

President  of  the  agency  with  offices 
at  165  West  46th  St.,  is  Jacob  Blau- 
stein,  director  of  the  Pan  American 
Petroleum  and  Transport  Company. 
Vice-presidents  are  George  Backer, 
publisher  of  the  New  York  Post,  and 
Harold  K.  Guinzberg,  president  of  the 
Viking  Press. 

Swope  and  White  on  Board 

Herbert  Bayard  Swope,  former 
executive  editor  of  the  old  New  York 
World,  is  chairman  of  the  board,  and 
William  Allen  White,  Emporia  (Kan.) 
Gazette,  is  vice-chairman.  Board 
members  are:  Dr.  Frank  Aydelotte, 
ex-president  of  Swarthmore  College 
and  head  of  the  Institute  for  Advanced 
Studies,  Princeton;  the  Rev.  Father 
Robert  I.  Gannon,  President  Ford- 
ham  University;  John  Francis  Neylan, 
of  San  Francisco;  William  Jay  Schief- 
felin;  Prof.  James  T.  Shotwell, 
Columbia  University;  Dr.  Abba  HillelJ’* 
Silver,  of  Cleveland,  and  Hendrik  Wil-  , 
lem  van  Loon,  author.  ptartir 

The  agency  points  out  that  the  board 
included  representatives  of  the  three 
leading  religious  denominations. 

Although  an  outgrowth  of  the  long- 
established  Jewish  Telegraphic  1^  ^ 
Agency,  the  Overseas  News  Agency  p  o'"*  ' 
will  be  general  in  scope  and  wholly  >  0 

separate  from  the  JTA,  which  will  Sine 
continue  to  function.  theate 

Non-Competitive  Service  some 
The  agency  states:  “It  will  cover  other 
accurately  and  objectively  the  type  ^w 
of  news  which  today,  because  of  the  51.000 
pressure  of  spot  war  news,  is  either  tismg 
crowded  out  or  forgotten.  o'*® 

“It  will  in  no  sense  attempt  to  com-  the  n 
pete  with  existing  news  services,  to  done 
which  it  will  regard  itself  as  supple-  tng,  < 
mentary.  outdo 

“It  will  devote  itself  exclusively  to  |A  ma 
reporting  facts.  > 

“It  will  indulge  in  no  propaganda. }  Sor 
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preach  no  theory  or  philosophy.” 

The  Overseas  News  Agency  lists 
itself  as  on  “Airmail  Service.” 


72-Year-Old  Reporter 
Legless  Since  a  Child 

Dunkirk.  N.  Y.,  July  8 — John  T. 
Maloney,  72,  dean  of  the  Buffalo  Eve¬ 
ning  News  correspondents,  is  a  leg¬ 
man  without  legs. 

Johnny  Maloney  has  been  gatheriiig 
news  for  the  News  and  the  Associ¬ 
ated  Press  here  for  the  better  part  of 
a  half  century.  Until  a  recent  acci¬ 
dent  caused  a  hip  fracture,  Mr.  Ma¬ 
loney  rode  his  bicycle  all  over  the 
city  and  environs  covering  his  news 
beat. 

Rising  above  the  boyhood  tragedy 
in  which  both  his  legs  were  ampu¬ 
tated,  Mr.  Maloney  has  lived  a  nor¬ 
mal  and  happy  life  and  reared  a 
family. 

Few  perhaps  know  of  his  affliction, 
so  perfect  became  his  manipulation 
of  artificial  legs. 

Mr.  Maloney  began  writing  for  the 
News  May  1,  1894,  and  in  the  last  46 
years  has  never  had  to  send  in  a  re¬ 
traction  on  a  single  line  of  copy. 
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N.  Y.  Dailies  May  Ultimately 
Get  $1,000,000  More  Yearly 
From  Picture  Theatres 
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‘^dngj  A  shift  in  advertising  policy 
giousjfhich  promises  to  divert  more  than 
11,000,000  a  year  in  new  revenue  to  the 
Lily  newspapers  of  New  York  City 
kas  announced  this  week  by  Oscar  A. 
boob,  advertising  director  of  the  Loew 
totion  picture  theatre  circuit  of 
preater  New  York. 

The  radical  change  in  the  Loew 
idvertising  setup  was  revealed  in  the 
lotification  that  Loew’s  Weekly  would 
uspend  publication  July  18.  Loew’s 
^’eekly,  for  21  years,  has  been  the 
biblc”  of  millions  of  New  York  City 
moviegoers  (or  so  thought  the  Loew 
,  xecutives!).  This  little  four-page 
lamphlet  was  issued  weekly  for  two 
decades.  It  had  a  circulation  of  950,- 
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00  to  1,100,000  copies  of  which  nearly 
00,000  were  mailed  to  a  request  list, 
[he  cost  of  the  Weekly,  including 
nailing,  ran  to  $400,000  per  year, 
ylan  elimination  of  the  Weekly 

hief.  l— after  several  years  of  surveys  and 
I  Q{*ests— the  major  portion  of  the  cost 
iillel'®*  publication  will  be  diverted 
^jj.  into  daily  newspaper  advertising. 

Starting  July  18,  Loew's  will  begin 
oard  3  complete  daily  directory  of 

jyegliti  shows  in  the  New  York  Journal- 
^merican.  Other  newspapers  will  be 
Itdded,  until  a  budget  of  around  $300,- 
joOO  per  year  will  be  spent  in  the  New 
pork  dailies. 

Other  Theaters  May  Follow 

Since  Loew’s  is  thq  dominant 
theater  circuit  in  New  York — with 
some  75  theaters — it  is  predicted  that 
other  circuits  will  soon  follow  the 
Loew  lead  and,  as  a  result,  close  to 
(1.000,000  new  newspaper  adver¬ 
tising  will  develop.  New  York  City 
is  one  of  the  few  large  cities  in  which 
the  neighborhood  movie  houses  have 
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!,  to  |done  negligible  newspaper  advertis- 
ple- 


png,  depending  almost  entirely  upon 
[outdoor  advertising  and  mailing  lists. 
A  matter  of  neighborhood  movie  rates 
was  involved. 

Some  years  ago,  when  Oscar  Doob 
took  over  the  Loew  advertising  de¬ 
partment,  Loew  pioneered  in  use  of 
newspaper  space,  with  the  setting  up 
of  neighborhood  rates  by  the  papers. 
iSince  then  the  movie  space  gradually 
increased.  This  was  brought  about 
through  a  decrease  in  the  outdoor  ad- 
^  T  vertising  exjjenditures.  Now  it  will 
tecome  a  classification  of  real  impor- 
itance  to  the  papers.  Doob  is  a  former 
newspaper  man  and  firm  believer  in 
ring  the  theory  that  newspaper  advertis- 
ing  can  do  a  complete  job  for  the 
i  °  '  theaters.  The  Loew  circuit  outside  of 
cci-  York  City,  has  depended  almost 
oi'  newspaper  advertising. 
®5%  of  its  budgets  going  to  the  dailies. 

In  Chicago,  Philadelphia,  Boston, 
Pittsburgh  and  other  large  cities, 
pu-  *ieighborhood  movie  advertising  has 
tor-  3  large-space  factor, 

j  a  .  The  New  York  Journal- American, 
Relieving  that  the  Loew  daily  direc- 
ion.  has  definite  circulation  value, 

tion  planned  an  elaborate  promotion 
Campaign  to  sell  the  directory  to  its 
the  paders. 

j  Donahue  and  Coe  Agency  is  hand¬ 
ling  the  placing  of  the  Loew  news- 
[laper  advertising. 
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The  ADVERTISING  SURVEY 

_ By  WARREN  L.  BASSETT _ 

Patriotic  Fourth  of  July  Page  Widely  Used 


NOT  SINCE  the  days  when  this  coun¬ 
try  entered  the  World  War  has  the 
U.  S.  public  been  so  conscious  of  its 
national  heritage,  its  obligation  to  up¬ 
hold  the  ideals  of  American  de¬ 
mocracy. 

Every  avenue  of  communication  has 
carried  the  message  of  patriotism — 
newspapers,  radio,  magazines,  the 
stage,  the  screen,  and  the  political 
rostrum. 

Many  a  newspaper  has  carried  pa¬ 
triotic  messages  in  paid  advertising 
space  in  recent  months,  but  the  most 
revealing  indication  of  general  pub¬ 
lic  feeling,  so  far  as  the  newspapers 
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Richmond  Times  Dispatch  double  truck 
as  seen  after  paper  is  turned. 

are  concerned,  came  on  the  Fourth  of 
July  when  a  patriotic  mat  sent  out 
by  Metro  Newspaper  Service,  New 
York,  made  a  smashing  impact  across 
the  country 

The  copy,  which  was  sent  out  in 
full-page  size  (both  standard  and 
tabloid)  form,  consisted  of  a  facsimile 
of  the  original  Declaration  of  Inde¬ 
pendence  with  the  names  of  the  sign¬ 
ers,  superimposed  upon  which  was  a 
proudly  waving  American  flag.  Use 
of  two  colors,  red  and  blue  was  sug¬ 
gested,  to  bring  out  the  red,  white  and 
blue  of  the  flag.  Space  was  left  at 
the  bottom  so  that  the  page  could  be 
underwritten  by  local  firms,  and  their 
names  carried  there. 

Early  this  week  it  was  apparent 
that  the  page  had  struck  a  responsive 
chord  across  the  country.  Tear  sheets 
poured  i  into  the  Metro  office  in  New 
York  showing  that  several  hundred 
papers  had  used  the  layout  in  full 
color.  A  large  number  of  papers 
succeeded  in  selling  it  to  local  spon¬ 
sors,  and  carried  their  names  on  it, 
but  a  surprising  number  printed  it  in 
color  as  a  straight  editorial  feature, 
many  of  them  using  it  as  the  front 
page  of  their  July  4  issue. 

Others  used  it  as  an  editorial  fea¬ 
ture,  but,  on  an  inside  or  second  sec¬ 
tion  front  page. 

Typical  of  the  editorial  treatment 
was  that  of  the  Lawrence  (Mass.) 
Eagle-Tribnne,  which  used  the  page 
inside  in  color,  heading  it,  “The  Law¬ 
rence  Eagle-Tribune’s  1940  Fourth  of 
Julv  Souvenir  Page.” 

In  place  of  the  sponsors’  names  at 


the  bottom  the  paper  said,  in  part: 
“Let  us  look  again  at  the  document 
which  proclaimed  a  new  nation — ‘The 
unanimous  declaration  of  the  thirteen 
United  States  of  America.’  Over  it 
we  fly  the  flag  whose  gallant  colors 
proclaim  that  those  states — now  grown 
to  48 — have  through  164  long  years 
kept  faith  with  the  concept  whose 
spirit  was  forever  engraved  with  each 
stroke  of  the  pen  which  wrote  the 
Declaration  of  Independence  and 
penned  the  signatures  below  it.” 

In  Malden,  Mass.,  the  Press  obtained 
sponsorship  by  six  local  American 
Legion  Posts. 

The  Richmond  Times-Dispatch  sold 
a  double  truck  based  on  the  copy,  and 
turned  the  ad  sidewise  to  the  left  to 
get  it  in.  The  copy  is  reproduced 
here.  In  addition  the  paper  sold  a 
third  page  on  the  patriotic  theme  based 
on  an  illustration  of  the  American 
flag  as  “America’s  Symbol  of  Liberty.” 

One  newspaper  reproduced  the  page 
in  color  on  poster  cards  and  distributed 
them  to  local  merchants,  who  dis¬ 
played  them  in  their  windows.  So 
great  was  the  demand  a  price  of  25c 
was  later  placed  on  the  posters  to 
discourage  requests. 

Commenting  on  the  layout.  J.  A. 
Bernstein,  of  Metro,  said  it  was  ‘‘the 
most  widely  used  and  successful  idea 
we  have  presented.  Nothing  we  have 
done  has  quite  equalled  it.” 

In  Philadelphia,  the  Inquirer  car¬ 
ried  a  doube  truck  originated  by  Har¬ 
old  A.  Stretch,  advertising  director. 
Sponsored  by  sixteen  firms,  the  ad¬ 
vertisement  measured  approximately 
5,000  lines. 

Headed  “Independence  Day,  July 
4,  Again  Reminds  Us  That  Man’s 
Greatest  Privilege  is  American  Citi¬ 
zenship.”  the  advertisement  carried 
cuts  of  Independence  Hall  and  a  re¬ 
production  of  a  scene  showing  the 
signing  of  the  Declaration  of  Inde¬ 
pendence.  It  listed  famous  American 
documents,  including  the  Declaration 
of  Independence,  'The  Bill  of  Rights, 
the  Monroe  Doctrine  and  the  Gettys¬ 
burg  Address.  Space  was  also  de¬ 
voted  to  the  listing  of  patriotic  holi¬ 
days,  the  Presidents  of  the  United 
States  and  the  States  in  the  Union. 

The  names  of  the  sponsors  were 
placed  across  the  bottom  of  the  pages 
under  the  heading,  “The  following 
firms  count  it  a  privilege  to  present 
these  great  documents  of  our  national 
history.” 

Friday  Real  Estate  Pages 

AN  INTERESTING  move  in  the  field 

of  real  estate  advertising  was  an¬ 
nounced  this  week  by  the  New  York 
World-Telegram  when  in  a  full-page 
promotion  advertisement  in  the  Mon¬ 
day  paper  it  stated  that  on  July  12  it 
was  shifting  its  real  estate  pages  from 
the  Saturday  to  the  Friday  i.ssue. 

The  reason  for  the  change  is  that 
the  five-day  week  has  spread  so 
widely  in  business  and  industry  that 
the  purchaser  or  renter  now  has  two 
days  in  which  to  study  the  local  real 
estate  offerings. 

Admitting  that  the  Friday  paper, 
crowded  with  retail  advertising,  pre- 
.sented  difficulties  for  the  idea,  the 
World-Telegram  nevertheless  declared 
that  “the  liveliest  advertising  position 
of  the  week”  will  now  become  avail¬ 
able  to  the  real  estate  interests.  Two 
‘■genuinely  interesting  pages  of  real 


estate  news  and  advertising”  are 
promised,  but  it  is  the  hope  of  the 
paper  that  total  can  be  raised  to  four. 

One  of  the  most  intensive  promotion 
drives  ever  used  by  the  daily  on  a 
single  classification  was  carried  out 
this  week.  Following  the  full-page 
Monday,  half-pages  and  smaller  ads 
were  used  each  day.  In  addition,  a 
four-page  broadside  was  mailed  Mon¬ 
day,  followed  by  a  flashy  folder  Tues¬ 
day.  On  Tuesday,  Wednesday  and 
Thursday  telegrams  were  sent  to  a 
selected  list  of  advertisers  and  pro¬ 
spective  advertisers. 

Other  New  York  evening  newspa¬ 
pers,  it  is  understood,  are  watching 
the  developments  with  great  inter¬ 
est. 

Tax  Rise  Sold  Full  Page 

AND  SPEAKING  AGAIN  of  patriot¬ 
ism  and  advertising,  the  Oil  City 
(Pa.)  Blizzard  on  July  3  converted  a 
tax  increase  into  a  linage  increase. 

Feeling  that  there  might  be  a  wave 
of  resentment  to  the  price  increases 
necessitated  by  the  new  $5,000,000  de¬ 
fense  program  taxes  which  went  into 
effect  July  1,  J.  Kenneth  Staats,  ad¬ 
vertising  manager  of  the  Blizzard  pre¬ 
pared  a  page  titled,  “We  Bless  Amer¬ 
ica,  Land  of  the  Free!  As  Americans 
We  are  Happy  to  Pay  the  New  Taxes 
Imposed  for  Our  National  Defense!” 
Copy  went  on  to  state  the  reason  for 
increased  cafe  and  tavern  prices,  and 
the  page  was  signed  by  67  members 
of  the  Venango  County  Beer  and 
Liquor  Dealers'  Association. 

■ 

Reveals  Rate  Cord  for 
Democratic  Program 

Washington,  D.  C.,  July  10 — The 
advertising  features  of  the  Democratic 
National  Convention  campaign  pro¬ 
gram  should  be  included  among  “per¬ 
nicious  political  activities”  to  be  barred 
by  the  Hatch  Act.  Representative  Har¬ 
old  Knutson  of  Minnesota,  suggested 
during  debate  on  amendments  to  that 
law. 

Supporting  his  position,  he  placed 
in  the  Congressional  Record,  the  rate 
card  of  the  Democratic  committee, 
showing: 

“Black  and  white:  Full  page,  $2,500; 
preferred  position  25%  extra.  Full 
color  page.  $3,125;  no  preferred  posi¬ 
tion. 

‘‘Preferred  positions:  Back  cover  in 
full  color,  $8,500. 

“Color  pages  and  covers  same  size 
as  black  and  white  pages. 

“Bleed  cover  pages  15%  extra.” 

The  Congressman  declared  the  price 
for  back  cover  in  full  color  is  “more 
than  one  would  pay  for  a  page  in  the 
Saturday  Evening  Post,  the  Ladies’ 
Home  Journal,  and  the  Woman’s 
Home  Companion  combined.” 


Campaigns  and  Accounts 


DELL  PUBLISHING  CO.  has  opened 
a  trade  paper  campaign  utilizing 
four  publications  to  launch  Fashion, 
a  new  magazine,  first  issue  to  appear 
on  Aug.  23.  Double-truck  copy  is 
being  used.  Consumer  copy  will  ap¬ 
pear  next  month  in  newspapers  in 
major  markets  throughout  the  coun¬ 
try.  Lennen  &  Mitchell.  Inc.,  is  the 
agency. 

Liggett  &  Myers  Tobacco  Company 
is  releasing  a  campaign  for  Chester¬ 
fields  thi=  month,  with  a  new  theme 
line  “Do  You  Smoke  the  Cigarette 
That  Satisfies?”  The  schedule  in- 
(Continued  on  page  16) 
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EDITOR  &  PUBLISHE? 


Newspapers  Co-operating 
With  BBS,  Says  Bauer 


New  President  of  National  Association  of 
Better  Business  Bureaus  Sees  Retailers 
More  Conscious  of  Good  Advertising 


“RETAIL  STORES  are  more  con¬ 
scious  of  the  need  of  developing 
sound  relations  with  their  customers 
than  any  other  advertisers  in  news¬ 
papers  today,”  Robert  J.  Bauer,  man¬ 
ager  of  the  Los  Angeles  Better  Busi¬ 
ness  Bureau,  and  newly  -  elected 
president  of  the  National  Association 
of  Better  Business  Bureau,  told  Edi- 
TOT  &  Publisher  recently. 

Because  they  were  prompt  to  rec¬ 
ognize  that  need,  he  pointed  out,  the 
job  of  the  Bureau  has  changed  in  the 
last  10  years. 

“Questions  today  are  in  the  twi¬ 
light  zone.  They  are  not  whether  ad¬ 
vertised  claims  are  legal  or  illegal, 
but  is  the  advertising  ethical?  Ten 
years  ago  an  article  advertised  as  silk 
might  not  have  been  silk.  Today  it  is. 

Newspapers  Co-operating 
“Today  the  Bureaus  work  more 
quietly  on  advertising  than  they  did 
in  the  past,  because  the  days  when 
publishers  wouldn’t  work  together  are 
over.” 

Not  only  do  papers  co-operate  on 
Better  Business  Bureau  recommenda¬ 
tions;  they  sometimes  anticipate  them, 
Mr.  Bauer  added.  They  sometimes 
turn  down  copy  on  the  excuse  that 
the  Bureau  has  protested  it,  even  be¬ 
fore  the  Bureau  sees  it.  That  results 
in  a  scramble,  because  the  advertiser 
usually  rushes  to  the  Bureau  to  find 
out  what’s  wrong  with  it,  and  the  Bu¬ 
reau  has  to  hurry  around  to  get  the 
copy  and  talk  to  the  paper  to  find 
out  what  to  tell  him. 

The  retailers’  leadership  in  improv¬ 
ing  advertising  standards  has  not  been 
entirely  altruistic,  Mr.  Bauer  points 
out.  The  house  cleaning  in  that  di¬ 
rection,  as  well  as  in  other  directions, 
was  undertaken  with  the  idea  of  es¬ 
tablishing  customer  confidence  and 
improving  business. 

■ITie  retailer  was  the  first  to  estab¬ 
lish  the  one-price  tag,  and  discour¬ 
age  price  haggling,  he  says.  “They  did 
it  because  they  knew  it  would  help 
reduce  sales  resistance,  increase  effi¬ 
ciency,  and  benefit  the  customer.” 

The  money-back  or  return  of  mer¬ 
chandise  privilege  is  another  plan  de¬ 
signed  to  help  business. 

So  too,  is  their  approach  to  adver¬ 
tising.  Stores  were  the  first  to  set  up 
elaborate  guides  for  advertising,  he 
says.  They  censor  their  own  copy,  not 
because  they  have  to,  but  because  it 
is  to  their  advantage  to  do  so.  There 
is  a  tendency  today  among  them  to 
disclose  in  their  advertising  the  fibers 
used,  because  they  are  always  seeking 
ways  of  being  helpful. 

In  Los  Angeles,  Mr.  Bauer  said,  83% 
of  the  merchants  have  signed  an  ad¬ 
vertising  code  originated  by  the  Bu¬ 
reau.  This  specifies  that  they  agree  to 
the  code;  they  promise  to  abide  by 
the  code;  and  they  will  join  with  other 
advertisers  in  asking  media  to  enforce 
the  code. 

If  complaints  arise  under  it,  the 
Bureau  investigates  the  conditions, 
and  if  the  advertiser  objects  the  prob¬ 
lem  is  turned  over  to  a  committee  of 
five  impartial  members  for  arbitra¬ 
tion.  The  committee  includes  a  judge, 
a  U.C.L.A.  professor,  the  chairman  of 
the  Los  Angeles  Newspaper  Publish¬ 
ers  Association,  a  club  woman,  and  a 
representative  of  the  Chamber  of 
Commerce  Domestic  Trade  depart¬ 


ment.  The  committee  has  not  been 
called  together  since  it  was  selected, 
in  November,  Mr.  Bauer  declared. 

“You  don’t  have  to  worry  about  a 
store  that  thinks  clear  through,”  he 
added.  “It  will  usually  be  found  to 
be  honest.” 

Consumer  Job  to  Do 
There  is  a  consumer  job  that  both 
newspapers  and  Better  Business  Bu¬ 
reaus  can  do  with  advantage  to  in¬ 
dustry,  Mr.  Bauer  thinks.  The  Bu¬ 
reaus  started  their  part  of  it  as  far 
back  as  1930,  with  the  series  of 
“Facts”  booklets  on  such  topics  as 
“Advertising,”  “Borrowing,”  “Cosmet¬ 
ics,”  "Furs,”  “Investment  Companies,” 
“Oil  Royalties,”  “Rayons,”  and  “Se¬ 
curities.”  Boston  was  the  key  Bureau 
in  developing  these  booklets,  of  which 
there  are  now  about  18.  They  are  dis¬ 
tributed  nationally  through  Better 
Business  Bureaus,  at  cost,  3  cents 
each.  They  are  designed  to  counter¬ 
act  with  facts  the  charges  contained 
in  “consumer”  books  attacking  adver¬ 
tising  and  business  methods. 

“If  newspapers  can  be  encouraged 
to  carry  informative  material  on  these 
subjects,  they  will  be  doing  a  job 
for  the  advertisers,”  Mr.  Bauer  says. 

Likewise,  he  adds,  newspapers  have 
never  told  their  story,  probably  be¬ 
cause  it  is  a  difficult  story  for  them 
to  tell,  of  the  efforts  they  make  to 
keep  unethical  advertising  out  of  their 
columns,  and  the  thousands  of  dollars 
they  turn  down  yearly  in  questionable 
advertising.  ‘They  should  find  some 
way  of  disclosing  this  information,” 
Mr.  Bauer  said.  “Consumers  are  flab¬ 
bergasted  whenever  we  have  an  op¬ 
portunity  to  tell  them  about  it.” 

Challenge  Criticism 
Mr.  Bauer  also  thinks  newspap)er 
employes  could  help  with  the  job 
when  they  encounter  criticism  of  ad¬ 
vertising  at  private  gatherings.  No 
such  remark  as  “You  can’t  believe 
advertising”  should  be  allowed  to  pass 
unchallenged,  he  said.  The  quickest 
way  to  stop  it  is  to  ask  for  facts  and 
have  a  showdown  right  there. 

The  new  president  of  the  National 
Association  of  Better  Business  Bu¬ 
reaus  feels  that  their  job  is  no  longer 
one  of  simply  fighting  fraud. 

“I  think  the  Bureaus  can  do  a  good 
educational  job,”  he  says,  “and  I’d  like 
to  see  a  Better  Business  Bureau  Re¬ 
search  Institute  along  lines  suggested 
about  a  year  ago,  established.” 

Such  an  institute  would  be  financed 
by  industry,  and  to  it  industry  would 
take  its  problems.  The  institute 
would  estimate  the  cost  of  the  re¬ 
search  involved,  designate  the  agency 
to  do  the  work,  whether  Harvard,  or 
Caltech,  or  a  similar  institution,  and 
would  then  key  the  findings  for  use 
and  distribution. 

“Let  it  be  known  that  such  an  In¬ 


stitute  has  been  set  up,  and  if  there 
is  a  need  for  it,  industry  will  use  it,” 
Mr.  Bauer  says.  Even  though  the 
national  association  decides  not  to 
adopt  such  a  plan,  he  says,  he  feels 
that  some  of  the  larger  Bureaus  may 
co-op>erate  in  starting  it. 

Mr.  Bauer  thinks  there  is  still  room 
for  a  little  more  frankness  in  adver¬ 
tising  copy.  Instead  of  advertising: 
“These  suits  sold  for  $50.  Now  $25,” 
he  says,  it  might  be  more  effective  to 
advertise:  “These  suits  didn’t  sell  for 
$50.  Now  $25.”  One  Los  Angeles  store 
recently  tried  that  theme  with  good 
results,  he  declares.  Similarly,  he 
thinks  season  end  sales  should  come 
right  out  and  explain  that  there’s  a 
lot  of  merchandise  on  hand  that  has 
to  be  sold  to  make  room  for  new 
goods,  and  if  the  customer  will  buy 
at  the  reduced  price,  maybe  next 
year’s  styles  will  be  enough  like  this 
year’s  so  she  will  get  a  lot  of  wear 
out  of  it. 

Mr.  Bauer  has  been  manager  of  the 
Los  Angeles  Better  Business  Bureau 
for  10  years,  going  there  from  Detroit 
when  the  coast  bureau  was  set  up 
as  a  separate  corpKjration,  after  hav¬ 
ing  functioned  as  a  part  of  the  Ad¬ 
vertising  Club.  He  had  been  assistant 
manager  of  the  Detroit  Bureau  for  six 
years,  and  previously  was  in  the 
chicken  business,  as  manager  of  the 
Continental  Hatchery  Co.  of  Toledo. 
Prior  to  that  he  had  been  with  A.  G. 
Becker  &  Co.  of  Chicago,  in  the  com¬ 
mercial  paper  and  bond  departments, 
and  on  the  complaint  desk  of  the 
Crowell  Publishing  Co. 


Has  Ne'w  Deadlines 
For  Classified  Copy 


Oh 


Heads  Circulation 
For  St.  Paul  Dailies 


Harold  Shugard,  manager  of  the 
educational  division  of  the  Los  Ange¬ 
les  Examiner’s  circulation  department, 
has  been  appointed  circulation  direc¬ 
tor  of  Northwest  Publications,  Inc.,  to 
succeed  Ralph  Parsons. 

His  work  at  first  will  be  confined  to 
the  St.  Paul  Dispatch  and  St.  Paul 
Pioneer  Press,  but  later  will  be  ex¬ 
tended  to  include  the  Duluth  Herald 
and  Duluth  News  Tribune. 

Mr.  Shugard  began  circulation  work 
in  1917  on  the  former  St.  Paul  Daily 
News,  later  managed  campaigns  for 
papers  in  Philadelphia,  Milwaukee 
and  St.  Louis,  and  was  circulation  di¬ 
rector  of  the  St.  Paul  Daily  News 
from  1933  to  1938.  After  the  News 
suspended  publication  in  1938,  he  was 
on  the  St.  Paul  Dispatch  staff  for  a 
time  before  going  to  the  Los  Angeles 
Examiner. 


Chicago,  July  9 — Effective  yester 
day,  the  Chicago  Tribune  establishir 
new  deadlines  for  classified  advertis 
ing  in  its  daily  issues,  permitting  ; 
later  closing  time  for  want  ads  ap 
pearing  in  all  editions  except  the  fir:, 
and  providing  for  late  ads  not  niakir 
the  first  edition  to  run  in  that  editi.j 
the  following  day. 

The  former  Tribune  deadline  fo 
classified  was  3:30  p.m.  Want  ads  rej 
ceived  after  3: 30  o’clock  lost  the  circu 
lation  of  the  first  edition.  Under  t’n 
new  set-up,  the  deadline  for  the  com^ 
plete  daily  run  is  12  o’clock,  noon.  Thi 
later  deadline  is  5: 30  p.m.  for  the  sec 
ond  edition.  Ads  which  start  in  thi 
second  edition  are  held  over  and  rui 
in  the  first  edition  the  next  da; 
There  is  also  a  special  deadline  foi* 
Lost  and  Found  and  Help  Wantec 
ads — the  former  deadline  of  3:30  p  r 
— for  the  first  edition.  Late  He 
Wanted  and  Lost  and  Found  ads,  re 
ceived  after  the  3:30  deadline,  appe 
in  the  second  edition  and  are  givi 
the  benefit  of  the  first  edition  n 
the  second  day. 

W.  R.  Blend.  Tribune  c*la.s.^lF!. 
manager,  told  Editor  &  Publisher  th 
new  plan  worked  satisfactorily  th  | 
first  day.  About  90%  took  advantage 
of  the  5:30  deadline,  which  permit? 
Tribune  salesmen  to  devote  more  tirn- 
to  selling  and  gives  advertisers  more 
leeway  in  preparing  copy  for  the  wan¬ 
ed  columns.  Auto  dealers  were  par¬ 
ticularly  enthusiastic  about  the  plan 
according  to  Mr.  Blend,  who  pointed 
out  the  5:30  deadline  permitted  deal¬ 
er's  to  list  late  offerings  of  used  cars 

The  Tribune’s  classified  volume  las; 
year  averaged  10,821  lines  and  1,852 
ads  per  day,  Mr.  Blend  stated,  indi¬ 
cating  the  amount  of  want  ad  copy 
handled  daily  by  the  paper.  No 
change  has  been  made  in  the  Sunday 
deadline  for  classified,  which  remains 
9  p.m.,  Friday. 


Urged  by  Nazis, 
Writer  Leaves  Paris 


Geranan  officials  advised  Walter 
Kerr,  correspondent  of  the  New  York 
Herald  Tribune,  to  leave  Paris  July 
4  as  a  result  of  the  recent  closing  of 
the  newspaper’s  Berlin  office.  His  New 
York  office  reported  this  week  he  had 
left  Paris,  but  his  destination  and 
whereabouts  are  unknown. 

A  formal  expulsion  order  was  not 
served,  but  the  German  embassy  sug¬ 
gested  that  Mr.  Kerr  go,  because  he 
could  not  send  dispatches  through 
Berlin,  relay  point  for  all  news  from 
Paris. 


Loren  E.  Hays  Joins 
Idaho  Daily 

Loren  E.  Hays  of  Springfield.  Ill., 
formerly  national  advertising  man¬ 
ager  for  the  Illinois  Copley  News¬ 
papers,  has  been  named  assistant  to 
the  publisher  of  the  Lewiston  (Ida.) 
Morning  Tribune,  it  was  announced 
this  week  by  E.  L.  Alford,  publisher 

Mr.  Hays  had  previously  been  with 
the  Copley  newspapers  in  Illinois 
since  1936.  Prior  to  that  he  was  na¬ 
tional  advertising  manager  of  the 
Baltimore  Post  and  an  advertising 
salesman  with  the  old  Chicago  Eve¬ 
ning  American.  Later  he  was  man 
aver  of  the  St.  Louis  office  of  th- 
West-Holliday  Co.,  and  with  the 
Chicago  and  New  York  office  of  the 
Julius  Mathews  Agency. 


ITHACA  JOURNAL  PASSES  125th  BIRTHDAY 

THE  Ithaca  (N.  Y.)  Journal,  a  member  of  the  Gannett  Newspaper  group 
which  had  its  beginning  on  Independence  day,  has  entered  its  126th  year. 
Founded  by  Ebenezer  Mack  when  he  merged  his  untitled  newspaper  with 
the  Seneca  Republican,  the  Journal,  a  daily  afternoon  publication,  was  ac¬ 
quired  in  1912,  after  several  changes  in  management,  by  Frank  E.  Gannett, 
who  earlier  was  its  managing  editor.  The  paper  first  adopted  its  present  name 
in  1823,  underwent  a  series  of  changes  in  title  and  became  the  Journal-News 
in  1919,  when  merged  with  the  Ithaca  Daily  News.  The  name  “News”  was 
dropped  Jan.  1,  1934. 


PHOTOG  GETS  BREAK 

John  J.  Goski,  staff  photographer 
for  the  Cleveland  Press,  was  on  the 
scene  July  9  at  Chippewa  Lake  Park, 
near  Cleveland,  when  a  tremendous 
dynamite  blast  from  a  vandal’s  time 
bomb  wrecked  the  resort’s  dance  hall. 
Goski  had  been  spending  the  week  at 
the  park  on  an  assignment  to  do  a 
“neighborhood”  story  for  the  Press, 
and  his  signed  story  and  photographs 
of  the  wreckage  were  featured  on 
page  one  July  10. 


HAD  550  ACCOUNTS 

Containing  more  than  550  accounts 
believed  to  be  the  largest  number  of 
advertising  accounts  carried  in  a  spe¬ 
cial  edition  in  the  state,  the  Portland 
(Me.)  Evening  Express,  July  3  and 
the  Press  Herald  on  July  4  issued  their 
annual  State  of  Maine  edition,  whid> 
ran  56  pages. 


^  “See  Why  the  3 

Plain  Dealer  is  Enough 
in  the  Cleveland 
P  2-in-l  Market!”  ^ 


21.8»/o 


Stall’  oj  Ohio  by  CountUs 


More  and  more  glowing  are  the  reports 
coming  out  of  this  huge  industrial  area 
about  increased  production,  increased  pay 
rolls  and  of  course,  increased  retail  busi¬ 
ness.  The  Cleveland  2-in-l  market  is  defi¬ 
nitely  on  the  upswing. 

Likewise,  the  figures  for  advertising  line¬ 
age  show  that  more  and  more  advertisers 
are  cultivating  this  prosperous  market  and 
reaping  the  profits  on  increased  sales 
through  the  Plain  Dealer.  They  have 
learned  what  many  advertisers  already 
know — that  this  newspaper  is  a  most  pow¬ 
erful  force  in  this  community. 

The  Plain  Dealer  goes  beyond  merely 
reaching  and  covering  the  Cleveland  2-in-l 
market.  It  penetrates  the  thinking  and 
buying  habits  of  the  people  who  count.  It 
not  only  helps  mold  opinions — it  helps 
move  goods. 

Ask  any  distributor  or  representative  in 
northeastern  Ohio  about  the  importance 
of  this  2-in-l  market — Cleveland  PLUS 
the  26-county  area.  Then  ask  your 
advertising  agency  how  the  Plain  Dealer 
covers  this  2-in-l  market. 


Cuyahoga  County  ..  .(Cleveland)  .S27f, 348,163.06 
Connties  (Adincent  to  Clevelondl..  184,236,050.23 

Hamilton  Connty _ (Cincinnati)  .  138,411,993.42 

Franklin  Connty . (Colnmbus)  95,044,910.89 

Luca*  Counvy . (Toledo)  _  82,240,580.45 

Summit  County . (Akron) .  73,521,643.77 

Mont9omery  County .  (Dayton)  ...  69,855,720.73 

Mahoning  County - (Youngstown)  50,596,429.18 

Stark  County . (Canton)  ...  49.297,809.06 

Total  for  above  9  markets. .  .$1,022,553,300.79 
(erand  total  for  state .  1,283,778,104.98 


GREATEH  • 
CLEVEUnn 


STARK 

COUNTY 


(VMiiif8t«wal 


THE  COMPACT  CLEVELAND  MARKET  $C314iC.OI5.aC— 41%  OF  OHIO'S  RETAIL  SALES 


In  the  above  chart,  Greater  Cleveland  and  the  26  neighboring 
counties  are  indicated  by  the  two  shaded  bars. 


CLEVELAND  PLAIN  DEALER 


National  representatives,  John  B.  Woodward,  Inc, 


FOR  266.164  ★  PERSONS 


Pacific  Ad  Clubs 
Hold  Meeting  in 
Vancouver,  B.  C. 

Fred  Gamble  Praises  FTC 
For  Doing  Job  With 
Limited  Funds 


recognized  leader.  He  sells  adver-  buy  1,128,533  lines  of  advertising 
tising,  yes,  and  this  advertising  should  space.  On  a  monthly  basis,  this  same 
be  considered  an  investment  for  pres-  money  would  purchase  94,032  lines  of 
ent  and  future  dividends.  The  news-  newspaper  advertising,  or  on  a  weekly 
paper  is  a  business  and  social  neces-  schedule  it  would  buy  21,691  lines  for 
sity  in  the  modern  American  town.  52  weeks.  A  52-week  campaign  would 
Your  advertising  message  to  your  earn  a  combined  discount  of  $5,634.76 
customers  takes  on  dignity  in  a  legiti-  under  the  I  &  I  frequency  discount 
mate  newspaper.  Here  again  is  a  plan,  it  was  pointed  out. 
fine  place  to  sell  your  products  and  ___  " 

your  institution  to  your  community.”  CLARIFIES  STATEMENT 

■  His  description  of  weeklies  advertis- 

Compores  Billboard,  ing  representation  organizations  as 
_  _  _  rackets  was  not  intended  to  refer  to 

NOWSpapOr  IlOiGS  recognized  national  firms,  Neal  Van 

A  comparison  of  Illinois  billboard  Sooy,  president  of  the  California 
poster  rates  with  daily  newspaper  Newspaper  Publishers  Association, 
rates  and  schedules  for  Illinois  Daily  stated  this  week  in  clarifying  a  state- 
Newspaper  Market  members  shows  ment  made  at  the  recent  convention  of 
that  it  is  possible  for  advertisers  to  California  Newspaper  Advertising 
use  these  dailies  on  a  weekly  basis  Managers  Association.  ‘‘The  state- 
and  receive  a  substantial  cash  dis-  ment  was  intended  to  refer  to  those 
count  at  the  end  of  a  52-week  period,  regional  mushroom  firms  which  spring 
it  was  pointed  out  by  Paul  L.  Gorham,  ^rid  die  out,  of  which  California 
general  manager  of  Illinois  Markets,  bas  had  several,”  he  said.  ‘‘There 
The  study  prepared  by  Mr.  Gorham  ®re  several  established  organizations 
shows  the  cost  of  billboard  advertis-  the  national  field  which  are  doing 
ing,  both  regular  and  illuminated,  for  a  fine  job.” 
the  various  cities  in  the  state  in  com-  no  It  eir 
parison  with  the  rates  of  the  daily  WtUKAoKA  ADS 
newspapers.  The  over-all  picture  Omaha.  Neb.,  July  10 — Nebraska  will 
shows  there  are  350  regular  boards  and  spend  $50,000  next  year  promoting  the 
65  illuminated  (outside  Chicago)  state’s  tourist  trade,  industrial  de- 
with  a  cost  per  month  of  $5,474.90,  or  velopment  and  products.  Bozell  and 
a  yearly  cost  of  $65,698.80.  Jacobs  of  Omaha  will  handle  the  cam- 

The  economy  of  using  newspapers  paign,  authorized  by  the  state  adver- 
is  forcefully  presented  in  comparing  tising  commission.  Newspapers  and 
daily  line  rates  with  what  yearly  bill-  magazines  will  be  used, 
board  expenditures  would  buy  in  ■m.n-mww 
newspapers.  For  the  state  as  a  whole,  IN  NEVv  QUARTERS 
the  combined  line  rate  for  Illinois  Elastern  Advertising  Agency,  headed 
Market  members  is  $2.97.  Taking  the  by  Robert  H.  Kupsick,  has  moved  to 
same  expenditure  for  billboards  and  larger  quarters  at  400  Madison  Ave- 
using  newspapers,  the  money  would  nue.  New  York. 


In  a  departmental  on  ‘‘Advertising 
Agency”  at  the  Pacific  Advertising 
Clubs’  Association  meeting  in  Van¬ 
couver,  B.  C.,  last  week,  Frederick 
R.  Gamble,  managing  director  of  the 
American  Association  of  Advertising 
Agencies,  New  York,  spoke  on  ex¬ 
periences  with  the  Federal  Trade 
Commission  in  relation  to  the  new 
regulations  governing  advertising. 

He  pointed  out  that  while  the  ap¬ 
propriation  was  very  small  for  the 
task,  that  the  FTC  was  trying  to 
make  a  thorough  job.  He  referred  to 
to  the  annual  report  of  the  Com¬ 
mission  as  reviewed  in  Editor  &  Pub¬ 
lisher  (Jime  8)  in  which  it  was 
shown  that  of  875,483  advertisements 
examined  only  236  were  finally  found 
to  need  action  by  the  Commission, 
which  meant  advertising  was  99% 
honest  and  that  only  three  one-thous¬ 
andths  of  1%  of  the  advertising  exam¬ 
ined  needed  close  checking  to  prove 
its  truth. 

He  suggested  that  advertisers  should 
not  allow  themselves  to  be  rushed 
into  signing  stipulations  if  they  felt 
they  were  right,  and  advised  them  in 
such  cases  to  stick  to  their  claims 
and  prove  them. 

FTC  Weaknesses 

When  we  talk  of  taking  the  “hooey” 
out  of  advertising,  he  warned,  we  must 
be  careful  we  do  not  also  take  all  the 
individuality  and  personality  of  the 
writer  out  of  the  copy.  FTC  checks 
had  inspired  much  research  work  and 
this  had  resulted  in  development  of 
new  ideas  which  gave  new  sales  ap¬ 
proaches  and  new  possibilities.  Two 
weaknesses  mentioned  were  that  the 
FTC  might  give  a  cease  order  to  one 
firm  on  the  basis  of  claims  it  objected 
to,  and  not  catch  up  on  a  competitor 
for  months,  thus  giving  him  an  ad¬ 
vantage  over  the  first  firm  whose 
claims  had  been  limited. 

Following  discussion  on  the  respec¬ 
tive  merits  of  the  fee  system  commis¬ 
sion  it  was  agreed  agencies  should 
consider  the  part  they  might  play  in 
case  of  war  and  be  prepared.  It  was 
thought  agencies  should  offer  their 
services  gratis,  but  on  an  organized 
basis,  and  suggest  that  they  could  do 
as  an  agency  rather  than  go  and 
ask  what  it  was  they  were  wanted  to 
do.  This  would  have  value  as  a  pub¬ 
lic  relations  campaign  for  the  agencies 
themselves,  it  was  felt. 

William  H.  Horsley,  Seattle,  Pacific 
National  Advertising  Agency,  chair¬ 
man  of  the  4-A  Board  of  Governors 
for  the  Pacific  Coast,  was  chairman 
of  the  departmental. 

Newspapers  in  Public  Relations 

Discussing  public  relations  R.  W. 
Doe,  vice-president,  Safeway  Stores, 
Inc.,  Oakland.  Cal.,  at  the  Pacific  Ad¬ 
vertising  Clubs’  association  conven¬ 
tion  urged  constructive  newspaper 
expenditure. 

“Constructive  newspapers  deserve 
the  support  of  business  and  industry. 
Would  you  like  to  live  in  a  town 
which  did  not  have  a  good  news¬ 
paper — edited  by  a  sane,  constructive, 
honest  publisher  whose  columns  are 
open  to  news,  opinions  and  sugges¬ 
tions?  Of  course  not,  and  you  want 
that  editor  to  always  enjoy  the  free¬ 
dom  of  the  press  which  the  Bill  of 
Rights  gives  to  him. 

“His  paper  represents  a  definite 
value  to  the  community.  He  is  a 


More  Ilian  i 

Women  in  Topeka.  Toj^- 
ka's  21  Drive-in  Counties 
and  the  rest  of  Kansas  Iwve 
come  to  eagerly  await  The 
Topeka  Dailv  Capital  s 
Fridavs-and-T  uesdays  dis- 
plav  advertisements  stimu¬ 
lating  interest  in  an  array 
of  Saiurdavs  -  Wednesdavs 
(;rocerv  .Advertisements. 
Attention  is  brought  to 
Brand  Names  advertised 
in  these  columns.  Human 
interest  stories  are  woven 
around  the  entire  subject. 
National  advertising,  there¬ 
fore,  secures  a  plus-service, 
which,  in  turn  benefits  the 
housewife  and  her  family. 
Incidentally,  during  1939 
Fhc  "Capitar’  contributed 
Sifi.ooo  worth  of  newspa- 
l>er  space  and  radio  time 
1  oromote  this  unique  mcr- 


i  T  o  where  else  in  America  it  there 
such  a  pleasant  compromise  be* 
tween  the  exigencies  of  business 
and  pleasures  of  living— os  in  Mi¬ 
ami  *  *  *  Every  year  more  thou¬ 
sands  find  in  Miami  the  type  of 
living  they  have  long  desired.  *  *  * 
The  secure  substance  of  this 
growth  is  reflected  in  the  new 
census  figures  and  increasing  sales 
totals  for  this  area. 


"POINT-UP 

Food 

Campdiqn 
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It  is  interesting  and  surprising  to 
examine  New  England  as  a  market  for 
almost  any  advertisable  article,  for  not 
until  statistics  are  analyzed  can  you 
possibly  visualize  the  magnitude  of  in¬ 
dividual  sales.  It  is  a  big  area  moti¬ 
vated  by  an  ambitious  people  whose 
needs  are  enormous  and  whose  capa¬ 
city  for  buying  ivhat  they  want,  from 
a  cup  of  coffee  to  an  automobile,  gives 
new  significance  to  advertising. 

Take  that  cup  of  coffee,  for  example: 
Per  Capita  sales  approximate  $15.21. 
And  New  England  buys,  in  the  aggre¬ 
gate.  at  this  per  capita  figure,  based  on 
a  total  population  of  8,166,341,  around 
$124,220,046.61  worth  of  the  beverage. 
As  a  matter  of  fact,  the  Pan-American 
Coffee  Bureau  actually  puts  it  at  that 
sum.  Allowance  is  made,  to  be  sure, 
for  warehouse  stocks,  hotels,  re-exports, 
restaurants,  railroads,  ships. 

Purely  domestic  consumption  of 
coffee  would  represent  an  easy  55'. 
of  the  above  .startling  sales  figure. 
Other  sales  of  all  other  products  are  in 
proportion  .  .  .  some  vastly  greater. 
TEA?  Well,  New  England  estimates 
that  the  per  capita  consumption  is  .72 
pounds,  with  allowance  for  warehouse 
stocks.  Total  sales  f<»r  the  year: 
5,879,766  pounds.  In  the  area  served 
by  the  newspapers  helow'.  the  people 
consume  3,109.743  p<mnds.  including 
sale  of  tea  in  public  places. 

Skilled  labor  throughout  New  Eng- 
laml.  expert  inechanies,  and  mo<l  rn- 
ized  industries  .  .  .  the  most  fertil  '  of 
farms  .  .  .  seafood  in  demaml  the 
Nation  over  and  an  ever-enlarging  army 
of  vacation  pleasure  se<‘kers,  assures 
stabilized  ineome  in  New  England, 
given  extra  momentum  now  by  world 
conditions. 


\Vliat*s  in  Thi^i  **Cup  of 


\\  hat  does  it  cost  a  national  advertiser  to  so  thoroughly 
and  strategically  sell  the  Total  City  Zone  population  repre- 
senteul  by  the  list  of  progressive  newspapers  sponsoring  this 
message — that  is,  4,726.61.5  or  ,5.5.7%  of  the  TOTAL  New 
Fiiigland  popniation?  (  Reineinhering  that  an  even  greater 
an*a  is  covered  hecanse  (7ity  Zone  figures  do  NOT  include  the 
effective  circnlation  territories  of  the  newspapers  nor  the  foil 
extent  of  their  sales  potentials).  Total  cost  of  1.000  lines — in 
whatever  apportioned  campaign  sizes  desired — in  this  New 
England  list.  Daily  and  Snndav.  would  he  ONLY  $8,789. 
Total  cost  of  5.000  lines.  $42,125.  Coffee  as  an  instance — 
in  this  area — reaches  an  annual  sales  figure  of  $69,190,- 
.56,5.66.  as  of  above  data. 


MAINE 

Banfior  Daily  News  (M) 

Portland  Press-Herald  Express,  Sunday 
Telegram  (M&ES) 

New  HAMPSHIRE 
Concord  Monitor-Patriot  (E) 

Keene  Sentinel  (E) 

Manchester  Union-Leader  (M&E) 

VERMONT 
Barre  Times  (E) 

Bennington  Banner  (E) 

Brattleboro  Reformer  (E) 

Burlinoon  Free  Press  (M) 

St.  Johnsbury  Caledonian-Record  (E) 

MASSACHUSETTS 
Beverly  Evening  Times  (E) 


Boston  Globe  (M&E) 

Boston  Globe  (S) 

Boston  Post  ( M ) 

Boston  Post  (S) 

Boston  Record  &  American  (ME) 
Boston  Sunday  Adveniser  (S) 

Brockton  Enterprise-Times  (E) 

Cape  Cod  Standard-Times,  Hyannis  (E) 
Eall  River  Herald  News  (E) 

Fitchburg  Sentinel  (E) 

Framingham  News  (£) 

Gloucester  Times  <£) 

Greenfield  Recorder-Gazette  (E) 
Haverhill  Gazette  (E) 

Holyoke  Transcript  (E) 

Lawrence  Ea^e-lribune  (ME) 

Lowell  Courier-Citizen  and  Evening 
Leader  (M&E) 


New  Bedford  Standard  Times  and 
Mercury  (M&E) 

New  Bedford  Sunday  Standard  Times  (S) 
Newburyport  Daily  News  (E) 

North  Adams  Transcript  (E) 

Pittsfield  Berkshire  Eagle  (E) 

Quincy  Patriot  Ledger  (E) 

Salem  News  (E) 

Taunton  Gazette  (E) 

Waltham  News  Tribune  (E) 

Worcester  Telegram  and  Evening 
Gazette  (M&E) 

Worcester  Sunday  Telegram  (S) 

RHODE  ISLAND 
Pawtucket  Times  (E) 

West  Warwick  Pawtuzet  Valley  Daily 
Times  (E) 

Westerly  Sun  (E&S) 


WiMinsocket  Call  (E) 

CONNECTICUT 
Bridgeport  Herald  (S) 

Danbury  News-Times  (E) 

Hartford  Courant  (M) 

Hartford  Courant  (S) 

Meriden  Record  (M) 

New  Britain  Herald  (E) 

New-  Haven  Register  (E&S) 

New  London  Day  (E) 

Norwalk  Hour  (E) 

Norwich  Bulletin  and  Record  (M&E) 
Stamford  Advocate  (E) 

Waterbury  Republican  &  American 
(M&E) 

Waterbury  Republican  &  American 
(E&S) 


Austin,  Tex.,  July  11  —  Chairman  annual  Old-Timers’  banquet.  Days  sion,  under  a  budget  resolution 
Martin  Dies  of  the  Committee  on  prior  to  the  celebration  the  daily  car-  adopted  in  the  House  of  Commons. 
Un-American  Activities  this  week  ried  brief  sketches  of  the  participants  With  the  high  tax  rates  being  applied 
carried  on  an  investigation  behind  and  sent  red  ribbons  of  identification  to  business,  there  would  be  “terrific” 
closed  doors  into  a  phase  of  freedom  to  each  one  of  them  to  identify  them  pressure  within  business  to  modify 
of  the  press.  He  sought  to  discover  at  the  festivities.  The  “Community  profits.  Finance  Minister  Illsley  sug- 
the  type  of  material  published  in  Ger-  Cane,”  made  by  a  local  citizen  from  gested.  “It  was  through  just  such 
man-language  newspapers  in  Texas,  local  wood,  was  then  presented  to  items  as  advertising,  repairs  and  sal- 
He  swung  back  to  the  same  phase  of  the  oldest  citizen,  99  years  of  age.  aries  that  many  corporations  manage 
the  hearing  Thursday,  having  said  At  the  third  annual  banquet  recently  not  to  show  much  profit,”  J.  J.  Kinley 
that  the  committee  hearing  —  con-  held,  his  successor,  97  years  old,  was  said, 
ducted  by  Dies  alone — was  in  secret  the  recipient  of  the  cane  which  is  ■ 

at  the  suggestion  of  the  U.  S.  State  circled  with  a  silver  ring,  bearing  the  TO  VOTE  GARNER  PROXY 
Department  that  some  of  the  official  name  of  its  late  owner,  and  years.  Bascom  Timmons.  Washington  cor- 
correspondence  of  German  consular  Each  year  the  cane  will  be  handed  respondent  of  the  Houston  Chronicle 
officers  might  have  diplomatic  reper-  down  to  the  oldest  surviving  citizen,  other  Texas  newspapers,  will  at- 
cussions  if  made  public.  UHTCC  IJIlTCm  Democratic  National  Con- 

Chorqc  Bund  in  Texas  RATES  RAISED  vention  in  Chicago  as  representative 

.  t  i  •  ^  general  increase  in  rates  for  of  his  newspapers  and  to  vote  the 

Durmg  the  hearing,  Dies  also  all  display  and  classified  advertising  proxy  of  Vice-President  John  Nance 
brought  out  testimony  charging  the  }^as  been  placed  in  effect  by  the  Garner,  one  of  the  aspirants  to  the 
existence  of  the  Kyffhauser  Bunds,  Spartanburg  (S.  C.)  Herald-Journal  nomination.  Timmons  has  served  as 
with  one  chapter  in  Texas,  located  at  Company,  publishing  the  Spartan-  one  of  Garner’s  publicity  advisers, 
Hoi^ton.  burg  Herald,  morning,  the  Spartan-  without  compensation. 


Another  of  thi 

short,  timely  ser 
that  NEA  can  handle 
well  because  they  i 
included  in  the  regu 
NEA  budget,  entailing 


Claude  Toscoe,  all  with  Toronto  Star. 


Telling  readers  ho» 
to  relax,  how  to 
the  most  enjoyment  (A 
of  a  vacation, 
how  to  avoid 
cases  of^  I 
nerves  due  to^  ^1 
such  things  I 
as  war  jitters,  aJ 
hot  weather,;  min 
political  ex- 
c  i  t  e  m  e  n  t.  Dr.  luuhkX 
overwork  .  .  .  written  If 
NEA  by  that  expert  I 
“relaxation,”  Dr.  JoH 
phine  L.  Rathbone, 

D.,  Assistant  Profess! 
of  Health  and  Physic^ 
Education,  T  e  a  c  h  erf 
College,  Columbia  Un 
versity. 


Journal.  From  that  moment, 
many  months’  selling  effort 
^  became  effective. 

*  *  ^  That’s  how  The  Wall 
Street  Journal  helps  to  make 
sales.  86  per  cent  of  its  circulation 
is  read  by  executives  in  their  offices 
at  their  desks — where  they  readily 
consult  with  associates,  get  further 
facts,  and  buy. 

^  ^  *  It  gives  you  more  readers,  per 
advertising  dollar,  among  active 
management  -  executives  of  indus¬ 
trial  corporations 

gwith  assets  of 
$1,000,000  than 
other  publication. 

Wall  Street  Journal 
to  motivate  the  buy¬ 
ing  voice  behind  tve. 


You  could  have  knocked  Ijl;  I 

salesman  Tolly  over  with  III 

a  wisp  of  Cellophane. 

After  calling  repeatedly 
on  M - -  Co.  with  no  encourage¬ 

ment,  after  bruising  his  brains  on 
solid  apathy  tor  many  months,  he 
was  getting  a  good-sized  order. 

$  $  $  “We  want  you  to  rush  it,”  said 

the  M - Co.  purchasing  agent. 

$  $  $  Who  is ‘’WE”?  The  purchasing 

agent?  The  M - Co.  general 

manager,  whom  Tolly  twice 
had  been  able  to  see?  Tolly  H 
didn’t  know.  H 

For  the  record, the  answer  I 
is  in  the  president’s  office.  The  I 
president  had  called  in  his  gen-  B 
eral  manager  one  morning  to  B 
talk  about  Tolly’s  product  ad-  B 
•'ertised  in  The  Wall  Street  B 


over 


NEA  SERVICE,  Inc 

1200  W.  Third  St. 
CLEVELAND,  OHIOj 


HOST  TO  ORPHANS 

Two  hundred  and  fifty  children 
from  four  orphanages  were  guests  of 
the  Worcester  (Mass.)  Telegram  and 
Evening  Gazette  at  Ringling  Brothers’ 
circus  recently. 
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Obsolete  Word 


That  little  word  "WAIT”  has  vanished  from  the  vocabulary  of  real 
Progressives  today  .  .  .  with  special  emphasis  on  the  Newspaper  Business. 
It  is  cob-webbed  by  disfa\or.  An  Advertising  Agency  puts  it  tersely:  "There 
isn’t  any  tti;ter  time  to  advertise  than  NOVi'.  If  the  world  goes  to  pot, 
vcu  won’t  be  any  worse  off.  If  it  doesn't,  you’ll  be  ahead  of  the  parade. 
Why  watch  boats  when  you  can  launch  some?’’ 


"Waiting”  has  lost  many  battles  of  late:  "Vf’aiting”  has  made  the  way 
of  the  competitor  easier.  The  "Mr.  Micawbers”  invariably  go  forward 
in  reverse. 


National  advertisers  are  adding  to  their  appropriations,  w  idening  their 
markets,  searching  for  new  territories,  encouraging  distribution  and  the 
retailer  through  the  newspaper’s  printed  word.  The  advertiser  doesn’t 
WAIT.  He  doesn’t  go  on  a  "siding”  while  through  expresses  Hash  past 
on  the  main  line.  "There’s  no  time  like  the  present”  becomes  a  courageous 
motto. 


Nor  do  progressive  newspapers,  big  or  little,  "Wait”  for  a  miracle 
Tomorrow.  You’ll  find  them  virtually  saying  to  national  advertisers, 
through  their  messages  in  EDITOR  &  PUBLISHER — NOW:  "We  prove 
we  believe  in  advertising  TODAY  by  our  OWN  advertising.  Anything 
less  w'Guld  be  hypocrisy.” 

EDITOR  &  PUBLISHER  is  the  most  natural  of  all  mediums  for  a 
newspaper’s  advertising  to  encourage  advertising.  It  has  given  years  of 
service  to  newspapers,  advertisers,  agencies,  each  classification  of  which  is 
represented  52  WEEKS  A  YEAR  by  departmental  NEWS  of  the  most 
valuable  character.  MARKETS  are  not  WAITING  .  .  .  WHY  SHOULD 
YOU? 


EDITOR  &  PUBLISHER 

1700  Times  Building  New  York,  N 


EDITOR 


publishepIfc 


•^dvextiiina  -Oaenciei 


Campaigns  and  Accounts 


continued  from  page  9 


eludes  newspapers,  magazines,  bill¬ 
board  and  radio.  Newell-Emmett  Co., 
is  the  agency. 

Planters  Nut  &  Chocolate  Company 
is  beginning  a  campaign  for  Planters 
salted  peanuts  in  eastern  newspapers. 
J.  Walter  Thompson  Co.,  is  the  agency. 

WiCACo  Machine  Corp.,  Philadelphia, 
has  appointed  Carter-Thomson  Com¬ 
pany  of  the  same  city,  to  handle  its 
advertising  account. 

Pennsylvania  Central  Airlines 
have  appointed  Batten,  Barton,  Dur- 
stine  &  Osborn,  Inc.,  New  York,  to 
handle  their  advertising  as  of  July  15. 
The  account  will  be  served  by  the 
Pittsburgh  office  of  the  agency. 

The  Earle  A.  Buckley  Organiza¬ 
tion,  Philadelphia,  has  been  appointed 
advertising  and  merchandising  coun¬ 
selor  for  the  Zy-Vo  Corp.,  manufac¬ 
turers  of  vegitized  flour.  Newspapers 
and  sales  promotion  material  are  be¬ 
ing  used. 

Beaumont,  Heller  &  Sperling,  of 
Reading,  Pa.,  was  recently  appointed 
advertising  counselor  for  the  Rearing 
Chain  &  Block  Corp. 


TO  USE  200  PAPERS 

Two  hundred  newspapers  and 
magazines  will  be  used  by  George  W. 
Luft  Co.,  to  introduce  Tangee  Red  Red 
lipstick.  Warwick  &  Legler,  is  the 
agency. 


Norris-Patterson,  Ltd.,  Vancouver, 
is  handling  a  small  campaign  in  news¬ 
papers  and  magazines  throughout 
Canada  for  Memba  seals  and  Memba 
powdered  pectin  for  jams  and  jellies 
on  behalf  of  the  Memba  Pectin  Co., 
Vancouver,  B.  C. 


J.  J.  Gibbons.  Ltd.,  Vancouver, 
B.  C.,  are  now  issuing  a  series  of 
400-line  advertisements  to  daily 
newspapers  throughout  Western  Can¬ 
ada  for  Jubilee  Mello-Rich  coffee  on 
behalf  of  Nash  Tea  &  Coffee  Import¬ 
ers.  Vancouver. 


Full  Page  Space  for 
Anti-War  Ad 


Among  Advertising  Folk 


Doremus  &  Company,  where  he  will 
serve  as  director  of  general  accounts 
in  the  New  York  Office. 

Miss  Paula  Brill,  copy  director  of 
the  Schoneman-Hening  Agency,  Phil¬ 
adelphia,  has  been  named  service 
director.  She  has  been  succeeded  as 
copy  director  by  Miss  Constance 
Cloude. 


W.  B.  GARTHWAITE,  for  many  years 

copy  chief  of  Pacific  Railways  Ad¬ 
vertising  Co.,  and  recently  its  sales 
promotion  manager,  has  resigned  to 
join  the  creative  department  of  the 
Leon  Livingston  Agency,  San  Fran¬ 
cisco.  He  assumed  his  new  duties 
July  8. 

Robin  D.  Fleming,  former  produc¬ 
tion  manager  for  the  Frank  Howley 
Advertising  Company,  has  been  ap¬ 
pointed  general  manager  of  the  Ac¬ 
credited  Personnel  Service,  Philadel¬ 
phia. 

Joseph  E.  Bayne,  at  one  time  a  re¬ 
porter  on  the  Detroit  News  and  later 
on  the  Detroit  Times,  has  been  pro¬ 
moted  to  general  sales  manager  of 
the  Plymouth  division  of  Chrysler 
Corp. 

Anthony  d’Esposito,  formerly  with 
Hurley  -  Singleton  Associates,  has 
joined  Norman  D.  Waters  &  Asso¬ 
ciates,  New  York,  as  managing  art 
director. 


John  L.  Beamish,  William  J.  Mc¬ 
Cabe,  John  W.  Taylor,  Evans  Roberts, 
and  Clair  Van  Meter,  have  joined  the 
Alieva  &  Riordan,  Philadelphia. 

Margaret  Tower,  formerly  with 
John  Wanamaker,  Philadelphia,  has 
been  appointed  advertising  manager 
of  Helena  Rubenstein,  Inc. 


Mudlavia  Springs,  Inc..  Kramer, 
Ind.,  has  appointed  Goodkind.  Joice  & 
Morgan,  Chicago  agency,  to  handle  its 
advertising. 


Washington,  D.  C.,  July  10 — The 
National  Committee  to  Keep  America 
Out  of  Foreign  Wars,  which  includes 
50  Congressmen  among  its  members, 
today  took  full  page  space  in  the 
Washington  Star  to  sound  the  cry: 
“Stop  the  Interventionists  and  War¬ 
mongers!” 

The  advertisement  was  addressed 
to  the  delegates  to  the  Democratic  Na¬ 
tional  Convention,  to  American  moth¬ 
ers,  wage  earners,  farmers  and 
veterans. 

Signatures  affixed  to  the  copy  were 
those  of  John  J.  O’Connor  and  Samuel 
B.  Pettengill.  former  Democratic  Con¬ 
gressmen  from  New  York  and  Indi¬ 
ana.  respectively,  and  Martin  L. 
Sweeney,  Ohio  member  of  the  present 
Congress,  and  a  Democrat. 

The  advertisement  was  placed  by 
Representative  Hamilton  Fish,  Jr., 
New  York  Republican  who  organized 
the  Committee  about  two  years  ago. 
No  additional  space  will  be  purchased, 
due  to  lack  of  funds.  Committee  Sec¬ 
retary  Walter  Reynolds  said. 


DON’T 

YOU 

KNOW? 


ELECTED  TO  ANA 


Seven  new  house-to-house  sur¬ 
veys  in  good  suburban  com¬ 
munities  surrounding  New 
York  show'  that  The  Sun  goes 
and  stays  in  far  more  homes, 
than  any  other  New  York 
weekday  newspaper! 


The  Emerson  Drug  Company,  Balti¬ 
more,  Md.,  has  been  elected  to  mem¬ 
bership  in  the  Association  of  National 
Advertisers.  Inc.  T.  N.  Weathersby, 
vice-president,  will  represent  his  com¬ 
pany  in  the  ANA. 


WEIGH  THE  VALUE  OF 


STEWART-WARNER  ADS 

Chicago,  July  8 — Substantial  cam¬ 
paigns  in  newspapers  and  magazines 
will  mark  the  advertising  drive  back 
of  the  new  Stewart- Warner  radios  for 
1940-41,  it  was  announced  last  week, 
following  a  meeting  of  Stewart- 
Warner  distributors.  Starting  early 
in  September,  the  Stewart-Wamer 
advertising  campaign  will  be  fea¬ 
tured  in  national  magazines  and  will 
be  supported  by  newspaper  ads  in 
key  cities.  An  extensive  dealer  co¬ 
operative  program  has  also  been  ap¬ 
proved  for  newspapers,  to  be  placed 
locally.  Advertising  is  handled 
through  Hays  MacFarland  &  Com¬ 
pany,  Chicago  agency. 


Palmolive  Agrees  to 
FTC  Stipulation 

The  Colgate-Palmolive-Peet  Coir 
pany  of  Jersey  City  and  its  subsidia 
Kirkman  &  ^n,  Inc.,  of  New  Yori 
have  promised  the  Federal  Tra 
Commission  to  cease  representing  th 
Palmolive  soap  contains  special  pr 
tective  qualities,  is  composed  of  eib 
olive  oil,  that  the  “soft  smooth”  coir, 
plexions  of  the  Dionne  quintuplets 
directly  the  result  of  Palmolive  5 
and  that  its  use  will  keep  the  sk 
young. 

Cites  Testimonial  Ads 

They  will  also  cease  advertising  thij 
so-called  authorities  have  based  the;| 
testimonials  or  endorsements  of  Pab 
olive  soap  on  their  own  profession: 
experience  or  controlled  laborator 
tests,  that  Cashmere  Bouquet  soap  w; 
remove  “every  bit”  of  dirt  and  co: 
metics  from  every  pore;  that  Coneer 
trated  Super  Suds  destroys  all  gerir; 
in  the  family  wash  and  that  dish: 
washed  with  it  require  no  wiping;  th; 
Colgate  Rapid-Shave  cream  will  ob 
viate  the  necessity  of  shaving  twk 
daily;  that  Colgate’s  dental  cream  vn 
correct  bad  breath,  and  that  Kirkma 
soap  flakes  will  give  textiles  wash» 
therein  a  brand  new  appearance  whit 
will  last  almost  forever. 


Clarence  T.  Engdall,  formerly  with 
the  National  Sportsman-Hunting  and 
Fishing  magazine,  has  been  named 
mid-west  advertising  manager  of  Out- 
doorsman  magazine,  with  offices  in 
Chicago. 

Walter  Jarmon,  formerly  products 
sales  manager  of  the  cheese  division 
of  the  Borden  Co.,  has  been  appointed 
merchandising  and  advertising  direc¬ 
tor  of  the  Virginia  Dare  Extract  Co., 
Inc.,  a  newly-created  position.  He 
will  also  serve  as  assistant  to  the  gen¬ 
eral  sales  manager. 

Thomas  Cullen-Roberts.  of  Snow, 
Bates  &  Orme,  Inc.,  Springfield,  Mass., 
has  resigned  to  join  the  Springfield 
Chamber  of  Commerce,  as  assistant  to 
Harold  D.  Leslie,  general  secretary, 
in  charge  of  public  and  membership 
I  elations. 


HAS  NEW  DIVISION 

Erwin  Wasey  &  Co.,  will  be  the  ad¬ 
vertising  agency  for  cereals  and  Presto 
cake  flour  and  Leo  H.  Burnett  Co., 
Inc.,  Chicago,  will  handle  Ceresota, 
Hecker’s  and  Aristos  flour,  in  accord¬ 
ance  with  the  newly  formed  flour  and 
cereal  division  of  the  Hecker  Pro¬ 
duct  Company,  which  assumes  charge 
of  the  advertising,  sales  management 
and  merchandising  of  both  products 
formerly  handled  separately.  Joseph 
M.  Greeley,  advertising  manager  of 
the  new  division  will  have  charge  of 
the  advertising  of  cereals  and  Presto 
flour.  George  E.  Humbert,  associate 
advertising  manager,  will  handle 
Ceresota,  Hecker’s  and  Aristos  flour. 


C.  H.  Dowling,  managing-director 
of  Marsh.  Ltd..  Sydney,  Australia, 
which  is  affiliated  with  F.  W.  Marsh 
Associates,  advertising  and  publicity 
organization  of  Vancouver.  B.  C..  is 
now  visiting  Canada  and  the  United 
States  in  the  interests  of  his  company. 

George  Laflin  Miller  of  Wildrick 
&  Miller,  Inc.,  has  resigned  to  join 


Fortune 


COVERS  BUSINESS 


the  same  way  a  news- 
paper  covers  its  city 
—by  assignments  to 
its  staff  of  63  editors, 
writers,  researchers 
and  assistants. 


IN  NEW  QUARTERS 

Jimm  Daugherty,  Inc.,  St.  Loui 
agency,  and  its  associate,  the  Va*. 
Matre  Pharmaceutical  Advertis;r!i 
Corp.,  have  moved  from  211  N.  ? 
Street  to  the  Title  Guaranty  Builc 
ing. 


Acclaim 


STEAMSHIP  ACCOUNT 

American  Export  Lines,  Inc.,  New 
York,  has  appointed  the  New  York 
office  of  N.  W.  Ayer  &  Son,  Inc.,  Phila¬ 
delphia,  to  handle  its  advertising  and 
promotion.  effective  immediately. 
With  regular  schedules  between  New 
York  and  Lisbon,  the  company  oper¬ 
ates  the  only  American  flag  service 
to  Europe  at  the  present  time. 


WHO  DEMAND 


Perfect 

Reproduction 

WOOD 
AD  MAT 


Made  by  America's 

OLDEST  DOMESTIC  DRY 
MAT  MANUFACTURER 


Consult  Your  Mat  Maker 


WOOD  FLONG  CORP. 


HOOSICK  FALLS  •  NEW  YORE 

NEW  YORK  OFFICE!  551  FIFTH  AVt. 
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NEW  YORK 


M.  B.  McNAB  RESIGNS 

M.  B.  McNab  has  resigned  as  busi¬ 
ness  manager  and  secretary  of  the 
Omaha  World-Herald,  it  was  an¬ 
nounced  this  week.  No  successor  has 
been  named.  After  a  few  weeks  of 
rest,  Mr.  McNab  plans  to  make  an¬ 
other  newspaper  connection,  it  was 
stated.  He  has  been  associated  with 
the  World-Herald  for  the  past  30 
years,  starting  in  the  circulation  de¬ 
partment.  At  one  time  he  was  me¬ 
chanical  superintendent. 


ANPA  to  Intervene  R.  F.  PAINE  ILL 

T  ( 'Uncle  Bob”)  Painv  iditor 

r  1  w  v^USe  emeritus  of  the  Cleveland  Press  whose 

The  Federal  Trade  Commission  has  offices  are  in  the  San  Francisco  News, 

granted  the  petition  of  the  American  is  confined  to  his  home  because  of  ill- 

Newspaper  Publishers  Association  to  ness.  He  was  84  years  old  on  March 

intervene  as  amicus  curiae  in  the  pro-  8.  His  present  condition  is  such  that 

ceeding  instituted  by  the  Commission  he  has  not  been  advised  of  the  death 

against  Hearst  Magazines,  Inc.,  —  June  27  of  W.  N.  Burkhardt,  News 

known  as  the  Good  Housekeeping  ad-  editor  for  17  years.  Impatient  over 

vertising  case.  enforced  idleness,  Mr.  Paine  is  eager 

The  Commission  in  its  order  granted  rnessages  from  ^friends. 

the  petition  of  the  ANPA  in  its  en-  TjTTD^r'ee  to  V/r  r" 
tirety  and  provided  that  the  brief  of  BURGESS  IS  M.  £. 
the  amicus  curiae  is  to  be  filed  within  F.  R.  Burgess  has  been  named  man- 

^  _  _ _  twenty  days  after  the  filing  of  the  aging  editor  of  the  Woonsocket  (R.  I.) 

announced  Commission’s  brief  in  support  of  the  Call,  succeeding  the  late  Arthur  H.  Paula  Vaughan,  daughter  of  Mrs. 

allegations  of  the  complaint.  Crowell,  managing  editor  of  the  pa-  Henry  M.  Stevens,  of  Wichita,  and 

Howard  proceedings  are  still  in  the  per  for  20  years,  who  died  March  27.  Marcellus  M.  Murdock,  publisher  of 

to  the  hearing  stage  but  it  is  expected  that  He  was  formerly  news  editor  of  the  the  Wichita  Eagle,  were  married  in 
Scimitar  hearings  will  be  concluded  shortly  old  Providence  (R.  I.)  News,  Sunday  Denver  July  4  at  St.  John’s  cathedral, 
the  Knox-  briefs  will  be  filed  and  editor  of  New  Bedford  Standard-  The  attendants  were  Mr.  Murdock’s 

News-Sen-  argument  heard  during  the  early  Times  and  city  and  acting  managing  daughter,  Mrs.  Ward  Colwell,  of  Den- 

{  also  a  Autumn.  editor  of  the  former  Brockton  Times,  ver,  and  Mr.  Colwell. 


Howard  Named 
Press-Scimitar 
Managing  Editor 

Knoxville  News-Sentinel 
City  Editor  Goes  to 
Memphis  Daily 

Memphis,  Tenn.,  July  8 — John  Z. 


More  than  a  MILLION  agate  lines  were  carried  by 
THE  COLUMBUS  DISPATCH  since  JANUARY  FIRST 


John  Howard 


to  sell  Central  Ohio  FOOD,  CLOTHING  and  SHELTER 

.  .  .  and  this  was  nearly  half  a  million  mure  linage  than  the  food,  clothing 
and  shelter  advertising  in  all  other  Columbus  newspapers  COMBINED! 


MORE  food  advertising 
than  the  second  newspaper. 


CLOTHING 


MORE  wearing  apparel 
advertising  than  the  second 
newspaper — (exclusive  of  De¬ 
partment  stores). 


SHELTER 


MORE  real  estate  and  build¬ 
ing  supply  adsertising  than  the 
second  newspaper  (not  includ¬ 
ing  classified  Real  Estate  ad- 
\ertising  which  was  2  to  1  for 
The  Dispatch). 


STEREO 

EQUIPMENT 


THE  DISPATCH  is  the  over¬ 
whelming  choice  of  adver¬ 
tisers  in  Central  Ohio.  ...  For  years  it 
has  maintained  its  leadership  in  all 
major  advertising  classifications. 


at  reasonable  prices 


We  offer  for  sale  several  hand¬ 
casting  boxes,  tail  cutters, 
shavers,  finishing  and  cooling 
machines,  and  other  stereotyp¬ 
ing  equipment  taken  in  trade 
against  Pony  Autoplates  — - 
either  “as  is”  or  altered  to  suit 
your  requirements.  Send  your 
specifications  and  requirements 
to  Wood  Newspaper  Machinery 
Corporation,  501  Fifth  Avenue. 
New  York. 


f  DISPLAY  ) 
ADVKRIISERS 
USED  THE  DISPATCH 
EXCLUSIVELY  J 
\  DURING  / 
nSv  1939  >4/ 


CMARA  &  ORMSBEE,  National  Representatives 

NI.W  YORK  DE:TR0IT  CHICAGO  ATI,/ 

SAN  FRANCISCO  LOS  ANGELES 


E 


E  D  I  jr 


MUMBLING  AND  FUMBLING 

TCK)  MUCH  COMMENT  upon  the  proposed 
"eartel”  for  the  exchange  and  marketing  of 
Xortli  American  and  Latin- American  goods  has 
>tumbled  and  sat  down  on  the  obvious  fact  that 
many  proiiucts  of  the  repid)Iics  are  mutually 
competitive.  There  is  too  much  disposition  to 
•leclare,  offhand,  “it  can’t  be  done.”  There  has 
l>een  too  little  disposition  on  the  part  of  public 
leaders,  in  and  out  of  the  i)ress,  to  examine  a 
problem  of  the  most  vital  imimrtanee  both  in 
gross  and  in  detail,  and  to  determine  how  best 
to  i>erform  an  essential  work. 

If  North  Americans  since  1800  had  been  con¬ 
tent  with  things  as  they  are,  with  deeds  as  they 
are  done,  with  home-spun  clothes,  mud  roads, 
and  one-hoss  shays,  we  should  not  now  be  con¬ 
cerned  with  the  defense  of  the  “highest  standard” 
of  living  in  the  world.  From  one  standpoint, 
the  world  might  have  been  better  today  if  we 
had — but  we  didn’t,  and  we  can’t  turn  back  on 
the  path  we  have  blazed.  It  may  not  be  our 
duty  or  our  responsibility  to  make  our  invention 
and  our  {noneering  of  benefit  to  the  rest  of  the 
world,  but  it  does  seem  to  l)e  a  desirable  and 
profitable  goal. 

The  plain  fact  about  this  South  .\merican 
business  is  that  if  we  do  not  go  after  it  with  the 
dynamic  force  which  the  totalitarians  now  claim 
to  monojKilize  (but  which  was  best  demonstrated 
by  the  Yankees  long  ago) ,  there’ll  be  nothing 
left  to  go  after.  The  cocky  Germans  are  now 
betting  on  their  luck,  so  they  say,  to  the  extent 
of  booking  Latin-.\merican  orders  for  delivery  in 
October  this  year,  and  at  prices  which  shut  out 
com|)etition.  If  that  isn’t  true  today,  it  will  be 
as  soon  as  the  first  glimmer  of  this  war’s  end 
ai)pears. 

The  South  American  question  is  a  definite 
challenge  to  American  business  ingenuity.  We 
have  built  home  markets  to  the  extent  of  billions 
of  dollars  for  products  never  imagined  by  our  own 
fathers — pro<lucts  at  which  they  woidd  have 
scoffed.  We  built  them  largely  by  efficient  manu¬ 
facturing  methods,  ma.ss  di.stribution,  and  planned 
advertising.  So  far  as  we  have  seen,  no  one  has 
yet  suggested  applying  .\merican  advertising 
technique  to  the  projjosed  cartel’s  marketing 
jiroblems.  We  have  been  content  to  mumble  and 
fumble  over  the  obvious  difficulties,  while  Ger¬ 
many,  in  the  mid.st  of  war,  ])repares  to  flood  our 
<loorstej).s  with  gimcrack  stuff  made  by  sweated 
lalM)r. 

To  this  .Vmerican,  our  thinking  in  this  matter 
makes  no  seu.se.  It  is  too  reminiscent  of  the  do- 
uothingism  that  wrecked  France  and  threatens 
llritain.  It  sees  only  the  ])re.sent,  and  that  not 
clearly.  .\nd  it  can  lo.se  us  this  battle,  just  as 
surely  as  France  lo.st  hers. 

Success  will  demand  sacrifice,  for  this  comjKjti- 
tion  is  war  ju.st  as  certainly  as  if  it  were  Iwing 
fought  with  tanks  and  Immbers.  If  we  want  to 
win  it,  we’ll  need  to  mobilize  our  bu.siness  and 
]M>litical  thinking  and  get  to  work  quickly.  Peace, 
or  what  passes  for  i)eace,  may  come  as  the  war 
did,  unannounced,  and  we  are  likely  to  awake 
from  our  dream  to  find  the  foes  of  today  hand-in- 
glove  tomorrow  as  our  totalitarian  competitors 
in  the  world’s  markets. 

We  can’t  beat  that  combination  by  damning 
Roosevelt,  passing  a  law',  or  appointing  a  joint 
commission.  We  can  beat  it  by  organizing  our 
indu.strial  resources,  applying  to  them  brains  and 
bu.siness  principles,  plus  the  guts  and  the  energy 
that  .scaled  blind  walls  to  give  us  the  things  we 
]»rize  as  .Umerican  civilization. 


He  that  is  faithful  in  that  which  is  least  is  faith¬ 
ful  also  in  much:  and  he  that  is  unjust  in  the  least 
is  unjust  also  in  much. — St.  Luke  XVI:  10. 


"BY  ANY  OTHER  NAME" 

FRIEND  who  sells  newspaper  advertising — 
and  plenty  of  it — sends  us  a  suggestion  which 
we  pass  along  to  the  men  on  the  copy  desks.  It 
is  that  .\merican  newspapers  are  feeding  the  ego 
of  the  Euroitean  dictatorships  by  using  their 
names  to  personify  their  nations. 

He  would  not  have  a  newspaper  head  read 
“Hitler  Bombs  British  Coast”;  he  prefers  “Nazis 
Bomb  British  Coast”  or  “Germans  Bomb  Eng¬ 
land.”  The  same  treatment,  he  believes,  should 
be  given  to  Mussolini  and  to  Stalin.  These 
jieople,  he  thinks,  love  to  see  their  names  in  the 
three-inch  letters  of  .\merican  headlines;  every 
headline  seems  to  spur  them  to  new  onslaughts. 

We  can’t  wholly  agree.  These  dictator  birds 
are  not  mere  peacocks,  glorying  in  their  decora¬ 
tions  and  in  the  sound  of  their  own  raucous 
throats.  They  have  so  thoroughly  identified 
themselves  in  their  ow'n  minds  with  their  nations 
and  the  destiny  of  those  nations  that  a  mere 
substitution  of  “Nazi”  or  “Germany”  for  Hitler, 
“Russia”  or  “Soviets”  for  Stalin,  “Italy”  for 
“Duce”  or  Mussolini  would  have  no  deflationary 
effects.  They  typify  government  by  man  and  not 
by  law,  and  we  believe  that  .\merican  headlines 
are  accurate  and  sound  when  they  keep  before 
.\merican  readers  the  implication  that  ruthless 
personal  dictatorship  is  the  instrument  which 
democraev  must  fear  as  its  most  formidable  foe. 


GOOD  PUBLIC  POUCY? 

THE  OTHER  D.\Y  the  Federal  Communications 
Commission  approved  a  broadcasting  station 
license  in  the  name  of  the  owner  of  a  local  ba.se- 
ball  team,  once  fairly  famous  in  the  major  leagues. 
He  is  a  g(MKl  citizen,  well  re.si)ected  in  his  home 
city — no  comjdaint  on  that  score,  and  we  should 
have  not  mentioned  this  at  all,  except  that — 

One  of  the  three  local  newspaj)er.s  a  few  years 
ago  applied  for  a  broadeasting  licen.se  and  was 
turneil  down.  The  .Vdministration  at  that  time 
had  its  face  .set  .strongly  again.st  extension  of 
radio  facilities  to  daily  newspapers,  an  attitude 
which  has  since  changed.  It  should  never  have 
existed.  We  hav'e  always  held  that  radio  is  a 
natural  adjunct  of  the  daily  newspa|»er.  The 
connection  is  assurance  to  the  public  of  exix'rtly 
handled  news,  and,  in  an  emergency  that  may 
cripple  newspajjers,  it  is  es.sential  that  news  over 
the  air  goes  through  comi>etent  channels. 

.V  news  monoiM)ly  is  in  no  way  desirable,  and 
we  believe  that  the  F.C.C.  should  guard  against 
il,  but  there  never  has  In'en  any  question  of  news 
monojKdy  in  the  city  we  have  in  mind.  Public 
IKilicy  would  have  l)een  served,  not  harmed,  if 
the  new.spaper’s  application  had  l)een  approved. 


SENSIBLE  AND  PATRIOTIC  I 

RESIGNATION  OF  Major  A1  Williams  froin| 
the  U.  S.  Marine  Corps  Re.serve  is  an  act  at 
once  patriotic  and  sensible.  He  has  expressed 
opinions  in  his  newspaper  writings  on  the  organ¬ 
ization  of  American  defense  which  do  not 
agree  with  those  held  by  his  superiors.  No  lay¬ 
man  is  competent  to  judge  between  the  views 
that  Mr.  Williams  has  based  on  his  long  experi¬ 
ence  as  a  flyer  and  those  of  the  .\rmy  General 
Staff  and  Navy  General  Board,  to  whom  aviation 
is  only  one  of  several  arms  under  their  direction. 
If  they  are  wrong  in  their  adherence  to  the 
jiresent  .separate  organization  of  .\rmy  and  Navy 
flyers,  it  is  well  for  the  nation  that  a  man  of 
Mr.  Williams’  expertness  have  complete  liberty 
of  publicly  differing  with  them. 

He  could  not  do  so  as  a  commissioned  officer 
without  eventually  incurring  the  jjenalty  of  insub¬ 
ordination — the  results  of  which  might  very  well 
destroy  his  usefulness  as  a  critic.  Those  who 
appreciate  the  esprit  de  corps  of  the  Marines  will 
understand  what  a  .sacrifice  Mr.  Williams  made 
in  surrendering  his  commission;  newspapermen 
will  agree  that  he  can  perform  more  useful  service 
as  an  informed  and  energetic  critic  of  our  aviation 
defense  program  than  he  could  as  an  active  flyer, 
silenced  by  necessarily  rigid  discipline.  There  is 
small  glory  these  days  in  a  martyr’s  crown. 


1+  is  the  common  fate  of  the  Indolent  to  see 
their  rights  become  a  prey  to  the  active.  The 
condition  upon  which  God  hath  given  liberty  to 
man  is  eternal  vigilance;  which  condition  if  he 
break,  servitude  is  at  once  the  consequence  of 
his  crime  and  the  punishment  of  his  guilt — John 
Philpot  Curran,  speech  upon  the  Right  of  Elec¬ 
tion,  July  10,  I7W. 


WAGE 

I  laugh  to  have  learned 
That  joy  cannot  come 
Unless  it  be  earned. 

— Robert  Bkiikies,  in 
“Nimium  Fortunatus. 


f 


RADIO  "CONTINUITY" 

THE  REPUBLIC.\N  National  Convention  in 

Philadelphia,  the  coming  Democratic  meeting, 
and  a  number  of  extra-inning  ball  games  have 
given  national  advertisers  on  the  radio  a  foretaste 
of  what  they  can  expect  during  the  Fall  political 
campaigns.  Nearly  two-score  regularly  .scheduled 
advertising  programs  were  cut  off  or  curtailed  dur¬ 
ing  the  Philadelphia  meeting,  .so  that  the  public 
could  get  all  the  thrills  of  a  ringside  seat  at  the 
G.O.P.  .shindig. 

For  the  past  decade,  these  conventions  have 
l)cen  staged  as  much  f(»r  the  radio  as  they  have 
for  the  nomination  of  candidates,  it  has  seemed 
to  some  observers.  Business  has  been  strung  out 
over  four  or  five  days  when  it  might  well  be  con¬ 
cluded  in  two,  if  business  was  the  oidy  considera¬ 
tion.  Even  the  Democrats,  facing  w  hat  seems  to 
l>e  a  foregone  conclusion  of  their  meeting,  are 
likely  to  follow  the  four-day  tradition. 

Radio  adverti.sers  have  no  choice  in  the  matter. 
They  are  committeed  to  continuity  of  schedule  on  , 
their  own  part,  but  the  stations  and  networks 
exerci.se  their  privilege  of  cutting  a  .scheduled 
commercial  whenever  news  of  public  interest 
emerges.  In  any  ca.se,  no  advertiser’s  me.ssage 
.stands  any  chance  of  attention  in  competition 
with  the  roar  of  a  convention  crowd,  a  succes¬ 
sion  of  staccato  war  bulletins,  or  the  play-by-play 
of  a  tense  ball-game.  When  radio  news  is  hot. 
the  adverti.ser  draws  a  shut-out. 

We  commend  that  fact  to  our  new.spajmr  aclver- 
ti.sing  friends,  the  representativ'es,  and  the  adver- 
ti.sing  agencies.  If  advertising  continuity  and 
con.sistency  has  the  value  that  the  radio  salesmen 
idace  upon  it,  and  we  believe  their  argument,  it 
.seems  to  us  that  it  can  be  found  best  in  news¬ 
paper  columns.  There  are  only  24  hours  around 
the  clock  twic:e,  but  there  is  no  limit  tcnlay  on 
the  space  available  for  advertising  in  newspajjers. 


FOR  JULY  13.  1940 
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PERSONAL 

MENTION 


Felix  Motley 


FELIX  MORLEY,  editor,  Washington 
Post,  who  was  recently  appointed 
as  president  of  Haverford  College,  is 
writing  a  week¬ 
ly  interpretive 
column  for  the 
Phil  ad  e  Iphia 
Evening  Bulle¬ 
tin.  The  column 
appears  on  the 
Bulletin  editor¬ 
ial  page  on  Fri¬ 
days  and  in  the 
Washington  Post 
on  Saturdays. 

Rufus  Woods, 
publisher,  We¬ 
natchee  (Wash.) 
Daily  World,  was 
in  New  York  City  last  week  at  the 
Hotel  Commodore  on  his  semi-annual 
political  survey.  He  attended  the  Re¬ 
publican  National  Convention  in  Phila¬ 
delphia,  visited  Washington  and  will 
stop  off  at  the  Democratic  National 
Convention  in  Chicago. 

William  Allen  White,  editor  and 
publisher,  Emporia  (Kan.)  Gazette, 
edited  and  wrote  the  introduction  for 
Defense  for  America,  containing  the 
pleas  of  15  prominent  Americans  for 
the  Allied  cause,  just  published  by 
Macmillan.  $1.00. 

P.  C.  Atkinson,  president  and  edi- 
toi  of  the  Eau  Claire  (Wis.)  Leader 
and  Telegram,  is  in  the  Luther  hos¬ 
pital.  suffering  from  a  fracture  of  the 
right  hip.  Returning  from  New  York 
after  attending  the  NEA  convention, 
Mr.  Atkinson  entered  a  hospital  to 
determine  the  cause  of  a  lame  leg. 
After  leaving  the  X-ray  room  he  was 
attempting  to  descend  the  front  steps 
of  the  hospital  on  crutches  when  he 
fell.  He  will  be  in  the  hospital  for 
some  time. 

Mrs.  Ruth  Hanna  Simms,  publisher 
of  the  Rockford  (Ill.*)  Morning  Star 
and  Register-Republic,  and  Mrs.  Ruth 
Dc  Young  Kohler,  Chicago  Tribune 
columnist,  have  been  named  members 
of  Wendell  Willkie’s  campaign  ad¬ 
visory  committee. 

H.  G.  Funkhouser,  editor,  Paw- 
huska  (Okla.)  Daily  Journal-Capital 
and  the  Osage  Weekly  Journal  for  the 
last  11  years,  has  resigned  to  become 
editor  of  Fort  Madison  (la.)  Demo¬ 
crat. 

Harrington  Wimberly,  editor  and 
publisher,  Altus  (Okla.)  Times-Dem- 
ccrat,  has  been  named  by  Governor 
Leon  C.  Phillips  to  the  University  of 
Oklahoma  board  of  regents. 

Earl  B.  Braswell,  publisher  and 
general  manager,  Athens  (Ga.)  Ban¬ 
ner-Herald,  has  been  appointed  to  the 
board  of  regents  of  the  University 
System  of  Georgia  by  Governor  E.  D. 
Rivers.  Mr.  Braswell  is  the  third 
Georgia  publisher  to  be  named  to  the 
board.  The  others  are  Clark  Howell, 
editor  and  publisher,  Atlanta  Consti¬ 
tution,  and  Albert  S.  Hardy,  editor 
and  publisher,  Gainesville  News,  and 
chairman  of  the  Georgia  Press  Insti¬ 
tute. 

Raymond  Fields,  publisher,  Guthrie 
(Okla.)  Capital,  will  speak  at  the  an¬ 
nual  convention  of  the  Arkansas  de¬ 
partment  of  the  American  Legion  to 
be  held  July  14  to  17  at  Pine  Bluff. 

Fred  N.  McCollum,  publisher.  Clar¬ 
endon  (Ark.)  Monroe  County  Sun, 
h^as  been  installed  as  president  of  the 
Clarendon  Lions  Club  for  the  1940-41 
term. 

James  Felton,  editor  Oxnard  (Cal.) 
Picss-Coirrier,  and  Mrs.  Felton  are 
’he  parents  of  twins,  a  boy  and  a  girl, 
bom  June  18. 

A.  C.  Bartlett,  editor,  Houston 


(Tex.)  Press,  has  been  elected  a  di¬ 
rector  of  Rotary  International  in 
Houston.  He  also  has  been  appointed 
chairman  of  the  pass  division  of  the 
Houston  Fat  Stock  Show. 

Pierre  H.  Fike,  editor,  Spartanburg 
(S.  C.)  Journal,  and  W.  E.  Seifert, 
Herald-Journal  state  news  editor,  re¬ 
cently  addressed  the  Chesnee,  S.  C., 
Woman’s  Club. 

J.  L.  Horne,  Jr.,  Rocky  Mount 
(N.  C.)  Telegram  publisher,  has  been 
named  vice-chairman  of  the  State 
Board  of  Conservation  and  Develop¬ 
ment. 

William  S.  Knapp  has  been  ap¬ 
pointed  to  the  advertising  staff  of  the 
Pontiac  (Ill.)  Leader. 

Walter  Persson  has  resigned  from 
the  promotion  staff  of  the  New  York 
Journal- American  to  join  Newsweek 
magazine  as  assistant  to  Arthur  Stein, 
promotion  manager. 


Louis  Whyte 


In  The  Business  Office 

JOHN  W.  MOFFETT,  former  na¬ 
tional  advertising  salesman,  was 
named  assistant  business  manager  of 
the  Register  and 
Tribune  Com¬ 
pany  in  Des 
Moines.  Iowa, 
recently.  He  be¬ 
gan  neswpaper 
work  as  a  police 
reporter  for  the 
El  Paso  (Tex.) 

Post  during  the 
summer  of  1928. 
the  year  he  was 
graduated.  In  the 
fall  of  ’28,  he 
joined  the  El- 
dora  (la.)  Her- 


John  W.  Moffett 


aid,  owned  by  his  father.  In  1931, 
when  the  Eldora  Herald  and  the  EI- 
daro  Ledger  were  merged,  Moffett  be¬ 
came  co-publisher  of  the  consolidated 
papers.  He  retained  that  position  un¬ 
til  1934,  when  he  joined  the  Register 
and  Tribune  as  national  advertising 
salesman  and  has  been  in  the  busi¬ 
ness  department  since  February  of 
this  year. 

Walter  Lehmann,  classified  man¬ 
ager,  San  Antonio  (Tex.)  Express  and 
News  and  president  of  the  Association 
of  Newspaper  Classified  Advertising 
Managers,  his  wife  and  two  children, 
were  stranded  more  than  15  hours  at 
Engle,  Tex.,  recently  by  flood  waters 
in  Central  Texas. 

D.  D.  Durr,  chairman,  Los  Angeles 
Newspaper  Publishers  Association, 
spoke  on  “The  Newspaper — the  Cor¬ 
nerstone  of  Our  Democracy”  at  the 
San  Francisco  Advertising  Club’s  an¬ 
nual  “Newspaper  Day”  program. 
Stedman  Chandler,  promotion  man¬ 
ager,  Pacific  Coast  Bureau  of  Adver¬ 
tising,  American  Newspaper  Publish¬ 
ers  Association,  was  chairman. 

Charles  W.  Paddock,  vice-president 
and  general  manager,  Pasadena  (Cal.) 
Star-News,  is  on  a  business  trip  in 
the  East  after  attending  the  Repub¬ 
lican  convention  at  Philadelnhia  as 
an  alternate  delegate  from  Califcr- 
nia. 

J.  M.  Blalock,  business  manager  and 
vice-president,  Columbia  (S.  C.)  State, 
and  district  governor  of  Lions  Inter¬ 
national,  had  charge  of  ceremonies 
during  the  recent  installation  of  1940- 
41  officers  of  the  Spartanburg,  S.  C., 
Lions  cl”b. 

John  H.  Payne,  general  manager, 
Austin  (Tex.)  Tribune,  was  named  to 
the  State  Library  and  HistoricaF Com¬ 
mission  July  8  by  Governor  W.  Lee 
O'Daniel. 

Walter  S.  Campbell,  classified  and 
real  estate  advertising  manager  of 
Detroit  Free  Press  recently  addressed 
the  annual  convention  of  the  Mich- 


WASHINGTON 

CORRESPONDENT 

LOUIS  WHYTE,  Washington  repre¬ 
sentative  of  the  Arizona  Daily  Star, 
is  equally  at  home  in  the  city  room 
and  in  the  com¬ 
posing  room. 

His  father  had 
long  been  super¬ 
intendent  of  the 
composing  room 
of  the  Washing¬ 
ton  Evening  Star, 
and  he  wanted 
his  son  to  follow 
in  his  footsteps, 
but  the  junior 
Whyte  preferred 
to  be  a  reporter. 

However,  the  son 
bowed  to  his 

father’s  wish,  served  his  apprentice¬ 
ship  as  a  printer,  worked  at  the  trade 
for  several  years  and  then  went  “out 
front”  to  become  a  newswriter. 

Whyte  is  believed  to  be  the  only 
accredited  member  of  the  Congres¬ 
sional  Press  Galleries  who  holds  a 
card  in  the  International  Typograph¬ 
ical  Union,  and  until  the  advent  of 
American  Newspaper  Guild  probably 
was  the  only  Washington  correspond¬ 
ent  holding  a  labor  union  card  of  any 
kind. 

Before  taking  his  present  job,  he 
had  worked  on  Washington  newspa¬ 
pers  and  at  one  time  published  a 
small  weekly. 

A  peculiar  circumstance  of  his 
newspaper  work  is  that,  with  the  ex¬ 
ception  of  the  period  he  spent  in  the 
publishing  business,  knowledge  of  the 
art  of  printing  has  never  been  an 
indispensable  part  of  his  employ¬ 
ment.  He  has  worked  principally  in 
the  Capital  as  a  correspondent  for 
clients  in  other  cities,  whose  compos¬ 
ing  rooms  he  has  never  seen.  He 
has  been  on  the  staffs  of  Wash¬ 
ington  newspapers  but  never  on  make¬ 
up. 


igan  Building  and  loan  Assn.,  at  Bay 
City.  James  B.  Hoskins,  publisher, 
Howard  City  Record,  and  director, 
building  and  loan  division,  Michigan 
state  department  also  addressed  the 
convention. 

Gilbert  Gillett,  classified  manager, 
Flint  (Mich.)  Journal  and  Mrs.  Gil¬ 
lett,  are  the  parents  of  a  daughter, 
Julie  Lou,  born  June  17  at  St.  Joseph 
Hospital. 

King  Park,  assistant  promotion  man¬ 
ager  of  the  Des  Moines  Register  and 
Tribune  since  1935,  effective  July  8 
became  manager  of  the  promotion 
department  cf  WBBM,  Chicago  CBS 
outlet. 

Leo  G.  Brott,  business  manager,  and 
Frank  J.  Russell,  Jr.,  city  editor,  of 
the  Marquette  (Mich.)  Daily  Mining 
Journal,  and  John  H.  Guelff,  president 
of  the  Guelff  Printing  Company,  Mar¬ 
quette,  have  purchased  the  Miinising 
News  and  Alger  County  Independent, 
Munising,  Mich.,  weeklies.  The  pa¬ 
pers  will  be  consolidated  and  pub- 
lirhed  under  the  name  Munising  News 
&  Independent  as  a  weekly  for  the 
present. 

James  P.  Lamon,  advertising  man¬ 
ager,  Palatka  (Fla.)  Daily  News,  was 
installed  as  president  of  the  Palatka 
Junior  Chamber  of  Commerce  at 
the  annual  installation  banquet 
July  3. 

Roy  C.  Propst,  Jr.,  has  joined  the 
Kannapolis  (N.  C.)  Daily  Independent 
as  head  of  the  sales  and  service  de¬ 
partment.  He  will  have  supervision 
over  the  advertising,  printing  and  cir¬ 
culation  departments.  He  was  for- 
(Continued  on  next  page) 


Another 
Clean  Hit 
For  Fiction’s 
Most  Famous 
Flyer 


TAILSPIN 

TOMMY 


On  a  niaii-iiiaili*  flnating  istaiul  in 
mid- \ilaiilic — and  in  the  death- 
j  charged  ^kies  above  it — Hal  For- 
rest  set-i  the  .<ensational  scene 
liis  newe.st  secjueiice  of  the  TAIT..- 
Sl’lN  TOMMA  daily  strip. 

As  timely  as  a  war  hulletin,  as 
astounding  as  the  im|>act  of  a 
secret  war  weapon,  it  s  a  story 
that  will  make  still  more  famous 
!  the  already  most  famous  flyer  in 
fiction.  For  advance  proofs, 
please  write  to 

I'tUitliL. 

!  FEATURE 
SYNDICATE 

220  EAST  42nd  street 
NEW  YORK  CITY 
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merly  with  the  Buffalo  Electro-Chem¬ 
ical  Co.,  for  a  number  of  years. 


Daniel  Keller,  son  of  Oliver  J. 
Keller,  vice-president  and  general 
manager,  Pittsburgh  Post  Gazette,  is 
a  member  of  a  group  of  24  American 
college  students  who  are  studying 
construction  work  in  the  Pan-Amer¬ 
ican  goodwill  project  of  the  American 
Friends  Service  Committee,  a  Quaker 
organization.  Mr.  Keller  who  is  a 
student  at  Williamstown  College,  is 
at  Torreon,  Mexico  for  eight  weeks’ 


practical  study  of  economic,  social 
and  international  problems  of  Mexico. 

Charles  Robbins  has  been  named 
midwestern  advertising  manager  of 
the  New  York  Wall  Street  Journal, 
with  headquarters  in  Detroit.  He  is  a 
former  manager  of  the  Detroit  bureau 
and  recently  has  been  business  man¬ 
ager  of  the  Chicago  office  for  the  pub¬ 
lication. 
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WILLIAM  DWIGHT,  managing  edi¬ 
tor,  Holyoke  (Mass.)  Transcript- 
Telegram,  was  injured  about  the  head 
when  his  auto  was  in  collision  with 
another  car,  July  1. 

Franklin  E.  Jordan,  was  appointed 
managing  editor  of  the  Portsmouth 
(N.  H.)  Herald  as  of  July  5.  He  was 
at  one  time  publisher  of  the  Ellsworth 
(Me.)  Daily  News  and  more  recently 
handled  publicity  for  several  Boston 
accounts  and  engaged  in  free-lance 
feature  writing. 

Lloyd  Gregory,  managing  editor, 
Houston  (Tex.)  Post,  presented  the 
Sporting  News  trophy  to  Nick  Cullop, 
“most  valuable  player”  in  1939  in  the 
Texas  League  at  ceremonies  in  the 
Houston  ball  park. 

I.  P.  (Pat)  Burgess,  city  editor,  San 
Antonio  Evening  News,  has  been 
named  news  editor,  a  new  position. 
T.  D.  Higgins,  former  army  reporter, 
became  city  editor.  J.  C.  Oslin  re¬ 
mains  telegraph  editor.  Warren  H. 
Darby,  of  the  staff,  took  over  the  army 
run.  Oscar  Owens  is  on  the  late  city 
desk  trick. 

E.  J.  Liske,  news  editor  of  Little 
Rock  Arkansas  Democrat,  has  been 
named  managing  editor  succeeding 
W.  T.  Sitlington,  veteran  staff  mem¬ 
ber,  who  has  retired.  Mr.  Sitling- 
ton’s  future  plans  have  not  been  dis¬ 
closed. 

Charles  W.  Leith,  assistant  city  edi¬ 
tor,  Pittsburgh  Post  Gazette,  has  re¬ 
signed  to  join  the  office  staff  of  the 
District  Attorney  of  Allegheny 
County. 

Edith  Lovell,  wife  of  Frank  Lovell, 
managing  editor  of  the  Racine  (Wis.) 
Journal-Times,  has  the  distinction  of 
being  the  first  woman  pilot  in  Racine 
county  to  receive  a  federal  license. 
Mrs.  Lovell  and  her  husband  have 
been  flying  enthusiasts  since  1927. 

John  E.  Butler,  political  writer. 
New  Britain  (Conn.)  Herald  and  Mrs. 
Butler,  are  the  parents  of  a  son,  John 
E.  Butler,  Jr.,  born  July  2  at  the 
New  Britain  General  Hospital. 

Ralph  Williams,  formerly  Sunday 
editor  of  the  old  Chicago  Herald  & 
Examiner,  has  joined  the  Chicago 
Tribune  as  a  copy-reader  on  the  cable 
desk. 

Archibald  B.  Roosevelt  Jr.,  grand¬ 
son  of  the  late  President  Theodore 
Roosevelt  and  recently  with  the  New 
York  Herald  Tribune  has  joined  the 
Spokane  (Wash.)  Spokesman-Review. 
He  arrived  in  Spokane,  June  29,  with 
his  bride  the  former  Katherine 
Winthrop  Tweed  of  New  York. 

William  A.  Payne,  telegraph  editor, 
Dallas  (Tex.)  Journal,  and  Mrs. 
Payne,  are  the  parents  of  a  second 
child,  a  daughter  born  June  30. 

Ted  Welty,  who  has  been  working 
in  the  East,  has  joined  the  San  An¬ 
tonio  Express  copy  desk. 

J.  Albert  Banks,  cartoonist,  Worces¬ 
ter  (Mass.)  Telegram  and  Evening 
Gazette,  previous  to  his  marriage 
July  8  to  Miss  K.  Pauline  Snow,  was 
guest  of  honor  at  a  bachelor  dinner 
at  Hotel  Bancroft  attended  by  more 
than  300  friends.  He  was  presented 
a  watch,  purse  and  other  gifts. 

Henry  Rabun,  formerly  with  the 
Denver  Rocky  Mountain  News  now  is 


a  sports  writer  and  sports  make-up 
man  for  the  Houston  (Tex.)  Press. 

Douglas  Dies,  reporter,  Knoxville 
Journal  for  three  years,  and  formerly 
attached  to  the  London,  England  staff 
of  the  United  Press,  has  resigned. 

Clifford  Fligg  and  Pat  Richards,  for¬ 
merly  of  the  Atlanta  Georgian,  have 
joined  the  Knoxville  Journal,  Fligg 
covering  city  hall  and  Richards  on  the 
copy  desk. 

Homer  Metz,  for  the  last  three  years 
overnight  desk  man  in  the  United 
Press  radio  department  in  New  York, 
has  resigned  to  join  the  staff  of 
the  Christian  Science  Monitor  in  Bos¬ 
ton. 

Alex  Kennedy,  of  the  Boston  Amer¬ 
ican,  won  the  Boston  Newspapermen’s 
Golf  Association  tournament  at  the 
Blue  Hill  Country  Club  last  week 
with  an  83-79.  Gerry  Moore,  Boston 
Globe;  Ed  Costello,  Boston  Herald,  and 
Alec  Bowman,  Christian  Science 
Monitor,  tied  for  second  place  with 
nets  of  80.  R.  B.  Cutcheon,  Boston 
Globe,  won  Class  B  honors  with  100- 
90,  and  Joe  Beauregard,  Boston  Her¬ 
ald,  was  second  with  160-100. 

Percy  L.  Knowlton,  reporter,  Potts- 
ville  (Pa.)  Republican,  celebrated  his 
50th  anniversary  as  a  newspaper  re¬ 
porter  on  July  1  by  serving  as  guest 
editor  of  the  paper.  Knowlton  joined 
the  Evening  Chronicle  as  a  cub  in 
1890.  During  the  World  War  he  was 
editor  of  the  Chronicle,  but  asked  to 
be  returned  to  reporting,  which  he 
liked  much  better.  He  was  also  em¬ 
ployed  for  about  15  years  as  a  reporter 
on  the  Pottsville  Journal. 

Robert  P.  Early,  statehouse  reporter, 
Indianapolis  Star  and  Mrs.  Early,  are 
the  parents  of  a  son,  bom  July  4  at 
St.  Vincent’s  Hospital,  Indianapolis. 
He  is  their  third  child  and  the  second 
to  be  born  on  Independence  Day. 

Elmer  L.  Scuyler,  of  the  Williams¬ 
port  (Pa.)  Gazette-Bulletin  editorial 
staff,  was  presented  with  a  past  pres¬ 
ident’s  badge  upon  his  retirement  re¬ 
cently  as  president  of  the  Rotary  Club 
of  that  city.  He  was  retained  as  a 
member  of  the  board  of  directors. 

J.  M.  Huggett  of  the  Concord  (N.  C.) 
Tribune  staff  is  conducting  a  weekly 
department  called  “The  Building 
Spotlight,”  a  feature  for  home  owners 
and  those  who  build  and  furnish 
homes. 

Ernest  S.  Colvin,  telegraph  editor 
of  St.  Louis  Post-Dispatch  on  July  6 
witnessed  the  marriage  of  his  daugh¬ 
ter,  Helen  Jane,  to  Richard  Zareembka, 
a  photographer,  from  his  bed  in  a 
Cincinnati  hospital.  Colvin,  who  suf¬ 
fered  a  leg  fracture  in  an  automobile 
accident  near  Cincinnati  on  June  8 
was  unable  to  leave  the  hospital,  so 
he  persuaded  his  daughter  to  come 
there  for  the  ceremony. 

Frank  Hewlett,  of  the  Honoluhi 
(Hawaii)  Star-Bulletin,  for  the  last 
three  years,  has  joined  the  Tokyo 
(Japan)  Times.  He  was  formely  edi¬ 
tor  of  the  Pocatello  (Idaho)  Bengal 
for  one  year  and  later  joined  the 
Pocatello  (Idaho)  State  Journal. 

Miss  Esther  Sands  McGuire,  for  12 
years  editor-reporter  society  desk, 
Springfield  (Mo.)  Leader  &  Press  and 
News,  has  resigned  to  return  to  col¬ 
lege.  Miss  McGuire,  now  is  a  student, 
junior  class,  at  the  University  of  Col¬ 
orado,  Boulder,  where  she  is  studying 
for  a  BA  degree  with  a  major  in 
journalism, 

Hyman  J,  Goldberg,  sports  writer, 
Newark  (N,  J,)  Evening  News  and 
Mrs.  Goldberg,  are  the  parents  of  a 
son,  born  July  4. 

Paul  Kovacsik  has  rejoined  the 
Akron  (O.)  Beacon  Journal  editorial 
art  staff,  succeeding  A1  Liederman, 
who  has  joined  the  New  York  Post. 
E.  J.  Ebel,  formerly  of  the  Cleveland 


News,  has  joined  the  photographic 
staff,  succeeding  Bert  Elmanuel,  who 
has  joined  the  Cleveland  office  of  Wide 
World  Photos.  Robert  Kuhn  has 
taken  a  part  time  post  as  photographer. 
Matt  Hall,  formerly  of  the  Buffalo 
Times,  is  now  on  the  Beacon  Journal 
rewrite  and  desk  staff. 

Louis  N.  Clarke,  for  three  years 
managing  editor  of  the  New  York 
Morning  Telegraph,  has  resigned  to 
join  a  commercial  aviation  firm.  He 
has  been  with  the  Telegraph  since 
1932  and  previously  had  been  with  the 
New  York  Herald  Tribune  and  the 
old  World. 

Duncan  Aikman,  New  York  PM, 
left  July  7  for  an  air-tour  of  the 
South  American  republics,  preparatory 
to  attending  the  Pan-American  Con¬ 
ference  in  Havana  July  20. 


Wedding  Bells 


ROBERT  FRESHE,  circulation  man¬ 
ager,  Fostoria  (O.)  Daily  Review  to 
Miss  Elsa  Joabson,  of  Tiffin,  June  29. 

Nat  C.  Faulk,  managing  editor  of 
Dothan  (Ala.)  Eagle  to  Miss  Alice 
George,  of  Dothan,  recently. 

Howard  L.  Clark,  assistant  circu¬ 
lation  manager,  Warren  (Pa.)  Times- 
Mirror  to  Miss,  Meredith  Ann  Hansen, 
at  Warren,  on  June  29. 

John  Beaufort,  drama  critic,  Chris¬ 
tian  Science  Monitor,  Boston,  to  Miss 
Francesca  Bnming,  actress,  July  3,  in 
Brookline,  Mass. 

Dudley  S.  Horth,  Federal  building 
reporter,  Indianapolis  News,  to  Miss 
Margaret  E.  Wright,  secretary  to  the 
director  of  the  Indiana  state  housing 
board,  in  North  Manchester,  Ind.. 
July  6.  , 

Griffith  B.  Niblack,  reporter,  Indian¬ 
apolis  News,  to  Miss  Susan  Elliott  Hill, 
also  an  employe  of  the  News,  in  In¬ 
dianapolis,  July  6. 

Frank  William  Brady,  of  the  San 
Antonio  Light  staff,  to  Miss  Margaret 
Lurene  Blackaller,  at  Pearsall,  Tex., 
recently. 

James  F.  Tindall,  Spartanburg  (S. 
C.)  Journal  reporter,  to  Miss  Gladys 
Shaw  Chenney,  of  Corsicana,  Tex.. 
July  3,  at  Corsicana. 
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NAMED  AD  DIRECTOR 


AID  ALL-STAR  POLL 


--I 


Norman  J.  Payne  became  advertis¬ 
ing  director  of  the  Oil  City  (Pa.) 
Derrick,  July  1  according  to  an  an¬ 
nouncement  by  the  daily.  Other 
changes  were  the  transfer  of  H.  L 
Schultheis,  local  advertising  manager 
to  his  former  post  of  city  editor  suc¬ 
ceeding  A.  C.  MacIntyre,  who  becaoK 
oil  editor  following  the  resignation  of 
J.  P.  O'Donnell,  oil  editor  to  become 
New  York  news  representative  of  the 
Tulsa  (Okla.)  Oil  and  Gas  Journal. 


A  total  of  387  newspapers  and  radio 
stations  in  47  states  and  the  District  of 
Columbia,  are  cooperating  with  the 
Chicago  Tribune  in  the  annual  All- 
Star  football  poll  to  name  the  College 
All-American  starting  team  to  meet 
the  Green  Bay  Packers,  professional 
champions,  in  Soldiers’  Field,  Chicago. 
Aug.  29.  Later,  another  poll  will  name 
the  staff  of  coaches  to  direct  the  col¬ 
lege  squad. 


FRAZIER  HUNT  ON  AIR 

Frazier  “Spike”  Hunt,  INS  war  cor¬ 
respondent  and  expert  on  foreign  af¬ 
fairs,  just  returned  from  Europe,  will 
broadcast  four  times  over  station 
WOR  this  month  replacing  Gabriel 
Heatter,  commentator  regularly  heard 
at  that  time. 


riel 

ard 
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“Women’s  World,”  which  is  also  in  in  the  case  of  Hoosier  Press  Associa- 
tabloid  form  and  which  covers  society,  tion,  which  limited  the  exemption  to 
fashion  and  beauty  news  as  well  as  employes  engaged  solely  in  the  pro¬ 
home  features  and  fiction.  duction  of  a  newspaper  of  the  exempt 

class. 

Dtion  Daley  had  pointed  out  to  the  Wage 
■  and  Hour  Division  that  employes  of 

smaller  newspapers  usually  are  inter- 
9— Em-  changeable  between  publication  and 
■weekly  printing  work  and  that  strict  ap¬ 
plication  of  the  Indiana  decision  would 
violate  the  Congressional  intent. 


Vancouver  Daily 
Reorganizes 

Reorganization  of  the  Vancouver 
(B.  C.)  News  Herald  has  now  been 
completed  with  D.  A.  Hamilton  con¬ 
tinuing  as  president  of  the  reorgan¬ 
ized  company.  Robert  T.  Elson,  for¬ 
merly  news  editor  of  the  Vancouver  Washington,  D.  C.,  July 
Province,  is  now  publisher  and  man-  ployes  of  weekly  or  semi' 
aging  director.  Clayton  B.  Delbridge  newspapers  with  circulation  of  less 
is  business  manager;  Si  Griffis,  for-  than  3,000  the  major  part  of  which  is 
merly  advertising  director  of  the  Van-  within  the  coimty  of  publication,  are 
coaver  Sun,  is  advertising  director  of  exempt  from  the  provisions  of  the 
the  new  company  and  F,  Rex  Werts  is  wage-hoiu*  law  if  not  less  than  50%  Washington,  D.  C.,  July  8 — Pending 
advertising  manager.  of  their  employment  is  directly  re-  reports  from  the  War  and  Navy  De- 

Concurrently  with  its  reorganization  lated  to  the  publication  of  newspapers,  partments,  the  Senate  Military  Affairs 
the  paper  has  commenced  publication  the  Wage  and  Hour  Division  has  Committee  this  week  withheld  deci- 

in  tabloid  size,  running  24  pages.  The  ruled.  sion  on  the  proposal  by  Col.  Julius 

front  page  carries  a  21-em  column  in  This  marks  both  a  liberalization  and  Ochs  Adler  for  immediate  militariza- 
which  highlights  of  the  day’s  news  are  a  clarification  of  the  Act  and  removes  tion  of  the  Army  Reserve  Corps.  Col. 
summarized  under  the  heading  “First  uncertainties  which  have  troubled  op-  Adler,  vice-president  and  general 
Glance.”  erators  of  combination  newspaper-  manager  of  the  New  York  Times, 

News  is  departmentalized  with  job  printing  shops  since  the  Fair  president  and  publisher  of  the  Chat- 
foreign  news  appearing  on  pages  two  Labor  Standards  Act  was  adopted.  tanooga  (Tenn.)  Times,  World  War 
and  three,  local  news  on  pages  five.  The  ruling  resulted  from  negotia-  veteran,  reserve  officer  and  civilian 
eight  and  nine,  business  news  on  tions  conducted  by  William  L.  Daley,  aide  to  the  Secretary  of  War  for  the 
pages  ten  and  eleven,  etc.  legislative  representative  of  National  Second  Corps  Area,  was  the  principal 

In  addition  the  News  Herald  con-  Editorial  Association.  It  reverses  an  witness  July  5  before  the  group  of 

tinues  the  publication  of  its  weekly  interpretation  by  the  Indiana  State  Senators  considering  the  Burke- Wads- 
women’s  supplement  known  as  the  Administrator  of  the  wage-hour  act  worth  bill. 


Met  AIL  merchants 
in  Nashville  report 
business  “definite¬ 


ly  ahead  for  1940. 


A  reflection  of  sound 
advertising  and  able-to- 
buy  customers  is  seen 
in  the  plus  linage  used 
in  the  Retail  Classifi¬ 


cation, 


General  linage  point 
to  the  increasing  appre¬ 
ciation  of  National  ad¬ 
vertisers  for  this  better 
than  average  market. 


1  J  ROWSE  AROUND  Rockford's  downtown,  you'll  find  nary  a  vacant  store! 

Proof  that  business  must  be  humming  here  in  America's  second  largest  machine  tool  city. 
Cash  registers  hove  already  rung  up  a  24%  gain  in  sales  for  the  first  five  months  of  the  year. 
As  the  nation's  defense  plans  grow,  Rockford's  business  will  grow  still  more.  So,  it  be¬ 
hooves  every  opportunist  to  get  a  big  sales  push  under  way  here  quickly.  Flexibility  of 
newspaper  advertising,  thoroughness  and  economy  of  its  results  make  the  Rockford 


newspapers  natural  aides  in  any  retail  sales  plan.  A  lOJXXklinc  campaign  costs  no  more 
than  three  cents  per  reader  family. 


briel 
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hor  detailed  information  write  NEWS- 
I’APER  PRINTING  CORP.,  agent. 
Nashville,  or  the  nearest  office  of  our 
representatives,  THE  BRANHAM  CO. 


22-P  R  O  M  O  T  I  O  N 


EDITOR  &  PUBLISHER 


NEWSPAPER  PROMOTION 
REVIEW 

By  T.  S.  mVIN 


Brcmds  in  Illinois 
THERE  IS  a  significant  paragraph  in 
the  introduction  to  one  of  the  con¬ 
sumer  brand  preference  surveys  cur¬ 
rently  being  issued  by  the  Illinois 
Daily  Newspaper  Markets. 

“We  do  not  feel,”  it  reads,  “that  re¬ 
sponsibility  to  our  advertisers  ends 
with  delivering  the  most  valuable  and 
most  generally  read  advertising  media 
in  the  world — ^the  local  daily  news¬ 
papers.  We  feel  that  we  should  sup¬ 
ply  our  advertisers  with  complete 
market  information,  dealer  arrange¬ 
ments,  competitive  situations  and 
buying  habits.  All  this  so  that  an 
advertising  investment  may  have  the 
maximum  opportunity  to  prodxjce 
maximum  results.” 

There,  briefly  and  succinctly,  you 
have  the  credo  of  newspaper  service 
to  advertisers,  a  credo  that  daily  is 
becoming  more  widespread  with  ulti¬ 
mate  results  that  cannot  help  but 
benefit  both  those  who  buy  news¬ 
paper  space  and  those  who  sell  it. 

To  the  Illinois  Daily  Newspaper 
Markets  goes  a  large  hand  for  the 
valuable  service  it  is  rendering  with 
its  consumer  brand  preference  sur¬ 
veys.  Those  we  have  at  hand  cover 
larf.  shortening  and  oleomargarine; 
gasoline  and  motor  oils;  flour;  coffee 
and  tea;  and  dog  food.  They  are  well 
put  together  and  provide  information 
for  44  markets  covered  by  49  daily 
newspapers.  The  more  newspapers, 
individually  or  jointly,  provide  es¬ 
sential  marketing  data  of  this  nature, 
the  more  advertisers  will  come  to  de¬ 
pend  upon  newspapers  as  the  basic 
medium. 

Local  Selling 

“WE  FEEL,”  writes  P.  D.  Martineau, 

advertising  promotion  manager  of 
the  Memphis  (Tenn.)  Commercial 
Appeal  and  Press-Scimitar,  “that 
newspapers  have  the  basic  job  of  re¬ 
selling  district  managers,  distributors, 
wholesalers  and  key  retailers  on 
newspapers  and  newspaper  adver¬ 
tising. 

As  a  result,  we  are  supplementing 
personal  selling  with  a  series  of  mail¬ 
ings  to  Memphis  representatives  of 
national  advertisers,  wholesalers  and 
distributors.” 

Here  is  a  basic  selling  job  that 
newspapers  must  never  lose  sight  of. 
One  can  never  tell  how  much  weight 
the  local  factor  has  in  selling  a  na¬ 
tional  advertiser  cmd  so  the  local 
factor  should  be  subjected  to  a 
continuing  barrage  of  selling  mate¬ 
rial. 

The  mailings  being  used  by  the 
Memphis  newspapers,  as  Mr.  Martin¬ 
eau  points  out,  borrow  liberally  from 
material  issued  by  the  Bureau  of 
Advertising — and  borrow  it  to  good 
advantage. 

The  folder  Mr.  Martineau  sends  us 
tells  the  stirring  story  of  the  invasion 
of  Norway  by  the  Germans.  It 
stresses  the  part  that  newspapers  and 
newspaper  correspondents  played  in 
bringing  us  complete  and  immediate 
news  of  what  went  on. 

“Is  it  small  wonder,”  the  piece  con¬ 
cludes,  “that  in  this  merry-go-round 
maze  of  incredible  happenings  which 
have  such  a  direct  bearing  on  all  our 
lives,  that  people  should  cling  so 
closely  to  their  newspapers?  Can  you 
conceive  of  any  other  single  thing 
being  as  vital,  as  important,  as  neces¬ 
sary  to  every  family  as  its  daily  news- 
p>apers?” 


Everybody's  Alley 
NOT  LONG  AGO  we  cited  the  Newark 
(New  York)  Courier,  a  weekly,  for 
big  time  enterprise.  (Surely  you 
haven’t  forgotten  that  piece  about 
“Where  the  hell  is  Newark,  New 
York?”)  And  now  they  clamor  to  be 
cited  again. 

Editor  &  FhJBUSHER  for  June  15  car¬ 
ried  a  4-page  advertisement  of  the 
National  Editorial  Association  show¬ 
ing  how  Main  Street,  U.  S.  A.,  is  the 
“Spinal  Column  for  Forty-eight 
States.”  The  Courier  grabs  up  this 
ad,  reprints  it,  sticks  a  little  stuff  of 
its  own  on  the  front  page — and,  to 
quote  Publisher  Roy  Robinson, 
“Eureka!  The  reprint  becomes  a  pro¬ 
motion  piece  for  us.” 

“Right  down  your  alley!”  is  what 
the  Courier’s  sticker  yells  at  you  as 
you  look  at  the  reprint.  “A  weekly 
newspaper  with  a  wallop.  Cited  for 
community  service  by  the  National 
Editorial  Association.  Rated  the  best 
all  around  weekly  newspaper  in  New 
York  State  by  the  New  York  Press 
Association;  among  the  first  25  weekly 
newspapers  in  U.  S.  A.  in  national 
advertising  linage  for  past  7  years.” 

That’s  all.  But  it’s  enough — punchy, 
to  the  point,  the  kind  of  promotion 
that  hits  the  boys  quickly  between 
the  eyes  and  lets  them  know  you’re 
in  the  ring. 

Headliners 

WELL,  at  last  we  got  our  names  in 
headlines,  big  ones,  too.  The  Phil¬ 
adelphia  Record  for  Tuesday,  July  2 
— Mr.  Willkie  not  being  in  town  that 
day — bannered  across  page  one  the 
startling  information  that  “Important 
News  for  Mr.  T.  S.  Irvin  Will  Be 
Found  on  Page  Six  Today.” 

Of  course,  we  turned  quickly  to 
page  6.  And  there  was  a  full  page 
ad  telling  us  that  the  Record  led  all 
Philadelphia  newspapers  in  gains  in 
June. 

A  note  from  B.  A.  Bergman,  direc¬ 
tor  of  publicity,  explains  that  this 
special  headline  edition  of  the  Record 
was  sent  by  special  messenger  on 
July  2  to  some  150  leading  advertisers 
so  that  it  reached  them  with  their 
morning  mail.  A  swell  stunt,  this — 
one  that  had  the  element  of  a  pleasant 
personal  surprise  in  it  that  should  be 
long  remembered  by  those  who  got  it. 

Kid  Classified 

NOT  LONG  AGO  the  Minneapolis 
Star-Journal  offered  free  want  ads 
to  readers  between  the  ages  of  6  and 
16.  Some  750  kids  responded  to  the 
offer  and  ran  ads  selling  “bikes  and 
trikes,  big  little  books  and  baby  beds, 
kittens  and  Chinese  Chows.”  The  ads 
brought  what  the  Star-Journal  calls 
“walloping  results.”  And  the  Star- 
Journal  makes  a  walloping  good  page 
ad  out  of  three  of  them. 
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The  page  reproduces  result  letters 
from  three  of  the  kids  along  with 
their  pictures.  Featured  as  the  lead 
is  Billy  Hubbs,  a  good  looking  young¬ 
ster,  who  wrote  what  the  Star-Journal 
uses  as  the  ad’s  headline,  “I  sold  my 
bike  to  a  red-haired  boy  named  Har¬ 
old.”  One  little  girl  sold  a  crib  and 
another  found  a  tennis  net  through 
Star-Journal  want  ads. 

This  is  a  splendid  promotion.  The 
kids  have  an  appeal  all  their  own, 
an  appeal  that  catches  every  grown¬ 
up.  It’s  a  promotion  that  can  be  used 
again  and  again,  and  by  newspapers 
in  other  cities  as  well,  without  losing 
its  effectiveness. 

NNPA  Committees 
PREPARING  for  a  full  active  year  of 

work  promoting  newspaper  promo¬ 
tion,  Bradford  Wyckoff  of  the  Troy 
(N.  Y.)  Record,  president  of  the  Na¬ 
tion  Newspaper  Promotion  Associa¬ 
tion,  annovmces  the  following  com¬ 
mittees: 

Association  Relations:  Elsa  Lang,  cliaitinan, 
S’rw  York  Herald  Tribune;  W.  J.  Byrnes, 
Chieago  Tribune;  Bradford  Wyckoff,  Troy 
(N.  Y.)  Reeord. 

Bihliography :  W.  Murray  Metten,  chair- 
man,  If’ilmington  (Del.)  \'i~us  Jonrnal ;  John 


Park,  Jr.,  Raleigh  (S.  C.  I  Times;  Ken¬ 
neth  Seibert,  Proiidenec  (R.  I-)  Journal- 

Bulletin. 

The  Bulletin:  Irvin  S.  Taubkin,  Xtw  York 
Times,  chairman;  Jacques  A.  Caldwell,  Port 
Huron  (Mich.)  Times-Herald ;  H.  W.  Hailey, 
Scripps-Howard  Newspapers,  X.\.C. ;  Frank 
O.  Lewis,  Stockton  (Cal.)  Reeord;  John 
Marston,  Des  Moines  (la.)  Register  A"  Trib¬ 
une;  Kenneth  Mason,  Mew  York  Sun. 

Constitution  ami  By  Laws:  Jacques 
Caldwell,  chairman.  Port  Huron  (.\Iich.) 
Times-Herald;  Klsa  Lang,  New  York  Herald 
Tribune;  Leslie  Uavis,  Wall  Street  Journal. 

Convention;  Ivan  \'eit,  chairman,  Xesv 
York  Times;  James  E.  Stiles,  Xassau  (N.  Y.) 
Daily  Rt-S-iezv;  Jacob  Albert,  Detroit  Xetes; 
.\rthur  J.  Monk,  Toronto  Globe  dr  Mail; 
Walker  Lung,  Huntington  (W.  \'a.)  Herald 
Dispatch. 

Editor  &  Pubmshf.r  .\wards;  Fred  Jab- 
Ions,  chairman,  S’etvark  (X.  J.)  Ledger;  M.  A. 
Beitler,  Philadelphia  Bulletin. 

Employment:  Lee  Tracy,  chairman,  Xnv 
York  World-Telegram;  Joyce  Swan,  Minne- 
apolis  (Minn.)  Star. 

Membership;  Kenneth  Ma.son,  chairman, 
.VcTf  York  Sun;  Budd  Gore.  Chieago  Netvs; 

W.  S.  Eager,  Montreal  Star;  Dave  Freud 
The  Chief,  X.  Y.  C.;  Mary  Rice  .\nderson, 
Xashville  (Tenn.)  Banner;  Barry  Urdang, 
Houston  (Tex.)  Chronicle ;  M.  Elizabeth 
Toliin,  Portland  (Ore.)  Journal. 

Xews:  Dave  Freud,  chairman.  The  Chief, 

X.  Y.  C.;  M.  G.  Barker,  Chieago  Times; 
Thomas  D.  Kenney,  Xewark  (X.  J.)  Evening 
News. 

Nominating:  John  Marston,  chairman,  Des 
Moines  (la.)  Register  and  Tribune;  Kenneth 
Mason,  Xew  York  Sun;  Harold  B.  Crow, 
Toronto  Globe  and  Mail. 

Promotion  Service:  John  C.  Stafford,  chair¬ 
man,  Rockford  (III.)  Star;  Mary  Rice  .Ander¬ 
son,  Nashville  (Tenn.)  Banner;  Sidney  Car- 
I>enter,  Toronto  Star;  Belden  Morgan,  Hart¬ 
ford  (Conn.)  Courant;  H.  H.  Weibel,  .dllcn- 
tirwn  (Pa.)  Catl-Chroniele. 

Research:  Kenneth  Seibert,  chairman.  Prov¬ 
idence  (R.  I.)  Journal-Bulletin ;  Howard 

Rt  per.  New  York  Daily  .\'ews;  Belden  Mor¬ 
gan,  Hartford  (Conn.)  Courant. 


Statistical;  R.aoul  Blumberg,  chairman, 
Washington  Post;  Russell  L.  Simmons,  Cleve¬ 
land  I’rcss;  Frank  A.  Knight,  Charleston 
(W.  Va.)  Gacette. 

Trade  Paper:  W.  J.  Byrnes,  chairman, 
Chieago  Tribune;  Jacob  Albert,  Detroit  .W-ws; 
Ivan  Veit,  Nctv  York  Times. 

Hampton  in  Spartanburg 
S.  S,  WALLACE,  JR.,  publisher  of  the 
Spartanburg  (S.  C.)  Herald  and 
Journal,  announces  the  appointment 
of  Nelson  Hampton  as  promotion  man¬ 
ager.  Mr.  Hampton,  known  as  a 
photographer,  artist,  cartoonist  and 
advertising  man,  was  formerly  with 
the  Wilby-Kincey  Theatres. 

EQUIPPED  AMBULANCE 

Through  the  efforts  of  the  Miami 
Herald  and  Radio  Statio  WIOD,  $2,600, 
or  $800  more  than  the  required  $1,800 
needed  to  buy,  equip  and  maintain  a 
field  ambulance  for  the  British- 
American  Ambulance  Corps  for  a  year, 
was  raised  on  June  30.  Using  a  Flor¬ 
ida  National  Guard  field  ambulance, 
the  “Buy  an  Ambulance”  campaign 
which  lasted  six  days  followed  a 
“blueprint”  plan  devised  by  Hal  Ley- 
shon,  editor  of  the  News.  The  daily, 
according  to  Kenneth  Burgher,  pro¬ 
motion  manager,  on  request,  will  send 
to  any  authorized  organization  or 
newspaper,  a  set  of  plans  outlining 
the  activities  that  resulted  in  their 
successful  campaign. 

■ 

N.  C.  AD  MEETING 

The  mid-summer  meeting  of  the 
Carolinas  Advertising  Executives  As¬ 
sociation  will  be  held  at  Ocean  Ter¬ 
race  Hotel,  Wrightsville  Beach,  N.  C., 
July  20.  M.  F.  Murdaugh  of  the  Dur¬ 
ham  Herald-Sun  is  president,  and  J. 
W.  Allegood,  Wilmington  Star-News, 
is  program  chairman. 
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shouldn’t  carry  my  advertising  ditto. 

“He  gets  it  okay  and  smiles  sorta 
silly  and  says  he’ll  take  it  up  with  the 
company — and  he  drives  out  of  town 
with  the  old  Republican  riding  the 
blind  baggage. 

“He  probably  tears  it  off  at  Vaca¬ 
ville. 

“ — Anyway,  I  go  back  to  the  office 
and  look  at  the  little  return  postal 
card,  which  is  enclosed  with  the  free 
stuff,  and  think:  (Convenient  little 
card,  too.  Damn  nice  of  them!).’’ 

■ 

SCKHIETY  ITEM  from  the  usually 
meticulous  South  Bend  (Ind.)  Tri¬ 
bune: 

Mrs.  F,  S.  Fish,  of  New  York, 
has  returned  to  South  Bend  for 
the  summer. 


harry  PUTMAN,  Cuero,  Texas,  edi¬ 
tor,  recently  attended  a  dinner  at 
a  neighboring  town.  After  the  dinner 
some  of  the  newspapermen  gathered 
at  a  hotel  in  the  small  town,  where 
the  staff  was  small. 

Harry  came  to  the  gathering  late 
with  this  story: 

“I  ordered  a  coke  sent  to  my  room 
and  when  the  man  brought  it  I  handed 
him  a  quarter.  He  gave  me  back  my 
change. 

“I  told  him  to  keep  it. 

“He  looked  me  over  and  said,  ‘Hell, 
you  need  it  worse  than  I  do.’ 

1  told  him  to  go  on  and  keep  it  as 


Fish  out  of  water  die  of  exhaus¬ 
tion,  according  to  scientists. 


‘He  looked  me 


again 


over 

stopped  the  conversation  right  there 
with  “Nuts,  I  own  the  damn  hotel.” 


THE  Erie  (Kan.)  Record  makes  this 
important  distinction: 

“The  unemployed  in  this  country 
are  the  gunemployed  in  Europe.” 


THE  Birmingham  Age-Herald  re¬ 
ceived  the  following  July  4  dis¬ 
patch  from  its  Selma,  Ala.,  correspon¬ 
dent: 

“Selma,  July  4 — Rain  all  day.  Chilly. 
Stores  closed.  No  celebration.  Nc 
fireworks.  No  picnics.  No  joyrides 


THOROUGH  POLICE  work  as  told 
in  three-column  headline  in  New 
York  News: 

HUNT  FAIR  BOMB  CLUE 
IN  UPHOLSTERER’S  HAIR 


Editor  &  Pibi.isher  will  pay  $2  for  each 
another  day ,  gray,  drear,  “Short  Take”  accepted  and  published.  Those 
ntful.  It  came.  It  went,  not  used  will  not  be  returned. 

LANE,  Correspondent.”  ■ 

CARRIED  N.  G.  ROSTER 

R,  editor  of  the  Fairfield  i  x-  ai_ 

epublican,  recently  con-  Relegating  the  current  European 
war  news  to  page  three,  the  Nashville 
(Tenn.)  Tennessean  recently  follow¬ 
ing  the  President’s  request  to  Con- 
ling  gress  to  grant  him  authority  to  call 
the  National  Guard  to  active  service 
®  if  necessary,  carried  the  complete 
rv-  roster  of  the  state  National  Guard 
:ase  organizations  subject  to  mobilization. 
)wn  xhg  listings  were  carried  on  pages 
one,  two  and  four.  Page  one  was 
dressed  with  two  pictures  of  the  Guard 
hen  during  a  recent  encampment.  A  five- 
inch  two-column  box  was  carried  atop 
cf  the  right  hand  side  of  the  page 
directing  readers  to  page  three  for 
“Other  Major  News.” 


rewspaper  business) .  And  when  I 
<>ee  at  the  bottom  of  the  letter, 
will  be  very  pleased  to  send  mats  and 
proofs  to  you  promptly.’  1  think  to 
myself;  (No  doubt!). 

“—when  a  Greyhound  bus  stops 
nght  across  the  street  on  a  regular 
trip. 

“So  I  pick  up  the  front  page  of  my 
paper,  tear  off  a  few  strips  of  Scotch 
tape  and  stick  my  paper  on  the  smooth 
rear  end  of  the  bus. 

“The  driver  comes  out  of  the  depot 
and  says,  ‘What  the  hell,’  and  I  say. 
That’s  what  I  said  when  I  got  this’ — 
(and  hand  him  the  free  release. 

“I  tell  him  that  if  his  company  wants 
me  to  carry  his  advertising  free, 
there’s  no  reason  why  his  stage 


70,000  Detroit  News  Readers  Attend 
Sunrise  Dedication  Services  .  .  .  . 


Employment 

Problems— 


“Experience”  should  be  written  in  quotes,  for  a  mere 
dictionary  meaning  explains  nothing. 

“Experience”  is  the  name  of  a  column  edited  for 
more  than  a  score  of  years  by  Nancy  Brown,  “mother 
confessor”  of  Detroit,  as  Time  Magazine  aptly  called  her. 

Nancy  Brown  gives  advice,  solace,  material  aid, 
direction  to  all  women  and  men,  girls  and  boys  who  have 
problems  too  difficult  to  solve  by  themselves. 

In  the  course  of  the  years  Nancy  Brown’s  column 
folks  without  knowing  her,  or  each  other,  have  at  her 
behest  saved  a  Symphony  Orchestra’s  life,  added  pic¬ 
tures  to  the  Detroit  Institute  of  Arts  and  now  volun¬ 
tarily  they  have  crowned  Nancy  Brown’s  career  by 
raising  money  to  build  a  Carillon  Peace  Tower  on  Belle 
Isle — Detroit’s  beautiful  island  park.  From  pennies  out 
of  tin  savings  banks  came  the  funds.  And  at  Sunrise  on 
the  morning  of  June  16  between  70,000  and  100,000  of 
Nancy’s  folks  gathered  to  dedicate  this  great  tribute  to 
this  unusual  newspaper  woman  and  to  voice  their  aspi¬ 
rations  for  a  world  at  peace. 

Nowhere  else  in  America  has  such  reader  response 
been  so  tangibly  expressed.  Few  other  newspapers  have 
so  lofty  a  place  in  the  hearts  of  a  community  as  The 
News  in  Detroit! 


of  busy  executives  are  re¬ 
duced  to  a  minimum  when 
they  ask  assistance  from 
The  Personnel  Bureau. 

Complete  records  on  hun¬ 
dreds  of  experienced  men 
qualified  for  newspaper, 
magazine,  public  relations, 
publicity,  and  press  associa¬ 
tion  work  are  on  file.  Each 
registrant  has  been  thor¬ 
oughly  investigated. 

From  these  complete  rec¬ 
ords  TTie  Personnel  Bureau 
recommends  only  men  who 
are  qualified  for  the  job, 
saving  an  employer  hours 
spent  in  interviewing  and 
investigating. 

For  prompt  service,  write 
or  wire — 


Hi  -  Speed  Pasters 

Simplest  full  automatic 
web  splicer  with 


Jones  Automatic 
Tension  Governor 
Best  combination  in  the 
World 

Walter  Scott  &  Co. 

PLAINFIELD.  N.  J. 


The  Detroit  News 


JomN  C.  Kiper,  Oircctor 
35  E.  Wacker  Drive,  Chicago,  Ill. 

A  nati<»t-tBuU  non-profit  tervict  tup- 
ported  by  Sia^  Delta  Chi,  Pr^ettionaX 
Journalistic  Fraternity. 
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installs 


MORE  STREAMLINERS 


From  the  progressive  St.  Louis  Post-Dispatch  comes  this  EIGHTH 
REPEAT  ORDER  for  Intertypes... 

FOUR  eight- magazine  Model  F  Mixers^  each  equipped  with 
Autospacer,  Six-Mold  Disk,  and  Mohr  Intertype  Saw, 

TWO  eight-magazine  Model  G  Mixers,  also  equipped  with 
Autospacer,  Six-Mold  Disk,  and  Mohr  Intertype  Saw, 

ONE  four-deck  Model  F  Mixer,  equipped  with  Six-Mold  Disk, 

It's  more  than  a  coincidence  that  so  many  big  names  in  the  news¬ 
paper  field  prefer  Intertypes.  Progressive  executives  see  in  Inter¬ 
type's  advantages  extra  opportunities  to  get  more  done,  and  at 
lower  cost. .  .Typical  is  the  record  of  the  St.  Louis  Post-Dispatch, 
which  has  added  new  Intertypes  to  its  equipment  in  1916,  1919, 
1 922, 1 923, 1 925, 1 926, 1 927, 1 939,  and  now  in  1 940. 

There  are  users  of  modern  Streamlined  Intertypes  in  your  neigh¬ 
borhood.  Write  for  their  names.  Intertype,  Brooklyn,  New  York 


FUTUtA  AND  VOGUE  FAMILIES 


STEP  AHEAD  WITH 


INTERTYPE 


EQUIPMENT  REVIEW  SECTION 
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j418  Dailies  Offering  R-0*P  Color 

Big  Increase  Registered  Since  1935,  Agency  Survey  Shows — 
Exact  Register  and  Matching  of  Colors  Still  Cause  Trouble 
By  GEORGE  A.  BRANDENBURG 


CONTINUED  growth  of  newspaper 
color  advertising  facilities  is  re¬ 
flected  in  the  fact  that  418  dailies  are 
now  offering  run-of-paper  color  as 
compared  with  300  papers  in  1935, 
according  to  a  study  of  color  adver¬ 
tising  being  made  by  Carl  H.  Sund- 
bcrg,  research  director,  the  Branham 
Company.  Chicago.  The  study  em¬ 
bodies  mechanical  and  advertising 
values  of  r-o-p  color  facilities  and 
indicates  a  desire  on  the  part  of  news¬ 
papers  constantly  to  improve  this 
service  to  advertisers. 

Reproduction  Still  Faulty 
Although  marked  progress  is  noted 
m  r-o-p  color  advertisements  in 
newspapers,  it  would  appear  that 
faithful  reproduction  of  color  and 
careful  register  are  two  obstacles 
which  newspapers,  generally,  have  yet 
fully  to  surmount,  if  run-of-paper 
advertising  is  to  attain  universal  ac¬ 
ceptance. 

As  a  part  of  the  study,  Mr.  Sund- 
berg  has  queried  newspaper  mechan¬ 
ical  chiefs,  seeking  their  first-hand 
reaction  to  the  problem  of  better  color 
reproduction.  Likewise,  he  has  polled 
leading  national  advertisers  who  use 
r-o-p  color  in  dailies  to  obtain  their 
frank  comments  and  criticism. 

From  the  advertiser’s  standpoint, 
the  chief  complaint  regarding  r-o-p 
color  ads  is  the  apparent  inability  of 
Some  newspapers  to  give  the  adver¬ 
tiser  a  standardized  color,  whether  it 
ho  red,  yellow  or  blue,  or  any  com¬ 
bination  thereof.  This  wide  diverg¬ 
ence  in  color  reproduction  continues 
in  spite  of  the  fact  that  ANPA  and 
the  Four  A’s  agreed  upon  a  standard 
red,  yellow  and  blue  and  such  stand¬ 
ards  were  adopted  by  the  ANPA 
Mechanical  Conference  in  Chicago  in 
1937.  Yet  the  shade  of  a  primary 
color,  such  as  red,  for  instance,  will 
'■ary  from  light  pink  to  orange  in 
newspapers,  even  though  they  are 
furnished  with  a  color  proof  by  the 
advertiser. 

One  national  advertiser  commented 
upon  this  fundamental  weakness  in 
color  reproduction,  asserting: 

Red  Tends  to  Fade 
“We  have  had  considerable  reason 
for  complaint  in  the  reproduction  of 
j^lor  in  newspaper  advertising.  At 
,  least,  we  have  discovered  that  if  you 
i  Sufi’S  to  vise  red  and  black,  it  is 
j  better  to  instruct  the  newspapers  to 
Use  a  definite,  very  pronounced  red, 

1  *'®fker  than  to  ask  them  to  attempt 
to  match  proofs  in  any  shade  of  red, 

.  such  as  orange.  When  other  than 
;  definite,  heavy  red  is  used,  there  is  a 
•endency  for  the  color  to  fade  and 
lock  punch.” 

A  perusal  of  newspaper  color  ads 
'Contained  in  the  survey  leads  one  to 
|he  conclusion  that  inadequate  dis- 
tiibution  of  ink  seems  to  be  the  most 
general  fault  of  many  color  ads.  The 


wide  variation  in  color  shades  is  diffi¬ 
cult  to  explain  in  view  of  the  general 
acceptance  by  newspapers  of  the 
ANPA-Four  A  color  standards  on  red, 
yellow  and  blue.  Mechanical  superin¬ 
tendents  who  are  not  familiar  with 
these  color  standards  can  obtain  color 
proof.®  from  the  ANPA  mechanical 
department. 

In  some  cases,  it  is  absolutely  neces¬ 
sary  to  get  a  faithful  reproduction  of 
color  desired,  it  was  pointed  out.  An 
ad  for  a  meat  product  must  reproduce 
the  product  faithfully  if  an  appetizing 
piece  of  meat  is  to  be  shown.  The 
s.nme  condition  is  true  with  any  food 
product.  Colors  can  either  impel  or 
repel.  A  color  ad  that  repels,  because 
of  poor  reproduction,  destroys  the 
value  of  the  entire  ad  and  is  likely  to 
discourage  the  advertiser  from  using 
color.  The  right  color  will  attract 
favorable  attention  and  the  response 
to  the  ad  is  more  than  likely  to  en¬ 
courage  the  advertiser  to  do  more 
color  advertising. 

Registration  More  Precise 

Referring  to  the  matter  of  register, 
Mr.  Sundberg  told  Editor  &  Publisher 
that  newspapers  are  making  pro¬ 
nounced  strides  in  obtaining  as  near 
hairline  register  as  possible,  despite 
the  difficulties  faced  by  mechanical 
men  in  reproducing  the  ideas  of  the 
artists.  He  cited,  in  particular,  the 
experiences  of  three  newspapers  in 
improving  their  technique  of  register. 

The  Nashville  Tennessean  and  Nash¬ 
ville  Banner,  published  by  the  News¬ 
paper  Printing  Corporation,  have  been 
especially  successful  in  obtaining  reg¬ 
ister  of  color  ads,  according  to  Ward 
G.  Mayborn,  general  manager.  Sub¬ 
mitting  a  tear  sheet  of  the  Tennessean 
which  contained  the  black  and  yellow 
ad  for  ‘‘Northwest  Passage”  motion 
picture,  Mr.  Mayborn  stated: 

“Briefly,  our  system  of  getting  this 
register  is  that  we  take  an  offset  proof 
of  the  plate  on  which  the  register 
mark  will  indicate  and  then  set  that 
on  the  underside  of  the  plate  that 
prints  the  opposite  color  and  mark 
just  where  that  plate  must  come  for 
nerfect  register.  Then  we  drill  holes 
through  the  plate  into  the  base,  then 
tack  this  plate  down.  We  then  go 
back  to  the  plate  that  was  marked 
where  it  should  be  with  offset  proof 
of  the  other  plate,  drill  holes  through 
that  plate  at  the  base  and  tack  it 
down.  On  the  open  areas  in  either 
plate  we  lay  leads  on  the  surface 
facing  the  mat,  if  possible,  and  when 
the  mat  is  rolled  we  back  up  the  back 
of  it  with  packing  felt  so  as  to  pro¬ 
duce  even  shrinkage  on  both  mats. 

No  Trouble  with  Shrinkage 

“In  this  manner  we  have  no  trouble 
with  shrinkage  and  no  trouble  with 
perfecting  our  register  because  we 
have  brought  the  two  plates  to  reg¬ 
ister  and  tacked  them  down  to  within 
2 '1000th  of  an  inch.”  (For  complete 


details  of  this  method,  see  E.  &  P. 
Equipment  Review  Section  for  April 
13,  1940.) 

O.  M.  Harper,  Tulsa  World,  presents 
the  following  discussion  on  register 
and  color  reproduction,  based  on  the 
World’s  experience  with  four-color 
processed  ads: 

“In  the  first  place  we  have  shrink¬ 
age  of  mats  and  metal  to  contend  with 
and  then  when  we  get  them  in  reg¬ 
ister,  apparently,  on  the  press,  the 
register  will  vary  with  the  speed  of 
the  press,  the  backlash  of  the  gears, 
tension  of  the  web  or  feed  of  the 
sheet  from  one  cylinder  to  another. 
Those  are  items  over  which  we  have 
very  little  control. 

“Another  trouble  we  have  is  getting 
the  proper  tone  value  in  the  screens, 
particularly  in  the  different  areas  of 
the  plate.  You  understand  we  print 
on  semi-hard  packing  consisting  of  a 
Monocork,  a  rubber  and  a  drawsheet. 
To  begin  with  if  the  plate  is  type  high 
throughout  in  the  flat  state  the  lighter 
portions  of  the  plate  will  impress 
deeper  into  the  mat  when  being 
molded  by  the  stereotyper  than  will 
the  areas  that  are  solid  or  more 
densely  situated  because  of  the  re¬ 
sistance  or  lack  of  resistance  to 
pressure. 

Electros  Backed  Up 

“Of  course,  when  this  is  transposed 
to  the  stereotype  curved  plate  the 
areas  will  be  heavy,  frequently  show¬ 
ing  a  ma.shed  appearance  with  harsh 
edges  showing  in  the  various  colors. 
In  an  effort  to  get  away  from  this 
condition  we  back  up  our  electrotype 
plates  in  the  solid  areas  before  stereo¬ 
typing  so  as  to  lessen  the  pressure  on 
the  lighter  areas,  then  on  the  back  of 
the  mat  before  casting  we  reverse  this 
operation,  back  up  the  light  areas  in 
order  to  throw  more  pressure  on 
heavier  areas  on  the  press.  This,  of 
course,  is  largely  a  guesswork  propo¬ 
sition,  but  we  do  improve  the  appear¬ 
ance  by  that  practice. 

“As  for  suggestions  on  how  the  en¬ 
graver  and  electrotyper  might  co¬ 
operate  to  improve  this  work,  I  might 
suggest  that  the  work  I  have  referred 
to  here  in  backing  up  electrotypes  or 
plates  before  molding  is  being  experi¬ 
mented  with  by  Sam  Ross  McElreath 
of  Dallas,  Texas.  In  other  words,  his 
electrotypes  are  coming  to  us  now  on 
the  Conoco  account  ‘bumped  up.’  I 
am  not  ready  to  pass  judgment  on  his 
work  yet  because  we  have  not  yet 
published  the  plate  but  the  idea  looks 
good  as  it  produces  the  same  effect 
magnified  that  we  tried  to  get  in 
backing  up  our  plates.  Color  adver¬ 
tisers  might  follow  that  plan  and  the 
artists  should  study  the  relative  value 
of  his  colors  as  they  appear  in  news¬ 
papers.  Invariably  the  red  screen  or 
the  blue  screen  will  be  magnified 
when  over-printing  the  yellow  and  in 
all  probability  the  red  will  show 


through  the  blue  when  overlapping. 

I  believe,  too,  that  in  the  process 
colors  the  artist  tries  to  reproduce 
too  accurately  for  newspaper  work  the 
tone  value  in  the  product  itself,  and 
wants  to  leave  nothing  for  the  readers’ 
imagination. 

Pineapple  Juice  Ad 

“In  the  pineapple  juice  ad.  for  in¬ 
stance,  they  use  a  very  fine  screen 
excellent  for  hard  packing  presses  but 
very  hard  for  the  soft  packing  presses 
to  reproduce.  I  believe  if  they  would 
follow  the  practice  of  using  a  fine 
.screen  to  get  the  detail,  then  blowing 
it  up  to  a  coarser  screen  for  the  bal¬ 
ance  of  the  soft  packing  pressmen, 
they  probably  would  get  a  better  ef¬ 
fect.  A  good  practice  would  be  to 
make  a  set  of  plates  and  try  them  out 
f.n  the  soft  packing  presses  before  re¬ 
leasing  them  to  the  newspapers.  In 
this  way  they  could  make  necessary 
corrections  in  them  before  publication. 

“Another  improvement  which  could 
easily  be  made  is  to  eliminate  the 
harsh  edges  of  the  different  forms  by 
tooling  or  backing  up  the  plate  so  that 
the  edges  would  roll  onto  the  blanket 
rather  than  striking  the  blanket. 
From  the  effect  we  now  get  on  these 
edges,  which  seem  to  be  burrs  thrown 
up  by  routing,  you  could  just  as  well 
draw  a  line  around  the  edge,  it  would 
not  print  any  stronger.  Another  com¬ 
mon  practice  of  electrotypers  and 
eiigravers  is  to  put  register  marks  on 
the  outside  of  the  ad  area.  'That  is 
absolutely  valueless  to  us.  It  is  neces¬ 
sary  for  us  to  trim  our  plates  to  actual 
ad  size  before  putting  them  in  the 
form.  A  good  practice  would  be  to 
put  register  marks  inside  the  plate 
when  possible;  then  after  plates  are 
properly  registered  they  can  be  chis¬ 
eled  off  the  plate  on  the  press. 

Recommends  Matched  Plates 

“On  the  pineapple  ad  we  used  a 
special  chrome  yellow,  a  special  yel¬ 
low  base  red  and  a  magazine  black 
ink,  all  of  which  are  medium  priced 
inks.  Apparently  the  artists  are  not 
familiar  with  the  agreement  between 
the  ANA,  AAAA  and  ANPA,  as  they 
persist  on  using  oil  colors  and  expect 
us  to  match  them.  It  is  difficult  to  get 
an  accurate  reproduction  on  the  over¬ 
lapping  colors.  I  am  inclined  to  be¬ 
lieve  that  matching  plates  rather  than 
over-printing  plates  would  be  the 
solution  to  color  reproduction,  but  we 
tre  not  discouraged  and  will  continue 
to  try  for  improvement  in  the  process 
work  as  long  as  we  are  able  to  sell  it. 
One  of  these  days  we  may  reach  the 
millennium.” 

J.  H.  Blackman,  foreman  of  stereo¬ 
typing  department  of  Dallas  Times 
Herald,  who  has  fallen  heir  to  some  of 
the  color  problems  of  that  newspaper, 
offers  the  following  ideas  on  color 
printing: 

“In  regard  to  register  I  find  that 
(Continued  on  page  29) 
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MECHANICAL  EXPERTS  PHOTOGRAPHED  AT  CHICAGO  CONVENTION 


The  Cincinnati  Times  Star  contingent  at  the  ANPA  mechanical  conference  in  Chicago  A  group  of  Gannett  newspaper  mechanical  chiefs  at  Chicago  ANPA  conference.  Ltfr 
recently.  Left  to  right:  Robert  Legleiter,  composing  room  foreman;  George  Geist,  to  right;  F,  Garrity,  Herttc-i*  (Ccnn.^  Times:  L  D.  Jagareski,  Albany  |N.  Y.)|‘ 
engraving  department  superintendent;  Joseph  R.  Donohue,  press  foreman;  and  Earl  Knickerbocker  News;  J.  E.  Mosher,  Rochester  (N.  Y.)  Times  Union;  and  Adie  ' 
Burwell,  stereotype  foreman.  Schreiber,  Rochester  Times-Union. 


' 


A  trio  of  ANPA  mechanical  chiefs.  Left 
to  right:  Howard  J.  Lamade,  Williamsport  | 
(Pa.)  Grit;  W.  Watson  Southern,  Van¬ 
couver  (B.  C.)  Daily  Province;  and  Ralph 
R.  Cramer,  Grit. 


Linotype  Installations 

Sixteen  Linotypes  have  been  added 
by  the  Philadelphia  (Pa.)  Record. 
The  Washbume  Trade  School,  Chi¬ 
cago,  has  installed  five  Blue  Streak 
Linotypes.  One  or  more  Linotypes, 
many  of  them  with  self-quadders, 
have  been  installed  by  the  Macon 
(Ga.)  Telegraph  and  the  Evening 
News;  Canton  (O.)  Repository;  Utah 
Printing  Company,  Salt  Lake  City; 
Commercial  Typesetting  Company, 
Cleveland;  American  Bank  Note  Com¬ 
pany,  Boston;  Hagerstown  (Md.) 
Globe;  Moody  M.  Irwin,  Heber  Springs, 
Ark.;  Artcraft  Advertising  Company, 
Wichita  Falls,  Tex.;  North  Carolina 
State  College  Print  Shop,  Raleigh, 
N.  C.;  Wilmington  (O.)  News-Journal; 
Holly  (Mich.)  Herald;  Old  Colony 
Press,  Norwood,  Mass.;  Seminole 
(Tex.)  News;  Hartford  (Conn.)  Times; 


Wood  EquipmenI  Sales 

Sales  of  Wood  pony  autoplata 
heavy-duty  model,  have  been  madt 
recently  to  the  Shreveport  Journal, 
Perth  Amboy  Evening  News,  Water- 
town  Daily  Times,  Wilmington  Neva 
Journal,  and  the  Elizabeth  Daily  Jour¬ 
nal.  Wood  heavy-duty  autoshaves 
have  been  sold  to  the  New  York  Times 
and  the  Buffalo  Evening  News.  Two 
vacuum  casting  equipments  for  junior 
autoplates  were  purchased  by  the  At¬ 
lanta  Journal,  and  the  Detroit  Neus 
bought  an  automatic  autoplate  com¬ 
plete  with  vacuum  equipment.  Four 
Wood  reels,  with  junior  autopasters 
have  been  sold  to  the  Cuneo  Press 


At  the  Chicago  conference.  Left  to  right:  Alfred  F.  Ehrhardt,  St.  Louis  Post-Dispatch; 
W.  L.  Kirkwood,  Champaign-Urbana  (III.)  Courier;  F.  N.  Northrop,  Champaign- 
Urbana  Courier;  Don  M.  Orr,  Springfield  (Mo.)  Newspapers. 


uen  TO  ngni:  v.;.  rniiip  loung,  tors  ;r<.| 
Dispatch;  G.  A.  Disher,  Southam  Nwe 
papers,  Montreal,  Can.;  and  Howard 
Coulton,  Bloomington  (III.)  Pantagrapk. 


Another  threesome  at  the  Chicago  con¬ 
ference.  Left  to  right:  George  Bolton. 
Joliet  (III.)  Herald-News;  Herbert  Clark, 
Elgin  (III.)  Courier-News;  and  Noah 


Left  to  right;  G.  A.  Righter,  Richmond 
(Ind.)  Palladium-Item;  E.  S.  Nagel,  Cham¬ 
paign  (III.)  News-Gaxette;  and  O.  Stayton, 
Champaign  News-Gazette. 


Inc.,  Chicago,  and  one  Wood  reel  witl 
full-automatic  autopaster  goes  to  the 
Jersey  City  Printing  Company. 


Castle,  Cincinnati  Post. 


men 


Mary  E.  Fehringer  and  Cletus  L. 
Fehringer,  Dupo,  Ill.;  Bloomsburg 
(Pa.)  Morning  Press;  Wistar  Institute, 
Philadelphia,  Pa.;  Jefferson  Printing 
Company,  Ensley,  Ala.;  Leyden  Press, 
Plymouth,  Mass.;  Hurley  Printing  and 
Stationery  Company,  Camden,  Ark.; 
Appleton  (Wis.)  Post-Crescent;  New 
Britain  (Conn.)  Typesetting  Com¬ 
pany,  Inc.;  Long  Publications,  Kermit, 
Tex.;  Vancouver  (B.  C.)  Sun. 


Sound-Proof  Ceilings 

New  sound-proof  ceilings  have  been 
installed  in  the  business  office  and 
editorial  rooms  of  the  Cincinnati  Post. 


Has  New  Head  Dress 

Using  upper  and  lower  case  letters 
in  heads,  the  Clinton  (Okla.)  Daily 
News  appeared  in  its  new  type  dress 
June  12.  The  daily  has  adopted  the 
Memphis  and  Stymie  families  of  heads 
and  advertising  display  type. 

Brooks  Honored 

Charles  S.  Brooks,  75,  Linotype  ma¬ 
chinist  on  the  Oil  City  (Pa.)  Derrick 
for  the  past  48  years,  who  retired  re¬ 
cently,  was  tendered  a  banquet  July  6 
by  members  of  the  local  Typograph¬ 
ical  Union  151. 


New  Heating  Unit 

A  new  water  heating  unit  that  util¬ 
izes  the  waste  heat  in  the  chimney 
of  a  stereotype  or  lead  pot  has  been 
developed  by  Heat  Reclaiming  De¬ 
vices,  Inc.,  makers  of  Fjellman  hot 
water  imite,  Niles  Center,  Ill.  An  in¬ 
stallation  was  recently  made  in  the 
plant  of  the  Evanston  (Ill.)  News 
Index. 

F.  H.  Johnson  Retires 

Frank  H.  Johnson,  70,  retired  from 
the  composing  room  of  the  Cleveland 
Press  July  5  after  37  years’  service. 


New  lighting  System  °'<<< 

W 

The  Toledo  Blade  is  installing  12C 
neon-mercury  fixture  lights  throu^'  to  c 
out  its  plant,  replacing  the  old-styl*  . 
electric  lights,  (lene  Doyle,  mechan-  Loei 
ical  superintendent,  announced  tha' 
the  installation  in  the  editorial  depart¬ 
ment  alone  cost  more  than  $600.  A 
saving  of  10,000  kilowatts  is  expect^ 

The  principal  feature,  Mr.  Doyle  said 
is  the  more  efficient,  non- glare  li^l' 
ing,  already  highly  approved  by  the 
editorial  workers.  The  new  fixtures 
are  placed  lower  and  at  more  strat¬ 
egic  points,  and  editorial  department 
workers  have  abandoned  their  ey^ 
shades. 


i 
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The  ftend  to  HOE-'^ontinues 


with  an  Order  from'^ 


R.  HOE  &  CO.,  Inc. 

ie 

General  Offices:  910  East  138th  Street  (at  East  River)  Ne>v  York,  N.  Y. 


gyf  tOSTON 


SAN  FRANCISCO 


■IRMINGHAM 


and  2  HOE  Color  Cylinders,  2  Pairs 

the 

Increasing  considerably  the  large  volume  of  pressroom  equip¬ 
ment  now  under  construction  at  the  Hoe  plant,  here’s  the  latest 
®fder . . .  from  The  Miami  Herald. 

120  With  such  a  considerable  investment  involved,  it’s  natural 
conclude  that  the  executives  of  The  Miami  Herald  reached 
decision  only  after  a  painstaking  investigation  of  all  exist¬ 


ing  pressroom  equipment  and  thorough  comparison  to  deter¬ 
mine  the  finest  newspaper  press  available  today. 

Their  decision  to  buy  from  Hoe  contains  a  tacit  message 
for  every  progressive  publisher  who  is  on  the  verge  of  select¬ 
ing  new  pressroom  equipment.  For  such  preference  there  must 
be  a  reason. 
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Copy  Cutter  Needed  On  Small  Papers 


Experience  of  Easton  Express  Shows  Plan  Smoothed  Operations, 
Reduced  Number  of  Makeup  Men  and  Put  Editions  Out  on  Time 


By  GEORGE  W.  HOLLOWAY 

Composing  Room  Superintendent,  Easton  (Pa.)  Express 


ONE  OF  THE  most  important  situa¬ 
tions  in  the  medium  or  small  daily 
newspaper  composing  room  is  being 
overlooked,  that 


G.  W.  Holloway 


of  a  copy  cutter. 
This  was  re- 
\  ealed  at  the 
session  for  com¬ 
posing  room  ex¬ 
ecutives  of  news- 
papers  under 
50,000  circula¬ 
tion,  at  the 
ANPA  Mechan¬ 
ical  Conference 
recently  held  in 
Chicago.  When 
the  question  was 
asked  as  to  the 
number  of  newspapers  represented 
employing  copy  cutters,  only  three 
hands  were  raised.  Discussion  brought 
forth  information  that  in  most  com¬ 
posing  rooms  the  foreman  handled 
the  copy,  which  in  a  measure  was  his 
most  important  job. 

A  copy  cutter  in  a  daily  newspaper 
composing  room  equipped  with  ten  to 
thirty  machines  is  just  as  necessary 
a  situation  as  a  markup  man  in  the 
ad  room.  Few  publishers  and  fore¬ 
men  in  the  average  size  newspaper 
plant  have  given  this  particular  situa¬ 
tion  much  consideration.  The  fore¬ 
man  has  been  satisfied  to  be  a  “copy 
cutter”  and  let  his  most  important 
task  go  undone — that  of  directing  and 
supervising. 

Composing  Room  Chaos 

Upon  a  visit  to  an  Eastern  news¬ 
paper  having  30  machines,  many  in¬ 
teresting  operations  were  revealed, 
chief  among  them  being  a  foreman 
operating  the  copy  desk.  Twenty-two 
of  the  30  machines  were  setting  news 
matter.  Calls  on  the  telephone  were 
coming  to  his  desk,  various  questions 
were  being  asked  by  editors  and  com¬ 
positors  of  the  foreman.  All  the  time 
this  was  going  on  copy  was  flowing 
at  great  speed  as  it  was  only  one  hour 
before  the  first  edition  was  due.  Chaos 
reigned  in  this  composing  room  and 
the  publisher  had  been  at  a  loss  to 
understand  why  the  five  editions  of 
his  newspaper  hit  the  street  five  to 
thirty  minutes  off  the  assigned  sched¬ 
ule.  Twenty-four  pages  was  the  size 
of  the  paper  for  this  particular  day. 
Six  make-up  men  were  employed 
regularly.  It  was  necessary  the  last 
hour  before  the  first  edition  closed  to 
shift  three  ad  compositors  to  assist  in 
making  up  this  edition.  Important  ad 
composition  had  to  be  laid  aside  in 
order  for  these  men  to  assist  the 
makeup.  Five  hours  per  week  was 
the  average  amount  of  time  each  ad 
compositor  gave  the  makeup  depart¬ 
ment. 

It  was  recommended  to  the  pub¬ 
lisher  and  foreman  that  a  copy  cutter 
situation  be  provided.  Both  were  of 
the  opinion  that  this  would  not  re¬ 
lieve  the  chaotic  condition  of  the 
makeup  department.  However,  they 
were  willing  to  try  anything  once, 
and  a  young  man,  without  any  copy¬ 
cutting  exnerience,  other  than  a  gen¬ 
eral  knowledge  of  a  composing  room, 
was  installed  as  copy  cutter.  He  was 
given  instruction  of  only  a  few  days, 
with  a  result  that  things  really  began 


to  happen  in  this  composing  room. 
Summing  up  the  unhappy  situation 
this  publisher  was  having  can  be 
made  in  a  few  words.  The  copy  cut¬ 
ter  has  enabled  the  news  copy  to  be 
handled  more  systematically;  has  re¬ 
duced  the  number  of  makeup  men  to 
four,  shifting  the  fifth  and  sixth  men 
to  the  ad  department,  also  eliminating 
the  necessity  of  any  extra  help  on 
the  makeup.  And  most  of  all,  seldom 
does  an  edition  hit  the  street  late. 


Number  of  Makeups  Reduced 

In  the  composing  room  of  the  Easton 
Express,  it  had  been  the  foreman’s 
job  to  cut  the  copy.  Sixteen  machines 
are  operated  in  the  Express  plant,  15 
of  them  being  equipped  to  handle 
news  type.  The  size  of  the  paper 
varies  from  20  to  40  pages.  Four  men 
were  formerly  required  to  handle  the 
makeup.  Several  months  ago  a  utility 
man  was  shifted  to  the  situation  of  copy 
cutter,  with  results  reflected  in  a  num¬ 
ber  of  ways,  chief  among  them  being 
the  reduction  to  two  the  number  of 
regular  makeup  men  employed.  The 


other  two  makeup  men  were  shifted 
to  other  departments,  not  causing  a 
reduction  in  the  number  of  total  com¬ 
posing  room  employes,  but  in  giving 
help  where  it  was  most  needed  and 
most  profitable. 

The  Express,  an  afternoon  news¬ 
paper,  makes  two  editions;  the  first 
at  1:30  and  the  second  at  2:45.  Regu¬ 
larity  of  starting  time  on  these  edi¬ 
tions  since  the  copy  cutter  situation 
was  established  has  met  the  approval 
of  the  management  and  enabled  its 
readers  to  receive  their  Express  on 
time  every  day. 

In  order  for  the  copy  cutter  situa¬ 
tion  to  be  a  success,  the  first  requisite 
is  to  have  understanding  and  co¬ 
operation  with  the  source  of  news. 
With  few  exceptions  most  of  the  copy 
flowing  to  the  Elxpress  composing 
room  is  handled  on  the  universal  copy 
desk  in  the  news  department.  The 
managing  editor  and  news  editor  are 
advised  by  the  copy  cutter  each  morn¬ 
ing  of  space  alloted  for  news  contents 
of  the  day’s  paper.  Should  the  de¬ 
mands  be  heavy  for  news  space,  ar- 
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How  Editorial  Copy  Is  Routed 
By  Port  Huron  Times-Herald 


Makeup  Man  and  Assistant  Route  Stories,  Heads,  to 
Proper  Machines — Overset  Only  Halt-Column  a  Day 


By  F.  E.  MARENGO 

Superintendent,  Composing 


Room,  Port  Huron  Times-Herald 


Although  the  Times-Herald  has  no 
copy  cutter  situation  as  described  by 
Mr.  Holloway,  above,  practically  the 
same  work  is  done  efficiently  by  the 
makeup  man.  This  story  tells  how. 


NEWS  COPY  with  heads,  cuts  or  mats 
attached,  are  sent  from  the  editorial 
room  to  copy  bank,  where  time  of 
receipts  is  stamped  thereon.  This 
gives  us  an  accurate  check  on  all 
copy  received  after  the  deadline.  Ours 
is  a  10  Linotype  machine  plant. 

The  makeup  man  separates  the  copy 
into  takes  and  places  them  on  spikes 
which  are  immediately  over  the  gal¬ 
ley  dump.  Three  spikes  contain  copy 
at  all  times:  Number  1,  current  day’s 
news;  Number  2,  Sunday  copy  and 
features;  Number  3,  future  and  time 
copy.  Each  piece  of  copy  carries  a 
key  line  corresponding  to  the  first 
word  of  the  heading. 

Copy  Separated  on  Hooks 
Copy  for  heads  is  placed  on  hooks 
attached  to  the  pi  box  on  the  head¬ 
line  letter  machine  by  the  boy  who 
runs  copy.  Each  hook  carries  copy  to 
be  set  in  specified  sizes,  relieving  the 
operator  of  the  task  of  separating 
heads. 

News  matter  and  heads,  after  being 
set.  are  placed  on  the  galley  dump;  a 
proof  is  taken  by  an  apprentice,  who 
then  transfers  them  to  the  assembly 
bank,  where  the  makeup  man  com¬ 
pletes  the  operation  of  placing  heads 
on  proper  stories. 

The  matter  can  be  placed  immedi¬ 
ately  in  the  forms,  or  held  until  proofs 
are  corrected — this  operation  also 
being  performed  by  the  makeup  man. 


’This  speeds  up  closing  of  forms  and 
eliminates  waiting  for  corrected  mat¬ 
ter.  One  makeup  man  and  an  as¬ 
sistant  are  required  for  this  method  of 
copy  control.  The  assistant,  besides 
making  up,  corrects  proofs  and  keeps 
working  material  at  hand. 

The  makeup  man,  being  as  he  is,  in 
close  touch  with  both  space  to  fill,  and 
news  matter,  can  readily  estimate  the 
amount  of  type  to  be  set. 

The  managing  editor  handles  all 
wire  news  after  1:15  p.m.  and  spikes 
only  sufficient  copy  to  accommodate 
the  available  space.  He  also  plans 
the  makeup  of  page  one. 
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Minimum  of  Overset 


Incidentally  our  overset  does  not 
amount  to  one-half  column  a  day. 

The  headletter  machine,  the  galley 
dump,  and  the  copy  bank,  grouped 
as  they  are,  within  12  feet  of  one  an¬ 
other,  make  it  ecisy  to  distribute  copy 
with  a  minimum  of  effort. 

Body  type  is  also  carried  on  our 
headletter  machine,  and  much 
straight  matter  is  set  while  waiting 
for  additional  heads. 

Copy  for  future  use,  also  features, 
are  prepared,  ready  for  setting,  by  the 
editorial  department  and  come  to  the 
composing  room  with  dates  of  run¬ 
ning  noted  thereon. 

This  system  eliminates  the  neces¬ 
sity  of  a  copy  cutter  and  keeps  our 
headletter  machine  in  production  the 
entire  day.  Deadlines  are  set  for  all 
classes  of  copy,  starting  at  10  a.m.  and 


rangements  are  made  to  take  care  of 
it  by  additional  pages.  Perhaps  it  will 
be  necessary  for  the  copy  cutter  to 
sidetrack  advance  typesetting  of  fea¬ 
tures  in  order  to  handle  the  large 
volume  of  news  required  for  that 
day’s  paper.  Advised  of  this  condi¬ 
tion  the  editors  bear  in  mind  they 
must  tighten  up  in  the  next  day  or 
days  in  order  to  permit  the  composing 
room  to  catch  up  with  feature  setting 
Overtime  or  additional  operators  are 
not  necessary  on  the  typesetting  ma 
chines  as  a  result  of  this  co-operation. 

Copy  Desk  in  Center 
The  location  of  the  copy  desk  in  the[ 
Express  composing  room  is  in  the ' 
center  of  activity  of  the  makeup  andj 
news  typesetting  machines.  Dummies; 
for  the  day’s  paper  are  on  the  desk 
of  the  copy  cutter  each  morning.  He 
sees  the  total  amount  of  news  space 
and  makes  a  memorandum  of  same 
At  the  same  time  he  makes  a  mental 
picture  of  the  sports,  social,  suburban, 
telegraph,  city  and  state  news  pages 
After  the  ads  are  placed  by  the  make¬ 
up  men,  he  makes  another  mental 
picture  of  the  pages  where  the  ads 
are  already  OK  and  can  be  moved 
early  to  the  stereotype  department 
He  grades  his  copy  accordingly  as  the 
flow  starts  to  the  typesetting  ma¬ 
chines.  Length  of  any  “take”  to  a 
m.achine  is  governed  by  the  time  of 
closing  a  certain  page.  The  longest 
take  permitted  makes  approximately 
twelve  inches  of  type.  An  average 
take  makes  six  to  eight  inches.  All 
copy  is  stamped  with  a  time  clock 
upon  arrival,  through  the  pneumatic 
tubes,  at  the  copy  desk.  The  records 
kept  by  the  copy  cutter  enable  the 
makeup  men  to  know  at  any  time 
what  ^e  volume  of  copy  is  for  any 
particular  department  of  the  paper 

The  copy  cutter  on  the  Express  has 
an  important  job.  His  intelligen: 
handling  of  copy  enables  him  to  mee: 
tile  given  time  schedules  on  time,  and 
gives  the  management  of  the  Express 
the  satisfaction  of  having  its  product 
assembled  and  graded  by  departments 
i'i  the  most  readable  and  acceptable 
style. 

The  final  analysis  proves  a  copy 
cutter  provides  the  ways  and  means 
for  a  foreman  to  have  ample  time  to| 
supervise  and  direct  the  composing 
room  in  a  most  efficient  manner. 
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Press  Repaired 


With  its  Duplex  flatbed  press  re 
paired,  the  Brawley  (Cal.)  News  re¬ 
cently  resumed  daily  publication  in  it: 
own  plant,  extensively  damaged  it 
the  Imperial  Valley  earthquake 
May  18.  While  the  press  was  out  ot 
commission,  type  was  set  in  the  Braw¬ 
ley  shop  and  sent  each  day  to  the 
Calexico  Chronicle,  24  miles  away 
where  the  pap>er  was  printed.  Froc 
the  ruins  of  his  plant,  a  modern  struc 
ture  soon  will  rise.  Manager  Allen  Tg 
Witter  announced.  I 


Using  p|.  Pegai 


The  Youngstown  (O.) 
has  replaced  its  former  classified  dres 


continuing  until  1  p.m.  The  success  _ _  _ 

of  this  system  depends  on  the  strict  with  S'-j  point  Intertype  Regal  wiij 
adherence  to  these  deadlines.  Bold. 
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nails  intact,  and  register  each  color  kJaM  ni^n 

,#  AffAr  plate  with  key  plate  by  placing  cellu-  liigeillOUS  Plap  rlall 

rj  Vllwl  jyjjj  back  on  the  chase  with  each  p.  -i  t  j  r\  i  a  i 

change  of  color  plate.  Daily  Traced  Day  s  Advance 

“We  have  been  able  to  get  nearly  Stereotype  Plate 

continued  jroin  page  25  perfect  register  by  this  method.  I  The  Southbridge  (Mass.)  Evening 
•  A  think  the  practice  of  engravers  taking  News  recently  developed  a  process  to 

nter  into  this  con  i  ion.  glazed  paper  should  be  insure  daily  war  maps,  despite  the 

(lace,  the  engraver  a  eliminated,  and  newsprint  used  in-  fact  that  the  nearest  photo-engraving 

(Vith  snrin  age  o  is  These  proofs  should  be  printed  plant  is  more  than  20  miles  away. 

1  only  be  detec  ®  with  the  same  inks  that  are  to  be  used  Use  of  an  additional  tone  to  show 

celluloid  proo  o  ey  newspaper  printing  the  ad.  the  ground  gained  by  the  German 

with  each  CO  o  p  advertiser  an  idea  Army  in  its  march  across  France  al- 

how  his  ad  will  look  when  it  is  printed,  lowed  the  making  of  the  map  30  min- 

ied,  the  base  on  which  success  of  printing  a  utes  before  press  time. 

mounted,  the  kin  o  four-color  ad  depends  upon  the  ink  A  tracing  of  the  battle  line  was 

le  moisture  con  en  manufacturer  in  matching  colors  that  made  from  the  map  and  then  laid  on 

1  how  mats  are  ne  ,  blend  correctly.  Proper  distribu-  a  full-size  stereotype  press  plate  cast 

11*^  f  iv,  pressroom  is  of  from  a  Ben  Day  background  engrav- 

ith  all  ot  the  dea  much  importance  also.  On  our  paper  ing.  The  portion  to  be  eliminated 

with  this  dea  ^,g  gg^  perfect  co-operation  from  our  was  marked  and  after  being  indicated 

ored  or,  better  si  ,  advertising  department  in  getting  with  a  hand  tool,  the  dead  metal  was 

d  mats  in  place  a  plates  to  us  in  proper  time  and  by  routed  off  on  the  curved  page  router, 

etch  an  pu  w  furnishing  us  with  progressive  proofs.  When  printed,  this  Ben  Day  back- 

ut  ot  register.  arranging  for  inks  of  proper  ground  showed,  in  light,  the  territory 

Causes  Distortion  shades.”  occupied  by  the  Germans  and  the  bat¬ 


tle  line  that  day.  This  scheme  was 
utilized  almost  every  day,  and  is 
still  used  when  needed.  The  cost  is 
much  less  than  a  small  zinc  plate, 
and  the  two- tone  plan  gives  a  much 
more  graphic  appearance.  Thirty 
minutes  is  ample  for  the  operation. 


‘In  casting  plates  we  discard  the 
first  cast,  and  reset  mat  in  auto  plate 
machine  after  each  cast,  and  number 
plates  as  they  are  cast  so  the  press¬ 
men  can  put  them  on  press  in  sets 
by  numbers  because  each  cast  seems 
to  shrink  the  mat  a  little  more.  The 
resetting  of  mats  in  clip§  eliminates 
work  up,  which  are,  as  a  rule,  un¬ 
even  and  cause  the  pressmen  to  card 
out  and  twist  plates.  Our  pressmen 
regulate  the  speed  of  the  presses  when 
printing  color,  and  we  get  better  re¬ 
sults  with  Monocork  press  blanket 
and  drawsheets.  Changing  rolls  and 
tension  does  not  seem  to  cause  trouble 
bere. 

"1  have  found  that  harsh  edges,  or 
luies,  on  outer  edges  of  color  plates 
ere,  as  a  rule,  caused  by  the  engraver 
not  routing  close  enough,  and  then 
hand  tooling  the  plates,  which  causes 
the  heel  of  the  tool  to  fill  in  the  outer 
edge  of  the  screen.  This  fill  in  is 
slightly  below  the  surface  of  the  plate 
but,  as  you  know,  a  newspaper  press 
will  pick  up  4  100th  of  an  inch,  which 
rauses  this  line  to  print.  This  condi¬ 
tion  can  be  detected  with  a  strong 
glass. 

Proofs  on  Coiluioid 

"Our  news  cuts  that  are  cut  on  a 
guillotine  always  print  clearly  on 
edges.  The  experiment  mentioned,  of 
bumping  electrotypes,  is  very  good. 

ran  one  of  these  recently  and  the 
results  were  good.  We  have  done 
^ttie  of  this  bumping,  or  high-light- 
'ug,  by  taking  a  proof  of  the  plate  on 
'Manila  paper  4  lOOths  of  an  inch 
*hick.  In  cutting  our  high-lights  and 
pasting  on  back  of  plates,  and  by  past- 
l^'g  cut-out  portions  on  back  of  mats. 
I  think  the  placing  of  register  mark.s 
■•'.side  of  plate  is  absolutely  right 
Our  method  of  registering  color 
PjStes  is  to  take  a  proof  of  the  key 
Nate  on  a  sheet  of  celluloid  32  lOOths 
■^t>ick.  We  have  several  chases  with 
■oles  drilled  in  each  corner  and  after 
^fntering  key  plate  and  registering 
•®  push  a  small  nail  or  phonograph 
j-s^le  through  celluloid  and  into 
‘•■'cs.  after  which  we  rai.se  .sheet  with 


It  takes  a  lot  of  time  to  center  a  line  set  in  single 
types.  Juggling  quads  and  spaces  from  one  side  of 
the  line  to  the  other,  and  spacing  tight-to-lift,  does 
not  make  for  efficient  production. 

#  The  compositor  equipped  with  a  Ludlow  Self- 
Centering  Stick  can  produce  centered  lines  on  the 
Ludlow  even  faster  than  straight  full-measure  compo¬ 
sition.  With  this  stick  set  to  any  desired  measure,  the 
compositor  “gathers”  typeface  matrices  and  drops 
them  into  the  stick,  adding  only  the  spaces  between 
the  words,  and  then  merely  pushes  up  and  locks  the 
slide  against  the  matrices.  The  typeface  matrices  au¬ 
tomatically  center  accurately  on  the  measure,  and 
the  spacing  of  the  slug  is  positive  beyond  possibility 
of  transpositions  or  pi.  It's  as  easy  as  that! 

9  This  time  saving  feature  is  typical  of  Ludlow  effi¬ 
ciency  and  economy.  The  Ludlow  system  provides 
so  many  short  cuts  and  simplified  practices  that  it's 


no  wonder  that  the  production  record,  day  in  and 
day  out,  of  a  Ludlow-equipped  composing  room  is 
one  which  assures  economical  operation. 

9  Without  necessity  of  casting  or  storing  type  in 
advance  of  composition,  the  Ludlow  system  of  hand¬ 
setting  matrices  direct  from  copy  provides  a  never- 
ending  supply  of  new  display  composition  in  the 
most  convenient  form  to  make  up,  lock-up  and  stereo¬ 
type— all-slug  composition. 

9  The  full  story  of  the  advantages  of  operating  with 
Ludlow  equipment  and  time  records  for  setting  re¬ 
presentative  pieces  of  display  composition  the  Lud¬ 
low  way  will  be  gladly  sent  to  you  upon  request, 
without  obligation. 


LUDLOW  TYPOGRAPH  CO 


2032  Clybourn  Avenue  +  +  Chicago,  Illinois 

Set  in  Ludlow  Tempo  Heavy  Condensed  and  Tempo  Medium 
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EDITOR  &  PUBLISHErIfO 


£ditoXiaL:  STILL  TIME  TO  BUY 


I-'OK  MORF}  than  a  year  FIditok  &  l*i  ulisukh 
lias  counsflcd,  even  urged,  newspajHT  puhlisli- 
tTs  to  l(H)k  to  their  heavy  inaehinery  installations. 
We  had  no  foreknowledge  of  the  tremendous  de¬ 
fense  preparations  which  will  shortly  engage  the 
facilities  of  the  nation’s  indu.stry.  although  it  was 
ol.vious  that  the  requirements  of  a  FiurojK*an  war 
might  .severely  tax  our  proiluction. 

The  defen.se  program  is  now  moving  through 
its  preliminary  stages.  Orders  for  stwl  in  Indialf 
of  the  .\rmy  and  the  Navy  will  be  in  the  works 
ladore  Autumn.  Orders  for  guns  and  other  ord- 
nanci*  material  will  come  l>efore  Winter.  If  past 
ex|K‘rience  can  Ik*  taken  as  a  guirle,  the.se  orders 
will  Ik*  wiilely  «lis|K*r.st*d,  with  the  probability 


that  all  of  the  concerns  now  making  presses  and 
oilier  new.spaiK*r  machinery  will  Ik*  running  at 
capacity.  (lovernment  work  will  have  ini|>lied, 
if  not  ab.solute.  priority  over  giKMis  for  private 
business. 

While  it  is  al.so  jirobable  that  orders  for  new.s- 
pii|K*r  machinery  placed  in  the  near  future  will 
not  obtain  the  .s|K*edy  delivery  that  would  have 
Iwen  |K»ssible  a  year  ago.  it  is  evident  that  bu.si- 
ne.ss  in  hand  .swm  will  get  much  more  prompt  at¬ 
tention  than  that  which  comes  when  the  heat 
goes  on  for  defen.se  manufacture.  It  may  Ik*  ex- 
lK*cted  al.so  that  prices  will  Ik*  lK*tter  in  the  im¬ 
mediate  future  than  they  will  be  when  military 
needs  are  making  constantly  heavier  demands. 


The  moment  is  opjKirtune  al.so  for  close  exami¬ 
nation  of  casting  metal  stocks  and  equi|)ment  of  [ 
which  rubber  is  a  major  component.  No  one  canf 
jiiedict  the  turn  of  events  in  the  .X.siatic  area' I 
from  which  most  of  the  raw  materials  for  these' 
are  drawn,  but  it  is  the  part  of  prudence  to  assure 
j)rott*ction  now  against  events  which  may  cur¬ 
tail  the.se  supplies  or  .send  their  pric*es  to  the 
sky. 

No  one  appreciates  more  heartfully  the  dilemma 
in  which  newspaper  publishers  have  found  them¬ 
selves  in  recent  years,  but  it  is  Editor  &  Pi  bi.ish- 
kr's  sincere  coun.sel  now  that  it  is  no  longer  pru¬ 
dent  to  delay  replacement  of  ohl  or  ob.solescent 
equipment. 
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Ohio  Daily  Has 
Modern  Building 


Palnesville  Telegraph  Plant 
Uses  Glass  Block  Construction 
Throughout 


The  118-year-old  Painesville  (O.) 
Telegraph  recently  transferred  its  op¬ 
erations  from  its  old  State  street  plant 
to  its  newly  constructed  plant,  a  few 
doors  away.  The  public  dedication  of 
the  new  home  was  held  recently  when 
the  newspaper  held  “open  house.” 

The  modern  or  functional  stj’le  of 
architecture  was  adopted  in  the  de¬ 
sign  of  the  new  building,  which  was 
constructed  by  Payne  and  Beymer 
Co.,  local  contracting  firm  under  the 
supervision  of  J.  Wallace  Green, 
Painesville  architect  and  his  associates. 
Hays.  Simpson  and  Hunsicker  of 
Cleveland. 


Scienfificafly  Constructed 

The  basement  and  one  story  plant 
of  the  60  by  115  foot  building  incor¬ 
porates  several  outstanding  designs  in 
building  construction  such  as  air-con¬ 
ditioning,  acoustical  treatment  to  in¬ 
sure  comfort  and  eliminate  unneces¬ 
sary  noise,  and  the  latest  in  scientific 
equipment.  Glass  block  was  used 
extensively  throughout  the  plant  in 
place  of  clear  glass  in  all  but  the  front 
windows,  press  observation  windows 
and  the  rear  windows  in  the  delivery 


The  general  construction  of  the 
building  is  completely  fireproof.  All 
walls  are  of  brick  and  tile  masonry 
and  all  floors  of  reinforced  con¬ 
crete. 

The  press  in  the  basement  is  on  a 
separate  foundation  to  prevent  vibra¬ 
tions. 


Fire  in  Hanover,  Pa. 


Evening  Sun,  However,  Continues 


Publication 


New  Painesville  Telegraph  Home. 


erator  with  openings  on  both  floors 
for  disposal  of  waste.  Located  at  the 
rear  of  the  building  is  a  five-car 
garage. 

Air-Conditioning  System 

Outstanding  among  the  building’s 
attributes  is  its  air-conditioning  sys¬ 
tem. 

The  building  is  divided  into  eight 
zones  and  different  temperatures  are 
available  for  each  zone,  controlled 
thermostatically.  The  modern  condi¬ 
tioning  unit  is  of  the  forced  air  type, 
which  utilizes  the  same  fan  to  force 
and  withdraw  the  air  from  the  build- 


New  Folio  Trealment 


Richmond  Dally  Reduces  Them 
To  Two  Columns 


First  Floor  Arrangement 

On  the  first  floor  are  the  public  lob¬ 
by,  the  business  offices,  the  advertis¬ 
ing  and  the  editorial  and  the  compos¬ 
ing  rooms.  There  is  a  mezzanine  con¬ 
ference  room  over  part  of  this  area, 
directly  in  back  of  the  upper  part  of 
the  front  lobby.  This  room  is  19  by 
22  feet  and  is  acoustically  treated  to 
permit  broadcasting  by  remote  con¬ 
trol. 

The  entire  ceiling  of  the  first 
floor  is  of  cork  one  and  one-half 
inches  thick. 


To  adapt  itself  to  the  functional 
style  of  its  new  plant  the  daily  has 
placed  its  equipment  and  departments 
to  expedite  fast  production.  Desks  in 
the  editorial  department  are  placed 
symmetrically  on  one  side  of  the  room, 
thus  providing  space  for  contact  with 
the  public  apd  for  use  of  files  and 
records. 


The  Richmond  News  Leader  on 
July  1  “opened  up”  the  top  of  its  pages 
by  eliminating  the  old-style  folio  line 
which  ran  over  an  eight  column  rule, 
and  substituted  a  smaller  boldface 
folio  line  extending  across  only  two 
columns.  The  lines  extend  right  and 
left  from  the  gutter,  the  left-hand 
page  line  reading, 

2  Richmond  News  Leader, 

and  the  right-hand  page  carrying  the 
date,  thus 

Monday,  July  1,  1940  3. 

The  object  is  not  particularly  to 
save  space,  although  the  remaining 
f  ix  columns  extend  up  into  the  space 
occupied  by  the  old  folio  line,  but 
rather  to  eliminate  the  eight-column 
rule  and  give  the  effect  of  more  white 
space,  according  to  W.  T.  Christian, 
nianaging  editor. 


Fire  which  disabled  the  stereotyp¬ 
ing  plant  of  the  Hanover  (Pa.)  Eve¬ 
ning  Sun  Friday  night,  July  5,  failed 
to  interrupt  daily  publication  of  Han¬ 
over’s  only  newspaper,  last  of  the  one- 
cent  papers. 

Co-operation  of  the  News-Post  at 
Frederick,  Md.,  42  miles  south  of 
Hanover,  enabled  the  Evening  Sun  toi 
issue  on  schedule  Saturday  and  Mon-* 
day,  and  day  and  night  work  on  re¬ 
pairs  made  it  possible  to  produce 
Tuesday’s  and  subsequent  editions  en¬ 
tirely  within  the  local  plant. 

With  its  Linotype  machines  and 
Duplex  tubular  press  undamaged  by 
fire  and  little  affected  by  smoke  and 
moisture,  the  Evening  Sun  steiff  han¬ 
dled  composition  of  the  pages  withir 
the  plant.  The  page  forms  were  then 
matted,  the  mats  hurried  by  airplane 
to  Frederick  where  plates  were  cast, 
and  the  plates  rushed  back  to  Han¬ 
over  by  plane  for  printing  of  the  pa¬ 
per  on  the  Sun’s  press.  Other  neigh¬ 
bors  of  the  Sun,  including  the  Har¬ 
risburg  Telegraph,  Gettysburg  Times 
and  York  Dispatch,  offered  their  fa- 
cities  if  needed. 


PlanI  Remodeled 


New  Castle  (Ind.)  Courier-Times 
Completes  Modernization 


Hodgins  Honored 


Mike  Hodgins.  foreman  of  the  com¬ 
posing  room  of  the  New  York  Mirror, 
recently  completed  his  40th  year  of 
service  with  the  New  York  Hearst 
dailies,  the  Journal  and  the  Mirror. 
He  was  presented  with  a  gold  makeup 
rule  by  his  associates  at  a  party  in  his 
honor. 


New  Type  Dress 


Lighting  and  electrical  equipment 
throughout  the  structure  are  of  the 
latest  design  and  fluorescent  lighting 
is  used  in  the  composing  room. 

In  the  basement  are  the  press  room, 
mailing  room,  a  newspaper  boys 
counting  room,  heating  plant,  storage 
space  for  fuel,  ink,  paper  and  other 
supplies. 

Also  in  the  basement  is  an  incin- 


The  New  York  Mirror  recently 
adopted  a  new  dress  of  Intertype  Regal 
news  type  in  the  Sl'z  point  size.  The 
new  dress  is  being  set  on  an  Sl-i  point 
slug.  In  addition  to  the  new  dress  of 
news  type  the  Mirror  also  added  a 
considerable  variety  of  new  display 
type  faces. 


Vatalions  with  Pay 


The  New  Castle  (Ind.)  Courier- 
Times  plant  has  been  remodeled  and 
modernized  throughout.  Rubber  floor¬ 
ing  and  sound-proof  partitions  were 
installed  to  reduce  noise,  and  ne» 
furniture  installed  throughout  the 
building.  The  advertising  department 
was  enlarged  and  a  desk  provided 
there  for  merchants  who  wish  to  come 
to  the  Courier-Times  to  prepare  thei' 
copy. 

Fluorescent  lights  were  installed  ir 
the  composing  room.  All  improve¬ 
ments  were  pointed  toward  increas¬ 
ing  work  space  and  comfort  and  mak¬ 
ing  surroundings  light  and  pleasant 

Citizens  of  the  city  inspected  the 
plant  in  a  two-day  open  house  and 
an  eight-page  tabloid  section  of  the 
newspaper  described  the  improve 
ments  in  detail  and  told,  with  photo¬ 
graphs,  how  the  newspaper  is  pro¬ 
duced  and  how  the  various  depart¬ 
ments  function. 


Marks  52nd  Year 


For  the  first  time  printers  and  ste¬ 
reotypers  of  the  Utica  (N.  Y.)  Daily 
Press  and  Observer-Dispatch  are  to 
receive  vacations  with  pay.  One 
week  with  pay  is  to  be  given  this 
year  and  two  weeks  with  pay  next 
year. 


Anthony  “Tony”  Bieth,  makeup 
foreman  of  the  Kitchener  (Ont.)  Daily 
Record,  recently  was  honored  by  his 
associates  when  he  completed  his  52nd 
year  as  a  printer.  He  was  presented 
with  a  purse  and  an  easy  chair  by  the 
staff. 


Gwinn  Heads  Union 


J.  H.  Gwinn,  machine  operator  fo-' 
the  Sacramento  (Cal.)  Union,  was  «>; 
stalled  as  president  of  Typographic 
Union  No.  46  June  30.  He  succeeds 
Herb  Hill,  also  of  the  Union.  Warrtf 
E.  Coman  was  installed  for  his  eighll 
term  as  secretary-treasurer. 
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fwo  i  Jtson  Dailies  Are  Moved 
Inio  One  Plant  Over  Week-End 

Big  Job  Completed  on  Schedule — Daily  Citizen  and  Star 
Now  Issued  from  New  Star  Plant 


R.  Mathews,  president  of  Tucson 
Newspapers,  Inc.,  and  editor  and  pub- 
li.'iher  of  the  Arizona  Daily  Star. 

William  H.  Johnson  is  publisher  of 
the  Citizen  and  A.  K.  Parker  is  editor. 
Recently  Editor  &  Publisher  errone¬ 
ously  stated  that  Mr.  Johnson  was 
both  editor  and  publisher. 


the  only  job  bigger  than  moving 
one  newspaper  plant  from  an  old  to 
a  new  home  is  moving  two  newspaper 
plants.  That  job  was  in  process  as 
readers  of  the  Arizona  Daily  Star, 
Tucson,  Arizona,  opened  their  Sunday, 
June  30,  morning  papers.  It  entailed 
the  moving  of  all  the  mechanical 
equipment  of  the  Arizona  Daily  Star 
and  Tveson  Daily  Citizen,  (Tucson’s 
afternoon  daily),  from  their  old  com¬ 
posing-stereotyping  rooms  to  the  new 
combined  mechanical  department 
housed  in  the  new  Arizona  Daily  Star 
building. 

No  Frinting  Delay 

Over  the  weekend  of  June  29-30 
and  without  interruption  of  any  sin¬ 
gle  mechanical  phase  in  the  complex 
task  of  producing  a  modern  newspa¬ 
per,  all  mechanized  components  of  the 
papers’  composition  were  picked  up 
bodily  and  hauled  from  three  to  five 
blocks  to  their  new  home.  There, 
equipment  was  set  up  and  Monday 
morning’s  Star  for  July  1  was  the 
first  newspaper  to  be  composed,  stere¬ 
otyped  and  issued  from  the  Star’s 
new  home.  It  was  also  the  first  paper 
ever  issued  from  the  Star’s  home- 
owned  olant,  since  its  organization  in 
1877. 

All  moving  plans  and  their  syn¬ 
chronization  were  worked  out  and 
supervised  by  George  Chambers,  for¬ 
mer  business  manager  of  the  Star  and 
now  business  manager  of  Tucson 
Newspapers,  Inc.,  under  the  recently 
announced  consolidation  of  the  two 
papers.  Working  with  Chambers  on 
details  of  the  weekend  move  planned 
to  the  last  detail  over  the  past  two 
months  was  Harry  Harpham,  manager 
of  211  Transfer  Company,  which  did 
the  actual  job. 

Saturday  afternoon,  June  29,  at  two 
o'clock  the  moving  crews  began  in  the 
composing  and  stereotyping  depart¬ 
ments  of  the  Citizen.  At  10:30  that 
night  other  crews  began  their  work 
at  the  Star.  At  two  Saturday  after¬ 
noon  the  mechanical  department  of 
the  Citizen  had  composed  and  stereo- 
1  typed  the  last  edition  of  the  week. 
I  At  10:30  Saturday  night,  the  Star’s 
■j  production  of  its  Sunday,  June  30, 
ji  paper  had  advanced  far  enough  to 
1  ana  \  enable  the  removal  of  the  first  of  the 
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Linotype  machines. 

4  F.M.  Deadline 

Moving  the  entire  composition  and 
stereotyping  facilities  of  both  the  Star 
“Od  Citizen  were  timed  to  be  com¬ 
pleted  by  four  o’clock  Sunday  after¬ 
noon,  June  30,  ready  for  the  produc¬ 
tion  of  Monday’s  Star. 

Meanwhile,  and  beginning  June  20, 
work  at  disassembling  the  Star’s  press 
was  started.  This  job  has  been  pro- 
Rressing  on  a  “piece-meal”  basis.  The 
Pfess.  a  20-page  installation  with  five 
four-page  units,  was  taken  down  a 
'•nit  at  a  time  and  moved  to  the  press 
ri»m  of  the  new  building.  When  the 
dismantling  reached  the  stage  where 
Ifie  Star's  press  was  reduced  below  a 
f2--page  capacity,  the  Star  began 
printing  its  daily  editions  on  the  Citi¬ 
zen’s  press.  As  of  Sunday,  June  30, 
■he  Star  press  was  completely  set  up 
1  *n  its  new'  site.  The  Citizen  press  will 
Ro  through  the  same  dismantling 
process. 

Both  presses  will  be  synchronized. 
Providing  a  capacity  of  40  pages  maxi- 
n-um  for  a  single  press  run,  and  pro- 
viding  for  a  greatly  enlarged  ability 
'0  produce  color  combinations.  The 


twin  presses  may  be  operated  together 
or  singly,  when  the  new  installation 
and  synchronization  is  completed. 

John  P.  Mclver,  veteran  Star  press¬ 
man  who  retired  from  active  duty 
recently,  was  in  charge  of  the  new 
press  installation  and  synchronization 
as  well  as  the  dismantling  and  moving 
of  both  presses. 

New  Record  Set 

Because  of  the  time  element  and 
speed  needed,  the  weekend  task  of 
moving  composing  -  stereotyping  de¬ 
partment  equipment  represents  a  new 
record  locally  for  speedy  handling  of 
a  complex  moving  task.  Linotype  and 
Intertype  machines  weigh  from  3,400 
to  3,600  pounds,  and  under  the  plan 
devised  by  Chambers  and  Harpham, 
each  machine  was  picked  up  and 
moved  bodily,  thus  eliminating  neces¬ 
sity  of  dismantling  and  reassembling 
--a  job  which  would  consume  many 
hours. 

An  opening  was  knocked  out  of  the 
south  wall  of  the  Citizen  building; 
the  heavy  machines  wheeled  out  onto 
trucks  on  “dollies,”  hauled  to  the  new 
plant,  and  wheeled  to  their  new  posi¬ 
tions  for  setting  up  and  wiring. 

At  the  Star,  an  opening  was  made 
in  the  upstairs  front  wall  of  the  build- 
irig,  the  machines  rolled  to  this  exit 
and  lowered  onto  trucks  by  a  power 
winch  which  the  moving  company 
will  erect  on  the  street  below. 

Of  the  14  Linotype  and  Intertype 
machines  moved,  12  will  be  set  up  in 
the  new  combined  mechanical  depart¬ 
ment.  Display  advertising  type  faces, 
now  used  by  both  papers,  will  be 
combined  to  provide  one  of  the  most 
complete  lines  of  type  families  in  the 
southwest. 

The  moving  of  the  business,  circu¬ 
lation,  advertising  and  editorial-news 
staffs  to  their  new  quarters  will  be 
accomplished  by  mid-July,  according 
to  present  plans. 

As  to  the  two  papers  themselves, 
each  will  continue  in  its  present  dress, 
editorial  policy,  and  retain  all  physical 
characteristics,  according  to  William 


Printed  Tabloid 
On  Regular  Press 

By  GEORGE  W.  NELLIS 

The  big  three-unit  48-page  Hoe 
rotary  press  in  the  plant  of  the  Ded¬ 
ham  (Mass.)  Transcript  Press  recently 
scored  two  im  usual  achievements. 
One  a  three-color  4-page  tabloid  sheet 
of  baby  elephantine  extraction.  The 
other  a  two-page  broadside  melted 
into  one  form  of  perfect  precision. 

The  first  of  these  jobs  which  faced 
Foreman  William  E.  Higham  of  the 
Transcript  Press,  a  single  newspaper 
size  sheet,  in  four-page  tabloid  form, 
in  three  colors,  to  be  fitted  into  a  48- 
page  rotary  press. 

While  it  would  be  quite  simple  to 
run  such  a  sheet  straight  through  the 
big  press,  that  would  involve  too  much 
time  and  expense.  It  was  necessary 
to  do  the  job  on  one  press  unit.  The 
sheet  had  to  turn  right-angles,  right¬ 
about-face,  not  once,  but  twice. 

Not  Built  for  Color 

The  big  stumbling-block  to  this, 
the  Transcript  press  is  not  built  for 
multi-color  printing.  Neither  is  it 
intended  for  tabloid  work.  That 
pressman  “Bill”  Higham  surmounted 
these  hurdles,  demonstrates  the  great 
versatility  of  this  press  in  the  hands 
of  a  master  craftsman. 

The  keystone  to  this  unique  print¬ 
ing  technique  was  some  angle  roller 
gadgets.  'These  in  place,  forms  cast 
and  adjusted,  power  went  on  and, 
presto,  the  trick  was  done.  That  is 
the  short  way  of  telling  a  long  story. 
What  happened  is  this: 

First,  some  meticulously  accurate 
register  type  forms  were  fashioned 
under  the  eye  of  Foreman  Orrin  'Vlass 
of  the  Transcript  composing  force. 
These  were  expertly  cast  in  duplicate 
by  Foreman  Louis  ^hnell  of  the  cast¬ 
ing  force. 

From  a  page-wide  roll  of  beauti¬ 
fully  tinted  green  paper,  minutely  ad- 


I  Pull  down  the  high  cost  of  your 
I  type  metal  remelting  with  the 

BIG  CHIEF 

REMELTER 

Designed  on  a  new  principle  with  such  exclusive  features  as 

THE  IORDAN  FLOATING  VALVE  (Patented)  which  does  not 
freeze  or  stick  and  prevents  the  metal  from  leaking. 

THE  ALL-STEEL  POT  which  heats  up  much  quicker  than  cast- 
iron  pots,  saving  fuel  and  time. 

I  THE  HEAT  DEFLECTOR  (Patented)  cuts  down  the  drossage  by 
blanketing  the  metal  with  a  non-oxidizing  atmosphere. 

THE  QUICK-HEAT  MUFFLEIR  (Patented)  Acts  as  a  safety  valve 
preventing  the  pot  from  cracking. 


We*re  rarin^  to  tell  you  more — Write  us 


United  American  Metals  Corp'n 


as  fine  a  type  metal  as  is  made 

UNITED  AMERICAN 


200  DIAMOND  STREET.  BROOKLYN.  N.  Y. 
2246  W.  HUBBARD  ST..  CHICAGO.  ILL. 
4101  CURTIS  AVE.,  BALTIMORE.  MD. 
785  BRYANT  ST.,  SAN  FRANCISCO,  CAL. 


justed  to  delicate  tension,  the  web 
went  in  one  side  of  the  big  Hoe,  met 
the  orange  color  plates  of  pages  one 
and  four,  then  straight  on  to  the  black- 
inked  plates  of  pages  two  and  three, 
cast  as  one,  on  the  reverse  side. 

The  web  was  then  carried  above 
the  printing  rolls,  turned  right-angles 
to  the  other  side  of  the  press  unit 
where  a  second  right-angle  roll 
turned  the  web  back  into  the  printing 
rolls  to  meet  the  blue-inked  plates  of 
pages  one  and  four,  completing  the 
printing  process  25,000  impressions  an 
hour. 

The  webbing  of  this  sheet  was  a  bit 
of  fine  craftsmanship.  Due  to  exact¬ 
ing  register  requirements,  the  sheet 
had  to  be  tense  all  the  way.  This  was 
secured  with  31  separate  rolls,  each 
serving  a  definite  and  indispensable 
guiding,  angle,  tension  and  precision 
purpose. 

Scarcely  had  “Bill”  Higham  and  his 
expert  assistants  completed  this  job 
when  nimble  wits  and  more  nimble 
fingers  were  enlisted  to  fashion  an¬ 
other  tribute  in  26  soldiers  of  lead  to 
Johannes  Gutenberg  whose  five  hun¬ 
dred-year-old  achievement  made  this 
accomplishment  possible. 

How  Double-Truck  Was  Handled 

Here  a  two-page  advertising  appeal 
challenged  high-class  workmanship 
all  the  way.  For  the  two  pages  had 
to  be  set  separately  and  finished  so 
exact  that  the  plates  would,  when 
cast  and  bolted  to  the  press,  melt 
together  in  one  complete  whole. 

And  here  is  where  fine  craftsman¬ 
ship  paved  the  way  to  superlative 
achievement.  To  compose  a  two-page 
advertisement  in  two  separate  forms, 
so  that  every  line  of  composition, 
when  cast  in  separate  plates,  would 
justify  exactly  with  its  succeeding 
complement  in  the  other  form,  is  no 
mean  accomplishment. 

No  attempt  was  made  here  by  ma¬ 
chine  operators  to  divide  the  lines 
between  words,  but  every  line  was 
butt  ended  where  the  end  happened, 
and  the  succeeding  line  in  the  twin 
form  began  in  like  manner.  The  re¬ 
sult,  no  ugly  white  streak'  mars  the 
center  of  this  publicity  appeal. 

Thanks  to  expert  hand  and  ma¬ 
chine  composition,  the  printed  lines 
of  the  two  united  pages  in  the  finished 
work,  where  eyemanship  itself  was 
almost  deceived,  left  nothing  to  he 
desired. 


Send  for  a  blueprint  of  the  Big  Chief 
Remelter  with  complete  working  data. 
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EDITOR  &  PUBLISHER 


Use  of  Warm  Wafer  tn  Sfereotyping 
Causes  Less  Disforfion  of  Plafes 


St.  Louis  Star-Times  Uses  Storage  Tank  and  Maintains  Water 
At  Temperature  of  80  Degrees— Clips  Loosely  Set 

By  J.  W.  WOOD 

Stereotype  Superintendent,  St.  Louis  Star-Times 

ONE  OF  THE  problems  that  has  con-  fitting  of  tail.  On  a  28,000  mat  molded 


■  _  should  be  run  as  loosely  as  possible 

'PI HQ  without  being  allowed  to  fill  up  with 

•  ®  metal. 

We  have  been  very  successful  with 
this  experiment  which  we  have  been 
working  on  for  the  last  four  or  five 

dsi  •  1.  •  \A/  X  years,  and  we  are  now  printing  on 

Maintains  water  non-felt  blankets  without  any  trouble 
Ooselv  Sef  whatsoever.  Light  spots  have  dis- 

^  appeared  entirely,  and  our  solids  and 

half  tones  have  been  printing  well 
with  a  press  impression  of  about  8,000. 
Far  be  it  from  me  to  claim  that  cast- 
On  a  28,000  mat  molded,  ing  plates  with  warm  water  is  a  “cure 


Prefers  Sfeel  Board 


ONE  OF  THE  problems  that  has  con-  fitting  of  tail.  On  a  28,000  mat  molded,  ing  plates  with  warm  water  is  a  “cure 

fronted  stereotypers  for  a  number  we  run  our  clips  at  27,000  which  all,”  but  our  experience  has  proven 

of  years  is  that  of  making  a  plate  that  makes  the  mat  loose  enough  in  the  that  it  makes  a  wonderful  job,  and 

,is  true  enough  box  and  gives  it  plenty  of  leeway  to  we  find  that  a  better  plate  can  be 

Iftr  to  print  on  a  set  itself  to  the  back  of  the  box  with-  made  not  only  in  automatics  but  in 

fairly  hard  press  out  any  pinches  or  pulldowns.  The  any  kind  of  a  machine,  and  I  believe 

blanket.  After  tail  is  fitted  just  tight  enough  so  that  that  if  stereotypers  will  watch  the 

several  years  of  no  metal  can  run  behind.  In  our  ex-  temperature  of  their  water  more,  they 

e  X  p  e  r  imenting  perience,  we  have  found  that  tight  will  be  able  to  make  a  plate  that  will 

with  water  from  clips  cause  plenty  of  distortion  in  mike  up  as  a  very  good  printing 

50  degrees  Fah-  stereotype  plates  and  believe  that  they  plate. 


J.  W.  Wood 


with  water  from 
50  degrees  Fah¬ 
renheit  to  100 
degrees,  we  have 
found  that  80  de¬ 
grees  is  about 
the  proper  tem¬ 
perature  to  pro¬ 
duce  a  plate  with 


Air  Bubbles  in  Plafes  Often  Caused 
By  Improper  Alignment  of  Spout 


very  little  dis¬ 
tortion,  but  also  one,  when  cast  in  an 
automatic,  that  does  not  show  a  great 
deal  of  honeycomb  on  the  tail  end. 
You  will  find  that  in  running  the 
water  this  warm  on  automatics,  the 
plates  will  come  out  of  the  machine  a 
little  bit  rubbery. 


No  Bleeding  Plates 


However,  we  have  never  experi¬ 
enced  any  bleeding  plates,  and  if  they 
are  handled  properly,  there  will  be 
no  sprung  plates.  Another  benefit  in 
running  the  water  at  this  temperature 
is  that  when  the  plates  are  kicked  off 
the  machine  they  leave  the  cylinder 
clean,  and  there  is  no  breaking  away 
from  the  tail  by  hand.  Also,  when 
lifted  into  the  shaver  they  will  go  up 
into  the  arch  much  easier,  and  the 
knife — when  it  hits  the  rib— will  give 
a  clean,  smooth  shave.  This  will  prac¬ 
tically  do  away  with  loose  chips  of 
metal  collecting  on  the  inside  of  the 
plate  which  condition  is  brought  about 
by  the  plate  being  too  cold  when  it  is 
being  shaved.  These  plates  will  fit 
the  cylinder  of  the  presses  very 
snugly  and  we  believe  this  has  helped 
to  keep  them  from  climbing  the  stop. 
We  have  been  able  to  run  our  metal 
at  a  temperature  of  575  degrees  with 
this  system,  and  this  gives  us  very 
low  dross  percentage. 

I  believe  that  every  stereotyper  has 
heard  about  so-called  “trapped  mois¬ 
ture.”  We  were  troubled  by  this  in 
our  solids  for  some  time.  Break¬ 
downs  and  small  holes  that  appear  in 
solids  after  going  to  press  although 
attributed  to  “trapped  moisture,”  are 
nothing  more  than  chilled  spots  caused 
by  cold  water.  This,  too,  has  been 
eliminated.  In  order  to  keep  our 
water  at  this  temperature,  we  have 
a  storage  tank  and  the  water  is  used 
over  and  over  again.  We  have  in¬ 
stalled  a  thermometer  which  keeps  us 
informed  as  to  the  temperature  of  the 
water  at  all  times.  If  the  water  begins 
to  get  too  warm,  we  open  the  city 
water  valve  and  allow  cold  water  to 
run  in  until  it  is  again  the  proper 
temperature.  This  also  can  be  done 
by  thermostatic  control,  but  we  are 
not  using  that  at  the  present  time. 
If  the  water  is  too  cold,  it  can  be 
heated  by  running  a  steam  pipe 
through  the  tank. 

Although  after  a  run  or  two  the 
recirculating  water  will  be  sufficiently 
warm. 


One  of  the  things  that  we  have 
found  goes  hand  in  hand  with  this 
correct  temperature  of  water  is  the 
proper  setting  of  clips  and  the  proper 


By  J.  C.  STEELE 

Stereotype  Foreman,  the  Courier-Journal  and  Louisville  Times 


THERE  ARE  TWO  methods  we  use 

for  two  distinct  types  of  air  bub¬ 
bles  in  stereotype  plates,  each  of 
which  have  a  different  source. 

The  first  type  is  the  large  air  bub¬ 
bles  caused  by  improper  alignment  of 
the  mouth  of  the  spout  with  the  cast¬ 
ing  equipment.  To  reduce  these  bub¬ 
bles  to  a  minimum  the  mouth  of  the 
spout  should  be  so  aligned  with  the 
vertical  plane  of  the  core  and  back  of 
the  casting  equipment  that  the  metal 
is  allowed  to  flow  or  fall  to  the  bot¬ 
tom  or  ring  of  the  caster  without 
touching  either  side.  Of  course  it 
should  strike  somewhere  near  the 
center  of  the  ring  at  the  bottom  of 
the  casting  equipment.  This  is  im¬ 
portant.  For  instance,  we  had  one 
junior  autoplate  which  continually 
tore  up  our  mats  on  the  third  or  fourth 
cast. 

Mats  Tarn  at  Same  Side 

We  observed  that  the  mats  were 
always  torn  at  the  same  side  of  the 
autoplate.  We  checked  our  gages 
many  times  and  found  them  to  be  ac¬ 
curate.  We  discovered  after  checking 
the  mouth  of  the  spout  that  one  of  the 
partitions  controlling  the  direction  of 
the  flow  of  metal  to  the  caster  was 
missing  and  the  greater  portion  of  the 
flow  of  metal  was  striking  the  mat  in 
the  particular  area  which  was  be¬ 
ing  tom  out  on  the  third  or  fourth 
cast. 

After  replacing  the  missing  wedge  in 
the  mouth  of  the  spout  and  readjust¬ 
ing  the  flow  of  metal  this  trouble  com¬ 
pletely  disappeared. 

It  is  apparent  from  this  example 
that  we  cannot  stress  too  strongly  the 
importance  of  proper  alignment  of  the 
spout  with  the  casting  equipment,  for 
if  such  a  condition  as  I  have  just  men¬ 
tioned  can  tear  a  mat  it  can  no  doubt 
cause  a  great  deal  more  air  to  be 
trapped  in  a  plate,  due  to  this  swirling 
motion  of  the  metal,  than  we  would 
expect  to  find  where  there  is  a  smooth 
uninterrupted  flow  of  the  metal  to 
the  bottom  central  area  of  the  casting 
equipment. 

After  reducing  the  trapped  air  in  a 
plate  to  a  minimum  the  next  step  is  to 
drive  the  trapped  air  away  from  the 
printing  surface  of  the  plate  to  a  suffi¬ 
cient  depth  that  the  surface  of  the 
plate  does  not  break  down  over  the 
bubbles  when  impression  pressure  is 
introduced  on  the  press.  To  accom¬ 
plish  this  we  endeavor  to  maintain 
a  higher  temperature  on  the  core  of 
the  casting  equipment  than  is  main¬ 


For  Sharp  Molding 


Veterans  to  Retire 


Used  with  Hard  Cork  It 
Produces  Better  Mats,  Iowa 
Executive  Says 


By  CHARLES  R.  McGUIRE 
Stereotype  Foreman,  Des  Moines 
Register  and  Tribune 


On  the  question  of  what  advantages 
the  system  of  steel  board  and  hard 
cork  molding  gives,  I  can  say  that  we 
have  found  it 


tained  in  the  back  of  the  equipment. 
This,  of  course,  causes  the  plate  to 
cool  first  on  the  printing  surface  and 
as  solidification  advances  into  the 
plate  it  tends  to  force  or  squeeze  the 
trapped  air  ahead  of  it. 

TTie  difference  in  temperature  of 
the  two  parts  of  the  equipment  can  be 
controlled  by  increasing  the  water 
flow  in  the  back  and  retarding  it  in 
the  core  of  the  equipment.  Care 
should  be  taken  not  to  increase  or 
decrease  these  temperatures  too  rap¬ 
idly  while  searching  for  the  desired 
combination  for  fear  of  over  heat¬ 
ing  so  causing  damage  to  the  equip¬ 
ment. 

Cold  Metal  a  Factor 

The  second  type  of  air  bubble  found 
in  plates  is  that  which  appears  on  the 
surface  as  a  small  chilled  spot,  gen¬ 
erally  in  solids  or  halftones,  although 
on  close  inspection,  these  spots  may  be 
seen  in  small  type  or  in  spaces.  These 
small  chilled  spots  have  tiny  air  bub¬ 
bles  directly  under  them,  and,  if  slight 
pressure  is  exerted  on  them  with  the 
point  of  a  lead  pencil  they  will  break 
down.  It  is  our  conviction  that  a 
great  majority  of  these  troublesome 
spots  are  caused  by  small  particles 
of  cold  metal  being  carried  into  the 
equipment  from  the  mouth  of  the 
spout,  where  they  have  solidified  and 
clung  from  a  previous  pour.  We  do 
have  some  of  this  trouble  in  our  auto¬ 
plate  casting,  due  to  the  fact  that  our 
spouts  are  heated  about  half  way  be¬ 
tween  the  mouth  and  the  pump.  How¬ 
ever,  our  color  casting  equipment 
has  an  electric  heating  unit  the  full 
length  of  the  spout.  This  unit  main¬ 
tains  a  temperature  of  about  450'  F, 
which  is  above  the  melting  point  of 
stereotype  metal.  No  metal  solidifies 
on  the  lips  of  this  spout  and  this  type 
of  chilled  air  bubble  has  never  ap¬ 
peared  on  any  of  the  plates  cast  in 
this  equipment. 


better  than  any 
other  combina¬ 
tion. 

There  are  va¬ 
rious  kinds  of 
molding  com¬ 
binations  in  gen¬ 
eral  use  in  ster¬ 
eotype  plants 
today,  some  get 
better  results 
with  one  com¬ 
bination  than  do 
C.  R.  McGuire  others.  Condi¬ 
tions  in  the  vari¬ 
ous  localities  govern  this  to  some  ex- 
lent. 

The  ultimate  objective  of  every 
stereotyper  is  to  get  the  combination 
that  is  best  suited  to  his  plant  and 
will  show  in  the  finished  product 
namely  the  printing  plate. 


Deeper,  Sharper  Meld 

We  find  the  best  combination  suited 
to  our  plant  is  the  steel  board  and  the 
hard  cork.  With  this  combination  we 
find  we  get  a  deeper  and  sharper  mold 
without  fracturing  the  mat,  and  the 
hold-ups  are  straight  down  and 
square,  not  rounded  as  some  hold-ups 
get  when  using  more  cushion  in  mold¬ 
ing. 

We  can  pack  close  to  borders, 
type  or  cuts  without  fear  of  borders, 
type  or  cuts  holding  off  or  pulling 
down. 

We  do  not  rotate  our  corks.  We 
use  one  cork  two  or  three  days  with 
good  results. 

The  ends  of  our  head  rules,  dashes 
or  leaders  never  pull  out  after  a  few 
casts.  We  cast  from  Automatics  and 
take  eight  off  on  Saturday  night,  and 
we  pick  up  some  mats  from  one  run 
to  another,  and  take  eight  more  off 
making  16  off.  We  take  six  off  on 
our  second  mail  run  daily  and  some  of 
these  we  pick  up  for  our  city  run. 
taking  four  more  off,  making  ten  off. 
and  when  you  take  into  consideration 
that  we  throw  the  first  cast  back  and 
a  bad  plate  now  and  then,  it  raises 
the  number  of  plates  taken  off  one  mat 
considerably. 

We  also  find  that  we  get  a  minimum 
amount  of  mat  stretch  in  molding 
with  steel  board  and  hard  cork. 

We  have  used  several  combinations 
but  find  for  all-around  work  and 
results,  the  steel  board  and  hard  cork 
serves  us  better  than  any  other  com¬ 
bination. 


Adds  Equipment 


Two  veteran  mechanical  employes 
of  the  Amsterdam  (N.  Y.)  Evening 
Recorder,  with  a  total  service  record 
of  94  years  will  retire  this  summer. 
Flmer  D.  Trull,  job  room  foreman, 
whose  record  extends  for  53  years, 
•md  Frank  B.  Engel,  a  typesetting 
machine  operator  with  the  paper  41 
years,  were  honored  at  a  dinner  by 
associates  on  June  26.  Mr.  Trull  re¬ 
ceived  a  radio  and  Mr.  Engel  a  ba¬ 
rometer.  the  gifts  of  fellow  employes. 


Eight  presses  and  a  complete  stereo¬ 
typing  plant  has  been  added  to  the 
Department  of  Publishing  and  Print¬ 
ing  of  the  Rochester  Athenaeum  and 
Mechanics  Institute,  Rochester,  N.  Y- 
the  past  month.  A  Miller  Simplex- 
Webendorfer  Little  Giant  and  five 
Chandler  &  Price  platens  have  been 
installed  for  the  next  term.  A  com¬ 
plete  Speed-Line  stereotyping  plan' 
has  been  set  up.  rounding  out  the 
many  courses  offered. 


PH 


PRINTING  PRESS 
k  BLANKETS  . 


TINGUE,  BROWN  &  CO. 

NEW  YORK 

CHICAGO  LOS  ANGELES 


World's  Fair  Has  Elaborate  Exhibit 
Tracing  History  of  Printing 


a  few  months  earlier.  And  they  learn  Coas+-to-Coast  Broadcast 

that  the  first  English-language  pub-  Planned  for  August  4 

lication  was  the  “Bay  Psalm  Book”  or  y 

“Psalter”  which  was  printed  by  Ste-  A  tribute  to  the  printing  industry 
phen  Daye  of  Cambridge,  Mass.,  in  will  be  broadcast,  coast  to  coast,  from 

1640  on  a  press  imported  from  En-  San  Francisco  over  the  NBC  Blue  Net- 

gland.  work,  on  Sunday,  August  4,  as  the 

They  learn  other  things  concerning  International  Association  of  Printing 

the  industry.  The  facsimile  of  the  House  Craftsmen  opens  its  annual 

Gutenberg  hand  press  is  but  one  of  convention  in  that  city, 
many  printing  devices  on  display  and  program  will  commemorate  the 

ons  of  the  Gutenberg  Bible.  These  through  which  the  art  of  printing  can  5qqjJj  anniversary  of  the  invention  of 

Tve  as  souvenirs  for  the  visitors  to  be  traced  through  the  hand  press  era  pointing  with  movable  types.  Most 

le  exhibit.  through  the  foot-tred  times  and  into  scheduled  half  hour  wili  be  de- 

The  current  year,  marking  the  500th  the  highly-geared  automatic  develop-  ^  dramatic  sketch,  telling  the 

_  ments  of  the  present  day.  Presses  as  g^Qj.y  lifg  ^^d  work  of  Johann 

romantic  if  not  as  ancient  as  the  Q^tenberg,  who  in  1440  invented  the 
Gutenberg  model  are  included  in  the  . 


Gutenberg’s  time  to  the  present  day.  matters  related  to  the  printing  indus- 

1*1  t  t  B  j  j  marks  the  400th  anniversary 

Gutenberg  Workshop  Reproduced  the  printing  of  the  first  book  ever 

In  that  portion  of  the  exhibit  which  published  on  the  Western  Hemi- 

deals  with  the  birth  of  the  industry  sphere;  the  300th  anniversary  of  the 
the  romantic  atmosphere  and  ap-  '•f  ♦'  i.-i_  i  . 

purtenances  of  the  15th  Century  are 
projected  in  impressive  fashion.  The 
Cuneo  Press,  headed  by  John  F. 

Cuneo,  has  contributed  important  fea-  -  - - - - 

tures.  One  of  these  is  a  facsimile  of  'T5th  r 

the  gigantic  hand  press  designed  by  ^  Drum  Taps,”  t  - - - ^ 

Gutenberg  and  fashioned,  as  was  his,  "’tirk  of  the  late  Walt  Whitman  and 
of  sturdy  oak.  Another  is  an  exact  written  while  he  was  serving  as  an 
replica  of  the  so-called  Gutenberg  Army  nurse  in  the  Civil  War. 

Bible,  the  first  book  to  be  produced  .  Patrons  of  the  Fair’; 
by  the  Father  of  Printing.  The  type, 
as  in  the  original,  ir  “Vulgat,”  an  ab¬ 
breviated  or  popularized  version  of 
classic  Latin.  It  is  hand  illuminated 
and  printed  on  vellum  and  rag  paper 
masoned  to  take  a  perfect  and  lasting 
impression. 

The  exhibit,  furthermore,  is  staffed 
by  craftsmen  wearing  the  leather¬ 
sleeved  smocks  and  other  habiliments 
of  the  printers  of  five  centuries  ago. 

These  workmen  follow  the  shop  rou¬ 
tines  that  Gutenberg  established  at 
that  time.  The  type  they  use  is  made 
according  to  the  ancient  formula.  So 
also  the  rag  paper  they  employ  and 
the  ink.  They  season  the  paper  ac- 


publishing  of  the  first  English-lan¬ 
guage  book  on  this  side  of  the  At-  lnfpl*lvnA 
lantic;  the  150th  anniversary  of  the  JQICJ 

death  of  that  celebrated  exponent  of  Intertype  Corporation  this  week  an- 
the  mdustry,  Benjamin  Franklin,  and  nounced  that  the  Hartford  (Conn.) 

anniversary  of  the  publishing  Courant  has  ordered  four  Streamlined 
”  the  first  noteworthy  Universal  Intertypes.  Intertype  ma- 

,  -  - -  — 1  chines  of  various  models  have  also 

been  purchased  by  the  Tiffin  (O.)  Ad¬ 
vertiser  Tribune,  the  Knoxville 
’s  ^  “Five  Hun-  (Tenn.)  News  Sentinel,  and  the 
.  .  ig”  learn  that  Wheeling  (W.  Va.)  N ews-Register  and 

printing  made  its  American  debut  in  Intelligencer. 


r  PRICES 
REDUCED 

ON  BLANKETS 
BUILT  TO 
ACCOMMODATE 
THE  NARROWER 
WIDTH  OF 
NEWS  PRINT 


ONE  STABLE  FACTOR 
in  days  of  DISTURBANCE 


Vacation  schedules 
coupled  with  heavy  pub¬ 
lishing  demands  bring 
squads  of  “subs”  to  pub¬ 
lishing  forces — men  not 
quite  used  to  the  regular 
routine.  One  stable  fac¬ 
tor  saves  the  day  in  the 
stereo  plant.  Certified 
Mats  are  not  taking  a  va¬ 
cation,  but  perform 
through  all,  evenly,  rap¬ 
idly  and  well. 

CIRTIFIEO  bRY  MAT  CORPORATION.  9  Rockefeller  Plaza,  Dept.  P.  New  York,  N.Y. 
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New  Radio  Tower 


New  Plant  for  5t.  Paul  Dailies 


Courier-Journal  Surveys  Show 
Editorial  Page  Reading 
Increased  25  to  50% 

“Illustrations  and  more  attractive 
typography  can  increase  the  reading 
of  individual  columns  from  25%  to 
50%,  so  it  is  only  natural  that  an  edi¬ 
torial  page  can  also  profit  from 
‘streamlining’  or  ‘face-lifting.’” 

That  statement  is  made  in  the  com¬ 
ments  regarding  editorial  content  of 
the  April  12  issue  of  the  Louisville 
Courier- Journal,  No.  16  of  the  Con¬ 
tinuing  Study  of  Newspaper  Reading, 


Instrument  Determines  Reduction 
Or  Enlargement 

The  “Artscaler,”  a  new  precision 
instrument,  which  uses  the  diagonal 
line  principle  for  determining  any  de¬ 
sired  degree  of  reduction  or  enlarge¬ 
ment  from  art  work  or 


photos,  has 

■ivn  ir  I  wvn  been  produced  by  Beattie  &  Hof- 

A  new  pictorial  story  which  out-  mann,  printers,  906  N.  W.  Couch  St„ 
lines  the  steps  in  the  manufacture  of  Portland,  Ore. 

modem  printing  inks  is  being  issued  Printed  on  heavy  celluloid,  the  de- 
this  month  by  the  International  Print-  vice  measures  copy  up  to  11"  x  14"  at 
ing  Ink  Division  of  Interchemical  cor-  one-quarter-inch  intervals.  The  scaler 
poration.  The  book  is  called,  “Back  is  placed  over  the  copy.  The  pivoted 
of  the  Printed  Word.”  It  is  available  pointer  is  swung  to  the  upper  right 
to  printers  and  others.  The  book  con-  corner  of  the  copy.  The  user  reads 
tains  29  bleed-page,  black  and  white  up  and  across  to  find  a  new  height 
photographs  depicting  the  many  steps  across  and  down  to  find  a  new  width, 
which  go  into  formulating,  producing  In-between  dimensions  are  found  by 
and  testing  the  variety  of  printing  inks  interpolation.  Copy  larger  than  11"  x 
which  the  printing  industry  requires.  14"  can  be  scaled  by  first  dividing 
Each  picture  is  accompanied  by  a  brief  each  dimension  by  2,  or  by  3,  etc, 
explanatory  paragraph.  The  photo-  then  proceeding  as  usual.  The  square- 
graphs  show  the  research  background  inch  area  (“key  number”  for  electros, 
behind  modem  printing  ink  and  the  stereos,  and  rnats)  is  shown  for  all 
actual  stages  of  mixing  and  grinding  2,464  sizes  indicated. 


New  fluorescent  lights  have  been 
installed  in  the  composing  room  of 
the  Buffalo  Evening  News.  Indirect 
lighting  and  other  improvements 
have  been  installed  in  the  editorial 
rooms. 


AiKir.  Ti  the  annual  conventiorv  m  MusKegoa. 

known  advertisers  in  creation  and 

production  of  all  forms  of  printing,  and  J.  Lyle  Safe  Battle  Creek,  Mid¬ 
dled  in  his  home  in  Ebenezer,  N.  Y.,  president^was  named  secre- 

recently.  He  was  one  of  the  last  of  the  conven 

old  wood  engravers,  men  who,  long  ^  ^  ^  Battle  Creek, 

before  halftones,  cut  on  blocks  of.,,  .. 

wood  the  illustrations  for  Harper’s  IntfinVDfi  BOOlflfit 
Magazine,  Leslie’s  Weekly  and  other 

publications  of  former  years.  Mr.  Intertype  Corporation  has  just  re* 
Hutchings  was  bom  March  28,  1862,  leased  a  new  64-page  booklet  of  par- 
in  London,  England.  He  came  to  ticular  interest  to  newspapers  and  ad- 
America  at  the  age  of  six  and  during  vertising  typographers  entitled  “Inter- 
early  boyhood  his  family  moved  to  type  Headletter  and  Display  Typ« 
Buffalo  which  had  been  his  lifelong  Faces.”  The  booklet  contains  sample® 
home.  For  many  years  he  was  art  of  one-letter  faces  from  16  to  60  point 


Women 


Women 


1 —  Any  for  Editorial  Page 

2 —  Any  Editorial  Reader  . 

3 —  Point  of  View  . 

4 —  Ask  Me  Another  . 


to  24  point. 


EDflORIAL  ROOR  ARNK  IPIk/im'  SXflP  WlR£PH0T0-t 


Sterling  (III.)  Gazette  to  Vacuum  Casting  Box  for  Flat 

Opens  Office  in  Rock  Falls  Plates  Announced 

Construction  now  is  under  way  on  The  Goss  Printing  Press  Company 
the  “Gazette  Arcade,”  in  Rock  Falls,  has  just  announced  a  new  vacuum 
Ill.,  a  new  building  being  erected  by  casting  box  for  casting  flat  plates, 
the  Sterling  (Ill.)  Daily  Gazette  and  This  machine  is  similar  m  design  to 
occupancy  is  expected  around  Oct.  1, 
it  has  been  announced  by  the  Gazette  ]  jj|  | 

management. 


constructed  in  Rock  Falls  because  the 
Gazette  has  a  large  circulation  there, 
it  was  announced,  and  the  daily  will 

Although  exact  details  of  the  struc- 
ture  are  not  available  now,  the  ah- 

nouncement  said,  the  intent  is  to  build  ^ 

lawyer,  a  doctor,  a  dentist,  real  estate 
and  insurance.  The  design  indicates 

of  modern  heating  and  air-condition- 
_  ing  will  be  installed.  A  Gazette  news 

“It  is  no  intention  of  the  Gazette  to 
if  the  club  was  go  into  the  real  estate  business.  It  has 

srnoon  Tribime  no  desire  to  compete  with  any  other  pP 

George  Yates,  organization  along  that  line.  It  is  the 
Register  and  desire  to  give  Rock  Falls  a  building  the  latest  type  Goss  69-E  Flat  Cast- 
corps,  was  re-  of  which  it  will  be  proud  and  of  such  ing  Box,  the  only  essential  difference 


Plioto  shows  pictures  of  members  of  Register  and  Tribune  20-Year  Club  as  exhibited 
in  the  newspapers'  plant. 


Weeklies  Use  Offset 


newspapers’  oldest  members:  Their 
aggregate  period  of  service,  at  the  end 
of  1940,  will  total  1,478  years,  just 
462  years  short  of  the  time  since  the 
birth  of  Christ,  with  1,015  of  those 
years  being  chalked  up  by  print¬ 
ers,  pressmen,  stereotypers  and  mail¬ 
ers. 

The  club  includes  one  father-son 
combination. 

Forty  of  the  58  members  at  the  end 
of  this  year  will  be  mechanical  work¬ 
ers. 

Publisher  Gardner  Cowles  ranks  fifth 
in  seniority  in  his  own  organization, 
even  though  he  himself  has  a  total  of 
37  years  with  the  Register  and  Trib¬ 
une.  This  is  explained  by  the  fact 
that  those  men  with  longer  service 
records  than  his  were  with  the  old 
Register  and  Leader  when  he  pur¬ 
chased  it  in  1903  or  they  had  been  on 
the  Des  Moines  Capital,  which  was 
taken  over  by  the  Register  and  Trib¬ 
une  in  1927. 

Only  two  of  the  present  48  members 
of  the  20  Year  Club  have  broken 
service  records. 

Noting  the  rapid  growth  of  their 
coterie,  20-year  members  in  1938 
banded  toge^er  to  hold  regular  meet- 
|ug,  elect  officers  and  aid  in  any  with- 
ui-the-organization  promotions  they 
could. 

At  Register  and  Tribune  gatherings 
the  members  are  usually  given  some 
form  of  identification,  such  as  lapel 
ribbons. 

Several  other  means  of  keeping  the 
20  Year  Club  before  the  eyes  of  the 
company  are  used. 

The  most  spectacular  is  a  picture 
“t^lay  of  all  20  year  members,  which 
hangs  just  outside  the  composing  room 
door. 

The  pictures  of  each  member, 
sue  8x10  and  framed,  are  in  a  posi- 
wn  to  be  seen  by  everybody  riding 
fhe  elevators. 

Gleaned  from  the  Register  and  Trib¬ 
une  suggestion  contest  just  recently 


Eliminate  Delays 


in  your  stereotyping  room. 
Insure  stop-watch  accuracy 
in  production  schedules  by 
using 


Equipment 

and 

Supplies 


MORLEY 

MATS 


Vito  M.  Volino  has  joined  the  sales 
staff  of  Collins,  Miller  &  Hutchings, 
Inc.,  photoengravers  of  Chicago.  He 
will  be  in  charge  of  sales  of  photo¬ 
lithography  and  offset  printing.  He 
was  formerly  mechanical  production 
manager  of  the  Fred  A.  Robbins 
Company. 


They  give  deep,  sharp,  ac¬ 
curate  impressions  with  low 
moulding  pressure  —  and 
that  protects  type  and 
plates;  prolongs  life  of 
moulding  blankets. 

They're  flexible  —  quick- 
scorching  —  and  mill-condi¬ 
tioned  to  control  shrink. 

Samples  for  test  in  your 
own  plant?  Certainly] 


Newspapers 
Job  Shops 
Printers 


Turn  to  page  43  of  this 
issue  now — and  every  week 
— for  bargains  in  used 
equipment  and  for  fine 
new  equipment  and  sup- 


COPPER  &  ZINC 


MORLEY  BUTTON 

MANUFACTURING  COMPANY 

Porttmouth,  Naw  Hampshira 
Naw  York  OfRca:  46  East  llth  Straat 
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New  Home  of  Penficfon  Weekly 


New  Standards  Cut  Waste 
From  Commercial  Printing 

Lower  Costs  Means  More  Business  for  the  Printer — Direct 
Mail  Group's  Survey  Shows  Present  Situation 

By  FRANK  M.  KNOX 

President,  Frank  M.  Knoi  Company,  New  York 
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COMMERCIAL  printing  plays  an  im-  that  they  must  be  printed  on  over- 
portant  part  in  the  newspaper  pub-  sized  presses,  there  is  a  waste  of  press 
lishing  field.  Many  publishers  find  it  capacity,  which  the  buyer  must  pay 
a  desirable  sideline,  and  many  others  for,  and  there  is  likewise  a  loss  when 
could  not  continue  their  publishing  bindery  equipment  must  be  used  in¬ 
business  without  it.  Hence,  any  de-  efficiently. 

velopment  that  helps  to  increase  the  A  survey  by  D.M.AA.  with  respect 
\"olume  of  job  work,  with  correspKjnd-  to  press  efficiency,  showed  that  more 
ing  increase  in  earnings,  is  a  matter  of  than  20%  of  the  capacity  of  the  presses 
interest  to  the  publishing  industry-.  used  was  wasted  in  producing  52%  of 
It  is  of  course,  well-nigh  impossible  the  pieces  examined,  and  that  more 


:uii6i 


flies  att 

Photo  shows  the  new  plant  recently  occupied  by  the  Penticton  (B.  C.)  Herald,  t  fieir  Cl 
weekly  of  3,000  circulation.  R.  J.  McDougall,  past  president  of  the  British  Columbli  iies.  If 
division  of  the  Canadian  Weekly  Newspaper  Association,  is  the  publisher.  f  d  we  i 


to  make  radical  suggestions  for  im¬ 
proving  a  business  that  is  celebrating 
its  500th  birthday,  but  improvements 
in  detail  are  always  in  order.  One 
detail  that  has  been  receiving  con¬ 
siderable  attention  of  late  is  the  elim¬ 
ination  of  the  avoidable  waste  in 
printing  production. 

Many  Avenues  of  Waste 

That  part  of  the  cost  of  almost  every 
commercial  job  represents  waste,  is 
something  that  every  printer  knows, 
and  he  knows,  too,  why  this  waste  oc¬ 
curs.  As  O.  Alfred  Dickman.  of  the 
.Veu'  York  Herald  Tribune  puts  it. 
“There  are  innumerable  ways  in  which 
money  can  be  wasted  in  printing  jobs 
that  are  not  properly  laid  out  for  pro¬ 
duction,  and  the  chances  are  that  the 
cost  of  even  the  simplest  job  will  be 
excessive  unless  it  has  been  skillfully 
planned  from  the  very  beginning.” 

As  the  printer  rarely  plans  the  jobs 
he  produces,  there  is  little  he  can  do 
directly  to  avoid  waste  due  to  in¬ 
efficient  planning,  and  so  he  tends  to 
accept  it  as  one  of  the  necessary  evils 
of  his  business.  Too  often,  however, 
he  fails  to  realize  waste  injures  him¬ 
self  as  well  as  his  customer. 

If  all  waste  were  eliminated  from 
commercial  printing,  the  production 
cost  would  be  lowered.  In  the  print¬ 
ing  business,  lower  costs  will  invari¬ 
ably  lead  to  a  larger  volume  of  busi¬ 
ness,  because  there  is  no  limit  to  the 
consiimption  of  printed  matter,  and 
the  less  its  costs  the  greater  the  quan¬ 
tity  that  will  be  used. 

Equally  important  from  the  stand¬ 
point  of  the  printer  is  the  fact  that 
the  elimination  of  waste  reduces  costs 
without  reducing  the  printer’s  profits 
so  that  the  volume  thus  gained  would 
not  be  at  the  expense  of  earning  power. 

Every  printer  must  know  that  a 
considerable  proportion  of  the  co.st  of 
commercial  printing  goes  for  waste, 
but  it  is  probable  that  few  realized 
how  much  money  was  being  spent  in 
this  way  until  the  Direct  Mail  Adver¬ 
tising  Association  conducted  its  recent 
survey  on  the  efficiency  of  advertising 
printing  production. 

During  the  course  of  this  survey  an 
analysis  was  made  of  the  printers’ 
production  records  for  341  direct- mail 
pieces  of  every  description. 

10  to  40%  Paper  Waste 

Paper  was  wasted  in  producing  72% 
of  the  pieces  examined,  and.  in  37% 
of  the  cases,  the  paper  waste  ran  from 
10  to  40%  of  the  stock  purchased. 

From  these  figures,  it  appears  that 
from  5  to  10%  of  all  the  stock  bought 
for  printing  advertising  matter  is  a 
dead  loss  to  the  buyers — which  means 
that  millions  of  dollars  are  thrown 
away  every  year. 

But  paper  is  not  the  only  thing  that 
can  be  wasted  in  producing  printed 
matter.  When  jobs  must  be  so  imposed 


than  50%  of  the  press  capacity  was 
wasted  in  producing  19%  of  the  pieces. 
Bindery  waste  was  not  covered  in  the 
survey,  but  similar  results  would 
doubtless  have  been  obtained. 

These  various  losses  added  together 
are  estimated  to  amount  to  upwards 
of  $200,000,000  for  commercial  printing 
every  year.  Surely,  it  is  worth  while 
salvaging  this  loss,  especially  as  the 
printing  industry  will  benefit  directly 
by  doing  so. 

Standards  Solve  the  Problem 

As  has  already  been  pointed  out,  it 
is  difficult  for  the  printer  to  do  much 
about  waste  elimination  because  the 
buyer  usually  plans  the  job  to  be 
printed  and,  if  its  production  involves 
waste,  that's  not  the  printer’s  fault. 
He  may  be  able  to  offer  helpful  sug¬ 
gestions  at  times,  but.  ordinarily,  he 
can  do  nothing  except  follow  the  buy’ 
er's  instructions.  Hence,  if  waste  is 
to  be  eliminated,  it  is  up  to  the  buyer 
to  do  it. 

But  there  are  few  planners  of  ad¬ 
vertising  printed  matter  who  have 
sufficient  training  and  experience  in 
the  technicalities  of  printing,  or  who 
are  willing  to  spend  the  necessary 
time,  to  planning  material  that  can  be 
efficiently  produced  at  every  step  of 
the  printing  production  process.  Con¬ 
sequently,  as  the  D.M.A.A.  survey 
proves,  most  advertising  matter  is  so 
planned  that  waste  somewhere  along 
the  line  is  almost  inevitable. 


with  the  maximum  of  practical  effi¬ 
ciency. 

When  the  work  was  done,  it  was 
found  that  all  of  these  conditions 
were  fulfilled  by  68  sizes  of  flat  sheets 
of  book  paper,  267  sizes  and  kinds  of 
folders,  and  100  sizes  of  booklets  in 
various  folios. 

These  435  units  comprise  the  Knox 
Standards  for  advertising  printing,  and 
their  use,  with  due  regard  to  the  ac¬ 
companying  data  on  trim  allowances, 
etc.,  enables  anyone  to  plan  printed 
matter  that  can  be  produced  without 
excessive  waste  of  any  kind. 

These  standards  are  working  tools 
for  the  buyers  of  advertising  printing. 
The  printer's  interest  in  them  lies 
chiefly  in  the  fact  that,  if  they  are 
iised  by  his  customers,  he  will  receive 
an  ever  increasing  proportion  of  jobs 
that  can  be  handled  by  him  without 
troublesome  complications  and  can  be 
produced  with  the  minimum  amount 
of  waste. 


Lanston  Earned 


$44,967  in  '39 


The  remedy  lies  in  the  use  of  stand¬ 
ards  for  advertising  printing  by  the 
buyer.  These  standards  are  for  the 
advertising  man  what  the  steel  stand¬ 
ards  are  for  the  constructional  engi¬ 
neer.  The  latter  does  not  ordinarily 
design  the  I-beams,  girders,  and  col¬ 
umns  that  he  uses  in  constructing  a 
building.  When  he  wants  a  steel  mem¬ 
ber  for  a  certain  purpose,  he  consults 
a  manual  where  he  finds  hundreds  of 
scientifically  standardized  units.  He 
picks  one  to  suit  his  needs,  knowing 
that  it  will  do  what  he  requires  of  it 
and  that  it  can  be  manufactured  at 
minimum  cost.  He  doesn’t  spend  time 
working  out  a  difficult  engineering 
problem  for  himself,  he  runs  no  risk 
of  miscalculation,  and  he  does  not 
call  for  something  that  will  cost  ex¬ 
cessively  because  of  manufacturing 
conditions  he  knows  nothing  about. 
His  manual  of  standards  saves  him 
from  all  this  and  he  would  be  almost 
helpless  without  it. 

In  order  to  provide  the  buyer  of  ad¬ 
vertising  printing,  with  similar  stand¬ 
ards,  the  writer’s  organization  spent 
seven  years  developing  a  series  of  flat 
pieces,  booklets,  and  folders,  each  of 
which  would  (1)  cut  without  waste 
from  standard  basic  stock  sizes,  (2) 
impose  in  an  economical  manner  and 
provide  press  sheets  which  cut  with¬ 
out  waste  from  basic  stock  sizes,  and 
(3)  fit  press  and  bindery  equipment 


Harvey  D.  Best,  president  of  the 
Lanston  Monotype  Machine  Com¬ 
pany,  in  his  annual  rejwrt  presented 
to  the  stockholders’  annual  meeting 
held  recently  in  Alexandria.  Va.,  told 
of  the  war's  effects  on  production  and 
prices  and  reported  that  the  net  con¬ 
solidated  earnings  of  the  firm  and  its 
subsidiary  companies,  after  necessary 
deductions,  were  $44,967.74  for  the  fis¬ 
cal  year  ended  Feb.  29,  1940. 

“Because  of  the  loss  of  export  busi¬ 
ness  resulting  from  the  prohibition 
of  imports  of  printing  machinery  and 
office  equipment  by  countries  engaged 
in  war,  and  neutral  countries  affected 
by  the  war,”  the  report  stated,  “our 
factory  has  been  compelled  to  operate 
for  the  larger  part  of  the  year  on  re¬ 
duced  working  time.  This  has  result¬ 
ed  in  an  increase  in  manufacturing 
cost. 

Prices  Adjusted 

“To  meet  this  condition  we  have 
established  economies  in  management 
and  modest  adjustment  in  selling 
prices,  along  with  more  vigorous  sell¬ 
ing  effort.  In  our  photo-mechanical 
and  adding  machines  there  is  of  course 
higher  cost  of  manufacture  on  items 
of  new  design  or  of  improved  design 
until  standard  manufacture  and  com¬ 
plete  retooling  can  be  established. 
Many  of  these  items  have  been  mar¬ 
keted  at  a  loss  and  such  losses  have 
been  absorbed  within  the  fiscal  year. 

“During  the  year  our  engineering 
department  completed  the  building  of 
model  machines  of  entirely  new  de¬ 
sign  of  Monotype-Casting  Machine 
and  Keyboard.  These  machines  are 


the  result  of  many  years  of  engineer¬ 
ing  effort  to  increase  the  usefulness 
of  Monotype  equipment  to  the  print¬ 
ing  industry.  The  new  models  have 
now  had  comprehensive  operating 
tests  and  we  are  going  ahead  with  ac¬ 
tive  tool  designing  and  tool  making 
preparatory  to  factory  production. 
These  new  machines  will  not  replace 
present  standard  models  but  do  afford 
for  a  large  percentage  of  typesetting 
not  only  speed  of  production,  but  also 
efficiency  and  flexibility  far  beyond 
the  present  models. 

“Also  during  the  war  we  have  en¬ 
gineered  from  designs  prepared  by 
William  C.  Huebner,  our  technical  en¬ 
gineering  counsel  for  photo-mechan¬ 
ical  equipments,  an  entirely  new 
method  of  direct  projection  on  the 
Monotype -Huebner  Overhead  Sus¬ 
pension  Camera.  This  equipment 
(made  possible  by  the  new  General 
Electric  Mercury  Vapor  Lamp)  is 
used  in  the  production  of  printing 
plates  for  billboard  posters.  A  number 
of  these  machines  have  been  sold  and 
are  producing  poster  work  of  a  qual¬ 
ity  not  heretofore  obtainable.” 

Exchange  Losses 

Mr.  Best  also  pointed  out  that  the 
Lanston  subsidiary  companies  in  Bra¬ 
zil  and  Canada  suffered  exchange 
losses  of  $10,339.72  and  $14,869.82.  re¬ 
spectively,  on  converting  their  receiv¬ 
ables  and  assets  into  U.  S.  dollars  at 
the  exchange  rates  as  of  Feb.  29,  1940 
The  Brazilian  and  Canadian  compa¬ 
nies  made  “satisfactory  gains”  in  sales 
volume,  Mr.  Best  said,  while  the  Mono¬ 
type  Corporation  Limited  of  England 
had  “substantial  earnings”  and  paid 
dividends  during  the  year  at  the  rate 
of  8%.  The  British  factory  is  operat¬ 
ing  at  full  capacity  on  government 
orders.  “Due  to  the  lower  dollar  value 
of  the  English  pound,  our  investment 
in  that  company  suffered  a  loss  in 
market  value  of  $62,600,  bringing  this 
investment  below  its  original  cost 
Mr.  Best  said. 
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Retiring  Bonds 


R.  Hoe  &  Co.  has  made  available 
approximately  $100,000  for  purchase 
of  the  firm’s  first  mortgage  bonds  of 
which  there  are  $2,048,000  outstand¬ 
ing.  Sealed  tenders  will  be  accepted 
up  to  noon  July  25  at  prices  not  ex¬ 
ceeding  81%  of  face  value,  plus  ac¬ 
crued  interest  at  414%  to  July  25. 


Correction 


In  a  recent  item  concerning  presen¬ 
tation  of  a  gold  medal  to  T.  M.  Cleland 
in  recognition  of  his  services  to  the 
graphic  arts,  it  was  erroneously  statec 
that  he  was  art  director  of  Fortust 
magazine  from  1930  until  recently 
The  art  director  from  1930  to  1938  wa: 
Eleanor  Treacy. 
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HOW  NEWSPAPER 
^ADVERTISING  WORKS 

By  FRANK  FEHLMAN 


No.  177.  City  and  County  Advertising 


^OSE  OF  US  who  have  been 
f  'around  for  the  past  20  years,”  can 
^call  the  lush  days  when  several 
j; ties  in  the  United  States  advertised 
|;e  cultural,  manufacturing,  educa- 
frnal,  and  health  features  of  their 
•ommunities. 

■  Most  of  these  campaigns  ran  in  na- 
I  tjaal  weeklies  over  a  Chamber  of 
■  {onunerce  signature.  During  the 
I  1915  to  1930  period,  a  great  many  small 
*  Jitics  attracted  new  industries  through 
I  ^.eir  Chamber  of  Commerce  activ- 
9li  lies.  If  Des  Moines  ran  nationally — 
jnd  we  believe  they  did — Cedar  Rap- 
—  ils  was  not  slow  to  point  out  the  many 
sr-  Advantages  of  their  town.  The  big 
ess  Aities  did  the  advertising,  but  many 
“t-  tnall  communities  did  ‘‘right  well  by 
|ve  Uitniselves”  by  trailing  the  advertis¬ 
ing  Ing  of  the  larger  cities. 

Since  1930,  there  has  been  very 
ing  little  community  advertising,  but  State 
on.  gdvertLsing  has  moved  into  the  million 
nee  dollar  classification.  (We  refer  to  the 
ord  total  expenditures  of  all  states.) 
ing  Newspapers  have  found  it  difficult 
dso  to  sell  state  officials  the  idea  of  ad- 
ond  tertising  the  “wares”  of  a  state  to  its 
own  people.  “Why,”  said  one  man  we 
en-  iiterviewed.  “should  we  tell  people 
ii  Harrisburg  about  Pennsylvania? 
®n-  Ve  want  outsiders,  tourists,  and  man- 
nn-  ifacturers  of  other  states  to  know 
ne*  tiore  about  us.  Running  ads  in  a 
Jtrirg  of  Pennsylvania  papers  would 
lus-  wasteful.” 

Whether  this  official  is  right  or 
y  rong.  most  state  advertising  corn- 
tine  spending  their  money  out- 

rber  their  own  state.  Very  little 

k  spent  with  local  publishers. 

An  Untouched  Market  • 

lECENTLY  we  noticed  an  editorial 
^  in  the  Yonkers  (N.  Y.)  Herald- 
Bra-  entitled  “Key  to  Easy  Tax 

Collection.”  A  part  of  this  editorial 
fellows: 
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■  When  the  Township  of  GreenlmrKli  sets 
to  collect  its  taxes,  it  does  somethiiiK 
.  old  as  the  hills  in  industry  and  Imsi- 

■  but  somethiiiK  that's  startlingly  new  in 
conduct  of  municipal  government.  It 

■  advertising  space  to  ‘sell’  taxpayers  on 
value  of  prompt  payment. 

5es.  of  course,  everybody  knows  the  value 
advertising — that's  not  new. 

But  that  applies  to  manufacturers.  Hut 
cement?  Town  government?  City  gov- 
cmcn:?  County  government?  What  place 
advertising  in  government,  anyhow — ex- 
K  possibly  for  those  tiny-type  legal  notices 
^  find  in  the  paper? 

Well  the  Township  of  Greenhurgh  fur- 
the  answer — and  does  it  statistically: 
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AN  ADVERTISING  AGENa 

That  Knows  How 

TO  USE  NEWSPAPERSl 

•  In  our  files  ore  more  Ihon  30,000 
xeporote  newspaper  advertise¬ 
ments,  written  the  post  4  years 
by  Frank  E.  Fehlmon  who  directs 
our  research  and  copy  depart¬ 
ments.  They  have  been  used  by 
Over  1 ,000  retoil  stores  in  30  towns 
ond  cities  in  the  United  States 
ond  Canada.  These  tested  adver¬ 
tisements  are  available  to  oor 
clients.  Our  presentation,  "How 
lo  Get  a  Greater  Return  from 
Advertising  Expenditures,"  will 
be  made  on  request. 

J.  M.  NICKERSON  Inc. 

Advertising 

TTO  Eoti  42„d  Sliert,  Nmw  York  Crt> 


“The  collections  for  the  month  of  .\pril. 
accoriling  to  a  report  filed  with  Supervisor 
William  C.  Ducll  by  William  Huckley, 
Town  Receiver  of  Taxes,  shows  that  $1,683,- 
753  was  coltecte<l  during  the  month,  against 
a  budget  of  $2,267,957. 

“That's  e<|ual  to  74.24%  of  the  levy. 

“That  beats  last  year's  collection  record, 
which  was  slightly  above  the  average  at 
69.31%. 

“That  means  that  several  thousand  tax¬ 
payers  have  met  with  extraordinary  prompt 
ness  their  obligations  to  the  town.  It  means, 
also,  incidentally,  that  these  thousands  will 
save  penalties  on  arrears  averaging  between 
2  and  12%.  Town  officials  estimate  the  sav¬ 
ing  to  taxpayers  in  (lenalties  would  run  as 
high  as  $10,000. 

“The  Greenhurgh  tax  collection  record 
clearly  demonstrates  the  value  of  newspaper 
advertising.  .\t  the  beginning  of  the  year, 
the  town  signed  a  contract  with  the  Tarry- 
trtvn  Daily  Xcirs  for  space  in  which  to  urge 
taxpayers  to  meet  their  taxes  during  the  'No 
penalty  period.' 

“Two  quarter  p.vge  display  advertisements  a 
week  were  carried  to  remind  property  owners 
that  their  taxes  should  he  in  before  May  1 
to  escape  penalties. 

“The  results  show  how  astonishingly  effec¬ 
tive  the  advertising  prove<I. 

“Greenhurgh  is  believetl  to  be  the  only 
municipality  in  the  county  under  contract  for 
newspaper  space  for  such  purposes.” 

The  total  linage  vised  in  this  cam¬ 
paign  was  5,400  lines.  The  ads  ran  for 
5  weeks,  starting  March  28. 

“As  a  result  of  this  continued  drive 
in  our  territory  to  make  people  see  the 
value  of  paying  their  taxes  on  time, 
to  avoid  ptenalties,  only  248  out  of  ap¬ 
proximately  3,600  taxable  parcels  in 
Tarrytown  went  up  for  tax  sale  this 
month.  Irvington,  out  of  approx¬ 
imately  3,000  parcels  had  165.” 
(Quoted  from  a  letter  from  William  J. 
Cannon,  vice-president  of  Westchester 
Newspapers,  Inc.) 

Quoting  further:  “In  order  for  you 
to  get  the  picture,  Greenhurgh  is  a 
township.  In  it  are  Tarrytown,  Irv¬ 
ington,  Dobbs  Ferry,  Hastings,  Elms- 
ford  and  Ardsley.” 

Tax  collections  all  over  the  United 
States  are  a  problem — they  always 
have  been.  Can  newspapers  help  city 
and  county  fathers  to  sjyeed  up  col¬ 
lections?  The  answer  is  yes,  and  if 
your  township,  city,  or  county  is  nor¬ 
mal,  you  can  put  them  down  as  a 
prospect  for  at  least  5,000  to  10,000 
lines  of  new  business  next  spring. 

How  the  Copy  Works 

THE  COPY  is  nothing  more  than  a 
legal  tax  notice,  with  the  penalty 
rates  set  in  about  24-point  type.  The 
first  copy  should  appear  about  45  to 
60  days  before  the  first  penalty  date. 


newspaper  news 


AUSTRALIA 


Advantages  to  the  Community 

TEN  THOUSAND  DOLLARS  saved  in 

tax  penalties  isn’t  a  large  sum  yet 
it  is  our  guess  that  most  of  this  money 
was  spent  on  home  improvements, 
luxuries,  new  cars,  etc.  Most  of  it 
foimd  its  way  to  a  retailer’s  cash 
register. 

There  is  another  benefit  that  ac¬ 
crues  from  such  a  campaign.  This 
we  learned  from  real  estate  brokers 
and  contractors.  The  average  person 
who  has  saved  a  little  money  and 
has  decided  to  build  a  home  or  buy  a 
home  and  remodel  it,  usually  makes 
a  few  inquiries  about  the  tax  rate  in 
the  community.  Tax  rates  are  always 
higher  where  people  are  slow  in  pay¬ 
ing  their  taxes  and  the  community,  as 
a  whole,  isn’t  as  well  off  as  the  same 
size  community  where  taxes  are  paid 
promptly. 

Whether  we  like  it  or  don’t  like  it, 
all  of  us  are  going  to  pay  more  taxes 
and  the  laggards — those  who  put  off 
paying — always  penalize  the  thirfty 
family  or  individual  who  is  prompt  in 
his  tax  payments. 

Selling  Campaign 

THOSE  OF  US  associated  with  news¬ 
papers  generally  know  “who  is  who” 


in  the  community  in  which  we  live. 
We  know  how  most  of  the  county 
officials,  city  officials  and  township 
officials  were  elected;  we  know  their 
sponsors;  we  know  about  their  little 
political  machines  or  their  big  political 
machines;  and  our  reporters,  editors, 
business  managers  and  publishers  are 
in  almost  daily  contact  with  these 
officials. 

The  simplest  way  to  get  this  matter 
before  the  Tax  Collector  and  his  asso¬ 
ciates  is  for  the  publisher  and  the 
business  manager  to  show  him  this 
column.  Every  statement  that  has 
been  made  may  be  verified  by  com¬ 
municating  with  William  A.  Buckley, 
Receiver  of  Taxes,  Lyceum  Building. 
'  Broadway  and  Central  Avenues,  Tar¬ 
rytown,  N.  Y.  He  is  the  man  who 
signed  the  advertisements  that  ap¬ 
peared  twice  a  week  for  5  weeks  in 
the  Tarrytown  Daily  News. 

After  the  matter  has  been  presented 
to  the  Tax  Collector,  he  will,  of  course, 
be  compelled  to  refer  the  matter  to 
his  associates  who  O.K.  expenditures 
for  the  city,  township  or  county.  It 
may  take  several  weeks  or  months  to 
get  this  matter  out  of  the  Committee 
and  get  it  up  for  discussion  but  once 
(Continued  on  page  39) 


The  only  jonmal  giving  the  newt 
of  advertisers,  advertising,  pub¬ 
lishing,  printing  and  commercial 
broadcasting  in  Australia  and 
New  Zealand. 

If  you  are  planning  tales  cam¬ 
paigns  or  a^e  interested  in  these 
territories  read 

“NEWSPAPER  NEWS.” 

Published  Monthly 


"IS  IT  FOR  MB?" 


Subscription  rate  $1.50  per  year 
post  free 

Warwick  Bldg.,  Hamilton  St. 

SYDNEY 


You  kind  of  hope  it  is  —  for  a 
lot  of  good  news  and  good  times 
come  your  way  by  telephone. 

Maybe  it’s  a  date  for  Sister 
Sue.  Or  a  golf  call  for  Dad.  Or 
Bill  asking  if  Jimmie  can  go  to 
the  movies.  Or  Grandma  calling 


Mother  to  find  out  if  things  are 
all  right.  And  everything  is  more 
likely  to  he  all  right  when  there’s 
a  telephone  in  the  home.  In 
many,  many  ways,  it  is  a  real 
friend  of  the  family. 

BELL  TELEPHONE  SYSTEM 


The  Bell  System  cordially  invites  you  to  visit  its  exhibits  at  the  New  York 
World's  Fair  and  the  Golden  Gate  International  Exposition,  San  Francisco 
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List  for  Signal  Corps 
Is  Not  Recruiting 


By  JACK  PRICE 


venient  to  hold  and  to  change  battery 
cells.  The  head  or  socket  has  also 
been  revamped.  The  new  socket  has 
grips  on  the  side  which  hold  and  re¬ 
lease  the  bulb.  The  head  is  also  de¬ 
tachable. 

The  Kalart  also  redesigned  its  holder 
this  year.  It  turned  from  the  use  of 
the  flat  battery  case  to  the  upright 
handle  which  it  is  publicizing. 

We  cite  these  changes  merely  to  il- 


N.  Y.  Sun  Reporter 
Close  to  Death 


JUDGING  from  some  of  the  mail  re-  Atlantic  City.  Naturally  the  discus-  We  cite  these  changes  merely  to  il- 
ceived  in  answer  to  our  column  of  sion  turned  to  photography.  Mr.  lustrate  the  point  that  it  appears  style 

June  29,  there  appears  to  be  a  little  White  was  there  to  receive  his  award  has  become  a  factor  in  photographic 

misunderstanding  as  to  the  purpose  for  his  reporting  in  Finland  during  the  devices, 
of  the  request  for  names  of  camera-  Russo-Finnish  War.  — 

men  of  military  age.  We  wish  to  It  happens  that  the  Emporia  Gazette 

clarify  the  situation.  did  not  have  a  photo  department  but  ^Q^lSrg  KnigntS _ 

This  department  is  not  attempting  the  paper  sent  two  men  from  the  staff  atjt  ttc  t  nTrTTTDr^  u-  c  Z 
any  form  of  recruiting  nor  is  it  acting  to  attend  the  Short  Course  in  News 

as  a  government  agent.  It  merely  of-  Photography  at  the  University  of  .  ^oS^^pher  for  Acme  Newspictures 


as  a  gov’ernment  agent.  It  merely  of¬ 


fered  to  coop>erate  with  the  Signal  Oklahoma,  last  April.  Mr.  White,  is 
Corps  in  procuring  a  list  of  names  of  a  camera  enthusiast  and  when  asked 


tographer  for  Acme  Newspictures 
in  Paris  prior  to  the  downfall  of 
France,  has  been 


news  photographers  who  would  be  about  the  picture  situation  on  his 
eligible  for  service  in  that  branch  of  paper  expressed  the  desire  to  see  a 


the  Army,  when  and  if  an  emergency  fully  manned  and  equipped  depart- 
arises.  ment  established  real  soon. 


arises. 

Under  present  conditions  men  who 


His  personal  adventure  in  photogra- 


enlist  are  required  to  sign  up  for  a  phy  is  interesting.  Although  he  owns 
period  of  three  years  in  the  regular  several  splendid  miniature  cameras 


army.  Photographers  may  apply  to  he  did  not  take  any  with  him  to 
serve  in  the  Signal  Corps  but  their  Europe.  Because  of  the  regulations 


chances  of  being  assigned  to  the  Pho-  and  red  tape  connected  with  photogra- 
tographic  Division  depends  upon  phy  in  the  war-torn  countries  he  ob- 


whether  there  are  any  vacancies,  tained  his  equipment  in  Europe  after 
Since  we  are  at  peace  the  Army  is  receiving  permission  to  take  such  pic-  ® .  Bordeaux 
operating  under  peace-time  regula-  tures  as  designated  by  the  authorities,  hospital  after 
tions.  _  Mr.  White  frankly  stated  that  his  . 

Demand  for  Experience  photography  was  merely  a  hobby  and  “O"^  ^ 

The  purpose  of  acquiring  a  list  of  that  he  ^d  not  hope  to  compete  with  1 

news  photographers  and  their  equip-  the  services,  so  he  sent  his  pictures  to  ,  ^  n  ' 


unheard  from  in 
two  weeks  by 
his  New  York 
office.  When  last 
heard  from  Bau- 
lard  was  in  Bor¬ 
deaux.  His  chief, 
Jean  Graffis,  Ac¬ 
me  Paris  mana¬ 
ger,  also  unheard 
from  recently, 
was  at  that  time 
in  a  Bordeaux 


Charles  L.  Baulard 


BaulaM  is  a  native  Frenchman, 


iitrwb  uiiuiUKiopiicid  diiu  uicii  cuuip*  wtc  vitjcrd,  du  xic  aciii.  iiia  uiciuxtra  .  m  mi  •  ^ooo  ry  c 

»e„.i.,ohelptheSig,..Con.sob-  his  wife  to  Ne»  York  City.  He  was  S?e'”m?L“s' ,!?  W  w"s'cSm 


tain  the  services  of  the  particular  type  amazed  when  he  received  some  pub-  .  ^  lom  ’  j 

of  cameramen  necessary  for  specific  lications  which  ran  the  photos  he  sent  *!} 

duties.  We  wish  to  impress  upon  the  home.  It  was  not  until  he  returned  to  . 

lens-lads  that  the  Army  has  recog-  this  country  that  he  learned  that  Mrs.  "^^imng 

nized  the  value  of  an  experienced  White  had  been  very  successful  in  loie’ 

news  photographer  and  that  there  will  selling  his  photos  which  were  of  a  pro-  awar  e  e  roix 

be  a  definite  demand  for  such  men.  fessional  quality.  Guerre  for  exceptional  service. 

Should  there  be  an  “M-day,”  there  The  smile  on  his  face  broadened  ® 

will  also  be  some  slight  confusion  and  when  he  told  us  how  he,  or  rather  ♦ 

unregistered  newspaper  photogra-  Mrs.  White,  had  turned  his  photogra-  Second  World  War.  His  whereabouts 
phers  may  find  themselves  in  the  in-  phic  efforts  into  a  profitable  venture,  nown.  j  4  _ 


“The  house  across  the  street  i 
demolished  by  a  half- ton  bomb  s  j* 
another  plowed  up  our  front  gard  jlH 
Our  house  was  rocked  by  the  cone,  i 
sion  so  that  the  chandelier  over :  £ 

bed  in  which  I  was  sleeping  with  E  f 

Casey,  of  the  Chicago  Daily  iVe 
crashed  down,”  wrote  William  B.  ^ 
Paris  correspondent  of  the  iVeuj  Y;  i 
Sun,  in  a  letter  appearing  in  t.  Miai 
newspaper  on  July  8.  The  letter  v 
mailed  on  June  27  in  Bilboa  and  e  ^ 
rived  by  Clipper.  Mr.  Bird  is  .‘-cht  <bySi 
uled  to  arrive  in  New  York  next  we  owner 
aboard  the  S.S.  Manhattan.  and  f( 

His  letter  describing  the  tragic  fli;  lioll 
of  foreign  refugees  from  France  ilhurgh 

Spain  told  of  the  machine-gimning|oomm: 

refugees  on  the  Tours-Paris  roadailiy  At 
the  death  of  200  in  Bordeaux 
an  air  raid  near  where  he  and  Ca; «  Circ 
narrowly  escaped  death.  took  : 

Relating  scenes  at  the  Internatic' tease  t 
bridge,  Hendaye,  where  the  refuitdums 
line  stretched  a  mile  long,  Mr.  B;  and  1 
cited  pathetic  scenes  of  numeroiwas  i 
people  holding  visas  for  Spain  i|  before 
longer  valid  and  the  hardships  of  thej  which 
journeys  through  France.  Throuf  when 
the  aid  of  the  American  authorities  I  verdie 
Madrid,  his  party  abandoning  the  i  divide 
car  passed  through  the  custom  linei  xhe 
following  a  four-hour  wait  in  thera:imistri 
They  then  boarded  a  chartered  bt|  jtate 
and  left  for  San  Sebastian,  where  tf.ii 
finished  the  rest  of  the  night  in  (^m. 
hotel  lobby. 

In  referring  to  the  food  situation  ^  for  A 
Spain  he  said  “there  is  no  food  shed  oral  p 
age  as  some  frivolous  repiorters  iuf  to  res 
claimed.”  diet  i 


unregistered  newspapier  photogra- 
phers  may  find  themselves  in  the  in-  phic  efforts  into  a  profitable  venture,  nown.  j  *  „ 

fantry  or  some  other  branch  of  the  or  to  put  it  in  Mr.  White’s  own  words,  . 

service.  It  will  take  time  before  the  “My  camera  and  equipment  cost  me  ,  ®  u-  '  'r  ^*^4  f  m 

camera-knights  are  discovered  and  nothing  and  I  had  had  a  lot  of  fun  *^8^^  °^4  i  i  ^ 

perhaps  they  even  may  be  lost  in  the  with  it.  .  „  .  j  „  Ha. 


fantry  or  some  other  branch  of  the  or  to  put  it  in  Mr.  White’s  own  words, 
service.  It  will  take  time  before  the  “My  camera  and  equipment  cost  me 


shuffle.  It  has  been  pxiinted  out  that 

if  the  Signal  Corps  sent  out  a  call  for  Manufacturer  Wonted 
cameramen  it  would  be  swamped  with  received  many  inquiries  re- 


applicants  whose  only  claim  to  photo- 


graphic  experience  is  that  they  took  To  our  knowledge  there  has 


continued  there  until  May,  1912,  leav¬ 
ing  to  go  to  Le  Journal.  He  worked 
there  15  years,  leaving  in  January, 
1927.  In  Jnne,  1927,  he  joined  Acme 
Newspictures,  and  has  been  there 
continuously. 


a  picture 


been  no  serious  attempt  by  any  Amer- 


This  was  recently  exhibited  acci-  manufacturer  to  produce  a  shut- 

dentally  when  the  amateur  camera 
column  in  the  New  York  Times  ran  a 


1.1  uk:  manufacturers  are 

short  excerpt  from  this  column.  The  ^^opping  up  like  mushrooms,  but  they 


2  Reporters  Credited 
For  Solving  Murder 

Credit  for  solving  the  murder  of 


Item  quoted  ttos  department  correctly 

m  stating  that  only  professional  news  unsuspecting  amateurs, 

photographers  were  being  asked  to  ^  ^ 

cooperate,  we  found  our  mail  filled  i  i  .  ,  urAi_i. 

•aVa  t  a-  .f  A  j  when  almost  every  branch  of  the  pho 

untK  onrvl  i/«OTi/\r%c  Tt*r\TYi  ^ 


dollars  from  unsuspecting  amateurs.  T 

Aiif  1..  -J  fAUj  A  action  by  the  newsman  led  to  the  ar- 
All  of  which  reminds  us  of  the  days  *  u  t  -Mt  j  ii 


address,  experience  and  type  of  equip¬ 
ment  owned.  This  information  will 
be  held  confidential  and  will  be  offered 


Flying  Photogs  Save  case 
Three  in  Flood  Area  ' 

In  a  flight  over  water- soaked  sout:| 
west  Texas,  Bill  Nottingham  and  Ps  , 
Peters,  the  Houston  Post  flying  pb 
tographers  on  July  1  saved  the  liv 
of  three  persons  isolated  by  the  flo 
and  reported  the  discovery  of  ti 
leaking  levees  in  addition  to  deli«  ™ 
ing  the  daily  to  piersons  cut  off  by !  P*^®®** 
flood  waters. 

Leaving  the  Main  street  airport  i 
a  Cub  cruiser  at  6: 30  they  flew  t  ^ 
Columbus  and  then  Hallett'-.M  .  “ 
where  they  dropped  bundles  of 
daily  for  distribution.  In  a  rei 
naissance  flight  over  the  flood  “ 


result  proved  the  theory  of  the  Sig-  -  Te  m Wa^i^inr  cS  16-^®-^^  Josephine  Pai^n  of  San 

nal  Corps.  Even  though  the  Times  Jose,  Cal.,  was  given  to  Bob  Hall.  San 

item  quoted  this  department  correctly  u,v,^r.Vi  ar*.  lura  Francisco  Call-Bulletin  reporter,  by 

in  stating  that  only  professional  news  f  Police  Chief  J.  N.  Black  after  prompt 


they  discovered  a  man,  his  wife  V 
child  isolated  by  rising  waters,  ^  j  l 
fied  a  group  of  rescue  workers 
then  directed  them  to  the  spot. 

Continuing  their  aerial  patrol  I  ’ 
the  Colorado  River  the  photograpba  ” 


discovered  two  levees  breaking  ab* 


cooperate,  we  found  our  mail  filled  i  _i,„-.4  Ura„,.v,  r^f  fKa  of  Robert  Mandell. 

with  applications  from  amateurs,  and  nJ,,  4_^  _j  aV,  Mandell  was  arrested  and  ordered 

others  who  hoped  to  be  educated  in  held  for  the  grand  jury  after  Mr.  Hall 

ph^graphy.  photog^phy  has  become  profifable,  -bl 

This  department  again  recommends  the  news  cameraman  is  given  more  ®raman,  inade  a  check  of  possible  wit- 
that  every  newspaper  cameraman  of  consideration.  Perhaps  a  few  of  the  "®®®®®  and  discovered  two  girls  who 
military  age,  send  us  his  name,  age,  newly  established  factories  may  fall  seen  the  murdered  girl  with  the 

address,  experience  and  type  of  equip-  in  with  the  procession  and  produce  shortly  before  the  slaying. 

- A  - J  rm  !  •  r  ..  -ii  ^  Thg  reporter  and  the  cameraman 


ten  miles  south  of  Eagle  Lake 
small  town  named  Eldridge.  Til^  ® 
flew  back  to  Eagle  Lake  and  reper^f!;® 
their  findings  to  rescue  parties. 

The  photographers  then  returned  •' 
Houston  after  a  six  and  a  half  1 
tour  of  the  flood  area. 

iSchr 


some  necessary  article  like  the  com 


shutter.  It  should  be  remembered  thoroughly  cheeky  through  other 


,  ^  ^  .  -  -  -  L/ixA  oiiukkCTi*  xt  aiitjuiix  wc  i  .i  ..  r  .t  .  ♦. 

to  the  Signal  Corps  only  upon  its  re-  that  every  hobby  some  day  loses  its  sources  the  veracity  of  their  wit- 

^  nesses  before  going  to  police  with 


popularity  but  newspape 
It  will  be  appreciated  as  a  service  phy  is  still  in  its  infancy, 
to  the  Army  if  newspaper  photo  de¬ 
partment  heads  will  post  this  article  in  Changes  for  Style 
a  conspicuous  place  so  that  all  avail-  SYNCHRONIZERS  are 
able  and  e  igrble  men  will  be  ac-  Uke  autos  in  rei 

quainted  with  the  requirements  In-  ^^^j^od  of  production.  I 
cidentally,  being  so  recorded  will  as-  __  a  j  i 


PHOTO  CONTEST 

The  Mt.  Clemens  (Mich.)  IN 
Leader  is  sponsoring  a  photogra, 'i 
contest  among  soldier  camera  fJ 
at  Selfridge  Field,  Army  pursuit  p'-J 
training  post  just  outside  of  3 


“Both  Call-Bulletin  men  co-oper¬ 
ated  fully  with  my  department  and  I 
becoming  commend  them  for  ffieir  ingenuity 


Clemens.  Only  pictures  taken  WMwjth 


more  like  autos  in  regard  to  the  and  aid,”  he  said. 


Sfly.Xlng  TsI  ^  i  this  activity  on  the  part  of 

sure  these  men  of  consideration  in  ^  ft  li  u  .1  wu  representotives  sent  from  San 

keeping  with  their  qualification  when,  to  the  scene  of  the  crjme  to 

and  if  called  for  service  ciple  of  operation  remains  while  the  check  developments,  the  Call-Bulle- 

housing  mechanism  is  remodeled.  tin  failed  to  obtain  a  “scoop”  that  pa- 


boundaries  of  Macomb  county  are  ^depr 
ing  considered,  with  technical  pict^Axo 
barred  to  comply  with  war 
ment  regulations.  Judges  inc^ng 
staff  photographers  of  the  newsp?^:  ,p 
and  officers  at  the  field.  ^''ti 


and  if,  called  for  service. 


tin  failed  to  obtain  a  “scoop”  that  pa- 


Hobhv  Into  Profit  Mendelsohn  Speed  Gun  Com-  per  explained  in  an  editorial  headed 

oy  Uiio  rroni  pany  has  just  turned  out  a  new  model.  “Public  Service  First.”  The  news 

SEVERAL  weeks  ago  this  writer  met  The  tripper  and  reflector  have  not  was  withheld  from  publication  so  as 

William  L.  White,  of  the  Emporia  been  altered.  The  battery  handle  has  “not  to  be  a  party  to  a  miscarriage  of 

Gazette,  at  'the  Headliners  Frolic  in  been  redesigned  to  make  it  more  con-  justice.” 


justice.” 


COMMUNITY  SING  FES^ 

The  Omaha  (Neb.)  World-H(^^ 
recently  started  its  second  ar'x 
community  sing  season,  which  is  T, 
ing  held  for  a  period  of  12  weebff 
a  local  park,  every  Sunday.  ' 


GENERAL  ELECTRIC 

MAZDA  PHOTOFLASH  LAMPS 


Broker  Seeks 
$750,000  on 
Inquirer  Deal 

Sues  Annenberg  for  5% 
Conunission  on  Purchase 
Of  Philadelphia  Daily 

Miami,  July  8 — A  decision  by  a 


How  Newspaper 
Advertising  Works 

_ continued  from  page  37 


echo,  by  every  taxpayer  in  the  com-  county.  Taxpayers  will  boast  about 

munity  who  is  prompt  in  his  pay-  the  campaign — they  will  urge  their 

ments,  it  will  be  O.K’d  by  all  mer-  neighbors  to  make  prompt  payments 

chants  and  others  whose  business  is  so  that  a  good  record  can  be  made 

conducted  in  township,  city  or  county,  from  the  campaign.  It  is  one  of  the 

„  .  •  TT  •*  j  e*  i  *  best  good-will-builders  that  we  have 

Every  town  in  the  United  States  to-  r  _ 

j  1  .  .1  ..  seen  in  many  a  day. 

day  has  a  tax  problem — there  are  no 

exceptions — and  it  is  our  belief  that  ^VTI^V/rr■T^ 

newspapers  are  the  logical  medium  to  AGENCY  NAMtiD 
.NY  by-products  use  to  present  such  a  story.  They  go  Beefare  Corporation,  Chicago,  own- 
h  an  advertising  to  every  taxpayer — there  is  no  waste  ers  and  licensers  of  FREX,  dog  food 

good-will-builder  circulation.  The  cost  of  such  a  cam-  product,  has  appointed  Lynn  Baker 

is  a  circulation-  paign  is  infinitesimal  when  compared  Company,  New  York,  as  its  agency. 


Read  what  she  says  about 


ice  newspaper  broker,  $750,000 

ining*  commission  of  the  transaction  where- 
)ads;,by  Annenberg  became  owner  of  the 
dur,i  Inquirer. 

i  Ca$  i  Circuit  Judge  Paul  D.  Barns  under¬ 
took  study  of  the  testimony  in  the 
aatiorlcase  today  after  receiving  memoran- 
refuiidums  by  attorneys  for  Annenberg 
Ir.  Btiand  for  Schroeder.  The  testimony 
imero  jwas  rendered  in  a  trial  of  the  case 
lain  i|  before  a  jury  in  Judge  Bams’  court 
of  which  ended  in  a  mistrial  June  28 
rhrouj  when  the  jury  failed  to  agree  on  a 
rities  verdict.  The  jury  was  reported 
ig  the  divided  three  to  three, 
m  line  xiie  day  following  declaration  of  a 
•he  rai  mistrial,  the  attorneys  agreed  to  facil- 
red  b  titate  the  litigation  by  following  re- 
ere  tlij  cently  adopted  rules  of  federal  pro- 
ht  in  3  cedure,  and  Annenberg’s  counsel 
asked  the  judge  to  render  a  verdict 
lationlfQ].  Annenberg.  Under  the  new  fed- 


THE  NEW  MAZDA 

MIGHTY  MIDGET 


PHOTOFLASH 
LAMP  (N*.  5) 


-  j- 


COLLECT 


eXCLOStVELt 


JACKIE  I»ETIH 


"  MISS  JACKIE  MARTIN.  A.  R.  P.  S., 

PhotOKraphic  and  Art  Director  of  the  Washington,  D.  C. 
TIMES-HERALD.  "Candid”  shots  are  her  favorite  ...  as 
this  piaure  of  Miss  Martin  with  her  3'A  x  4V4  Speed  Graph¬ 
ic  and  G-E  No.  f  in  "spotflash”  reflector  might  indicate. 
Many  consider  her  America's  leading  woman  news  photog¬ 
rapher.  This  telegram  was  unsolicited. 


This  is  why  the  new  G*E  Mazda  Midget  is  a 
wow  for  convention  shots  ...  or  for  any  shot 
anywhere. 

Plenty  of  light  for  fast  action  . . .  for  distant  shots 
.  .  .  for  softening  harsh  shadows  in  brilliant 
sunlight.  User  after  user  reports  that  G-E 
No.  5  in  new  "directed  flash”  reflectors  out¬ 
performs  G-E  No.  21. 

Sensational  convenience  of  the  G-E  Mighty 
Midget  permits  as  many  as  24  to  be  carried  in 
one  pocket.  There  is  no  need  to  be  out  of 
bulbs  when  shot  comes  along! 


indict  KRAFT  GROUP 

Washington,  D.  C.,  July  8 — Charged 
using  their  economic  strength  to 
“fpress  wages  in  producing  areas, 
^erican  Pulpwood  Association  and 
12  corporations  engaged  in  purchas¬ 
es  and  selling  80%  of  the  nation’s 
*''3pt  paper,  have  been  indicted  on 
Jjehon  of  Assistant  Attorney  General 
Icurman  Arnold.  The  indictment 
not  charge  violation  of  the  wage- 
Hour  law  against  the  respondents  but 
Reuses  them  of  exercising  an  im¬ 
proper  control  over  wage  scales  in 
‘'c  areas  from  which  they  obtain  their 
pulpwood. 


n  missing, 


40— S  YNDICATES 


EDITOR  6c  PUBLISH  E|0R 


A1  Williams  Resigns 
From  Marine  Reserve 

Scripps-Howard  Newspaper  Alliance  Aviation 
Writer  Says  Differences  of  Opinion 
With  Navy  Were  Responsible 


THE  Navy  Department  in  Washing¬ 
ton  Wednesday  announced  it  had 
accepted  the  resignation  of  Major  Al¬ 
ford  J.  Williams,  Scripps  -  Howard 
Newspaper  Alliance  aviation  column¬ 
ist.  from  the  Marine  Corps  Reserve 


Major  Al  Williams 


“with  regret,”  but  would  not  make 
public  the  correspondence  which  pre¬ 
ceded  and  followed  the  resignation. 

Major  Williams  told  Editor  &  Pub¬ 
lisher  he  had  tendered  his  resigna¬ 
tion  early  in  June.  He  had  not  re¬ 
ceived  official  notification  of  accept¬ 
ance  this  week. 

Difference  of  Opinion 
“There  had  been  continuing  differ¬ 
ences  of  opinion  concerning  my  con¬ 
ception  of  true  air  power  and  that  of 
the  navy  on  the  same  subject,”  Major 
Williams  said.  According  to  the  Navy 
department  his  resignation  included 
the  statement  he  “could  best  serve  his 
country  in  a  non-military  capacity.” 

Scripps-Howard  newspapers  on 
Tuesday  carried  an  editorial  in  which 
Major  Williams  was  compared  to  Gen¬ 
eral  William  Mitchell  and  said  the 
Navy  Department  owes  Major  Wil¬ 
liams  “and  the  public  something  more 
than  a  perfunctory  acknowledgment 
that  his  resignation  has  been  received. 
It  should  issue  a  full  statement  ex¬ 
plaining  its  disagreement  with  him.” 

Major  Williams  expressed  surprise 
to  Editor  &  Publisher  that  the  an¬ 
nouncement  released  by  the  Navy  to 
the  press  precedes  any  notification  to 
him  as  to  whether  his  resignation  had 
been  accepted,  especially  in  view  of 
his  recommendation  that  the  disagree¬ 
ment  on  policy  between  himself  and 
the  Navy  was  best  retained  on  a  non¬ 
advertisement  basis  for  the  good  of 
the  Navy’s  interests.  He  felt  obli¬ 
gated  to  hold  the  text  of  his  resignation 
confidential  unless  forced  to  disclose 
it  in  his  own  defense. 

The  Scripps-Howard  editorial  re¬ 
gretted  his  resignation  but  respected 
“this  flying  man’s  determination  to  be 
free  to  speak  and  write  the  truth  as 
he  sees  it  about  American  air  {xiwer.” 

Sought  One  Air  Force 
Major  Williams’  opinion  as  ex¬ 
pressed  in  the  editorial  “is  that  the 
United  States  must  have  a  separate 
air  force,  independent  of  the  Army 
and  Navy.”  He  has  been  fiercely 


critical  of  the  administration’s  inten¬ 
tion  to  maintain  the  present  system 
of  two  air  forces,  one  directed  by  the 
Army  and  one  by  the  Navy.  This 
setup,  he  contends,  involves  profes¬ 
sional  prejudices  and  rivalries  between 
the  two  services,  and  prevents  de¬ 
velopment  of  adequate  air  power. 

“That  was  also  the  contention  of 
the  late  Gen.  Billy  Mitchell — Al  Wil¬ 
liams’  great  hero — who  was  court- 
martialed  for  speaking  out  about  what 
he  considered  the  neglect  of  the  high 
command  to  give  aviation  its  proper 
place  in  national  defense. 

“The  whole  course  of  the  European 
war  points  to  the  conclusion  that  Gen. 
Mitchell  was  right,  and  that  Major 
Williams  is  right,  about  the  paramount 
importance  of  air  power  and  the  need 
for  an  independent  American  air 
force.  It  is  a  subject  that  needs  thor¬ 
ough  attention  now.” 

Active  in  Navy  13  Years 

Al  Williams  was  appointed  a  cap¬ 
tain  in  the  Marine  Corps  Reserve  in 
June,  1932,  and  was  advanced  to  the 
rank  of  major  in  April,  1935.  Before 
that  he  had  served  actively  in  the 
Navy  for  13  years. 

In  1929  he  won  the  Distinguished 
Flying  Cross,  one  pniint  of  the  citation 
being  that  he  was  “a  pioneer  of  high¬ 
speed  flight  and  his  distinguished  feats 
in  air  development  work  and  techni¬ 
cal  articles  contributed  to  the  knowl¬ 
edge  and  safety  of  aviation.” 

That  same  year  he  was  honored  by 
the  American  Society  of  Mechanical 
Engineers  for  outstanding  services  in 
flight  research. 

He  is  the  last  American  to  hold  the 
world’s  sjjeed  record,  which  he  estab¬ 
lished  in  1923  at  Mitchell  Field  in  a 
Curtiss  racer  flown  over  a  three-kil¬ 
ometer  course  at  266.6  miles  an  hour. 
That  stood  for  eight  years  as  the 
American  speed  record,  although  the 
world  record  was  broken  by  foreign 
planes. 

Bomb  Coincidence 

CARRIED  in  about  40  newspapers, 

the  continuity  of  the  Pearson-Allen 
comic  strip  drawn  by  Jack  Sparling 
distributed  by  United  Features  Syn¬ 
dicate  and  titled  “Hap  Hopper,  Wash¬ 
ington  Correspondent,”  has  for  sev¬ 
eral  weeks  concerned  an  alleged  plot 
to  bomb  the  Republican  Convention 
at  Philadelphia.  In  the  strip,  the 
bomb  exploded  June  26.  On  July  11 
the  Federal  Bureau  of  Investigation 
disclosed  two  bombs  had  been  found 
in  Philadelphia  shortly  before  the  Re¬ 
publican  delegates  gathered.  The  FBI 
did  not  consider  presence  of  the  ex¬ 
plosives  related  to  the  convention.  In 
real  life,  the  bombs  did  not  explode. 

The  FBI  announcement  confirmed 
an  “exclusive”  obtained  several  days 
ago  by  John  W.  Hazard  of  the  Paul 
Mallon  staff.  The  comic  strip  orig¬ 
inally  was  to  be  named  Hap  Hazard, 
but  was  changed  to  save  Hazard,  who 
formerly  worked  for  Pearson  and 
Allen,  from  embarassment. 

Hopper  failed  to  locate  the  bombs 
in  the  comic  strip,  whereas  the  real 
life  newspaperman.  Hazard,  located 
them. 

Feature  on  Newspapermen 

WHEN  A  MAN  bites  a  dog,  it’s  a 

publicity  gag;  but  when  newspaper¬ 
men  get  into  print,  that’s  news! 


So  believes  John  (Strange  As  It 
Seems)  Hix,  of  United  Feature  Syn¬ 
dicate,  who  on  July  21  devotes  a  Sun¬ 
day  page  spread  exclusively  to  oddi¬ 
ties  concerning  the  “men  behind  the 
headlines.” 

Mentioned  in  the  feature  are  John 
C.  Kelly,  James  McClatchy  and 
Charles  K.  McClatchy,  Col.  Cassius  G. 
Noble,  and  Albert  C.  Munson. 


New  Serial 

“MURDER  IS  NOT  MUTE”  is  the  title 
of  a  new  Blue  Ribbon  fiction  serial 
being  released  in  49  daily  installments 
by  the  Chicago  Tribune-New  York 
News  Syndicate.  It  is  written  by  a 
new  authoress,  Audrey  Newell,  and 
introduces  a  new  fiction  detective 
hero,  Patrick  Doyle  of  the  homicide 
squad. 


Personals 


on  an  Arizona  ranch.  .  .  .  Mar 
Branner,  of  Winnie  Winkle  fame, 
summering  at  his  cottage  near  Nei 
London,  Conn.  .  .  .  Antoinette  Do 
nelly,  CT-NYN  beauty  editor,  is 
cationing  in  Buffalo.  .  .  .  Roy  Cra: 
who  draws  NEA’s  “Wash  Tubbs”  ; 
“Captain  Easy,”  arrived  in  Clevel; 
this  week  from  his  home  in  Orlar.c 
Fla.,  to  spend  a  month  on  the  sho: 
of  Lake  Erie.  .  .  .  Born  to  Mr.  a: 
Mrs.  Negley  Cochran,  June  24,  a  s 
Jeffry.  Mr.  Cochran  is  a  member 
the  comic  art  staff  in  the  NEA  Clev 
land  office.  .  .  .  Phil  Bessey,  mii 
western  sales  representative  for  NEi 
planned  a  vacation  trip  to  the  Dut 
West  Indies  for  himself  and  Mi 
Bessey  and  found  sailing  of  his  sh.j 
cancelled  at  the  last  minute  this 
He  is  now  planning  on  a  quiet  vac 
tion  in  this  country. 


Imc 


weel; 


On  10,000-Mile  Trip 

NEA  SERVICE  has  sent  Prof.  Thomas 

J.  B.  Wenner,  of  Cleveland  College, 
on  a  10,000-mile  swing  off  the  south¬ 
eastern  tip  of  the  United  States  to 
cover  the  news  breaking  in  the  Carib¬ 
bean  region.  Professor  Wenner,  who 
had  been  writing  regularly  on  for¬ 
eign  affairs  for  the  Cleveland  Press, 
has  studied  in  the  Universities  of 
Paris  and  Geneva,  and  was  on  the 
American  committee  at  the  secretariat 
of  the  League  of  Nations  in  1927. 

NEIA  Service  will  release  July  22, 
“Take  It  Easy”  by  Dr.  Josephine  L. 
Rathbone,  Ph.D.,  Assistant  Professor 
of  Health  and  Physical  Education, 
Teachers  College,  Columbia  Univer¬ 
sity,  who  will  tell  readers  how  to  re¬ 
lax  in  hot  weather.  The  series  will 
run  for  two  weeks. 


ive 


ro\ 


c. 

Su< 

Ca 


By 

fAmoni 
aper  is 
lusely 
‘end  to 
';ges. 
Robi 
ening 
ckson’ 
imted 
lought 


|jblishi 

Brooklyn  Eagle  Signs 
Again  With  Guild  tribers 


The  Brooklyn  Eagle  and  Eagle 
of  the  New  York  Newspaper  Gui! ,  i 

July  5  signed  a  contract  for  those  eir  While 

ployes  of  the  Eagle  in  Guild  jurisdiefied  th 
tion.  {aliforr 

The  contract  has  been  in  negoiia^''® 
tion  for  several  months  and  its  cor.|f''^3'l 
summation  today  marks  a  comp'e:^'^® 
understanding  between  the  paper  ®  • 
the  Guild.  »>pract 

The  contract  grants  minimum 


scales,  higher  severance  pay  and  thr  ;fedilf( 


Diving  Instruction 
KING  FEATURES  SYNDICATE  is  re¬ 
leasing  a  series  of  10  illustrated  ar¬ 
ticles  on  diving  instruction,  written 
by  Pete  Desjardins,  Olympic  diving 
star.  Each  day’s  release  is  illustrated 
by  a  picture  of  Desjardins  demon¬ 
strating  the  techniques  explained  in 
the  text. 


Aviation  Feature 
LEDGER  SYNDICATE  will  release 
July  15  a  new  serial  by  Anne  Ted- 
lock  Brooks  of  Springfield,  Mo.,  en¬ 
titled  “Flashing  Wings.”  in  36  install¬ 
ments.  The  story  is  centered  around 
the  life  of  a  big  airport. 


AL  POSEN,  creator  of  “Sweeney  and 
Son,”  CT-NYN  Sunday  feature,  is 
horse  wrangling  during  his  vacation 


weeks’  vacation  to  employes  who 
been  with  the  paper  for  five  y®'- 
The  term  of  the  agreement  is  “ 

J^Tay 

On  behalf  of  the  Guild  the  contra  j 
was  signed  by  Nat  Einhorn,  exec,  j.. 
tive  secretary  of  the  New  York  New.'iojjjfg^j 
paper  Guild,  and  I.  Kaufman,  chaiiA^^ 
man  of  the  Eagle  Unit.  For  the  pap'langei 
Frank  D.  Schroth,  publisher,  a.'  ^  pjjj 
William  F.  Crowell,  secretary,  signecguiji^j, 

The  contract  differs  from  the  o:^ulal 
which  it  supersedes  in  that  it  mahiigad] 
no  reference  to  “job  security.”  L  < 
previous  contract  had  permitted  t:  |it 
publisher  to  make  limited  reducu-^dy  shi 
in  staff — a  provision  made  necessary™*'" 
by  the  fact  that  the  Eagle  was  still  eiiJJ' . 
ploying  many  members  of  the  o«ho  rai 
Brooklyn  Times-Union  organizatia«c.vip,ip 
The  new  contract  imposes  no  limit 
the  publisher’s  ability  to  reduce 
number  of  employes.  It  also  oi*'  fh/ put 
reference  to  the  1937  Guild  strii  |,ur 
against  the  Elagle  and  to  the 
usual  financial  situation”  of  the 
per,  both  of  which  were  mentionrJ  ’ 
as  conditions  of  the  old  agreement.  I  S 
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News 

Photos 


ADVERTISING 


.\l»-.M.\N.\r.KKS:  Sell  2.000  inches 
with  m.v  fl.iwless  “Pl’ZZLE  PAGE.” 

J.  NorinHii  McKenzie 
I.«To.v  St.  Binchamlon,  N.  Y. 


ART 


Hi^hlig^ht  The  News 
With 

BKE8SLKR  EI>ITOKI.\L  C.VRTOONS 

America's  First 
Completely  Indepemlent 
Daily  Cartoon  Service 
Write  or  Wire  Now  for  sample 
releases.  No  oblittation. 
BKKSSLKK  KDITOKI.XL  C.XRTOONS 
niK)  Times  Blili;.,  New  York 


FEATURES  (Cont'd) 

PSYCHOLOGY.  Dr.  Cr.anes  '  Case  ReconJ> 
D.aily,  illustrated.  •‘.5-in-r’  feature,  love' 
love  and  marriaB-e  problems,  children.  I*; 
soiiality  improvement,  business  |>sycho'is' 
mental  hygiene,  every  week,  plus  mail  ' 
vi<f.  Hopkins  Synillrate,  Ine.,  Cliicaifo. 
Syndieate,  Ine.,  New  Y'ork. 

KELIGIOI'S.  "Our  Preaeher  Says.”  a  75 
sermonettc  with  a  punch.  10  ets.  per  i'- 
Hesfin  any  lime,  iiuit  any  time.  An  atira' 
mat  heading.  International  Keliginus  V' 
Service,  1831  Sheldon  Rd..  E.  Cleveland,  Of 


NEWS 

(PA.)  CORRESPONOP' 


H.YRRISBl  RG  _  _ 

offers  news  wrvice  for  irarto  journal*, 
ness  pap<*rs  and  newspa|>ers.  Photo  *»* 
Reports.  Keystone  News  Bureau.  Box 
Harrisbiiri;,  Pa. 


FEATURES 


PHOTOS 


FOR  CO.MPLETE  COVERAGE  of  the  religious 
s<i-ne  use  R<-ligious  News  Service  news 
releasi's  and  news  features.  Send  for  samples. 
Religions  News  Serslce,  300  Fourth  Ave., 
N.  Y.  C. 


MI  LE  SENSE,  daily  column  of  homely  hu¬ 
mor.  Bright  spot  for  your  editorial  page. 
Write  lor  samples.  Southwestern  Newspaper 
Syndicate,  Box  077,  .Albuquerque,  New  Mex¬ 
ico. 


PKEFEKRED  BY  ^ 

N.  Y'.  Newspapers,  and  many  others 
st)ol  news  experience  and  pietorial  excclr" 
Have  your  Illustrations  made  by 
RALPH  MORGAN 
NEWSPICTTTRES 

Newark  .Yirport  New 

.Ylitehell  3-7001 

Complete  modern  syndicate  and  staff  of 
photographers — two  airplanes  at  .vour  se 
Prints  in  any  size  or  quantity. 


EIoR  JULY  13,  1940 


CIRCULATIO  N--41 


’ive-Day  Papers 
>rove  Boon  to 
Imall  Dailies 

C.  Robert  Payne  Discusses 
Such  Operations  in 
California 


ccllatidiis.  All  of  the  newspapers  involveil  This  feature,  pictorial  in  style,  can 


have  shown  increases  since  the  time  of  the  jjg  with  a  local  Safety  drive  and  is  »»  '*V»'**  wv****v»* 

i'll  “™iiabie  at  a  „omi„ai  chatge.  The  Parade  111  Youngstowii 

pictorial  spread  carries  the  intriguing  Youngstown,  O.,  July  8.— Seventy- 
Of  nnLvor’il'le‘VMciion  is  due  'to  the  fact  headline:  “Want  to  go  to  Jail?  Here’s  five  thousand  enthusiastic  persons 

that  their  newspapen  are  primarily  local  how  in  nine  easy  lessons.  Inquiries  jammed  Youngstown’s  business  dis- 

tiewspapers.  giving  their  siihscrihcrs  a  cover-  should  be  addressed  to  Ben  Sugar-  trict  June  27  to  watch  some  1,200 

age  of  local  news  not  available  to  them  thrtingh  MAN,  Tovotito  St(iv  circulation  depart”  Vifidivtttof  carrier  salesmen  headed 

ontsi.le  newsiiapers  entering  the  commnnity.  ,  „  ,  ,  ,  ’  ^  „ 


75,000  Watch  Carrier 
Parade  in  Youngsto'wn 

Youngstown,  O.,  July  8. — Seventy- 


CARRIER  OUTINGS 

About  140  carrier  boys  and  subur- 


Bv  GEORGE  A.  BRANDENBURG  ‘"at  all  the  publishers  tell  that  each  — /  *u  ar  J 

'  of  their  subscribers  took  at  least  one  other  ban  reoresentatives  of  the  Madtson 


rlar-  newspapers  emeiing  t  le  eo.  in.u  ^lent.  by  Tom  Mix  and  his  horse  Tony  II, 

e  -U  a  constKiuencc  tlitv  do  not  iniss  ine  .S.itin-  .  i  .  „  i  , 

sho:  Such  uperations  in  ying  upon  the  radio  or  stage  their  4th  annual  good  will 

r.  a:  California  <.utsi<Ie  mctmiwlitan  newspapers  for  tlieir  main  CARRIER  OUTINGS  parade  in  connection  with  the  car- 

a  c-  news.  It  is  interesting  to  note  in  this  con-  -l  j  -l  riers*  Convention. 

iber  By  GEORGE  A.  BRANDENBURG  ..ection  that  all  the  pnblishers  felt  that  each  More  than  5o' giant  rubber  mum- 

^  their  suhscrdiers  took  at  least  one  other  ban  representatives  of  the  MncliSOll  ^  j  °  U'  U  A 

Among  smaller  dailies,  the  five-day  iiewsp.apcr.  and  that  their  customers  (lid  not  Wisconsin  State  Journal,  were  guests  ®  j  if^^i  bands  ana 

■  mio  )per  is  an  experiment  that  is  being  «l>ihk  of  them  in  the  same  thought  as  a  larger  fiaij  ^fig  annual  trip  to  a  drum  and  bugle  corps,  gaily  dressed 

•  NE'  watched  under  the  present  "’etropolitan  newspaper.  baseball  game  in  Chi-  marching  units  of  carriers  and  a 

end  to  shorter  hours  and  increased  cago,  recently.  John  Canny,  circula-  home-made  floats  depicting 

[  Mr  ,ges  This  subject  was  covered  by  Prizes  for  Rural  Subs  tion’ manager’ was  in  charge  of  the  phases  of  the  newspaper’s 

‘  w  WE  ARE  indebted  to  the  Inland  Daily  tf>P-  The  Superior  (Wis.)  Evening  Sn°”Ss  aipirai!!Je^^  f^t- 

.we^„mgNeuts,ina  paper  read  atthe  Association  bulletin  for  the  Telegrom  was  host  to  a  week  camp-  surprise  SnJ 

icksonvi  e  conven  ion  o  .  e  fgjiQ^ing  report,  dealing  with  prizes  trip  on  Up^r  Eau  Claire  lake  to  „  ^  through  the  courtesy  of  a  dis- 

omted  out  there  has  been  some  to  rural  schools  for  subscriptions  and  A1  Mason,  circulation  trkftheater  ft  w^^^^ 

, ought  of  a  consolidated  newspaper  newspaper-sponsored  field  rnanager  was  in  charge  of  the  group  '^hicti  was  appear 

uD  mg  ^  -up,  inc  u  mg  o  a  ^  spelling  bees,  submitted  by  June  22  returned  annual  parade  is  in  line  with 

jns>ornmg  and  evening  paper  on  a  five-  alvin  J.  Kohler  circuiation  manager,  Jnne  29.  A  group  of  40  carriers  and  tfig  VndSgr’s  pro^^^^^ 

Jay  schedule,  but  giving  the  sub-  Monroe  (Mich.)  News:  newspaper  boys  for  the  Wausau  (Wis  )  prgSfn  anK? 

Bribers  a  complete  seven-day  cov-  Record-Herald  were  guests  of  the  ^  "  promouon  ana  mis  year  s  crowa 

eUn4^«^-  ,  'r  Vr  daily  at  a  week-end  outing  at  Boy  to  witness  the  spec- 

11  R  ••  u  x  iluctetl  annual  spellinR  bee  competitions  in  the  ■'  tacle  Since  the  policy  was  inaugurated 

Gui!:,  A  Small  Daily  Venturt  schools  of  the  county,  presenting  the  Scout  Camp  Tesmoas  near  Rhine-  in  1936  by  Harold  I.  Paulson,  Vindica- 

seeir  *11111116  no  large  newspapers  have  winners  with  medals  ami  other  suitable  prizes  lander,  Wis.,  June  lJ-14.  circMlation  manager 

irisdictied  the  idea,  several  small  dailies  in  =•>  Coincident  with  the  spelling  bees  ,  morning  of  the  conven- 

I  I  f  •  L  .  .1.  c  J  the  paper  has  always  sponsored  an  annual  T^’NTwt  H  n*<iijy  uie  iiiuriiiiig  oi  me  conven- 

lalifomia  have  put^e  five-day  paper  eountV  field  day  for  the  rural  schools.  Both  NEWSBOYS  JOIN  AFL  tion,  the  carriers  arrived  by  special 

egotisj'*®  effect  with  good  success.  It  is  events  over  a  iK'riod  of  years  have  built  up  a  CLEVELAND,  O.,  July  8 — Affiliation  of  busses  from  communities  within  a 

s  cor.|enerally  understood  that  such  a  pro-  strong  county-wide  interest,  resulting  in  the  Jhe  previously  independent  Cleveland  radius  of  40  miles  around  Youngs- 

on  ^e  part  of  any  newspaper,  ^  t»ot  ir  s  o  a  our  >yfg^gfiQyg’  Union  with  the  American  town.  The  program  opened  with  a 

ler  a  small  one,  would  be  entirely  ‘  Federation  of  Labor  was  announced  theater  party  which  included  color 

Inpractical,  Mr.  Payne  stated.  “But  “Prehm.nary  spelling  bees  and  athletic  president  of  movies  of  the  previous  year’s  parade. 

**‘*1^^  ^  small  publisher  it  has  been  “^Lmy^rrlas,  “mid"  cu’lmTn'^ate  Tn"’  the  the  union.  AFL  state  headquarters  re-  A  picnic  followed  the  big  parade, 

i  thre'T*  ^orence  between  success  or  fail-  £ou,„y  finals  j,eld  at  the  high  .school  ported  that  the  news  sellers’  group  Two  of  the  carriers,  Paul  Barnes  and 

10  ha\  f  years.  athletic  grounds  in  -Mijnroe.  Finals  have  come  would  be  a  federal  union — belonging  Howard  Edsall,  received  one-year 

jas  ™  ®^hion  generally  dropped  is  the  to  be  a  gala  event  with  l, 500  to  2,ooo  rural  directly  to  the  federation — since  it  is  scholarships  to  Youngstown  College 

is  ^ue,  which  is  normally  the  ""  thT'mrt*"of  uach'^Jl  parent  ''Ot  in  a  classification  having  its  own  as  a  reward  for  their  outstanding  sales 

f  rest  advertismg  rev^ue-produc-  P  officials  and  public  international  union.  The  union’s  strike  and  service  records,  good  citizenship 

week.  When  the  oat-  school  senior  classmen  have  aided  in  furnish-  against  the  News,  Press  and  Plain  and  scholarship.  The  presentations 

dropped,  the  circula-  ing  field  staff  and  judges  for  the  vari<3us  events  Dealer  Continued  unchanged  in  its  were  made  from  the  theater  stage  by 

remained  the  same,  he  and  the  .\ew^s  anmmiiy  has  equipped  the  fi.yrth  week.  News  sellers  were  called  William  F.  Maag  Jr.,  Vindicator  pub- 

B  Llted  out,  and  the  advertising  a'^lettc  grounds  with  loud  speakers  and  other  y 

cha-Jurge  for  standing  ads  was  not  “'-P^ratus  adequate  to  handle  the  events  tn  ut  on  strike  June  lU. 

a.... _ university  style.  , - _____ - - 


\  J  ♦  a  aay  ana  speinng  oees, 

jnsfommg  and  evening  paper  on  a  five-  ^  j 

Jay  schedule,  but  giving  the  sub- 
Bribers  a  complete  seven-day  cov- 
it  “For  the  last  10  years  t 

6  UnrJ  11  u  A  ducted  annual  spelling  bee  ( 

Gui!:,  A  Small  Daily  Vcntiirc  rural  schools  of  the  cvuni 


•  P^!*i  banged.  Automatically,  therefore, 

^  le  publisher  in  adopting  the  five-day  ,  ‘■"'"I’rise  has  never 

SienKi  i.ui-V.-  J  1  .  it.  been  commercialized  hv  the  News.  In  pa.st 

Sign  ,  ubll^ing  schedule,  put  through  a  paper  not  only  has  financed  the 

he  Oli'  irciuation  rate  increas6  and  a  stand-  expense  of  the  various  competitions,  medals 


mab^  ad  rate  raise.  Continuing,  he  said:  and  prizes,  but  also  has  furnished  the  paper 
’’  Tbi  OTi.  . gratis  for  the  period  of  the  contests  to  children  i 
(pd  ••  A  .  -  V  h(.m  n<m  subscriber  homes.  This  year  the  ' 

r.  u  '“"8"  post  office  department  declined  to  permit  such  ^ 

duct,.  (  M  shifts  on  the  five  working  days  and  stil  f^ee  copies  to  go  through  the  mails  at  second  ! 

cessa:'^"-'  m  the  42^hour  limit  and  the  eventnal  yVe  thereupon  offered  the  paper  ' 

till*'  ."“8?  to  all  children  of  non-suI)scriber  homes  at  a 

''"’<^"’1!  .‘he  working  day,  those  publishers  ,.3,^  p^ri^f.  We  further  1 

r;  ""  P*''  **'«P*,  ■"  conjuriction  with  the  ,,chool  prizes  to  the  rural  sch.sils  re-  ! 

•  r !  I ''’"r  7”-  f  produce  a  greater  porting  100%  subscription  on  the  part  of  the  | 

unit  T  ™e  of  business  and  give  better  service,  children.  This  turned  out  to  he  a  most  sue-  I 

■•ce  ^  o/e  *“'■'‘'"8  cessful  promotion.  It  is  too  early  to  say  how 

)  or.;'-  L.  •„kr  u  *1?^’  instead  of  a  7-hour  day.  many  permanent  subscribers  were  added  to  our 
stnt  <iir^  j'*  ^  agreed  that  this  additional  circulation  by  the  comets,  hut  it  is  reasonable 

working  straight  through.  3j,„„,^  „,3,  ^3;,, 

e  IL  a.iy  increased  the  volume  of  production,  stantial  ” 

lie  p<  *hc  service  that  they  were  able  to  offer 

ntii*-  '  customers.  ! 


SMbscriber  Reaction  Good 


Oilers  Bicycle  Safety  Rules 


Tit  subscribers’  reaction  to  the  five-day  BECAUSE  of  favorable  comment 
l*(<r  has  been  surprisingly  good.  One  from  OUt-of-tOWn  circulation  mcm- 

I  '.upir  reports  only  one  cancellation  as  a  Ct _ a _ 

hh  of  dropping  one  edition:  while  another  the  Toronto  Star  IS  offering  to 

f  ^her,  who  had  rciiorted  having  had  the  editors  of  carrier  papers  a  bicycle 
reaction,  received  only  five  can-  safety  feature  for  SUch  publications. 


J^n  ^kica^ 

NEWSPAPER  MEN 
PREFER  the  LA  SALLE 

FOR 

•  IaOCAXION  in  the  very  center 
of  Chicago’s  LOOP 

•  ^RESXICE  grown  from  select 

patronage 

•  FOOD  that  is  unsurpassed 

•  HOSPIXAMXY  that  is  in- 
grained  into  the  LaSalle  Personnel; 
reflected  in  every  room  and  service. 


/  I 

<-■  \  U  f  rl  ff  i 

*  !  d  I  Uf 

»  :’J  iff 
/!  «  J  .1'  tti  !»/}| 


UniForm  Shrinkase 
Uniform  Thickness 

You  know  how  important  they 
are  -  -  -  and  you  can  count  on 
’em  -  -  -  every  time  —  in  Bur¬ 
gess  Chrome  Mats. 


Chrome 

matsL. 


1,000  ROOMS 


$3.00  and  Up 


LaSalle 

AND 

WADISON 

streets 


LnSRllE  HOTEL 

CHitnco 


CENTER 

OF 

CHICAGO’S 
LOOP 


BURGESS  CELLULOSE  COMPANY 

Manufatfurtrs  and  Distributors  ot  Burgess  Chrome  and  Tone-Tex  Mats 

FREEPORT  n  ,  ,,  ILLINOIS 

Pacific  Coast  Representotive 
RALPH  LEBER  CO.,  426  Poison  Bldg.,  SEATTLE.  WASH. 
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W.  C.  LUSK,  71,  publisher  of  Yankton 

(S.  D.)  Press  and  Dakotan  since 
1902  and  prominent  in  civic  and  state 
affairs  for  40  years,  died  July  7  at  his 
home  there,  of  a  heart  ailment, 

Robert  W.  Beckwith,  85,  formerly 
vice-president  of  the  S.  C.  Beckwith 
Special  Agency,  publishers’  represen¬ 
tatives,  died  July  4  at  his  home  in 
Chicago. 

F.  Ernest  Wallace,  70,  advertising 
manager  of  Elizabeth  (N.  J.)  Daily 
Journal  for  the  last  36  years,  died 
July  4  at  his  home  there,  after  a  nine- 
month  illness.  He  started  his  career 
as  a  reporter  in  St.  Louis  and  later 
transferred  to  the  Cincinnati  Post  ad¬ 
vertising  staff.  He  went  to  Elizabeth 
in  1904. 

Earl  S.  Johnston,  artist,  Harrisburg 
(Pa.)  Patriot  and  News  for  the  last 
13  years,  died  at  the  Polyclinic  Hos¬ 
pital  there  July  4  after  a  heart  attack. 

John  A.  Butler,  49,  vice-president 
of  Stack-Goble  Agency,  New  York, 
since  1932,  died  July  6  in  the  Poly¬ 
clinic  Hospital.  New  York,  of  pneu¬ 
monia. 

Emerson  W.  Dickerson,  sports 
writer  credited  as  the  “discoverer”  of 
Gene  Tunney,  died  in  Grand  Rapids, 


Employes,  Public 
Share  Editor's  Estate 

Frank  A.  Bayrd,  editor  and  pub¬ 
lisher  of  Malden  (Mass.)  Evening 
News,  who  died  June  11  left  a  large 
estate,  the  size  of  which  is  not  indi¬ 
cated,  to  his  wife  suggesting  that  she 
make  public  gifts  of  approximately 
$250,000  and  generous  gifts  to  News 
employes. 

He  suggested  gifts  of  $1,000  to  each 
News  employe,  who  had  been  asso¬ 
ciated  with  him  for  15  years;  $1,500  a 
year  for  hfe  to  City  Editor  David  P. 
Rossiter  and  $500  a  year  for  life  to  five 
other  News  employes.  His  public 
gift  suggestions  included  $150,000  to 
Boston  University  College  of  Liberal 
Arts  for  a  department  or  chair  of 
American  Literature  in  memory  of 
Blanche  S.  and  Frank  A.  Bayrd; 
$25,000  each  to  three  hospitals;  the 
founding  of  10  scholarships  at  $200 
each  at  Malden  High  School;  $10,000 
to  Malden  Public  Library  and  $5,000 
each  to  the  Massachusetts  SPCA  and 
the  Malden  Home  for  Aged  Persons. 

The  residue  of  the  estate,  he  sug¬ 
gested  going  to  the  Adelaide  Breed 
Bayrd  Foundation  which  he  founded 
in  1927  and  annually  on  Feb.  24  dis¬ 
tributes  gifts  to  charitable  and  church 
organizations  regardless  of  race,  creed 
or  color. 


EDITOR  i  PUBLISH  E: 


CLASSIFIED 

RATES 


"SITUATIONS  WANTSD" 


(Cath  with  Ordarl 
I  tima  —  .50  par  llna 
4  timai  —  .40  par  lina 


■'HELP  WANTED" 


(Cash  with  Order) 

1  time  —  .90  per  line 

2  times  —  .80  par  lina 
4  times  —  .70  par  lina 


"BUSINESS  OPPORTUNITIES" 


(Cash  with  Order) 

I  time  —  .90  par  lina 
4  times  —  .70  par  lina 


OTHER  CLASSIFICATIONS 


(Cash  with  Order) 

I  time  —  .90  par  line 
4  tinsas  —  .70  par  lina 


FORMS  CLOSE  THURS.  NOON 


CircHlatien  Promotion 


Successful  subscription  contests  for  ov. 
30  years.  CHARLES  PARTLOWE  CO 
Occidental  Building,  Indianapolis. 


See  our  ad  on  page  183  in  the  Internatinti; 
Year  Book.  Hudson  DePriest  &  Ast. 
ciates.  World’s  Record  Circulation  Bu.;, 
ers,  246  5th  Ave.,  N.  Y.  C. 


Nawspopers  For  Sola 
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Two  Southern  Weeklies.  Exclusive  field) 
Money  makers.  Also,  one  Florida.  HAP, 
WELL  &  FELL,  Birmingham,  Ala.  Brok 
ers  since  1910. 


*aiUble  I 
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Nawtpopar  Brokars 


To  buy  or  sell 
A  Daily  Property 
MfRR.AY  E.  HILL  &  ASSOCIATES 
Nashville,  Tennessee 
Organization  builders  since  1921 


fcmer  St 
pable 
.  Cl 

b’iili'.i.'ht 
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■jiation 
pn.J  pus 
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Capable  handling,  buying,  selling,  merger!  { 
Xo  leases  or  trades.  Highest  refereneei 
LEX'  FEIGHNER  AGENCY,  Nashville,  kich4 


Daily  newspapers  bought,  sold,  appraiied.  [i 
NEWSPAPER  APPRAISAL  CORP’N  *  ' '  “ 
Times  Building  New  Totk 


Ki 

Tsonal 


Count  (iva  words  to  line,  box  number  to 
be  counted  as  three  words.  Minimum 
space,  three  lines.  References  required 
with  "Business  Opportunities"  and  other 
ads  involving  sale  of  property  or  goods. 


Help  Wanted 


ADVERTISING  SOLICITOR 
Experienced,  college  education,  not  over  31 
for  permanent  newspaper  job.  populstka 
150.000  east ;  must  have  clean  record 
good  habits  and  be  able  to  write  ui 
sell  display  advertising;  good  opportunity 
Box  1227,  Editor  &  Publisher. 


#1  Class 


'Tliuriiiif 


Mich..  June  24.  At  one  time  he  was 
a  war  txirresponifent  for  the  Brook¬ 
lyn  Eagle  and  for  the  Rocky  Mountain 
News  of  Denver,  in  1917. 

Edward  Devlin,  71,  who  with  Ray 
Judah  founded  and  for  21  years  pub- 


HARRY  L.  BRAS 

Harry  L.  Bras,  77,  co-publisher  and 
editor  of  Centralia  (Wash.)  Daily 
Chronicle,  died  recently  at  his  home, 
the  indirect  result  of  a  fall  several 


A  four  times  "Situation  Wanted"  ad  car¬ 
ries  with  it  a  six-month  registration  in  the 
Personnel  Service.  Applicants  ere  regis¬ 
tered  only  in  this  manner. 


lished  the  Santa  Cruz  (Cal.)  Evening  months  ago.  He  entered  the  publish- 
News  prior  to  its  sale  in  1938  to  Frank  ing  business  in  1890  as  editor  of  the 
Farrell,  present  publisher,  died  July  South  Dakota  Educator.  In  1892  he 
6.  following  a  long  illness.  became  assistant  editor  of  the  Mitchell 

Harry  Woolever,  78,  former  editor-  (S.  D.)  Daily  Republican.  He  was  a 
in-chief  of  the  Allentown  (Pa.)  member  of  the  South  Dakota  legis- 
Moming  Call,  died  at  his  summer  lature  from  1897  to  1901.  In  1916,  with 
home  in  Ocean  City,  N.  J.,  on  July  6.  his  son-in-law,  Ray  W.  Edinger,  he 
James  Troy  Moore,  26,  courthouse  purchased  the  Chronicle  and  became 
reporter,  Corpus  Christi  (Tex.)  Caller  its  managing  editor.  Survivors  in- 


Bufineis  Opportunity 

v^l  take  controliing  interest 


City  Circulation  Manager,  aggressive,  soUi. 
reliable.  Must  be  able  to  keep  carrin 
.salesmen  working,  secure  gains.  Stlu; 
commission.  References.  Box  1231,  Eli 
tor  &  Publisher.  I 


$60,000 

potential  daily  newspapi-r  in  Buffalo,  New 
Yolk.  Wonderful  field  for  this  daily,  plant 
80%  equipped,  sjilendid  opportunity  for 
right  party.  For  further  details,  write 
T  &  T  Publishing  Corp’n.,  37  Franklin 
Nt.,  Buffalo,  N.  Y. 


National  Organization  has  opening  offeriDt 
unusual  opportunity  for  experienced  It 
dustrial  Page  salesman.  References  re 
quired.  Write  giving  details  Theodore  E. 
Briggs  Co.,  Xlutual  Home  Bldg.,  Daytoi 
Ohio. 


and  real  estate  editor  of  the  Caller- 
Times,  was  found  shot  to  death  re¬ 
cently  in  his  automobile  near  Alpine, 
Texas.  A  pistol  was  found  in  the  car. 


elude  his  wife  and  six  children. 


NEW  GUIDE  BOOK 

The  Union  City  (N.  J.)  Hudson 


Manley  Matthew  Maxwell,  62,  re-  Dispatch  has  published  an  190-page 
tired  newspaperman  died  July  6,  at  vest  pocket  size  guide  book  which 
his  Windsor,  Ont.,  home.  He  had  contains  more  than  22,000  addresses 
been  Canadian  Press  correspondent  which  were  changed  on  June  1.  The 
there  imtil  ill  health  forced  his  retire-  book  contains  changed  street  names 


ment.  He  started  with  the’ Cleveland 
Press  and  was  later  with  the  Wind¬ 
sor  (Ont.)  Star. 

Henry  Louis  Rennick,  49,  former 
foreign  correspondent  for  the  Asso¬ 
ciated  Press  and  night  editor  of  the 
old  Chicago  Herald  &  Examiner,  died 
recently  in  Chicago,  following  a  long 
illness.  Mr.  Rennick  began  newspa¬ 
per  work  in  Springfield,  Ill.,  later 
joining  the  AP.  He  served  as  Riga 
correspondent  for  the  AP  during  the 
World  War  and  the  Russian  revolu¬ 
tion.  He  was  later  managing  editor 
of  the  Tulsa  World,  prior  to  joining 
the  Herald  &  Examiner. 


and  house  numbers  in  Union  City, 
Weehawken,  West  New  York,  North 
Bergen  and  Guttenberg. 


TAT"  McKENNA  DIES 


Patrick  E.  McKenna,  65,  doorkeeper 
to  seven  Presidents  of  the  United 
States  over  a  period  of  37  years,  died 
July  1  in  Washington  of  a  kid- 
new  ailment.  Placed  at  a  desk  out¬ 
side  the  office  of  Theodore  Roose¬ 
velt  in  1903  he  had  remained  on  the 
job  for  nearly  four  decades  present¬ 
ing  the  final  hurdle  before  guests 
seeking  Presidential  interviews.  Many 
times  in  the  past  quarter  of  a  century 
he  rejected  offers  of  large  sums  of 
money  to  write  his  memoirs  for  pub¬ 
lications.  His  creed  was:  “What  goes 
on  inside  the  White  House  is  the 
personal  affair  of  the  man  who  lives 
there,  and  I  tell  no  tales  outside  of 
school." 


Draft  a  four-time  ad  setting  forth 
yiiur  qualifications  and  send  it  to  us 
with  payment.  (Count  five  words  to 
the  line;  40c  per  line,  per  issue).  For 
four  consecutive  issues,  your  message 
will  reach  prospective  employers.  Many 
are  placed  directly  through  this 
source. 

Fill  out  completely  the  registration 
blank  that  will  be  sent  you  upon  re¬ 
ceipt  of  copy.  Registration  is  good 
for  six  months,  and  this  procedure 
makes  your  record  available  to  the 
publishers  and  executives  calling  upon 
us  constantly  for  help  for  all  depart¬ 
ments  of  a  newspaper  and  its  allied 
Journalistic  fields.  Your  confidence 
respected,  of  course. 

Deadline,  12:00  Thursday,  noon. 


E&P  PERSONNEL  SERVICE 

1700  Tlmeis  Bldg.  N.  Y.  C. 
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Telegraph  editor,  experienced,  good  heifl 
writer  for  Western  Pennsylvania  daill , 
of  near  15,000  circulation.  Box  1203  J 
Editor  &  Publisher.  r 


Ont  oF  tliovfc 


is  what  we  found  for  Harry  Miller,  24, 
of  Marietta,  Ohio.  He  is  now  Editor  of 
the  Forest  Hills-Kew  Gardens  (N.  Y.) 
Post.  The  Personnel  Service  is  every 
week  finding  better  jobs  for  employed 
newspapermen  not  only  on  other  dailies 
or  large  weeklies  but  in  publicity,  adver¬ 
tising,  and  magazine  work. 


THE  PERSONNEL  SERVICE 


OF  EDITOR  &  PUBLISHER 


Box  11 


llsatifled 

pxpprifi 

^nbrok 

years  j 


Ityout 
^todlin 
oeni; 
full  or 

n 


lilt 


i'fodiic 

MafTs. 


fanizcr 

tor  k  ] 


‘P«rie:.( 
■  *»’  niai 

J^ibliah 

Nat 

back; 

aasf 

timat 

cord 

'Vtrti 

^  ..ch 


<bli^L 


RtiCUL 


3e 

Wall, 
Hondi] 
^wsrd 
•feieni 
•nd  da 
i«r  bt 
W>«Uer 
■•eerd, 
lor  h 


E 


OR  JULY  13,  1940 


43 


SitHotiont  Wanted 
Adainittrativ* 


accountant-comptroller 

position  with  newspaper,  circulation 
1  50,000  or  less.  Twenty  years'  experi- 
■  Cf  in  all  inside  departments  including 
,1,  printing,  and  capable  in  every  one. 
iiood  executive  who  would  prove  valuable 
,--i>tant  to  busy  publisher.  Box  1239, 

ttdiior  Sc  Publisher. _ _ 

ible  this  Fall  Editor-Manager,  daily  or 
kly.  Western  states.  Twenty  years 
„„d  experience  all  one  city.  References. 
.11, ployed  now.  Box  1007,  Editor  and 

■ublisher^ _ _ 

SCRIPPS-HOWARD  Office  Manager 
pable  of  taking  charge  of  business  of- 
Clear  record.  Box  990,  Editor  and 
':bli.'her.  _ 
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[tril  Manager — Daily  3,000  to  20,000  cir- 
Vu:ation.  Record  for  trimming  expenses 
^i.d  pushing  up  both  circulation  and  ad- 
y.riising  income,  making  profits  where 
b.-Ms  were.  Age  34,  married.  Box  1132, 
ikdiKT  &  Publisher _  _  _ 

!  Publisher’s  Assistant, 

Business  Or  Promotion  Manager, 
af-'.liict  background  selling  and  advertis¬ 
ing.  Knows  how  to  get  business.  Fine 
[^•ri.onality.  Now  employed.  Box  1210, 
Editor  &  Publisher. 


Situations  Wanted 
Advertising 


da  Classified  Man.  Proved  Metropolitan 
l»|ierience.  Some  managerial.  Any  place. 
IBoi  1150.  Edi tor  &  Piiblis her. 

■Tertlsing  Manager  —  Eighteen  years  on 
lame  staff,  seeks  post  on  small-city  daily, 
thorough  training;  linage  records,  refer- 
i^cei  on  request.  Bo.x  1243.  Editor  & 
bublisker. 


iTtitlsing  Salesman,  31,  producer.  Ten 
years'  one  newspaper,  local  department. 
Unemployed  due  to  merger.  Box  112.'i, 
Editor  &  Publisher. 


Situations  Wanted 

Circulation  (Cont’d) 


Circulation  Manager — age  32.  married ;  four¬ 
teen  years'  experience  in  all  phases  of  cir¬ 
culation  management.  Economical  pro¬ 
ducer,  expert  organizer.  A-1  references 
from  previous  employers.  Box  1166,  Edi¬ 
tor  &  Publisher. 


Circulation  Manager,  out  on  consolidation. 
Seventeen  years  from  3.300  to  12,000. 
Held  steady  gain  over  opposition;  handles 
boys  well.  Prefer  Western  states.  Box 
1205.  Editor  &  Publisher. 

Wide  circulation  experience  in  city  and 
country  on  morning  and  evening  dailies 
in  ei'iitral  and  southern  states.  Have 
handled  both  junior  and  adult  carriers. 
Familiar  with  dealership  sales  and  re¬ 
organization.  insurance  promotion  and 
claim  adjustments.  A-1  on  collections. 
Consider  opportunity  anywhere.  Age  35, 
married,  yirotestant,  bondable,  references. 
Address  H.  D.  Graves.  509  E.  24th  St., 
Indianapolis,  Ind. 


Situations  Wanted 
Editorial 


All-Around  Man,  35,  married;  street,  desk, 
makeup;  fourteen  years’  experience;  go 
anywhere  immediately.  Box  1115,  Edi¬ 
tor  &  Publisher. 


Amusement  Editor,  six  years  covering  Radio, 
Drama  and  Dance  on  Metropolitan  daily. 
Can  write  movie  and  music  criticisms. 
Invaluable  educational  and  practical  back¬ 
ground  for  work.  Feature  Department 
experience.  Thorough  knowledge  of  lay¬ 
out  and  make-up.  Box  1193,  Editor  & 
Publisher. 


Can  you  use  quick,  accurate  feature  and  re¬ 
write  man  to  produce  readable  and.  if 
need  bo,  witty  copy,  free  of  cliches?  Pub¬ 
licity  executive,  34,  exceptionally  well- 
informed,  would  return  to  newspaper  or 
magazine  writing  job.  including  more  mod 
est  salary.  Box  1133,  Editor  &  Publisher. 


Shop  at—  THE  EQUIPMENT  MART  —And  Save 

New  Eqaipmeni  and  Sapplies  —  Used  Machinery  Bargains 
For  the  Printing-Pablishing  Field 


Composing  Room  Equipment  For  Sola 


Buy  Linotypes,  Intertypes  from  practical 
machinists.  Unequalled  values.  Large 
stock;  all  models  on  bund  for  quick  turn¬ 
over.  Everything  for  the  composing 
room.  Linotype  Maintenance  Co.,  237 

Lafayette  St.,  N.  Y. _ 

For  Sale:  Duplex  Tubular  220  AC  or  DC 
Current  Electric  tScorcher,  only  slightly 
used,  excellent  condition.  Make  best 
offer.  REPORTER.  Independence,  Kan- 

sas. _ 

Goss  Mat  Rolling  Press;  Rouse  Band  Sa-w; 
8  page  Duplex.  Linotj'pes,  models  5-8  14. 
Many  other  items.  Northern  Machine 
Works.  Marshall  &  Jefferson.  Phila.,  Pa. 

Guaranteed  Rebuilt  Linotypes  ti  Intertypes 
See  HOOD  FALCO  CORP.  First 

225  Varick  Street _  New  York,  N.  T. 

Linotype  Machines  are  rebuilt  much  more 
economically  thru  our  specialized  service. 
Modernization  possible  only  thru  STAR 
improved  parts.  Ask  for  details.  Lino¬ 
type  Parts  Company,  203  Lafayette  St.. 

New  York  City^ _ 

“TTnOTYPE,  INTERTYPE  MACHINES 
All  models.  Completely  Rebuilt. 

Linotype  Supply  Co. 

335  Canal  Street  New  York  City 


MILLER  SAW-TRIMMERS 


Standard  of  the  world  for  over  35  years 

Information  on  request 


Mechanical  Equipment  For  Sale 


All  sizes  cylinder  presses,  job  presses. 
Kelly  presses,  Kluge  Units,  John  Thomp¬ 
son  presses.  Linotypes,  Intertypes,  com¬ 
plete  plants  bought  and  sold. 

GRAPHIC  MACHINERY  EXCHANGE,  Inc. 
30  West  24th  St.  New  York  City,  N.  T. 
CONSOLIDATION  PLACES  ON  MARKET 
AT  SACRIFICE  SALE  IMMEDIATELY— 
16-Page  Duplex  tubular  newspaper  press, 
i-oinpletc  with  color  fountains,  tuble  plate 
router,  stereo  equipment,  2  model  14’s, 
2  model  8’s,  trucks,  chases,  type  cabinets, 
'  etc. 

Phil.  McMullen,  _  Blackwell,  Oklahoma 

Goss  “Straightiine”  16  pp.  deck,  all  or 
parts;  gears,  side  frames,  cylinders,  foun¬ 
tains.  roller  cores.  boxes.  SCOTT 
FOLDER,  complete,  21  %"  cut,  with  for¬ 
mer,  bed  plate  and  full  assembly.  HOE 
5  ton  metal  furnace,  $285.00.  OSTRAN¬ 
DER  tlat  router,  motor,  $150.00.  ROYLE 
jig  saw  and  drill,  motor  $225.00.  LLOYD 
jig  saw  and  drill,  motor  $225.00.  FIELDS 
rotary  planer  shaver.  14x24",  motor, 
$420.00.  OSTRANDER  rotary  ])laner- 
shaver,  12x18",  $250.00.  HOE  rotary  disc 
planer  shaver.  16x30",  $275.00.  GOSS 

combination  saw-trimmer,  $250.00.  OS- 
TRANDER-SEYMOUR  Hat  shaver.  19x27", 
A.C.  motor,  $500.00.  OSTRANDER- 
SEYMOUU  rougher.  18x30",  A.C.  motor, 
$525.00.  Geo.  O.  Heffelman,  406  W.  Pico, 
Los  Angeles. 

Rebuilt  Stereotype  machinery.  Hoe  and 
Woml  Dry  Mat  Rollers,  Hoe  Flat  Router. 
Hoe  Saw  and  Trimmer,  Goss  Jig  Saw  and 
Drill.  Wesel  Flat  .Saw.  Hoe  8-column 
Flat  Casting  Box,  Metal  Furnace  and 
Pnmp.  Casting  Boxes.  Tail  Saw  and  Shav¬ 
ers.  What  can  you  u.se  !  John  Griffiths  Co.. 
Inc.,  145  Nassau  St.,  N.  Y.  C. 


thirty-five.  EXPERIENCE:  Newspaper 
lUlet,  agency  production  department. 
CAPABILITIES:  Copy,  sales  letters, 
hough  layouts.  WAX'TED:  Opportunity 
Jto  use  acquired  knowledge  in  advertising 
or  promotion  work,  in  any  connection 
other  than  selling.  Box  1167,  Editor  & 
Publisher. 


hni 

dull , 
1J03 


22  Years 

Newspaper  Experience 
National,  Local,  Classified 

;e  40,  married.  Old  enough  to  take  ad- 
ristage  of  years  of  valuable  experience, 
rouag  and  flexible  enough  to  quickly  learn 
;our  eelling  methods. 

Know  how  to  create  con4dence  and 
Lderelop  advertising  accounts.  How  to 
['build  hard  classifications — how  to  develop 
Uidlmg  points  and  bow  to  pass  this  in- 
vformation  on  to  increase  lineage. 

Qualified  to  manage  retail,  national, 
-dawifled  departments  or  become  ssaist- 
ant  to  or  business  manager. 

Box  1135  Editor  &  Publisher 


Ifsalfied  Supervisor-Manager.  Seven  years’ 
cxperieiK-e  Metropolitan  and  small  dailies. 
Unbroken  record  of  gains  during  seven 
Kars  in  classified;  have  trained  girls, 
built  up  voluntary;  can  get  maximum 
productinn  from  street  and  telephone 
•tuffs  Know  everry  phase.  Definitely 
'r'eiiue  and  expense  conscious— good  or- 
tuuixer.  Now  employed.  Box  1229,  Edi¬ 
tor  t  Publisher. 


Bhlaatlon  newspaper  pubUcity-advertising 
■layout  idea  man  who  can  sell;  now 
bindling  part  time  special  page  assign- 
®bnt;  want  to  make  new  connection — 
jloll  or  part  time.  Has  successful  record. 
MX  1157.  Editor  &  Publisher. 

PtrieLced  Classified  or  Display  advertis- 
‘fgnian.  Good  references.  Murrieil.  New 
■  ersey  preferred.  Box  1234,  Editor  & 
rubluher. 

National  Advertising  Salesman 
bui-kgronnd  and  experienee  will  prove 
asset  to  a  newspaper.  Eighteen  years 
timale  knowledge  of  and  successful 
t' cord  with  leading  ageticies  and  natiotial 
^  J^btisers  in  the  East,  any  one  of 
Inch  will  vouch  for  my  ability  and 
■ Experience  includes  newspa- 
H,'.'  '’' .*"<1  magazines.  Box  1226,  Editor  k 

Bltblisher. 


Situations  Wanted 
Circulation 


Available 

ejaculation  PROMOTION  MANAGER 

im.t?*’  15  years  boy  specialist, 

Iniili’  “^'fopohtan,  morning,  aftemoon, 
peivapapers.  Carrier  promotion 
Midwest.  Five  years  with 
*“Pioyer.  Own  Speed  Graphic 
V  o equipment.  Excellent  ear- 
,,  ®®*‘4tins,  contests,  mannals.  Want 
opportunity.  Write  for  convineing 
^j  -iotorencea,  photo.  Box  1129.  Edi- 
”  *  PnbHaher. 


Editor;  Nine  years’  experience;  skilled  re¬ 
porter —  forceful  copy;  executive  aid; 
promotion,  advertising,  publicit}’.  Box 
1244,  Editor  &  Publisher. 

Editor — Well-known  national  non-fiction  ma¬ 
gazine  has  Managing  Editor  who  desires 
change.  Idea  man.  experienced  journal¬ 
ist,  author  of  books  and  articles;  knows 
writers  and  photographers.  Box  1200, 
Editor  &  Publisher. 


Editor-Reporter,  with  seven  years’  experi¬ 
ence  including  advertising  and  circulation 
promotion ;  good  all-around  man  for 
weekly.  Box  1127,  Editor  &  Publisher. 

Editor-'writer,  any  desk,  including  sports; 
first  class  reporter;  34.  married;  exten¬ 
sive  experience  on  small  dailies;  capable 
and  reliable  on  desk  or  assignments.  Box 
1130.  Editor  &  Publisher. 

EDITORIAL  ASSISTANT.  Or  Any 
Journalistic  Work,  anywhere. 

Woman.  Good  newspaper  style,  direct  and 
ronciae;  fine  command  of  English;  rewrite 
and  editing  experienee;  widely  traveled; 
well-educated;  cultural  background;  ex¬ 
cellent  references  in  journalistic  field. 

Box  1128  Editor  &  Publisher. 


Experienced  Editor,  small  daily;  increased 
circulation  11%%.  Metropolitan  experi¬ 
ence,  excellent  writer;  27.  Box  1178,  Edi- 

tor  &  Publisher. _ 

Experienced  Weekly  Editor,  now  employed, 
wants  reportorial  job  with  daily  in 
Metropolitan — Long  Island  area.  College 
Journalism  graduate.  Age  24.  Box  1153, 
Editor  At  Publisher. 

Lively  Reporter — Smith  graduate;  two  years’ 
college  editor,  class  orator,  honors;  two 
year.<  mid-western  dailies;  available,  em¬ 
ployed.  Sparkle  in  writing.  Finest  recom¬ 
mendations.  Nf-ivs.  features,  editorials, 
pictures,  car.  Sjieed  Graphic.  Box  1224, 
Editor  &  Publisher. 


MR.  EDITOR! 

Are  you  prepared  for  this  war? 

.Arm  yourself  for  the  imminent  Nazi-.''Oviet 
ela.sh  by  regimenting  re.spective  corre¬ 
spondents. 

In  maneuvering,  post  me  in  any  part 
of  the  Ukrainian  ethnographical  area. 
Ambition,  enhanced  by  a  knowledge  of 
Ukrainian,  its  history  motives  qualifies 
me  as  a  capable  sentry  of  the  Fourth  Es¬ 
tate.  Now  studying  German. 

Personal  history  on  request. 

Box  2195 _ Editor  &  Publisher. 

News  Man,  28.  married,  three  years’  ex¬ 
perience  street,  desk,  rewrite,  .lonrnalism 
graduate.  Box  1230,  Editor  &  Publisher. 

NEWSPAPERMAN— 

twelve  years’  experience  as  reporter,  re 
write,  some  de.sk;  wants  job.  Go  any¬ 
where.  Salary  secondary.  Box  1220, 
Editor  k  Publisher. 

NEWSWRITER  AND  INVESTIGATOR  " 

Age  27,  Medill  graduate,  six  years'  experi¬ 
ence,  now  traveling  in  writing  rapacity 
with  national  philanthropic  organization, 
wants  non-traveling  position  in  publicity, 
journalistic  or  investigative  fields.  Box 
1238.  Editor  &  Publisher. 


More  Sltnatiens  beHem  Raxt  eolama. 


MILLER  PRINTING  MACHINERY  GO.,  PITTSBURGH.  PA. 

Moael  eSM  42-Pica  intertype,  serial  num¬ 
ber  over  10,000.  A1.SO  rebuilt  Linotypes 
and  Intertypes  of  all  models.  Monotypes. 
Cylinder  Presses,  Job  Presses,  Automatics. 
We  guarantee  new  machine  performance. 

PAYNE  &  WALSH  CORPORATION 

82  Beekman  Street _ New  York,  N.  Y. 

Plane-0”Plate  —  Rotary  precision  shaver 
Shaves  all  types  of  flat  work  including 
stereos,  electros,  base,  etc.,  to  exact  type 
height  for  printing.  Eliminates  irregular 
plate  levels.  Saves  time,  work,  improves 
quality.  Two  sizes,  handles  work  up  to 
full  page.  Get  prices,  details.  Write 
MONOMELT  Co.,  Dept.  1,  Minneapolis, 
Minnesota. _ 

Situations  Wanted 

Editorial  (Cont’d) 

Optimist,  211  Clear,  concise  news,  features 
readers  remember.  Intelligent  copy 
editing.  A.B.,  Indiana.  Sam  Gordon, 
30  South  Rembert  Street,  Memphis,  Ten- 

neasee. _ _ _ 

PHOTOGRAPHER 

Age.  26,  alert  for  human  interest,  seeks 
change  to  live  daily.  Four  years’  experi¬ 
ence  both  big  and  small-town.  Single, 
college;  have  car  and  camera;  can  report. 
Go  anywhere.  Box  1196,  Editor  &  Pub 

Usher. _ 

Reporter,  25,  small-town  and  Chicago  ex¬ 
perience;  editing,  features,  reviewing, 
sports.  Box  1237,  Editor  &  Publisher. 
Resourceful,  enthusiastic  Woman  Reporter, 
age  28.  Experienced ;  feature  writer. 
Must  be  New  England.  Box  1222,  Editor 

&  Publisher. _ 

Sports'vrrlter:  Seven  years  Metropolitan 

dailies.  Thorough  knowledge  all  sports. 
College  graduate.  Age  23.  Married.  Good, 
capable  ■writer.  A-1  references.  Anywhere. 
Available.  Box  1159.  Editor  &  Publisher. 
Washington  Correspondent  of  12  years'  ex- 
j>erience.  employing  an  associate,  seeks 
additional  paper,  possibly  one  unable  to 
maintain  full-time  correspondent.  Box 

1232.  Editor  &  PnbUsher _ 

Woman  Reporter,  22.  college  graduate.  High 
scholarship.  Familiar  with  editorial,  pub¬ 
licity,  court,  ■woman's  page.  Experienee. 
Good  references.  Box  1163,  Editor  A- 

Publisher. _ 

Young  Man,  22.  can  coax  a  story  out  of 
anyone.  Nowspa|>er  experienee.  Htlii 
graduate  of  Columbia  School  of  .lournal- 
ismm  who  wants  to  learn  how  inept  In¬ 
is  as  a  reporter.  Box  1105,  Editor  A 
Publisher. _ 

Situations  Wanted 

Publicity _ 

Publicity  Man.  age  30.  Local  eontaets. 
Newspaper  and  magazine  background. 
Write  good,  vivid  descriptive  copy;  can 
jilan  productive  campaigns.  Box  1201, 

Editor  &  Publisher. _ 

Publicity  Man— eight  years’  New  York  ex- 
perience  real  estate,  bank,  community, 
civic,  hotel  accounts,  seeks  permanent 
position  in  New  York  or  out-of-town. 
Write  detaila  and  salary  to  Box  1199, 

Editor  St  Pnblisher. _ 

PubUelty-newapaper  writer  —  twenty  years 
one  firm:  writes  anything,  feature,  news, 
verse.  Box  1202,  Editor  &  Publisher. 


Mechanical  Equipment  Wanted 


Wanted — Fonts,  molds,  magazines,  motors, 
escapements,  magazine  cradles  and  other 
Linotype  and  Intertype  parts  and  acces¬ 
sories.  We  buy,  sell  and  trade.  Tell  us 
your  needs.  Montgomery  &  Bacon,  To- 
wanda.  Peniia. 

WANTED : 

Goss  or  Hoe,  4  plate  wide  Quadruple  High 
ISpeed  Press.  22-^"  cut-off  and  complete 
stereotype  machinery.  Box  1122,  Editor 
&  Publisher. 


Fhoto-Engraving  Equipment  For  Sal* 


CHEMCO 

Photo-Engraving  Equipment 
complete  film  plants 
Chemco  PbotoProducts  Company 

230  W.  41st  Street _ New  York  City 

Photo-engraving  Equipment  and  Metals 
E.  T.  SULLEBARGER  CO. 

110  Pulton  St.  538  S.  CTark  St. 

New  York,  N.  Y.  Chicago,  Ill. 


_ Press  ^om  Equlpwwnt  For  Sale 

Duplex  24-page  Tubular;  Duplex  20-page 
serai-cylindrical;  Duplex  8-page  Angle- 
Bar;  Goss  16-pBge  straight  line  press; 
also,  a  -wide  range  of  good  stereotype 
machinery  and  composing  room  equipment. 
What  can  yon  u.se  !  John  Griffiths  Com- 
pany.  Inc,.  145  Nassau  St.,  N.  Y.  C. 

Make  us  an  offer,  F.O.B.  Olympia.  Goss 
Mat  Roller.  Bed  size,  37  %x2TA.  ■weight 
approximately  3,000  pounds.  3  H.P.  motor 
A.C.,  220  V.,  two-way  control.  A  1  con¬ 
dition.  The  Daily  Olympian,  Olympia, 
Wa-hington. 

Used  Hoe  4-unit  or  5-unit  straight-patted 
design  steel-cylinder  roller-bearing  presses, 
with  or  without  pancoast-design  2  color- 
couples;  also  Z  ■  pattern  super  ■  speed 
presses:  available  for  immediate  ship¬ 
ment.  R.  HOE  k  C!).,  Inc.,  910  East 
1381  h  St..  New  York,  N.  Y. 


Rubber  Plate  Equipment  For  Sale 

H.H.H.  Eiectro-Hydraulic  Vulcanizer  for 
iiiiiniifaetiirini;  preri^iun  rubbtT  printing 
jdales.  H.  H.  Heinrich,  Inc.,  200  Varick 
SI..  .New  York  City.  N.  Y. _ 

NEWSPAPER 

PROPERTIES 

Bought,  Sold  and  Appraised 


All  negotiations  confidential 


Palmer,  Suter  &  Palmer 

3  so  MadUea  Av*.  Now  Yerh 

Boslneas  Bstebllshed  !■  IHM 
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EDITOR 


P  U  B  L  I  S  H  E, 


cijtm:)  tot  P"  dt  TI-TTRTV  c™XV„u!’^h^El^, 

^  H  (  )  M  I  ]— I  I  K  M  i  i  nll»  1  I  machinery  and  Ge 

XV^±  ±  ±  XXX  XX  XXX  LX  X  technical  skills,  and  that  the  So 

also  welcome  German  assistance 

By  ARTHUR  ROBB  training  their  military  hordes. 

the  other  hand,  he  demonstrates  *' 

then.  That  was  probably  not  so  true  which  increases  as  you  move  West,  many  elements  in  Germany,  Ji 


A  MAN  WHO  edits  one  of  the  most  men.  mai  was  piuuauij  imi  su  ^ —  “:”'r  -  and  Communist  saw  the  ad 

readable  weekly  news  summaries  in  the  early  days  of  the  war,  and  it  and  they  are  under  more  highly  com-  Go^unist  sa^^ 

we  have  found  in  any  newspaper  out-  was  not  at  all  true  in  the  opening  petitive  street  sale  conditions  than  ‘ 

side  of  the  largest  phases  of  the  Spanish  civil  war.  It  most  morning  sheets.  A  reputation  motives  d£S 

War  New,  cities  has  asked  us  is  true  on  many  papers  today,  and  it  iheir  ends  met.  Communist  R 

^  to  comment  on  ores-  seems  to  indicate  that  editors  are  is  an  important  circulation  asset,  and  _  _  _  _  ^ 


By  ARTHUR  ROBB 


I* 


War  News 
and 

Other  News 


to  comment  on  pres¬ 
ent-day  news  prac- 


not  taking  the  chances  in  the  face  of  it  is  now  the  centre  of  fierce  evening 


their  ends  met.  Communist  R 
Republican  Germany,  and  the  ' 


em-oay  news  prac-  noi  uic  m  wx  ^  ^  Reich-all  had  common  foes  in 

tices — how  war  news  today  s  public  opinion  that  seemed  paper  competition  in  several  large  Western  democracies 

is  being  handled,  how  necessa^  and  relatively  harmless  in  cities.  ^  ^  ^  Stalin  and  Hitler,'  Mr.  Wolfe 


is  being  handled,  how  necessary  and  relatively  harmless  in  cities, 
about  wire  news  other  than  war,  and  the  tightly-censored  and  rumor-rid- 
the  news  of  purely  domestic  concern,  den  war  in  Spain.  REPO 

Our  inquiring  friend  is  E.  M.  Boyd,  News  values  have  always  been  rela-  two 


REPORTING  and  good  writing  are 
two  qualities  which,  we  sincerely 


telegraph  editor  of  the  Cincinnati  tive,  of  course,  and  they  have  been  believe,  the  newspaper  of  the  next 


Enquirer,  and  while  we  don’t  pretend  especially  so  in  recent  weeks.  This 
to  know  how  the  job  is  being  done  writer  reads  all  of  the  New  York 
all  over  the  land,  we  have  formed  papers  carefully  every  day,  and  be- 
some  impressions  in  our  recent  travels,  lieves  himself  fairly  well  abreast  of 
War  news  is  top  news  in  New  York,  the  news,  but  he  learned  only  a  few 


few  years  will  have  Germany  in  the  field,  but  S 

Collection  to  emphasize  if  the 

of  Good  prmting  press  is  to  Germany.  He  talked  lo_ 

News  Stories  ff?,  fTnnf  “keeping  swinish  snouts  out 

our  instituti  ons.  ”  v.„f  v... 


lieves,  have  understood  each  of 
from  the  start.  Stalin’s  purges  of 
Old  Bolsheviks  and  of  the  Red  A 
leadership  made  Russia  unfit  to 
pose  Germany  in  the  field,  but  S 
never  had  any  idea  of  getting 


E- 


War  news  is  top  news  in  New  York,  the  news,  but  he  learned  only  a  few  our  instituti  ons.  notato  fiplds  ”  hut  he  waxs  ta 

It  seems  to  be  of  lesser  importance  days  ago  of  the  sinking  of  the  Cana-  We’ve  got  both,  in  ^nsumption  at  home  and  e 

in  Chicago,  where  a  big  local  story  dian-Australian  Niagara,  supposedly  spots,  plenty  of  spots,  but  still  not  ^hg^e  but  not  in  German  officiald 
often  gets  banner  lines  on  a  day  when  by  a  mine,  off  the  New  Zealand  coast  enough.  Our  friend  Harry  A.  August  jjitler  publicly  cast  his  eyes  to 
Manhattan  is  reading  war  stories  on  June  18.  If  that  had  hap^ned  on  of  the  Pittsburgh  Press  has  just  com-  Urals  and  the  Ukraine  but  nei 
three  eight-column  decks  deep.  The  any  other  day  than  one  when  the  pUed  a  collection  of  stories  that  have  jjg  stalin  expected  that  Ge: 
war  is  major  news  in  the  Middle  news  from  France  was  hot,  it  would  passed  across  his  desk,  and  he  tells  ^ould  move  1 000  miles  across 
West,  but  the  tone  is  much  less  in-  have  called  for  four-alarm  headlines,  us  that  he  has  a  couple  of  hundred  steppes  to  the  Siberia  border, 
tense  in  the  handling  of  the  same  in-  but  it  dropped  into  relative  obscurity  mimeographed  copies  which  he’ll  sell  Nazis  armed  Germany 

formation  the  farther  you  get  away  in  the  East.  That  news  was  printed,  at  cost  to  anybody  who  wants  to  democracies  the  while’  Stalin' 

from  New  York.  Philadelphia  papers  but  it  could  easily  have  been  missed  admire  news-writing  skill.  Half  of  envoy  Litvinoff  kept  up  an  ms 
actually  buried  the  war  news  during  by  the  scanner  of  the  major  stories,  them  are  stories  of  the  present  war,  clamor  for  disarmament  at  Ge 
the  Republican  convention  sessions  Taken  as  a  whole,  however,  we’ll  say  the  remainder  a  variety  that  he  has  Litvinoff  may  have  sincerely 
there,  using  single  or  three-column  that  the  correspondents  and  the  desks  collected  during  20  years  on  various  Germany  and  the  Nazis,  Mr.  W 
heads  on  news  that  might  rate  ban-  which  process  their  product  have  copy  desks— and  they  make  a  neat  believes,  and  when  the  Red  Iwss 
ners  in  other  seasons.  done  a  fine  job  with  the  topical  war  little  case  book  of  the  newspaper  art.  cided  that  the  time  had  come 


ners  in  other  seasons. 


As  Mr.  Boyd  correctly  observes,  no  news.  Interpretation  has  been  care-  We  are  probably  doing  August  no  trading  with  the  Fuehrer,  Lit 


newspaper  can  use  more  than  a  quar-  ful  and  usually  accurate.  The  stories  favor  by  mentioning  his  “limited  edi-  qujgtly  dropped,  “for  reasoM 

ter  of  the  war  news  laid  down  for  it  by  written  by  correspondents  who  have  tion”  here,  since  he’s  likely  to  spend  health.”  By  that  time  Stalin 
its  own  correspondents  and  the  wire  returned  here  from  France  or  moved  the  rest  of  the  summer  answering  cleaned  out  by  arrest  and  m 
services.  Even  with  the  censorships  to  coimtries  out  of  the  censor’s  reach,  letters  after  his  couple  of  hundred  every  vestige  of  possible  oppos 
and  the  comparative  paucity  of  de-  have  filled  in  many  gaps,  but  they  books  are  snatched  away  from  him.  ^is  program  at  home  Ger 
acriptive  stories  from  the  several  have  served  more  to  confirm  shrewd  There’s  a  deep  interest  in  good  news-  .^,^33  ^be  instrument  by  which 
fronts,  not  even  the  New  York  Times  judgments  of  editors  and  of  informed  paper  writing,  within  and  without  the  would  bring  about  the  wreck 
uses  more  than  a  fraction  of  the  readers  than  to  contribute  startlingly  newspaper  circle,  and  a  newpaper-  Western  civilization— an  item  that 


if 


I 


material  available.  What  the  reader  uew  information, 
gets  is  a  carefully  selected  cross  sec-  *  * 

tion — edited  first  by  the  correspond-  WITH  MOST  of 
ent  abroad,  censored  usually  at  the  already  at  war 


man_  who  doesn’t  try  to  satisfy  it  is  never  been  absent  from  the  Co 


WITH  MOST  of  the  “civilized  world” 


missing  a  major  bet. 

We  hope  it  also  means  that  the 


nist  agenda. 

Russia  nettled  Germany  by 


ent  abroad,  censored  usually  at  the  already  at  war  or  under  the  shadow  public  is  learning  to  read  newspapers  not  too  tightly,  with  France, 

source,  edited  again  and  condensed  by  of  war,  there  has  been  relatively  little  ^  they  ought  to  be  read.  If  there  is  bit  of  deception  al^  alienated  Bel 


the  war  desk  of  one  of  the  great  news 
services,  edited,  rewritten,  and  prob¬ 
ably  condensed  again  by  the  war  desk 
or  the  telegraph  or  cable  editor  of 
the  newspaper.  It  is  a  highly  dis¬ 
tilled  product  today,  and  on  the  whole, 
»  traatworthy  product. 


foreign  news  recent¬ 
ly  that  has  not  con- 


anything  that  newspapers  need  more  j^om  France  and 


minor  factor  in  France’s  quick 
before  the  Nazis  a  month  ago.  It 


War  News  ^hat  has  not  con-  than  clear  writing,  it  is  a  reading  minor  factor  in  France’s  quick 
Domlnatac  cerned  war  activities,  public  competent  to  read  and  under-  before  the  Nazis  a  month  ago.  It 
E  •  lift  Other  information  is  stand  the  important  information  that  may  have  caused  some  coolness 
f^oraign  wirai  dwarfed  in  the  minds  [s  daily  laid  before  them.  If  we  had  tween  France  and  Britein,  indu 
of  the  correspondent,  had  such  a  public  here;  if  Britain  and  them  to  pursue  divergent  po 
who  has  neither  personal  nor  wire  France  had  had  both  the  newspaper  during  several  years  when  co-o 


AH  «f  Uie  news  services,  most  met-  time  to  handle  it,  even  if  the  censor-  service  furnished  to  Americans  and  tion  and  a  clear  sight  on  the  fu 


ropolitan  dailies,  now  have  a  desk, 
which  may  be  one  man  or  a  dozen, 
*:l»*yged  with  the  selection  and  the  in- 


foreign  picture.  News  service  dis 
jpajiches,  even  the  excellent  and  in 


ships  would  let  it  go  through.  We  public  competent  to  understand  ^gg  necessary  to  avoid  eventual 
can  only  guess  from  glimpses  in  the  |ue  informatiim,  Herr  Hitlers  blitz-  struction  by  the  dictators, 
news  how  the  people  of  Germany,  kjiegs  would  have  hit  lightning  rods.  Britain’s  hasty  moves  toward  a 
Italy,  Spain,  France,  England,  or  Rus-  ^  totalitarian  philosophy  eventual-  gj^n  agreement  last  summer  : 
sia  are  living  today.  That  is  of  in-  *y  takes  root  here,  it  will  not  be  be-  had  a  chance,  according  to  Mr.  Wo 
terest  here;  it  is,  in  fact,  highly  im-  cause  me  Arnerican  press  did  not  informants  in  the  Baltic  coun 


felbgcnt  presentation  of  the  confusing  Italy,  Spain,  France,  England,  or  Rus-  a  totalitarian  philosophy  eventual 


sia  are  living  today.  That  is  of  in¬ 
terest  here;  it  is,  in  fact,  highly  im- 


ly  takes  root  here,  it  will  not  be  be¬ 
cause  the  American  press  did  not 


ffomiative  undated  lea^  of  the  wire  portant,  th’at  we  know  those  facts,  plenty  of  factual  warning  to  its  Germany  always  had  the  inside  t 

fieryipes,  are  rewritten  in  many  offices,  but  there  are  not  the  facts  that  a  readers  since  1933;  it  will  be  because  ]^j._  Wolfe  repeats  a  story,  from 
looth  |for  economy  of  space  and  for  censor  cares  to  pass  in  objective  treat-  *1®  readers  preferred  not  to  read  facts  unauthenticated  sources,  that 
r>herper  pointing  of  the  story.  More  ment.  A  smart  correspondent  may  be  objective  entities,  but  to  color  them  many’s  ambassador  plac^  in  Si 

riewsp^rs  than  ever  are  taking  mul-  able  to  lift  the  curtain  for  a  minute,  light  of  preconceptions  and  the  bands  records  of  conversations 

t:ipT€  \>y'ye  service,  and  working  them  seldom  for  more.  And  that  is  a  shadings  of  ignorance.  correspondence  convincing  the 

noge^^  Jnto  straight  news  stories  in  a  definite  gap  in  our  information.  *  ♦  •  British  had  tried  1 

jmani^  Itl^  the  Associated  Press  t^e  think  also  that  Mr.  Boyd  is  NEVER  HAVE  WE  realized  this  so  duce  Germany  to  pursue  an  ! 
•would  have  tolerated  a  few  years  advised  in  raising  the  question  of  clearly  as  after  reading  a  book  pub-  destiny.  And  it  appears  likely, 

^3^-  domestic  news  handling.  It  has  SAif-  lished  this  week.  It  is  “The  Imperial  this  book’s  evidence,  that  the  I 


fered,  without  a  doubt,  under  the  pres- 
HVE  SAY,  peaking  broadly,  sure  of  the  war  avalanche.  Europe 

that  fthe  psCblic  does  get  all  of  the  and  Washington,  between  them,  have 
news  }Ch«t  (can  be  verified,  and  a  lot  monopolized  most  of  the  available 


lllCllt.  ^  ajliCIX  L  LrV/l  1.  •  1_  1*  1.  f  1  ••loiljr  o  ailtUClddCiLIAFi  ^iClCVU  III 

able  to  lift  the  curtain  for  a  minute,  ,  preconceptions  and  the  hands  records  of  conversations 

but  seldom  for  more.  And  that  is  a  shadings  of  ignorance.  correspondence  convincing  the 

definite  gap  in  our  information.  •  .  *  gj^^^  ^be  British  had  tried  to 

We  think  also  that  Mr.  Boyd  is  NEVER  HAVE  WE  realized  this  so  duce  Germany  to  pursue  an  ! 
well  advised  in  raising  the  question  of  clearly  as  after  reading  a  book  pub-  destiny.  And  it  appears  likely, 
domestic  news  handling.  It  has  suf-  lished  this  week.  It  is  “The  Imperial  this  book’s  evidence,  that  the  B 
fered,  without  a  doubt,  under  the  pres-  Soviets,”  by  Henry  were  sincerely  pursuing  an  agree 
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that  cannot  be.  The  spot  news  columns  since  the  Pres-  ’  Wolfe  is  familiar  ness  last  August  21. 

■Cons«Fvntly«  latter  often  stands  ident’s  speech  on  May  16,  and  in  many  with  the  Soviet  re-  The  book  seems  to  be  objectiw 

tlnws  V«tiCla>  ^  light  ol  shops,  local  news  has  been  cut  to  the  gime,  also  with  the  Nazis,  on  whom  treatment,  and  it  confirms  one 

iN  efc  I  9*il>sequent  events.  A  barest  essentials.  That  isn’t  healthy,  he  has  also  written  an  informative  pression  that  this  writer  has  had  f 
INow  TB«  Q  bulletin  may  and  we  doubt  that  it  is  altogether  book.  His  work  went  to  press  before  plenty  of  sideline  observation  of 


C.  Wolfe,  published  with  the  Soviets,  totally  unm 
Doubleday  -  Doran  that  they  were  being  sold  out, 
Co.,  New  York.  Mr.  the  fact  broke  with  terrible  su 
Wolfe  is  familiar  ness  last  August  21. 
with  the  Soviet  re-  The  book  seems  to  be  objective  ^ 
the  Nazis,  on  whom  treatment,  and  it  confirms  one 


come  off  the  wire 
just  as  a  final  edition  is  going  in.  It 


France  had  collapsed,  while  Norway  Communist  technique. 


Strangely  enough,  and  we  report  was  still  resisting  and  the  Low  Coun- 


•is  frankly  tmeonfirmed,  but  the  filing  this  only  as  a  limited  personal  ob-  tries  had  just  been  invaded,  but  de- 


Soviet  Russia  or  Soviet  Russia’s 
ciples  in  other  lands  touch  is  m 


editor  passes  jt  along  for  the  judg-  servation  and  not  a  general  condi-  spite  the  changes  in  scene  since  then,  for  disruption.  Mark  China, 


•ment  of  member  or  client  papers.  It  tion,  we  have  noticed  the  reduction  his  observations  are  still  valid. 


France,  to  get  no  closer  to  home. 


•may  be  a  beat  or  a  bust,  and  we  of  local  news  more  in  evening  than  He  presents  a  quick  panorama  of  Kipling  wrote  in  1898,  “There  ii  ’ 
rshould  not  be  at  all  surprised  to  learn  in  morning  papers.  Inevitably,  the  the  development  of  the  U.S.S.R.,  truce  with  Adam-Zad,  the  Bear  d 
that  more  telegraph  and  managing  evening  papers  get  most  of  the  war  shows  that  its  affinity  with  Germany  looks  like  a  man,”  he  meant  the  Ol 
ceditors  now  duck  such  pieces  than  news  breaks,  because  of  the  time  was  no  sudden  product  of  last  sum-  ental  tyranny  of  the  Romanoffs, 
jprint  them,  even  as  rumors.  If  it’s  difference  between  Western  Europe  mer’s  intrigue  but  goes  back  to  Ra-  ler  may  yet  find  out  that  the  Geo 
confirmed  tomorrow,  they’ll  print  it  and  our  Atlantic  Coast,  an  advantage  pallo  in  1921.  He  points  up  the  story.  Bear  is  just  as  unsafe  a  playmate. 


